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As someone who was looking
to get into publishing, I
always found it hard to
consistently keep up with
what was happening in the
industry. Remembering
to visit separate websites,
news sources, job portals
and keep up with changes
was quite challenging. I also
know it can be difficult to
find information, learn about
trends in the industry, or
about the specifics of roles
that are not editorial.
The Publishing Post
intends to provide all of
this information and more
to anyone wanting to learn
about, or join, the publishing
industry. We want to cover
as much as we can for those,
like us, who want to absorb
as much of the industry as
they can. The Publishing
Post is a free resource that

is encouraging, honest and
accessible to every single
person who is considering
publishing as a career.
The Publishing Post stands
by the fact that 2021 is
a time for breaking down
barriers and encouraging
diversity in the publishing
industry. Learning about
and being included in
the industry should be
for everyone.
The magazine is created
by publishing hopefuls, for
publishing hopefuls. Each
and every person who works
on the magazine each issue
is dedicated to producing
and educating fellow
hopefuls with content that is
informative and interesting.

Lastly, I just want to say
a massive thank you to
every single person who
has supported, shared and
shouted about The Publishing
Post since our first issue. On
behalf of the whole team, we
are so incredibly grateful and
could not be more proud of
the success.
Editor in Chief, Chelsea
Graham

STAY UP TO DATE
Catch up on our previous issues, highlighted articles and recommended events at
www.thepublishingpost.com
Follow us:
@publishing_post

@publishing_post
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London Book Fair Goes Digital
for 2021

Economic News in the Publishing
Industry

The London Book Fair has
announced plans to go fully
digital this year, revealing
an exciting new format for a
three-week online-only event
due to take place in June.

As we approach the halfway
mark of 2021 and we begin
to leave the pandemic behind
(we hope), it’s worth taking
a look back at the economic
news from 2021.

By Naomi Churn

The fair was originally
postponed from its usual
springtime slot with the
hope of hosting an in-person
event this summer, but the
organisation was forced to
cancel in light of ongoing
pandemic restrictions.
This latest announcement
comes in the wake of several
publishers, including Big
Five publisher HarperCollins,
stating that they would not
attend a physical event.

Retaining the Spirit of
the Fair
The online event still hopes
to retain the spirit of the fair
as a global marketplace and
hub for rights negotiations.
In a recently published
statement on their website,
fair organisers announced
that:
“The programme will shine a
spotlight on key areas of the
fair, creating the opportunity
for a larger global audience
than ever before to come

together in a flexible way
to network, learn and share
ideas.”

announced as Author of the
Fair. Speaking about his
appointment, Haig said:

Bookending the month of
June, the fair will begin with
a series of world-renowned
conferences and conclude
with a programme of flagship
digital events at the end of
the month. This line-up is
set to include talks, panels,
breakout gatherings and
‘In Conversation with…’
sessions, which visitors will
be able to access free of
charge on The Online Book
Fair platform. Publishing
hopefuls and early-career
professionals will want to
look out for the ‘Introduction
to Rights’ conference on 7
June, which aims to provide
invaluable insight for those
looking to establish a career
in rights, while aspiring
writers should not miss the
chance to hear from industry
experts in ‘The Writer’s
Summit’ on 8 June.

“It’s an honour to be
involved in The London Book
Fair during this testing year.
Books have never been more
vital and more of a comfort
and so The London Book
Fair feels somehow more
important than ever.”

Matt Haig, Author of
the Fair
Good news also for fans of
Matt Haig’s poignant novel
The Midnight Library, one
of the stand-out releases
of 2020, as the bestselling
UK writer has been
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Other highlights to watch
out for include the ‘Industry
Insights’ sessions covering
issues affecting the
publishing industry today and
the ‘How to’ masterclasses,
a programme of workshops
run by London Book Fair
exhibitors. There are also
events discussing topics
as wide-ranging as children’s
publishing, technology
in publishing, reskilling
within the industry, book
illustration, authors in
business, writing and literary
translation. It is set to be
a varied and fascinating
line-up.
Those out enjoying newfound post-lockdown
freedoms during the month
of June need not miss out
either, as all content will be
available on demand from
2–16 July. To register for
tickets visit the London Book
Fair website here.

By K atie G ough

Bloomsbury
Back in February,
Bloomsbury came to the
end of their fiscal year and
announced that revenue
was expected to be ahead
and profit was significantly
ahead of upgraded market
expectations for the year
ending 28 February 2021.
This put revenue above the
current consensus marketexpectation of £171 million.
It was also announced that
the £63,000 of government
furlough money they
received had been repaid.
Bloomsbury’s stellar year was
solidified with an acquisition
of Red Globe Press, which
is expected to contribute
approximately £6 million of
revenue before the end of
their 2022 fiscal year.

Pearson and Hachette
In April, Pearson announced
sales growth of 5% in their
first quarter. The Global
Online Learning division rose
by 25%. Hachette reaped
the rewards of Bridgerton
after revenue rose by 19.8%

in their first quarter. This
comes at a tricky time
for their parent company
Lagardère as it confirms
that it is negotiating its
transformation into a joint
stock company in which chief
Arnaud Lagardère would
lose his position at the top,
leaving him accountable to
the board of directors. In
exchange for this removal,
he would receive a payment
of between €200 million and
€250 million – enough to pay
his €164 million debts.

Amazon
Unsurprisingly, the giant
Amazon announced that
their net profits more than
tripled in their first quarter,
reaching £5.8 billion. A
financial report showed that
net income had increased
by 224% from January to
March 2021.

Simon & Schuster,
Penguin Random
House and
HarperCollins
This month, Simon &
Schuster saw an 8.8%
increase of sales – hitting
£133 million – with a
similar increase of 8%
in digital sales. Penguin
Random House just beats
their soon-to-be acquired

imprint with a 10% organic
revenue rise and revenues
of £3.6 billion. Their organic
revenue was also up 7%
from its pre-COVID-19
level. In bigger news,
Bertelsmann’s acquisition
of Simon & Schuster has
been cleared (as of 12 May)
by the Competition and
Markets Agency. A decision
by the US Department of
Justice is expected soon,
after a second request for
information was made, but
in the UK, the $2.2 billion
acquisition will go ahead.
HarperCollins saw a 19%
global revenue rise, reaching
£353 million, and their digital
sales were up 38% on the
year before.
After this whistle-stop tour of
revenue updates for 2021’s
first quarter, the news that
the entire publishing industry
ended the pandemic year
up 2% can also be reported.
The Publishing Association’s
Publishing in 2020 report
indicated that the industry’s
income reached £6.4 billion,
encouraged by a digital surge
that offset a 6% decline
in print sales. It seems
publishing has soared out
of the pandemic with the
prediction that it will be an
industry worth £10 billion
by 2030.
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What’s The T?: What Inclusive
Book Donations Mean to Schools
By Ellen Tyldesley and Isabel
Hassan

As publishing hopefuls, we
all know that Twitter is an
invaluable resource when
it comes to connecting
about all things books and
publishing. Huge acts of
kindness can also be found
there if you know where
to look.
Sophie Anderson is a
Carnegie-shortlisted author
of The House with Chicken
Legs, The Girl Who Speaks
Bear and The Castle of
Tangled Magic. Back in
February, she launched a
giveaway on Twitter offering
to buy three secondary
school libraries a copy of
What’s The T ? by Juno
Dawson (a guide for teens
about being transgender
and/or non-binary). Little
did Anderson know, she
would have not just entrants
but also lots of wholesome
replies offering to donate
more copies of the book to
the giveaway and therefore to
school libraries.
The giveaway launched on 28
February and ran for a total
of four days with 85 replies,

132 retweets, and 221 likes.
We reached out to Anderson,
who explained that, to her
knowledge, the average
secondary school has roughly
1,000 children, so for every
copy that was donated, up to
1,000 young people would
have access to the book. As
of today, nearly 400 copies
have been donated, which
means roughly 400,000
young people have access to
this vital book. Anderson said
that “especially with a book
like this, it’s so important to
give young people access
to the information in a safe
space” such as school
libraries.
One of the most notable
replies to Anderson’s
post came from King
Edward VI School Library
(the former school of William
Shakespeare in Stratfordupon-Avon), who said,
“We’d love a copy for those
who are [transgender and/
or non-binary], those who
think they might be, those
who love and support them
and those who need to know
this information because
they don’t understand yet”,
which perfectly sums up the
feeling at the heart of this
giveaway for both entrants
and donators.
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Here at The Publishing Post,
we wanted to highlight this
amazing act of kindness,
especially in the context of
school libraries. Libraries
are one of the few, if not
the only, place that children
can pick a book for free and
read it without judgement.
As adults, it’s easy to forget
how privileged we are to earn
our own money and spend
that money on whatever
books we like, but children
do not necessarily have the
same freedoms. Giveaways
like Anderson’s therefore
allow libraries to acquire
diverse, important books like
Dawson’s so that children
can see themselves in books
as they grow up – something
we know that members and
readers of The Publishing
Post did not necessarily
have but want to provide
for current and future
generations.
Queer Lit UK, Manchester’s
independent gay bookshop,
donated ten copies to the
giveaway. The Bookshops
Team reached out and spoke
to Matthew to find out a
bit more about Queer Lit’s
involvement and passion
when it comes to donating to
and supporting schools.

Why do you feel that
working with schools is
so important?
“It’s a core value of our
business – inspire and
support those in our
community who may not
yet have a voice. Reading
LGBTQ+ literature helps
to normalise and process
the thoughts and emotions
a young person might be
experiencing. If we can put
these books into the hands
of young people to help them
better understand their own
thoughts and feelings or even
those of their friends who
might be struggling, that’s a
job well done for us.”

What is the most
enjoyable part for you
about donating?
“I love hearing back from
schools about how popular a
book has been or how it has
helped an individual child.

These books aren’t here
only for LGBTQ+ children.
I hope many young people
read them in a hope to better
understand what others
might be going through or
just to help normalise seeing
LGBTQ+ people around them
in everyday life.”

How do you decide
which causes to
donate to? What
drew you to donate to
Sophie’s giveaway?

they heard the reduced
price, offered to donate
another copy, was incredible.
It made every penny work
harder to get an extra copy
into another school. It also
shows that a single act of
kindness like Sophie’s can
inspire others to step forward
and support those in our
community who might be
struggling or afraid to ask
for help.”

Follow on Twitter:

“It’s a gut feeling. I look at
it and think, ‘Do I see this
having a positive effect
on our community?’ I’ve
previously had some lovely
conversations with Sophie
and the moment I saw more
people offering to donate, I
thought, ‘How can we stretch
this even further?’ We offered
to sell each copy at cost
price with reduced postage.
The amount of people who
donated a copy, and when

Sophie Anderson:
@sophieinspace
King Edward VI School
Library: @kes_schoollib
Queer Lit: @QueerLitUK
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Upskilling for a Side
Hustle: Part Two
By A nnabella C ostantino,
Rowan Groat and Misha
Manani

In the previous issue, we
shared some upskilling
tips from two women in
publishing who run their own
side hustles. For part two
of this mini-series, we have
testimonials from individuals
who used their initiative to
take their ideas to the next
level. We hope by reading
their experiences, you will
feel inspired to bring your
own creative projects to life!

