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EDITOR’S NOTE
As someone looking to get into publishing myself, I always
found it hard to consistently keep up with what was happening
in the industry. Remembering to visit separate websites, news
sources, job portals and keep up with changes was quite
challenging. I also know it can be difficult to find information,
learn about trends in the industry, or about the specifics of roles
that are not editorial.
The Publishing Post intends to provide all of this
information, and more, to anyone wanting to learn about, or
join, the publishing industry. We want to cover as much as
we can for those, like us, who want to absorb as much of the
industry as they can. The Publishing Post is a free resource that is
encouraging, honest and accessible to every single person who
is considering publishing as a career. 2020 is a time for breaking
down barriers and learning about an industry which should be
open to everyone.
The magazine is created by publishing hopefuls, for
publishing hopefuls.
Lastly, I just want to say a massive thank you to every single
person who has supported, shared and shouted about The
Publishing Post since our first issue. On behalf of the whole team,
we are so incredibly grateful and could not be more proud of the
success.
Chelsea Graham
Editor-in-Chief

@publishing_post

Review Roundup: Loveless by Alice Oseman
Books That Matter
Industry Insights: Ana McLaughlin
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Amazon Survived
Lockdown, But Can It Beat a
New Potential Sales Tax?
The Chancellor of the
Exchequer, Rishi Sunak, is
considering an online sales tax
that would levy 2% on all items
purchased online. Could this
potential tax spark trouble for
Amazon?
The incentive behind the tax
is to help brick-and-mortar
stores who are currently
penalised under the current
business rates system. If the tax
is employed, it could benefit
the book trade, especially
independent bookshops who
are currently competing against
giants like Amazon.
For many independent
booksellers, Amazon is
considered the biggest threat
to the industry. According to
The Guardian, the number of
independent bookshops in the
UK has halved since Amazon’s
launch two decades ago.
Physical bookshops have also
been under pressure during
the coronavirus pandemic.
Customers began purchasing
from online retailers while
unable to visit non-essential
shops for three months.
Bookshops have struggled
to entice customers back to
their stores after lockdown.
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According to The Bookseller,
a Nielsen survey concluded
that 35% of regular bookshop
customers are unsure
about returning to physical
bookstores.
Could the tax be an incentive
for customers to buy books at
independent books stores? If
so, what could this mean for
Amazon?
Although the site prioritised
essential items throughout the
lockdown and delivery times on
books were significantly longer
than normal, Amazon saw a
large boost in its sales and
income whilst bookstores were
closed.
The company reported a
40% rise in net sales and a
staggering rise in operating
income of 87% in the second
quarter compared to last year.
In the UK, sales rose from $16.4
bn to $22.7bn. These figures
came despite calls for people
to support indie bookstores
when ordering books during
lockdown.

“The People of
Zimbabwe are in a
Chokehold”
“It would be
This powerful image is conjured
by Booker-prize longlisted
author Tsitsi Dangarembga, who
was arrested in a protest in the
Southern African city of Harare
on 31 July.

With worries around rising
unemployment figures,
Amazon has been doing
its part to provide people
affected by the pandemic with