Sara Roberts: MLitt
Publishing Studies
Graduate & Publishing
Hopeful
Sara Roberts is a recent
Publishing Studies graduate,
aspiring to work in publicity
or marketing. She interns
at Ringwood Publishing as
the Social Media Marketing
Manager and also runs a
bookstagram. Read this blog
post for more advice!

Why did you start your
side hustle?
“At the beginning of
lockdown in January,
I wanted to transition

my lifestyle blog into a
bookstagram, hoping to
develop my social media
expertise. Now, it is one of
my favourite things to do
because it pushes me to read
more. I can set up aesthetic
photographs and I love
chatting with followers about
shared interests.”

What has the bookstagram
community taught you?
“The bookstagram
community is extremely
welcoming, which has helped
grow my confidence on
social media. As a publishing
hopeful, bookstagram has
given me an insight into
the book community. I stay
updated with publishing
trends, latest releases and
industry insights, which
makes writing cover letters
and CVs easier. Running
this account, hosting
competitions and regularly
posting content has been
demanding, but it’s solidified
my passion for the industry.”

What advice would you
give?
“I would highly recommend
starting a bookstagram
if it’s something you’ve
considered. You should
follow lots of book accounts,
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comment on other reviews
to initiate conversations and
create a posting schedule
in advance. Everyone is
so friendly and there’s no
judgement; be yourself and
have fun!”

Nina Clapperton:
Travel Podcast
Producer & MA
Publishing Media
Graduate
Nina Clapperton is a
Canadian travel writer and
Oxford Brookes University
MA Publishing Media
graduate. Nina enjoys being
a solo female traveller and
sharing her experiences
online. To follow her
adventures, check out her
Instagram, blog and podcast!

What inspired you to start
your podcast?
“Tripping Up was born
from my love of podcasts,
research into the industry
for my Master’s dissertation
and working as a travel
writer. I found that travel
was underrepresented in
podcasts – it’s not a genre
on Apple Podcasts.”

What have you learnt from
the podcast community?
“Creating the podcast has
allowed me to network
with travel writers globally,
which has grown my
industry connections.
I didn’t expect such a
welcoming community, but
now I’ve worked with many
fellow travel podcasters

on cross-promotion.
They really personify
#communityovercompetition,
working to share knowledge
and help grow each other’s
platforms.”

What would you say to
aspiring podcast creators?
“If you’re looking to get into
podcasting, I recommend
niching down. Find a gap in
the market related to your
passion. There are thousands
of true crime podcasts, but
many thrive because they
have a specific audience.
Invest in a microphone,
experiment with editing on
Adobe Audition and pay for
a good hosting platform. If I
could do it all again, I would
add a co-host so I could
share the fun with someone.”

Maria Oliver-Smith:
Edinburgh College of
Art Painting Student &
Ringwood Intern
Maria Oliver-Smith is a
Painting student at the
Edinburgh College of Art
and is currently finishing her
degree. Alongside studying,
she is a Ringwood Publishing
intern and runs an Instagram
dedicated to celebrating
sportswomen in Scotland,
called Business of Sports
Women.

What can you tell us about
your work?
“I have written, designed,
illustrated and self-published
a book on the relationship
between art, science and
data for my final university

project. In December
2020, I started interning
with Ringwood Publishing,
writing reader’s reports,
acting as Assistant Editor
and participating in online
author interviews. I also
created an Instagram page to
close a gap in the media for
supporting women’s sports
in Scotland, by recalling their
stories through photography
and the written word.”

How has your side hustle
helped you develop?

Sara Roberts

“My Instagram page has
allowed me to engage with
like-minded women and
develop skills in conducting
interviews, recalling personal
stories and engaging with
media outlets to support
and enhance the profile of
sportswomen.”

What tips can you share?
“I believe it is crucial to
realise the ways you can
progress a hobby or an idea:
exploring important societal
issues, driving positive
change and encouraging
others. Whether with a book
or an Instagram page, be
creative, use your voice and
find your community.”

Nina Clapperton

Thank you for reading part
two of Upskilling for a Side
Hustle. For more information
on these creative projects,
please show your support
on social media. In issue 24,
we will cover Administrative
Upskilling Tips!

Maria Oliver-Smith
The Publishing Post | Issue 23 | 6

Not To Be Overlooked
By A licja Baranowska and
K atie Simpsona

Not To Be Overlooked
introduces a variety of
wonderful but lesser-known
books to assist readers
in finding their next great
reads. This week’s column
covers reviews of a YA fiction
title by Alicja, Mad, Bad &
Dangerous to Know, and nonfiction work by Emily, The
Good Immigrant.

Mad, Bad & Dangerous
to Know by Samira
Ahmed
Published by Atom, August
2020
Samira Ahmed’s Mad, Bad &
Dangerous to Know is one of
my favourite YA books. I read
it for the first time last year,
but during my recent trip to a
bookshop, I spotted this title
again. It is definitely one of
those books you could reread again and again, each
time discovering something
new. Samira Ahmed’s writing
is just so rich.
Mad, Bad & Dangerous to
Know combines the elements
of romance, mystery and
historical fiction, making it
a blended and unique piece

of YA. Set in Paris during the
summer, the main narrative
follows Khayyam, a young girl
from Chicago, whose roots
surpass that of the US. She
is American, French, Indian
and Muslim, and her identity
is clearly defined by all of
those countries, cultures and
religions. Samira Ahmed’s
book follows Khayyam as
she tries to uncover a twocentury-old mystery, while
also exploring her identity,
figuring out what she wants
and who she really is.
Brooding over the boy she
has left at home and still
being upset over a failed
art history essay that was
meant to guarantee her
place at college, Khayyam
doesn’t expect this summer
to change her life. But
then she meets a Parisian,
a descendant of famous
Alexandre Dumas, and
together they set off to
uncover the forgotten story
of Leila, a Muslim woman
whose path intertwined
with Dumas, Delacroix and
Byron. We see a glimpse of
Leila’s story both through
Khayyam and Alexandre’s
discoveries and the short
chapters incorporating
the narration from Leila’s
perspective, seeing her story
in the 19 th century. Through
that, we witness Leila’s

7 | Issue 23 | The Publishing Post

story almost as if it has been
happening now, giving it a
sense of immediacy as well
as underlying the importance
of it, because we know that
Leila has been forgotten
in history.
Mad, Bad & Dangerous to
Know has lots of elements
of a classic YA summer
romance, with feelings
developing between
Khayyam and Alexandre
and the complications that
have arisen as a result of
their private lives. But,
both characters remain
raw, honest and truthful to
themselves, while learning
more about their life, roots
and identities through their
friendship and the mystery
they uncover.
Samira Ahmed has a new
book coming in September,
Amira & Hamza, that
promises to combine a
fantasy adventure with
Islamic legends. While the
book is aimed at a younger
audience, it definitely looks
like something worth reading.

The Good Immigrant,
edited by Nikesh
Shukla
Published by Unbound, May
2021
Anita Rani noted that
she “want[s] everyone
to read this book” and I
wholeheartedly agree
with her.

With twenty-one different
essays from writers,
actors, comedians and
more, The Good Immigrant
takes a stark, stinging and
sometimes humorous look
at representation from
all angles.

fact that Chinese people are
more likely than any other
minority group to be subject
to racial harassment. I’ve
come to understand the
impact of tokenism that
ethnic minorities are facing
in creative careers.

Comedian, Nish Kumar both
laughs and despairs at being
labelled a Muslim in a meme,
despite never being involved
with the faith. Writer,
Nikesh Shukla analyses
the importance of misusing
language after a group of
students repeatedly taunted
him with the word “namaste.”
Actress Miss L. shares the
harrowing moment she was
told she would only ever be
“the wife of a terrorist” by
her drama teacher. Teacher
Darren Chetty reminisces
about the children in his
primary school class saying,
“but I thought stories had to
be about white people.”

The nail has been hit on
the head with the title, if
you want to be accepted
as an immigrant in Britain,
then you better be a good
immigrant and to be a good
immigrant means working ten
times as hard to earn your
place in society.

Chetty’s essay struck a chord
with me, because I felt pure
sadness at the fact that
a Year 2 class, filled with
children aged 6-7, who will
be the future of this country,
didn’t even question why the
stories being read to them
only included white people.

Reni Eddo-Lodge, author of
Why I’m No Longer Talking
to White People About Race,
writes “respectability politics
is the dogged belief that if
Black people just shape up,
dress better and act right,
racists would suddenly have
a dramatic change of heart
and stop their racist ways.”
But this isn’t down to them,
it’s down to us. So, when
Anita Rani says everyone
should read this book, she’s
right, because we need to cut
the racism, cut the slack and
cut the divide in this country.

Every single essay in this
book has opened my eyes
to sides of racism that I
wasn’t even aware of. I’ve
learnt about the caste
system in Indian culture,
how the British imposed
classifications on Indian
people to create a concept
of respectability. My eyes
have been opened to the
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Inside Publishing: Rebranding of
the SYP Podcast
By A licja Baranowska
Audio listening has been
steadily growing in recent
years, with audiobooks
and podcasts increasing
in popularity. Last year,
there was over 15.6 million
listeners in the UK alone
and the number has more
than doubled since 2018.
Podcasts allow you to learn
or keep updated on industry
news while doing housework
or going for a walk. For many,
the appeal is in the length,
accessibility and immediacy
of the format.
The Society of Young
Publishers (SYP) has always
been striving to make the
publishing industry more
inclusive and accessible to
a wider audience, including
publishing hopefuls who wish
to break into the industry.

The Inside Publishing
podcast is an ideal format
to expand the SYP’s growing
outreach and influence in the
publishing industry.
SYP Oxford Co-Chair,
Charlotte Parr, launched the
SYP Oxford Podcast last year
in order to introduce a variety
of speakers to aspiring
publishers who may not be
able to attend publishing
events in-person.
As she says:

“I think that this is an
exciting step forward
for the society as
a whole. Audio is a
booming format within
the industry and it
makes sense for us
to include this, in our
offering to aspiring
publishers. We hope
that this will make the
SYP accessible to a
wider range of people
and help people
understand the many
facets of the industry.”
While many great changes
have happened in the last
few years, publishing is
still largely concentrated
in London. Initiatives such
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as the SYP podcast are
therefore all the more
important in improving
industry access for talent in
the UK and around the world.
With the pandemic limiting
our ability to travel, initiatives
such the SYP Oxford Podcast
have become crucial to
learn and keep updated on
industry news and insights.
The SYP Oxford Podcast has
recently been rebranded
as Inside Publishing,
becoming an SYP-wide
initiative this year. Caroline
Guillet, also SYP Oxford CoChair, says that:

“By opening up the
podcast to all SYP
regional branches,
we are hoping to offer
our listeners a 360°
view of publishing in
the UK. From Oxford
to Ireland, we show
how the industry as
a whole is shifting to
a more inclusive and
accessible model.”

Inclusivity and accessibility
of publishing and publishingrelated events are at the
top of the Society of Young
Publishers’ agenda. With
virtual events from all SYP
branches, the podcast
relaunch and annual
conference organised by SYP
Oxford later this year, there is
much to look forward to.
Previous guests on the
podcast have included
Hachette UK CEO David
Shelley, Aki Shiltz and
Inspired Selection’s Suzy
Astbury. The podcast aims to
cover useful tips for getting
into the publishing industry,
coping with job rejections,
interviewing, book job
transparency, publishing
insights and departmentspecific knowledge. The first
episode of Inside Publishing
was launched on Friday 14
May and there are more
exciting episodes to come.
Rosy Webster, SYP Oxford
Multimedia Officer, has been
fundamental in rebranding

the SYP podcast and creating
exciting content for Inside
Publishing.

“It is important that
our listeners not only
have a professional
and quality sounding
podcast, but have
access to relevant,
educational and
uplifting content,”
she says, highlighting the
need for the entertainment
aspect of the podcast,
especially during the trying
times we are living now.

“I think we’ve
achieved that. It’s
been an absolute
pleasure to help
create a platform for
the many diverse and
inspiring voices across
the SYP,”
Rosy adds. With lots of
inspirational talks and
interviews planned for the

upcoming months, the SYP’s
Inside Publishing is definitely
not to be missed by anyone
looking to get into publishing
or wanting to learn more
about the industry.
The Society of Young
Publishers has branches in
London, Oxford, the South
West, the North, Scotland
and Ireland, as well as a
UK-wide committee. All will
be curating specific and
local content on the Inside
Publishing podcast. All past
and future episodes can
be found on Apple, Spotify,
Buzzsprout and anywhere
else you usually consume
your podcasts. Happy
listening!
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Highlights in the Charts
that we must persist and
navigate through tough
times, even though it is
arduous, for the storm will
pass and brighter days
will emerge.

Saffyre also meets Owen,
Roan’s neighbour, who is
a loner struggling to make
connections with people and
who becomes fascinated
by an online community
of incels (involuntary
celibates). When a string
of sexual assaults occur on
their street, followed by the
disappearance of Saffyre,
Owen quickly becomes the
prime suspect. But, as with
any Lisa Jewell novel, the
truth is never obvious.

Invisible Girl Lisa
Jewell
Review by Emma Ferguson
Saffyre experiences a
sexual assault at ten years
old which she is unable to
share with anyone, burying
it deep within herself, she is
trapped with this internalised
trauma that influences every
aspect of her life as she
grows up through her teens.
Despite seeing Roan, a child
therapist, she can never
bring herself to reveal what
happened to her. But, when
Roan discharges Saffyre,
she feels let down that he
has not managed to get to
the root of her suffering. She
lives a secret double life,
following Roan obsessively,
uncovering his own secrets.

Once again Jewell finds
herself in the charts with
this domestic mystery
Invisible Girl. She never
fails to write realistic and
believable personalities that
are engaging for a reader,
evoking empathy for some
and disgust for others, as
the true nature of their
characters are revealed.
This book is an easy read
that intertwines different
narrative perspectives well,
leaving you desperate for
justice for those characters
that wrongfully suffer. Just as
the narrative seems to have
come to a neatly wrapped up
conclusion, the final chapter
brings about uncertainty
once more, keeping everyone
guessing who the real bad
guy is.
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swim the ocean forever as a
mermaid. In 1976, fisherman
David catches sight of her
whilst playing the guitar on
his boat and wonders if he’s
smoked one too many spliffs.
The two form an uneasy
friendship until one day the
sound of his boat attracts her
and she gets brutally caught
by two white Americans,
a father and son taking
part in the island’s fishing
competition. Colonialism
is at the dark heart of the
novel and David’s wonders
“what else was out there
in the goddam sea for men
to catch.” However, their
dreams of fortune and fame
are short-lived as David
saves her and takes her to
his house.

Together by Luke Adam
Hawker
Review by Natalie Joyce
“Hard times can help us find
the best that we can be.”
Together is a beautifully
illustrated tale about a
man and his dog as they
support each other through
challenging times, a reflection
on the unprecedented year
of 2020, which affected
everyone in ways we could
never have imagined.
2020 was a year of
turbulence, full of uncertainty
as we were thrust into
unknown territory and had
our lives turned upside down.
Together is a moving book
with an important message

The personal inspiration
behind the story is what
makes it special. Based
on the Hawker’s grandad,
creating the book helped
him heal and we can do
this too, both individually
and as a society. The dog
highlights how animals have
been a great support to many
in these isolating times,
allowing us to laugh and cry
without the fear of being
judged and never abandoning
us. The love for an animal
is eternal.
Hawker’s meticulously
detailed pen drawings,
accompanied by his
poetic words, make this a
compelling book and one
that shows we are stronger
when we face challenges
together.
This would make a great
gift for anyone as it is a
powerful read. It gives us
the opportunity to reconnect
with those who we’ve been
apart from and provides
a moment to learn about
empathy, sacrifice and love.

The Mermaid of Black
Conch by Monique
Roffey
Review by Cassie Waters
When I picked up The
Mermaid of Black Conch, I
was feeling a bit out of love
with my reading pile. Then
along came Aycayia and
David and I was unable to
wrench myself away from
their salty sea tale. Roffey’s
latest novel and 2020 Costa
Award winner, breathes new
life into Caribbean myths and
evokes a small island still
haunted by old curses.
Centuries ago, before
the Taino were killed by
Europeans, Aycayia was
a beautiful young woman
cursed by jealous women to

Aycayia isn’t like any
mermaid you’ve read about
before. She stinks of the
ocean, her tail is enormous
and covered in barnacles and
crabs and molluscs crawl out
from her nose. This mermaid
is centuries old and has
been dragged, thrashing and
screaming into the modern
world. When Aycayia’s tail
begins to rot and fall off,
magical realism takes over as
she learns to walk in David’s
Adidas shoes and begins
listening to reggae music.
Aycayia’s story is a tale of
womanhood, “a dangerous
business” that she is always
on the wrong side of. Aycayia
is no fairytale mermaid and
her story cannot have a
fairytale ending.
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Bildungsroman

away from home is a common
trope of the bildungsroman
genre, and Pip’s time in
London is crucial to his
development from child
to adult.

Classic Edition
By Megan Powell , Sarah
G oosem and Hannah Spruce

In literature, the German
term “bildungsroman” is
used to describe a comingof-age novel: a story in which
the protagonist grows and
develops from a child to an
adult. Typically, plots that
utilise the bildungsroman
trope begin with some form
of loss or tragedy which acts
as a catalyst for the main
character to begin their
journey of change. Over
the course of the novel, the
protagonist will be faced
with multiple obstacles and
hardships, ultimately forcing
them to develop maturity
and to learn about the way
of the world. There are so
many wonderful examples
of classic bildungsroman
novels, here are three of our
favourites!

Northanger Abbey by
Jane Austen
Jane Austen’s novel
N orthanger Abbey (1817)
follows the naive Catherine
Morland as she is exposed
to the intricacies of Bath
society for the first time.
Austen writes of Catherine
that “from fifteen to
seventeen she was in training
for a heroine” and her
awareness of society, class
and relationships is rooted

in her fondness for Gothic
fiction. The reader therefore
witnesses Catherine’s
maturation from a clueless
teenager, to a woman
suitable for the competitive
marriage market. Through
the satirising of Gothic
fiction, Austen assesses the
dangers of blurring reality
and fantasy and Catherine’s
development is centred on
her ability to finally detach
her imagination from the
stories. The character of
Henry Tilney is a stabilising
force against Catherine’s
youth and vibrancy and
seeks to guide and educate
her to adapt to the propriety
of high society. Catherine
is often too honest and
trusting which leads her
to form unfavourable
friendships and perceptions
of others. However, the
navigation of these events
reflects the difficulties of
adolescence and adapting
to new environments. Set
against the backdrop of
the gloomy Northanger
Abbey, Catherine’s
imagination runs wild and
her theories temporarily
threaten her prospects for
an advantageous marriage.
Although Northanger Abbey
is light-hearted in contrast
to some of Austen’s other
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novels, Austen highlights
the vulnerability of young
girls that lack the guidance
required to make informed
decisions regarding
companionship. Ultimately,
as a bildungsroman, the
reader observes Catherine’s
adjustment to high society
and the development of her
expectations for life beyond
the rural countryside which
informed her ideologies.

Great Expectations by
Charles Dickens
First published in 1861,
G reat Expectations by
Charles Dickens is a classic
example of a bildungsroman
novel, charting the journey
of its protagonist, Pip, from
childhood to maturity.
The novel opens with Pip as
a young boy living in rural
England with his sister and
brother-in-law, Joe. As he
grows up, Pip makes regular
visits to Satis House, the
home of the wealthy Miss
Havisham and her daughter
Estella. Pip quickly falls in
love with Estella and due
to her higher social class
resolves that he must rise
above his station and better
himself to become worthy
of her. Pip is able to escape
from the social class he was
born into when it is revealed
that he has an anonymous
benefactor who will provide
him with the money he needs
to go to London and become
a gentleman. Journeying

In London, Pip works hard to
reject the life he led before.
He is ashamed of Joe, who,
though kind-hearted, is an
uneducated blacksmith and
is horrified to discover that
his benefactor is Magwitch,
the escaped convict,
rather than Miss Havisham.
Ultimately, Pip learns that
there are more important
things in life than attaining a
particular social class and he
seeks Joe’s forgiveness. At
the close of the novel, Pip’s
coming-of-age narrative is
complete.

To Kill A Mockingbird
by Harper Lee
Published in 1960, Harper
Lee’s T
 o Kill a Mockingbird
takes readers on a comingof-age journey through the
narration of Scout Finch. Like
many bildungsroman stories,
the central character starts
the tale with innocence
and limited knowledge. Lee
charts Scout’s development
through first-person
narration, showing many
events that shape the
character. There is the
curiosity and fascination
surrounding Boo Radley,
the trial with Tom Robinson
and social commentary on
the community. Not only
do these events shape the
young Scout and her brother
Jem, but their father, Atticus
Finch, morally educates

the pair and they receive
pertinent lessons that grasp
imperative issues.
The story is powerfully told
through the impressionable
eyes of a child, which
conveys a deeper meaning
to the reader. While the
novel epitomises the
bildungsroman character
it is more concerned with
greater attributes that
remain relevant today. The
innocence and naivety of
Scout is paired with maturity
and observation to provide a
spotlight on the importance
of proper education and how
impressionable children are.
Lee uses Atticus Finch to
present a parental figure who
may seem unconventional
by educating his children
and promoting justice,
fairness and equality. It is a
remarkable story which we
strongly feel that everyone
must read in their lives. This
story is a great introduction
to classics which will also
widen your bildungsroman
repertoire.
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The Nature Writing Prize for Working Class Writers
By Emma Carey, Caitlin Evans
and H olly Mahoney
To say that the past year in
lockdown has been difficult
is an understatement. Our
social routines and usual
forms of entertainment
were stripped from us and
the entire population had
to divert their time and
effort towards new passions
and hobbies. However,
something was there for us,
unchangingly, throughout
every lockdown: nature.
Daily walks along the
seafront, across lush fields,
crunching through woodland,
or in neatly trimmed rose
gardens, each provided a
beautiful and much-needed
escape from the four walls
we were stuck in. Naturally
(pun intended), writers both
experienced and budding
began to draw from this
inspiration, and nature
writing soared in popularity.
The prize industry
consistently endeavours keep
up with and reflect writing
trends of the now, so it’s no
surprise that the new Nature
Writing Prize is seeing rising
recognition. Showing true
dedication to publishing and
nature, the prize has the dual
sponsorship of The National
Trust and Gaia Books, an

imprint of Octopus Publishing
Group for Hachette UK. The
prize aims to recognise and
celebrate voices of working
class and under-represented
backgrounds through their
note-worthy and aweinspiring nature writing.
Director of Communications
for the National Trust, Celia
Richardson commented
on the prize, saying,
“Like nature, writing is for
everyone. We’re very pleased
to support this prize which
supports nature writing by
people who see themselves
as working-class, giving a
platform to unsung writers
and untold stories. The
pandemic has thrown into
focus the everyday human
relationship with the natural
world. Now more than ever,
we need a breadth of voices
exploring that enduring
connection.”
The Nature Writing Prize
was founded in 2020 by
well-known UK nature writer
Natasha Carthew. Renowned
primarily for her poetic
prose, Carthew has several
published books under her
belt, The Light That Gets
Lost, 2015; All Rivers Run
Free, 2018. Born Between
Crosses is her most recent
book published in April 2021,
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which tells the story of the
lives of rural working-class
women.
With a special place in
her heart for the calm and
healing properties of nature,
Carthew wanted to break
down the barriers and create
a writing prize that was
authentic and accessible
to all working-class voices,
from those living in the
countryside, to those in the
city and everything else in
between.
“It’s important to me that this
prize is accessible, breaking
down barriers and providing
a platform to celebrate
the diversity that exists in
nature writing, whether it’s
non-fiction, poetry, field
notes, memoir or travelogue;
celebrating nature whilst
providing a platform for
underrepresented writers.”
The launch of the prize
indeed could not have come
at a better time. Amid the
world fighting the battle
of a pandemic, nature has
always been the silent friend
to find solace and serenity.
The unprecedented times
have allowed humankind to
look at life differently and
really appreciate the beauty
of nature in all its glory,
especially how it brings

us peace during times of
uncertainty. Relationships
with nature have changed,
and this prize offers a
platform for those to express
their reevaluated connection
and appreciation.
“The best nature writing
conveys a clear sense of
place and focuses on the
natural world and our human
relationship with it.”
Humankind’s historic
disrespect of the natural
world will come as a shock to
nobody, with the fast-moving
ball of climate change
hurtling towards us. However,
the increasing call for books
celebrating and exploring
nature demonstrates a shift
in the societal discussion
of the natural world and
our environment. This is
not only evident from the
establishment of the New
Nature Writing Prize itself,
but also in the presence
of nature-centric books
throughout the literary prize
sphere. Exemplifying this
is Max Porter’s Lanny and
Dianne Cook’s The New

Wilderness as two novels
exploring nature, both in
very impactful but different
ways, gracing the Booker
prize lists in recent years.
What then sets the Nature
Writing Prize for Working
Class Writers is its dedication
to accessibility. While in its
celebration of nature writing,
the Booker is inclusive of
progressive social causes,
what it may be considered
lacking in comparison,
is its accessibility to
writers, particularly those
self-identifying as working
class.

new wave of literary awards,
that project the voices
previously undiscovered,
through a plethora of literary
mediums. In this respect,
we at The Publishing Post
are very excited for the
announcement of the winner
of this award later in the year.
If you are interested in
entering submissions
of 1,000 words, in your
preferred literary form,
the deadline is 7 June and
entries can be submitted
via email.

The Nature Prize for Working
Class Writers demonstrates
an important movement
within literary prizes towards
the celebration of natural
writing and the importance
of humankind’s relationship
with nature. The prize’s
commitment to accessibility
further established it into the
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Beyond the Struggle
Narrative: An Interview
with Maame Blue
By Shaniah Shields , Jane L ink ,
L eanne Francis and Jia Wen Ho
On a busy Monday afternoon,
we sat down with Maame
Blue over Zoom to talk about
her underrated debut, Bad
Love, which was published in
Jacaranda’s Twentyin2020
series. In this exclusive
interview, Maame tells us
about working with the
incredible Jacaranda Books,
her unique writing journey
and the importance of
good stories in the fight for
representation.

What was your journey
to becoming a writer?
“I guess it was
unconventional, a bit nontraditional. I studied as a
psychotherapist and did my
master’s in Psychotherapy
and my undergrad in
Psychology. It was a
completely different route,
but I have always written
stories, poetry and bits and
pieces here and there. I
worked as a psychotherapist
for about five years, then
I took a break from it and
started writing more and

taking it a bit more seriously.
I was submitting stories to
free competitions, just to get
my work out there and after
a couple of years I won the
first thing I ever won in my
entire life. I hadn’t even won
a raffle ticket or anything,
but my story got chosen for
the Africa Writes Festival
in 2018. It was inspired by
a poem by Warsan Shire,
and the idea was to write
500 words about a line from
one of her poems. I ended
up writing a story called
Black Sky which won. And
it blew me away. That was
the first bit of confidence
I got, that people like your
writing or what you’re
writing is interesting and
touching people in some
way. I thought I could pursue
writing a bit more on the side
while I was working in project
management. I’m just a big
bookworm and have always
loved telling stories. It’s only
been in the last few years
that I’ve started to actually
do something about it.”
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This is a very
character, rather
than plot, driven
narrative. Do you think
your background in
psychotherapy has
informed your gift for
characterisation?
“Oh, massively. I’ve always
been interested in people,
which is why I took the
psychology route. Working as
a psychotherapist, the work
I was doing was one on one
trauma work which is quite
heavy but really rewarding.
I felt it was a privilege to sit
in a room with someone and
share that level of intimacy
with them and to be able
to provide some kind of
guidance or motivation
towards where they want to
go. A big part of that taught
me about people, their inner
workings and it propelled
my constant interest
in relationships. More
specifically, complicated
relationships and as you read
in the book, no relationship is

black and white. It’s figuring
out how one interaction with
one person can have such
an impact on who you are,
the decisions you make or
who you become. I gravitate
to books that are like that,
those are my favourite types
of books, where it doesn’t
always necessarily ‘work
out’ and there’s a bit of
a journey to get to a new
place of self-discovery. I
think a big feature in Bad
Love is about that journey
and how Ekuah is impacted
by the different people she

comes into contact with.
And also, how it sets her off
in one direction and another
and how she figures out
how to find her own way in
the midst of all of that. For
me, everything starts with
the emotion of a character
and their unconscious
motivations. And then it feels
like the characters almost
craft themselves out of that.
I don’t think I’d be the writer
I am today if I hadn’t been a
psychotherapist.”

How did you become
part of Jacaranda’s
Twentyin2020
initiative and what
was it like to be a
part of it?
“Jacaranda is honestly
incredible, they’re
groundbreaking. From writing
Bad Love to its publication,
it probably took four years
which is a long time. But no
one was waiting for it when
I was writing it. I didn’t have
an agent, I was just writing
the story because I wanted
to write the story. After two
years and a few re-drafts,
I did my research and
submitted it to agents. I got
some feedback saying they
liked it, but it wasn’t for them
and I got to the point where
I thought I’m going to do
some more submissions and
probably publish it myself. I
felt there was no point in the
story if no one was going to
read it. I just wanted it out
there in the world.
In 2018, I saw that Jacaranda
had this competition where
they wanted to publish
Black British writers in 2020
and I submitted to them.
In January 2019, they told
me they chose Bad Love to
publish and it was a game
changer. I wasn’t expecting
it, it totally shook me. The
fact that they’ve got the
twenty books out despite the
pandemic and being a small
press is groundbreaking.
The editor understood the
story I was trying to tell and
was amazing in helping it to
become what it is today. The
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book cover was also created
by my friend Dapo Adeola,
who is an award-winning
illustrator.

“Jacaranda is honestly
incredible, they’re
groundbreaking.”
Being part of Jacaranda
Twentyin2020 was
incredible, it was a really
involved process and it’s
still going. I think it’s been
a massive boost for me

as a debut to be a part of
a collective like that, to
meet nineteen amazing
writers, has made a massive
difference in getting books
out there and getting more
people to read the book as
well, so I’m forever grateful
to Jacaranda for that.”

I really love how you so
seamlessly integrated
all the different
locations in Bad Love.

Are there any reasons
why you decided to
take Ekuah to all these
places?
“I am a big lover of travel and
pre-pandemic; I lived the last
few years between London
and Melbourne. Bad Love has
these predominant romantic
relationships in it, but a big
part of it is also about love of
place. I wanted to take Ekuah
to these different places
because in my experience,
going to new places and
having new experiences has
such an impact on shaping
who you are. Especially when
you are in your twenties and
still learning about yourself.
I like to write from emotion,
how a place feels and the
essence of a place and I
wanted to fully depict them
in a realistic way. My family
is Ghanaian, so I drew from
my experiences in taking
her there. It’s about Ekuah
discovering her heritage
and that paired with Black
British identity. There’s a lot
about what that means and
who she is in there. Venice
has a special place in my
heart and is very romantic. I
also wanted that essence of
London to run throughout.
It’s just places that mean a
lot to me and I wanted to use
them as a way to push Ekuah
in different directions.”

I love how you
represented Black
women in a more
vulnerable light,
depicting Ekuah as she
fell in love, travelled,
and embraced her
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femininity. How
important was it to
you that you changed
the narrative of Black
women in romance?
“I’ll be honest, I didn’t
sit down and think I’m
going to write a romance
novel or something akin
to romance about a Black
woman and it has to be
xyz. There was definitely a
deliberate decision for her
to be a Black British woman,
which stemmed from not
having seen or read a lot
of that when I was growing
up. In terms of Ekuah’s
relationships, I was just
writing about conversations
I was having with girlfriends
of different races about our
experience of being in our
twenties and dating
in London.
It was a culmination of those
conversations and how small
and big interactions we
were having with different
people in the dating space
had changed how we viewed
relationships, our parents’
relationships and how
our parents’ relationships
impact what we think about
ourselves.
For me, a big thing was that
I wasn’t doing it to make a
statement, rather, I wanted
to look back on it and like
that I was able to portray
her as a carefree young
Black woman. She’s an only
child in this middle-class
family, there’s not much of
a struggle narrative: she’s
just allowed to be. As any
young woman should be

entitled to explore and have
the freedom to figure out
who they are without all
the rest of the oppression
that comes down. That’s
not to say it doesn’t exist,
but that wasn’t necessarily
the story I was trying to tell
here. I just wanted to explore
relationships and what it’s
like to be in them. And it
was nice to have most of
the characters be Black and
Brown but I wish there was
a book like this when I was
in my twenties, I probably
would have figured out so
much earlier on. I’m really
glad that it feels there is a lot
of representation and stuff,
but I think a lot of that stems
from that I just wanted to
write a character who was
experiencing relationships.
My intention was to write
about relationships, not
romance.”

“There’s not much of
a struggle narrative:
she’s just allowed to
be”
Do you have any
advice for BIPOC
writers?
“My only advice would be
please keep writing. The
world needs your stories, so
keep writing.”

What is your hope
for the future of
publishing?
“I am a reader, I am a writer
and I would say my hope
for publishing is that good
stories keep being told,
regardless of who they are

written by. I think there is
a lot at the moment, but
there is the danger of hype
where sometimes there are
stories where there is more
hype than there is story,
and I suppose my hope is
that regardless of who is
writing it, a good story is just
a good story. I would hope
that you guys who are going
into publishing and a more
diverse, multitude of faces
at the table are able to have
a wider scope of picking
the really good stories that
you think need to be told. I
100% think more Black and
Brown stories need to be
told, coming from Black and
Brown people, but a good
story is a good story so I
would hope that continues to
be the driving force.”

“I 100% think more
Black and Brown
stories need to be
told, coming from
Black and Brown
people”
Maame Blue has another
potential novel in the works,
but if you want to read some
of her work sooner, she has
some short stories that will
be released in an anthology
called Not Quite Right For Us
on 26 May. The anthology is
a collection of forty writers
who are all writing about not
fitting into the publishing
mainstream.
You can also purchase a copy
of Bad Love here!
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Upcoming
Publishing Events
By Michaela O’Callaghan, Rosie
Burgoyne and Sunny Moen

SYP Oxford’s
Everything but
Editorial: Agenting

Infobites with DC SLA:
Impact of COVID-19
on Publishing

Derby Book Festival

26 May, 6:00 p.m.

26 May, 5:00–6:00 p.m.

This is the first event in a
new series which demystifies
various parts of the
publishing industry. What
skills do you need for a role
in a literary agency? How do
agencies fit into the industry?
Learn about agents and
agencies with Juliet Mushens
and Silé Edwards from
Mushens Entertainment.
Sign up here.

DC Special Libraries
Association are hosting
an event about the impact
COVID-19 has had on
publishing. As the current
COVID-19 pandemic
emerged in 2020, there was
an urgent need to conduct
research and disseminate
results rapidly. This scenario
had a major impact on
traditional publishing as
preprints and open access
emerged with a growing role
in information dissemination.
Lots of questions persist
and this event will endeavor
to answer them. The event
hosts recommend reading,
a small list of articles to be
best prepared for the event.
The event is free and
everyone is welcome. You
can find all the information
and book tickets here.

Derby Book Festival has
over sixty bookish events for
you, from those in person,
live streamed, recorded and
outdoor events! There truly
is something for everyone
from a discussion of the
brilliant debut, Girl A written
by Abigail Dean to other
speakers like Tracy Bloom
(The Wife Who Got A Life)
and Laura Jane Williams
(The Lucky Escape) as
they explore how they have
approached writing about
women. Find out more here.
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27 May to 25 June

Ed Miliband in
conversation - GO BIG
1 June, 6:00–7:00 p.m.
Ed Miliband discusses the
ideas from his new book GO
BIG. Ed explores the different
strategies implemented
around the world to tackle
key issues such as the
climate crisis. Learn how
these schemes came about
and how they can help build
a different world. General
admission is £5.00.
Tickets here.

Looking towards The London Book Fair
The London Book Fair is a large book publishing trade fair. This
year, the London Book Fair is going digital! The fair will run over
three weeks in June providing the opportunity to gain insight
into the key trends shaping the book industry. The conference
events will take place during the week of 7 June. A noteworthy
event is Introduction to Rights on 7 June which shines a light
on how to sell rights. Whilst many of these events are targeted
at publishing professionals, there are also free online events
from 21 June to 1 July. From 2–16 July, this brilliant online
content will be available on-demand. We look forward to
discussing these free online events in later issues.
Find out more here.
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Hannah Beeson, Head of Events at SYP London, says:

SYP London Speed
Dating
2 & 3 June, 7:00–8.30 p.m.
Want to know all about the
various departments within
the publishing industry?
This speed networking event
run by SYP London offers
an excellent opportunity to
learn all about the different
aspects by talking to those
doing the jobs! What skills
do you need to excel in
production? How can you
get into rights? How do

publishing departments
work together? Find out the
answers at this event.
Every ten minutes two new
speakers from a different
area of publishing come
along to your assigned group
to discuss their role, how
they started and what skills
you need to get into that
department.
The different areas of
the publishing industry
spotlighted are: editorial,
production, sales, rights,
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design, marketing, publicity,
digital and audio, agents and
scouts. Each night features
different speakers, so take
a look at the lineup in the
links below to see if there
are any particular publishing
professionals you are eager
to chat with!
Book tickets for 2 June here,
or tickets for 3 June here.

“

In previous years our Career
Speed Dating event has
always been a great way
to demystify the world of
publishing for publishing
hopefuls and to help them
answer questions about
their dream department or
role. We were really keen
to bring it back this year,
especially as we know how
competitive the industry is at
the moment.

We were also keen to make
this event feel more natural,
like an in-person networking
event, as we know that
video networking can
sometimes feel awkward or
intimidating. The platform
we’re using, Gatherly, has
definitely helped us achieve
that. Instead of using Zoom
breakout rooms or one-onone networking platforms,
Gatherly allows people to
move around of their own
accord. Our event will be
structured very much like
our usual career speed

dating: publishing hopefuls
will group into virtual tables,
which work like individual
group video chats and our
publishing professional
speakers will move around
and speak to every table.
Not only this, but we will
have a virtual welcome table
for anyone who feels nervous
that you can access of your
own accord at any time
throughout the event.
We hope to see some of you
there!
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Young Adult Fiction:
Books For Your To Be Read Pile
By L aura Jones and Rosie
Burgoyne
It is award season in the
book world so this issue, we
take a look at the winner of
the Young Adult (YA) Book
Prize. Plus, we make our
recommendations on recent
and future YA titles that you
have simply got to read!

The YA Book Prize:
Loveless by Alice
Oseman

Launched by The Bookseller
in 2014 and partnered
with Hay Festival, The YA
Book Prize is an annual
celebration of books in the
YA category within the UK
and Ireland. With a shortlist
that features names such
as Patrice Lawrence,
Meg Rosoff and Melinda
Salisbury, the winning title,
L oveless by Alice Oseman,
was announced on Thursday
6 May.
A story of self-acceptance,
Loveless follows the journey
of protagonist Georgia, as
she navigates the world
of romance and first love.
Described as “wise, warm
and witty,” L oveless explores
the many different forms that
love can take, focusing on
Georgia’s uncertainty about
her feelings on a path of
self-discovery.
Alice Oseman will be chatting
to Sarah Crossan about
her winning title as part
of this year’s Hay Festival,
which starts later this week.
You can read more about
the award, including the
shortlisted titles and this
year’s Special Achievement
Award here.
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Our YA
Recommendations:


Complete with an authentic
yellow pricing sticker on
the back of the Video Home
System (VHS) style cover,
foreboding internal images
of streetlamps and bats, as
well as carefully selected
character names, Mina and
the Undead is an absolute
must-read. With this being
McCaw’s debut title, we
cannot wait to see what
comes next.

Mina and the Undead
by Amy McCaw
UCLan Publishing, 1
April 2021

The two students in question,
gifted musician Devon and
Head Girl Chiamaka, find
themselves at the mercy
of an anonymous texter,
who holds all the aces and
threatens to plan something
that goes far beyond the
realms of a simple high
school game.
Guaranteed to have you
on the edge of your seat,
this thrilling debut from
South London-based author
Faridah Àbíké-Íyímídé, brings
ample amounts of fear and
mystery whilst also exploring
experiences of growing up
Black and queer. This is one
we will be adding straight
to the top of our to-be-read
piles, once it is released this
June.

Sitting firmly within the YA
category and definitely not
for the faint-hearted, Mina
and the Undead is a tale
of vampires: blood, guts
and gore. Horror fan Mina
is visiting New Orleans to
see her sister, Libby. Mina
is unwittingly drawn into a
series of gruesome murders
whilst she is there, stumbling
across the dead body of a girl
with puncture wounds on
her neck.
Expertly written, each
chapter draws you further
into the mystery and horror
as myths come to life and
danger lurks around every
dark corner. For older
readers, it is a nostalgic jaunt
down Point Horror Lanewith
an added splash of B uffy.
Meanwhile for today’s YA
audience, it is not only an
education on 90s fiction
and popular culture, but
an enticing tale featuring
vampires, family difficulties
and plenty of mystery.

students come to light within
the walls of the prestigious
Niveus Private Academy.

The Wanderer follows the
heart-wrenching love story
of Maggie, a girl who is alone
in the world until one day,
the most popular boy in
school, Ryder, saves her life.
But there is one problem.
In saving her life, Ryder has
broken the most important
rule of being a Wanderer and
finds himself stuck in limbo
between life and death.
Caught up in the midst of
the thrills of first love and all
its accompanying emotions,
the story follows Maggie and
Ryder as they try to find out
if a Wanderer and a living
girl can ever truly find their
happily ever after.
For a gripping love story with
an added spooky element,
this is the book we will be
picking up off the shelves
come October for the perfect
seasonal read.

The Wanderer by
Josie Williams
Firefly Press,
7 October 2021
 ce of Spadesby
A
Faridah Àbíké-Íyímídé
Usborne Publishing,
10 June 2021
Billed as “Get Out meets
Gossip Girl,” this highly
anticipated high schoolbased thriller looks set to be
one of the most exciting YA
releases of the year. Aimed at
ages fourteen and above, A ce
of Spadestells the addictive
story of what happens when
the dark secrets of two

When independent Welsh
publisher Firefly Press
first acquired the rights for
this debut YA novel from
Josie Williams, there was
early buzz throughout the
publishing industry, with
The Bookseller describing
the novel as a “moving and
compelling YA romance.”
Catching our attention for its
intriguing concept as a YA
romance with a paranormal
twist, we were hooked by the
book’s tagline “nothing can
stand in the way of love, not
even death.”
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Get to Know our Hopefuls
Interview Team
Miya Elkerton

I am currently in the final
month of my undergraduate
English degree and am
writing my last two essays.
This moment feels surreal,
but I am so excited for
what the future holds. Post
university, I would love the
opportunity to work in the
publishing industry. I did
work experience at Penguin
during the summer of my
first year at university as
I was fortunate enough to
be randomly selected for
the two-week placement
that Penguin offer. I would
obviously recommend
the opportunity to every
publishing hopeful and
would encourage not giving
up hope, as in this case

particularly, securing this
placement can be just
chance and the experience is
amazing!
This opportunity definitely
confirmed my desire to work
in the publishing industry
and I am now spending my
last months at university
applying for as many roles
as possible and will continue
to do this throughout the
summer. Although this
application process can
be daunting and at times
does of course knock my
confidence, I am still excited
for the prospect of working
in the industry and try to
change my application for
each specific role and the
questions that are asked.
For any publishing hopefuls
in a similar situation, we are
all here for each other and I
look forward to meeting you
in the industry!

Sophie Everett
I am in the process of
finishing the second year of
English Literature degree.
It is a very unusual moment
to know that in September
my university adventure is
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almost over. Getting close to
the end of my degree means
that a lot of thought starts
to go toward what I would
like to do when my degree
is over. I would love for my
future career to be within the
publishing industry and so I
am preparing to hopefully do
an MA in Publishing. I believe
that gaining experience is
hugely important and so
would strongly recommend
applying for placements
and internships. Although
it can be hard to find this
experience, with some
perseverance, confidence
in your skills and a keen
interest to learn more you will
definitely find something. For
me, The Publishing Post has
really helped open my eyes
to the range of jobs within
the publishing industry, while
allowing me the opportunity
to gain or improve skills
that I never considered that
important in the industry. I
wish all publishing hopefuls
good luck and hope that your
passion for the publishing
industry will motivate you to
become the best at whatever
your dream role is!

Kelly Hides

With two more deadlines
and concluding a placement
with Enchanted Forest
Publishing, I am about to
finish the second year of
my English with Publishing
degree at Plymouth
University at the ripe old
age of 25. Before coming
to university, I worked as
a bookseller and Events
Coordinator at Waterstones
which opened my eyes to
the publishing industry and
made me want to pursue it
as a career. Maybe it’s the
second-year slog, or maybe
it’s due to the fact all of my
lectures have been online,
but this year has been
challenging.
Despite the obstacles,
I’ve been able to
undertake some amazing
opportunities, such as my
placement and work here
at The Publishing Post,
that I otherwise wouldn’t
have had time for. I’m now

more focused and driven
to achieve my aspiration of
working as a publicist. I’m
so excited for third year,
but also daunted by the fact
that I’ll soon be joining the
majority just trying to break
into the publishing industry.
I’ve been incredibly lucky
with the experience I’ve
gained and my advice
to other hopefuls is just
say yes to everything! All
experience is beneficial
and if you stay motivated,
despite the setbacks, it
will eventually pay off.
The publishing industry is
changing for the better I
think and I can’t wait to
be working alongside you
one day!

Kayley Stanbridge

I am in the final term of
my Publishing MA at City
University London and I
cannot believe how fast it
has gone and how much

I have learnt about the
publishing industry in such a
short space of time. After my
undergraduate degree, I was
a little lost. I knew my dream
job was in publishing, but I
was still unsure what area
would be the most suitable
for me. With COVID-19
shutting the world down for
a while and making it harder
to apply for jobs, I thought
doing a masters degree
would be the best course of
action, to let me figure out
what field I wanted to pursue
and learn more about how
the industry works. My MA
has been invaluable so far
and I have discovered that
production or sales would be
my preferred field to work in
at the moment. I am looking
forward to applying for jobs
in publishing, alongside
writing my dissertation. It
feels like there is so much to
look forward to. Working for
The Publishing Post has been
an invaluable experience
for me and the publishing
hopefuls community is
amazing at helping me
to stay in the job hunting
loop. I am currently working
on developing my skills in
coding and Excel with the
hope that these will be useful
for future roles. I encourage
other publishing hopefuls to
stay motivated and to further
your skills where you can!
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Mental Health Awareness Week:
Self-Care Challenge
10–16 May was the Mental
Health Foundation’s official
mental health awareness
week. We challenged
ourselves to commit to selfcare acts in this five-day
window, to reflect on what it
taught us about our mental
wellbeing and the ways we
can influence it positively.
Here’s what we tried and
learned, with some books to
help you in your journey to
better mental health.

Reducing Screen-time
Ellie Brady
We spend too much time
looking at our phones.
Whether we use them
for work, socialising or
doom-scrolling, screen
time is a concern for us
all. My smartphone is
simultaneously my calendar,

message receiver, iPod,
weather checker, newspaper,
workout tracker, pedometer,
alarm … need I go on? While
the idea of a total divorce
from my phone seems
excessive, scaling back my
screen time is a priority in
my mental health journey.
Cal Newport’s Digital
Minimalism helped teach
me how tech can enhance,
not interrupt, my life. A
practical guide to being more
deliberate with time, this
self-care book is accessible
yet impactful enough to help
change perspectives towards
screen time and social media
usage, reminding us that less
is more.

Mindful Journaling
L aura Jones
With a busy daily routine, self
care often gets lost amongst
the chaos. In prioritising my
mental health, I decided to
get up a few minutes earlier
each day and spend 10
minutes journaling. To help
me, I used a ‘happiness
planner’ that I received
as part of a stationery
subscription box, but a trusty
notebook would also work.
My planner has pre-printed
prompts to guide mindful
reflections, but 365 Journal
Writing Ideas is a great book
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Fearless (Taylor’s Version)
on and I coloured away.
After only a week, I already
feel so much better. The
focus on filling the pages
with colour, staying neat
within the lines helped calm
my thoughts and de-stress.
The colouring equivalent of
taking a hot bath, Farrarons’
book resparked my creativity
with my favourite designs
being the intricate flowers. I
recommend purchasing some
colouring books if, like me,
you find yourself regularly
feeling overwhelmed.

Relaxing Painting
for daily self-reflection topics
such as “How are you feeling
today?” Taking the time to
focus on my mental health
and deeper feelings made
such a difference and helped
me to start the day focused
and with a sense of clarity
and calm.

De-stress Through
Colouring Books
Lucy L illystone
Suffering from anxiety,
it can be hard to shut off
my brain and take time for
myself. This week, my goal
was to practice self care
through spending an hour a
night colouring in. I cracked
open the fantastic The
Mindfulness Colouring Book
by Emma Farrarons, I put

K elly Stone
I decided to take a slightly
unconventional route to
prioritising my mental
wellness this week by
making the conscious effort
to engage with my creative
side. Painting has always
been a way for me to destress by allowing me to
focus on one project and
leave all my other stressors
beyond the canvas for a little
while. For this exercise, I
used Emily Winfield Martin’s
The Imaginaries: Little
Scraps of Larger Stories as
inspiration. This children’s
book features extraordinary
paintings accompanied by
brief captions that read like
intriguing story prompts. It’s
a great book for artists of any
age to get inspired to make
their own unique creations.

The Pomodoro
Technique by
Francesco Cirillo

Reading Before Bed
K ate Baguley

Sarah Lundy
The idea of the pomodoro
technique is to work for
twenty-five minutes with
no distractions and then
take a five-minute break.
After repeating this four or
five times (so roughly every
two–two and a half hours),
you take a longer fifteen–
thirty-minute break. It may
sound simple, but I noticed
a real improvement in my
ability to focus during my
twenty-five minute work
bursts. When working from
home, it can be easy to feel
that you need to be working
non-stop, even though this is
not realistic of how we work
in an office. Allowing these
breaks boosts productivity
while minimising the feeling
of being overwhelmed. I
would definitely recommend
this technique to prevent
burnout, especially if you’re
working from home.

How many of us get in
bed, ready to unwind, and
then unlock our phone to
scroll away for hours? I am
guilty of this; my phone is
a hub of entertainment at
my fingertips. However,
scientific studies have
proved that this actually
wakes the brain up - exactly
what you don’t want. So, I
read every night for a week.
I got into bed, set my phone
on the side, and cracked
open some commercial
fiction. Despite enjoying the
book, I began feeling tired
much quicker than usual.
Deciding to give in to it, I
forced myself away from ‘just
one more chapter’, put out
the light, and was woken up
by my morning alarm. I’m
not going to pretend like I’ll
follow this rule every night,
but I do think reading before
bed is beneficial to unwind
away from the technology
that wants to keep us awake.
If you’re feeling glued to your
screen at night, try picking
up a book!
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Anticipated Reads:
May–June 2021
By Bayley C ornfield, Sarah
Ernestine, Meg Jones ,
Genevieve Bernard and L aura
Riordan

Forced to compete in beauty
pageants, the only thing
Ruby truly enjoys is fixing her
1970 Ford Torino. In spite
of their differences, Morgan
and Ruby can’t help but grow
close. But, as Ruby isn’t
ready to come out yet and
Morgan isn’t willing to keep
living in secret, their new
relationship might end just as
quickly as it began.

“Do not insert yourself
into the main narrative. Go
unnoticed. Become the air.”

 ome Girls Do by
S
Jennifer Dugan
May 24, Penguin Putnam Inc
When Morgan violates her
Catholic school’s code of
conduct by being gay, she
is forced to move schools.
Morgan is a senior, a track
athlete and unapologetically
unafraid to be who she
really is. She couldn’t be
further from Ruby, who is
too afraid to come out as
bisexual under the scrutiny
of her homophobic and strict
mother.

Set over 24 hours, during
which its narrator, a Black
British woman, prepares to
attend the anniversary party
of her boyfriend’s wealthy
parents, Natasha Brown’s
Assembly is a blistering
indictment of Britain’s
colonial past and present,
and the ways in which it
sinisterly exposes and
disguises itself. Described
by Olivia Sudjic as “Virginia
Woolf’s Mrs. Dalloway meets
Claudia Rankine’s Citizen,”
this bold debut asks, in little
over one hundred pages,
about the predestined
narratives that Black women
are forced to live within, and
what it might take to burn
them to the ground.
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Laura and Wayra form a
friendship that will last a
lifetime. Through laughter,
tears, heartbreak and selfdiscovery, Laura learns
so much from the puma.
Wayra teaches her to love
not only the world around
her, but most importantly
herself. Coleman’s memoir
is a moving story of how two
creatures, each in need of
rescue and care, find one
another and create hope and
light in the most unexpected
of friendships.

 ne Last Stop by
O
Casey McQuiston
June 1, Macmillan

Assembly by Natasha
Brown
June 3, Hamish Hamilton

Threadneedle is a stunning
new young adult fantasy
novel that questions the
power of truth and stories.
It is the first instalment Cari
Thomas’ The Language of
Magic series, so readers
will be able to see their new
favourite characters again
soon.

Threadneedleby Cari
Thomas
May 27, HarperCollins
This May, Cari Thomas
breaks into the literary
scene with her debut
novel, Threadneedle . This
bewitching new story is set
in an alternate London, one
riddled with magic and the
supernatural. Throughout
Anna’s childhood, she has
been warned about the
dangers of magic – the
power that left her as an
orphan. As she is preparing
to become a Binder and
lose her magic forever,
she meets Effie and Attis.
Her new friends open her
eyes to a world of new
possibilities, causing her to
question everything she was
told. Is magic truly a sin?

New York Times bestselling
author Casey McQuiston,
author of R ed, White,
and Royal Blue , is back
this summer with a new
LGBTQIA+ romance novel,
O ne Last Stop. August, a
twenty-three-year-old, has
taken the big leap and moved
to New York City. She works
at a pancake diner and lives
in a house with peculiar
roommates. However, on her
routine subway commute to
work, she meets someone
that just might change the
way she sees the world. But
Jane isn’t just a mysterious
stranger with a preference
for vintage clothes, she is
a time traveller from the
1970s, lost in time. In this
heart-warming romance,
August must question the
world she knows in order to
help Jane find her way home
before it’s too late. Casey
McQuiston’s new novel will
be flying off the shelves
this Summer, so make sure
to grab a copy for your
commute.

The Kingdoms by
Natasha Pulley

The
Puma Years: A
Memoir of Love and
Transformation in the
Bolivian Jungleby
Laura Coleman
June 1, Amazon Publishing
In this unforgettable memoir,
writer and activist Laura
Coleman shares the story
of her journey through the
Amazon jungle in which she
meets and forms a magical
bond with the majestic cat
who changed her life. Laura,
feeling lost and directionless
as many twenty-somethings
so often do, decided to quit
her job and travel in Bolivia
in the hope of gaining some
clarity and perspective on
life. Backpacking through
the Amazon jungle, she
finds herself working in a
wildlife sanctuary, and it’s
here that she’s tasked with
caring for Wayra, a beautiful
but complex puma. Follow
this enchanting story as

27 May, Bloomsbury
From bestselling author
Natasha Pulley comes an
original and wild timetwisting novel that will
definitely appeal to fantasy
and alternative history
fans this summer. Her
story follows Joe Tournier,
an amnesiac whose first
memory is leaving a train
in 19th century Frenchcolonised England. He has
no memory of his former
life and his only clue is an
English postcard sent from
a mysterious writer, “M,”
which arrives in London
around the same time he
does. Joe has no idea who
“M” is, but he is certain they
can tell him who he really is.
So, he sets about looking for
“M,” a treacherous search
that will take him through
19th century Britain’s
unpredictable and unstable
landscape, and will risk the
lives of everyone he loves.
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Job Opportunities
By Jennifer Hill and L eah Bird

The 404 In(k)ternship,
404 Ink
Closing Date: 31 May 2021
Salary: £500 for five days
Location: Remote
Want to learn more about
publishing?

Artworker, Academic
and Professional
Production Design,
Bloomsbury
Closing Date: 27 May 2021
Salary: £23,000
Location: London but flexible
in remote work
Bloomsbury are searching
for an Artworker to work on
their Production Design in
the Academic and Publishing
Division.
You will be correcting
and converting cover
files and generating final
cover artwork on various
publications. You will also
ensure systems are up to
date, liaise with colleagues
and suppliers and assist the
designers with artwork.
You must have technical
expertise in programmes
such as InDesign, Acrobat
and Photoshop. You
must also have a great
eye for detail, excellent
organisational and time
management skills and
the ability to handle large
volumes of work effectively
and accurately. Apply here.

Internships/
Traineeships
Publicity Assistant,
Profile Books
Closing Date: 31 May 2021
Salary: £24,000
Profile Books are looking for
a Publicity Assistant to join
their team on a six-month
internship!
The ideal candidate will
be helping with media
campaigns, booking travel,
keeping authors’ schedules
up to date and assisting
with organising events. You
will get the opportunity to
prepare for your next role
in publishing, attend the
Publishers’ Publicity Circle
event and learn from the
team.
You will also get to assist with
mailings, pitch letters, press
releases, prize submissions,
researching campaigns
and more. You must have
an interest in publicity
and the media as well as
Profile Books, events and
bookshops.
To apply, click here.
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404 Ink are hiring an intern!
You will learn all about the
process, learn and develop
new or existing skills and gain
knowledge of the industry.
Tasks may include assisting
with submissions and
pitches, taking part in
cover design meetings
and briefings as well as
creating press releases using
either Adobe InDesign or
Photoshop. You will also be
assisting with proofreading
and completing editorial
checks as well as working
with metadata using a variety
of platforms such as Nielson,
Stison and Consonance.
The position is fully remote.
The candidate will get paid
for five days on a freelance
basis. For more details on
how to apply, click here.

Office Assistant Trainee,
Madeleine Milburn
Literary, TV and Film
Agency
Closing Date: 26 May 2021
Salary: London Living Wage
Location: London

Looking to gain valuable
office experience in a
Literary, TV and Film agency?
Look no further!
Madeleine Milburn Literary,
TV and Film Agency are
hiring an Office Assistant
Trainee for three months
during which time you’ll be
supporting various office
tasks.
You’ll be involved with
welcoming visitors, dealing
with post, filing and
managing the office. You will
also be processing royalties,
ordering supplies and
chasing payments. You will
be organising presents for
the agency’s authors, adding
reviews to review sheets,
taking minutes and updating
the website.
This is a fantastic
opportunity to learn the ins
and outs of publishing and
the inner workings of an
agency, assisting with talent
spotting, general office
administration and looking
after high-profile clients. You
must have a general love of
publishing, a passion to work
in publishing, a willingness
to muck in and have great
organisational skills. A
familiarity of working in an
office is desirable.
To apply, click here.

Sales & Campaigns Intern,
Canongate
Closing Date: 27 May 2021
Salary: £20,000

Canongate Books is looking
for an intern to work with
the Sales and Campaigns
departments. The successful
candidate will report to the
Head of International Sales
and learn how the two teams
work.
You will learn how to produce
marketing materials, how a
publisher sells books to other
countries and how to use
business systems. You will
experience working as part
of a dynamic team, managing
stakeholders and a busy
workload.

as Biblio, Sage and Slack as
well as how to create rights
guides and catalogues for
mailing lists.
The ideal candidate will
have a passion for reading,
meticulous attention to detail
and excellent English. You
will also have exceptional
organisational skills and be
able to respond flexibly to a
busy workload and multiple
deadlines.
To apply, click here.

The ideal candidate must be
a team player and passionate
reader with exceptional
organisational skills and
confident communication
skills, particularly writing
copy. Experience of using
Adobe Suite is also desirable.
To apply, click here.

Editorial & Rights Intern,
Canongate
Closing Date: 27 May 2021
Salary: £20,000
Canongate Books is looking
for an enthusiastic Editorial
& Rights Intern to join both
its Editorial and Rights
departments and learn how
these teams work within a
publishing house.
You will gain an
understanding of how a
commercial book publisher
operates, how copyright
works and how a book is put
together. You will also learn
how to proofread, how to
use business systems such
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Hay Festival 2021
Written by Sabeehah Saleq

Are you ready for Hay
Festival 2021? This
fantastic annual literary
festival, which spans
ten fun-packed days,
successfully brings
together readers and
writers to celebrate
literature. This year’s Hay
Festival, which runs from
26 May to 6 June, will
take place digitally and
promises to deliver exciting
events spotlighting over
200 amazing guests, live
from Hay-On-Wye.
While the festival is
running digitally this year,
local bookstores in HayOn-Wye welcome you
to visit, while following
government guidelines.
If you do happen to be
in town, Hay Festival is
providing a WiFi network
which will allow you to
stream free events without
using your data.
If you’re participating
from home, you can
attend events through the
Hay Festival website for
free, with the option for
subtitles. This festival has
something for everyone;
browse these events and
you’re sure to find some
that you’ll love!

Opening Gala: A Night
of Hope
26 May, 8–9:30 p.m.
This opening event will
kickstart the literary
festivities and features a
stunning list of performers
such as HRH The Duchess
of Cornwall, Stephen Fry,
Romola Garai, Richard
Eyre, Hafsa Zayyan,
Hollie McNish, Sindhu
Vee and so many more!
These guests will discuss
their favourite poems,
speeches, books and plays
from this past year.
To celebrate the opening
night of the Hay Festival
2021, register here.

Jojo Moyes talks to
Oyinkan Braithwaite
The Power of Reading
For Pleasure

world, Quick Reads have
been used in hospitals,
stroke recovery units,
prisons, dyslexia centres,
army bases and organisations
working with the homeless.
To mark the 15th anniversary
of the initiative, this event
brings together acclaimed
authors Jojo Moyes and
Oyinkan Braithwaite to
highlight the transformative
power of reading and the
impact that reading for
pleasure has on our lives.
Be sure to register for this
event here.
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Caitlin Moran, Joeli
Brearley and Pragya
Agarwal talk to Laura
Bates
Motherload

instalment in her Wizard of
Once series. The Children’s
Laureate will delve into
how the magic of trees and
woodland have inspired her
work, followed by a live Q&A.

28 May, 7–7:50 p.m.

Take part by registering here.

Hafsa Zayyan and
Rivers Solomon talk to
Sameer Rahim
We Are All Birds
of Uganda and
Sorrowland

This event will deliver insight
into societal attitudes
towards women and
motherhood. This discussion
will be held by Laura Bates,
founder of the The Everyday
Sexism Project. Guests will
include Caitlin Moran, author
of More Than a Woman, with
Joeli Brearley, founder of
Pregnant Then Screwed,
as well as Pragya Agarwal,
author of Motherhood. To
be part of the conversation,
register here.

Graham Norton Book
Club with Marian
Keyes and Richard
Osman

28 May, 3–3:50 p.m.

Cressida Cowell

The Dylan Thomas
Prizewinner talks to
Bryan Washington
The 2021 Swansea
University Dylan
Thomas Prize
27 May, 4–4:50 p.m.

27 May, 2–2:50 p.m.
The Quick Reads initiative
was launched in the UK
and Ireland, where leading
publishers, bookshops,
libraries and government
departments collaborated
to create short books by
bestselling authors. The
purpose of this was to
encourage adults to read
more and find solace
in books. An important
contribution to the book

For this event, Bryan
Washington will be in
conversation with the 2021
recipient of the Dylan
Thomas Prize, who is yet to
be announced.
To be a part of this exciting
event, register here.

The Dylan Thomas Prize is
an annual prize for young
writers that brings them
international recognition as
well as a remuneration of
£30,000. Last year’s prize
was awarded to bestselling
young author Bryan
Washington for his debut
short story collection Lot.

30 May, 7–7:50 p.m.
To celebrate the launch of his
new podcast, Graham Norton
Book Club, join the acclaimed
and widely loved comedian
and broadcaster Graham
Norton in conversation with
Marian Keyes and Richard
Osman.
Don’t miss it: register here.

Sarah Crossan and the
winner Alice Oseman

WIZARD IN THE
WOODS
29 May, 10–10:30 a.m.

The Bookseller YA
Book Prize
1 June, 11–11:30 a.m.

Hafsa Zayyan, author of
We Are All Bird of Uganda
joins with Rivers Solomon,
author of Sorrowland, in this
insightful online event!
The critically acclaimed
authors will discuss their
ground-breaking novels,
which explore the roots of
racism across the globe.
The writers will be joined by
Sameer Rahim.
You definitely don’t want to
miss this, register here.

Join Alice Oseman, winner
of the 2021 YA Book Prize
to discuss her winning book
Loveless. The author will
be joined in conversation
by former Irish Children’s
Laureate Sarah Crossan.
Register for this fantastic
event here.

Join Cressida Cowell on
location at Kingley Vale
Woodland as she discusses
Never and Forever, the final

The full digital programme is
available here. We hope you
enjoy the festival!
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Book Publishers Shining a Light on
Mental Health
By Joanne Boustead

The Urgency for
Conversation

For many writers, being
published is the number
one goal. However, those
whose work revolves around
the topic of mental health
have struggled to make their
voices heard. In the past,
many publishers would have
regarded a book that focuses
on mental health as falling
into a niche category, that
is, a topic only a few will be
interested in. While some
publishing houses, such as
Russell House, Hay House
and Watkins Publishing have
already demonstrated that
these books are a priority,
it has taken some time for
other publishers to follow
suit. Despite this, there is
hope on the horizon for those
keen to share their mental
health experiences with
the world.

In 2019, The Bookseller
spoke of the urgency for
the publication of mental
health books. In their article
‘Authors urge publishers
to ‘give space’ to mental
health’, writers discuss
the necessity of including
books about mental health
in publishing. From poetry
to fiction, authors want their
readers to be able to pick
up a book and recognise
themselves in the text or at
least relate to its events.

Becoming widely popular in
the 1980s and continuing
to this day, self-help
books are now a staple
on many bookshelves.
While many of these have
been self-published,
traditional publishers are
continually realising the
importance of promoting and
understanding mental health
and are endeavouring to
publish books that educate
or support readers.

During The Bookseller’s
tenth FutureBook conference
in 2019, poet and activist
MC Angel voiced the need
for writing (and publishing)
the “raw element, the pure
gritty pain” of mental health.
Appealing for publishers to
“create space”, she makes
it clear that the narrative
needs to be changed, and
publishers have responded
with vigour.

From Ripples to Waves
As the need for more
awareness on mental health
has become increasingly
apparent, especially during
the COVID-19 pandemic,
publishers have endeavoured
to release helpful and
informative content. While
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self-publishing is still a
popular choice for many
writers wanting to write
about mental health, there is
now more support for those
wishing to make the leap to
traditional publishing.
A more recently established
publisher, Trigger Publishing
(originally set up in 2016),
has asserted itself as a
leading publisher of mental
health and wellbeing books
in the UK. With a dedicated
team of clinical experts,
Trigger is committed to
providing accurate and upto-date information, as well
as raising awareness about
the diversity of mental health
and wellbeing.
Ebury Publishing, an imprint
of Penguin Books, recently
published Unwinding Anxiety
by Dr Judson Brewer.
Taking a deep dive into
the addictive behaviours

caused by anxiety, this book
investigates triggers and
habit loops while suggesting
unique ways to overcome
them. This refreshing take
shows that publishers are
willing to listen to what their
writers and readers want
and will do what it takes to
provide this.

Encouraging Wellbeing
from a Young Age
In the fast-paced society
we live in, there is little time
for us to stop and think, to
take a breath and step back
from the commotion around
us. We are constantly on
the go. Whether travelling,
working or raising the next
generation, as a society we
have somewhat forgotten
the importance of looking
after our own health and
wellbeing. We focus more
on keeping ourselves busy
rather than finding time to
relax and unwind.

Upside Down Books,
the children’s imprint of
Trigger, aims to encourage
conversation about mental
health and wellbeing from
a young age. A variety of
fiction and non-fiction books
allow children to learn more
about mental health and
their own emotions, as well
as encouraging them to talk
openly about their feelings.
Publishers are beginning
to recognise that change
starts from an early age. By
promoting mindfulness in
children, they can help to
prepare them for the stresses
of life, as well as give them
effective techniques to
improve their mental health
and wellbeing. One such
book, Superheroes Don’t Get
Scared by Kate Thompson,
helps children to normalise
their fears; a great life lesson
to learn!
Throughout the multiple
lockdowns, publishers have
answered the calls of their
readers to publish honest
and thought-provoking
works. Whether they are selfhelp books, such as This Too
Shall Pass by Julia Samuel,
poetry about the recent
lockdowns or memoirs that
inspire others, publishers like
Trigger, Russell House, Hay
House, Watkins Publishing,
Penguin Books have stepped
up to help their readers learn
to overcome their struggles.
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Celebrities Writing
Children’s Books
By Mathilde Sire

There has been an incredible
surge of celebrities writing
and publishing children’s
books in the last few years.
In a time when you can drink
tequila sold by The Rock, get
your phone internet provider
from Ryan Reynolds and
buy organic baby food from
Jennifer Garner, is it really
so far-fetched to think you
could read a children’s book
written by Meghan Markle?
Ever-evolving, the children’s
book market in the US is
worth around $2 billion whilst
the UK is worth just shy of
£400 million (IBISWorld).
We can easily understand
how these figures might
be somewhat attractive to
agents looking to expand
their client’s brand. Most
of us will frown at the idea
that a book could be seen
as a product, nothing more
than merchandise. This is
one sure way to secure years
of royalties and a boost in
popularity and relevance.
It could be said that most
of these books aren’t actually
aimed at children but at
the credit card owners who
will know the author from
some tv-reality show or
Netflix special.
Some of the controversy
also lies in the discrepancy
between what professional

children’s writers typically
earn for a book and what
celebrity authors receive.
There is, of course, the
question of co-authorship
and ghostwriting as well.
Upon researching this trend,
one would come across many
job adverts for co-authoring
a guaranteed best-selling
book on websites such as
celebritybrandingagency.
com. Even though these
practices aren’t exactly
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new, Alexandre Dumas had
a team of writers working
with him in the 1800s, there
is a clear negative view
that some celebrities might
not necessarily have the
independent inclination, or
the talent to pen their own
books and are indeed only
interested in the paycheck.
Something that comes up
often when celebrities are
asked why they decided

to write a book aimed
at children is that being
parents themselves, they
have first-hand knowledge
of what a child wants from
their bedtime story. To take
a recent example, Meghan
Markle has mentioned that
the inspiration for her first
picture book, The Bench,
(to be published by PRH in
June 2021) was a poem she
had written for her husband
on Father’s Day about his
relationship with their son.
There are also those who
say they couldn’t find the
kinds of books they would
like their children to read
and took it upon themselves
to write them, like Kristen
Bell and her book The World
Needs More Purple People
(2020, PRH).
In a more positive light, some
within the industry take the
stance that success for some
is success for everyone.
Professional writer Lin Oliver
tells Romper Magazine that

“bestselling books add to
the coffers and publishers
are in the business, not
only to make a profit, but to
spend their profit on creating
more content”. Publishers
would use the financial gain
provided by celebrity authors
to invest in the rest of their
author pool. However, this
does not seem to be the
majority’s opinion in this
professional versus celebrity
authors debate. In an article
from The Bookseller dating
back to 2017, Chris Priestley,
author of Tales of Terror
published by Bloomsbury’s
Children’s Books, talks of his
experience with getting book
deals, even after years of
success, “I still have to pitch
my books,” whilst celebrities
only need a tweet stating
their wish to make a book
to receive several offers.
Even though the article was
written over four years ago, it
is as relevant as ever in 2021.

Ultimately, while some
celebrity children’s book
authors are widely regarded
as talented and deserving,
like David Walliams and
his literary empire, their
successes seem to be
regarded as detrimental to
professional authors. It will
be interesting to see how
the latter adapt to this rising
challenge and what the
future holds for children’s
books worldwide.
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Making Changes to Your Publicity
Efforts Can Reap Huge Rewards
By Sandra C offey
As an author, if you are
thinking about publicity only
at times when you need to
sell or promote something,
or for an achievement, then
you are thinking about it
in the wrong way. Publicity
is something you need to
embrace outside of these
times because you want to
become a member of your
community, not someone
who is knocking on the door
only when you need the help
of others, namely journalists
or bloggers.
It is so easy to make this
mistake. You get your author
story together – a perfect
press release – and send it
out with a window of time
to get it featured. Then, you
wait for it to get picked up.
Many also send it without
knowing anything about what
the journalist has recently
written about.

who we can send it to get it
out into the world. Writers
have so much more to offer
journalists in terms of stories.
I encourage you now to think
more about what you do as
a writer and how you can
relate that to issues, news
stories and events happening
around you.
It is useful to think about this
from the point of view of a
journalist who needs to do
their job. These five tips will
help you get started when
thinking about publicising
your own book.
•

I can’t stress enough the
importance of embracing
publicity and making it a
regular part of your activities.
As writers, we are busy
writing our best work and
it is only when we finish it
that we look around and see
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You need to be pitching
to journalists at other
times outside of when
you need publicity. If you
are only pitching around
times when you need
them to do something for
you, then you are sitting
in the pile alongside all
the others doing the
same. Those that say, “I
have something I need
to sell, and I need a
journalist.” Look at your
calendar and see what
other things you are
involved in, or want to be
involved in. Look at this in
terms of other stories you
can offer so you can start
to build a relationship

with your chosen media
and the journalists that
write there.
•

•

•

Start by picking three
media outlets and
listen, read and watch.
I encourage you to do
this for at least one week
before pitching to them.
Look at what the
journalist writes about,
look at what you can
offer and try to match
the two as closely as you
can. Often, you won’t
know exactly what the
journalist likes to write
about but by making this
effort, you are already on
their radar as someone
who is interested and
invested in what they do.
Try to write your pitch
in a way that helps
their readers, not in
the way that helps you.
For example, removing
yourself from the
picture and putting the
reader there instead
can be really helpful to
understand their needs.
What will the reader get
from your book? What will

they learn? Journalists
are only interested in
serving their readers,
listeners and viewers.
•

Make sure you are
flexible and can adapt to
different angles that may
work for different outlets,
this can be a great way
to meet the needs of a
variety of journalists.

Use Twitter to Listen
Being silent and listening is
something we could all do
more of. It is easy to read the
title of a link and feel like you
know the story but reading
in detail is the best way to
getting to know journalists,
newspapers and readers.
When you pick your three
outlets, find the journalists
that you are pitching to
and follow them on Twitter.

By all means connect with
them and read their work,
interact with them. Building
your own presence on social
media is always a great
way to network with fellow
professionals, readers and
those in the publicity world!
If you would like to learn
more about using media
publicity to build a writing
career, then my book is
available now to read. It has
been written by a journalist
who sat in newsrooms
for seventeen years and
explores how you can best
communicate with members
of the press.
Sandra is a former journalist
and editor. She is also the
Author of Breaking Into
the Media – A Journalist’s
Guide to Publicity. You can
purchase a copy here. If you
would like any further advice
or tips, you can visit Sandra’s
website here.
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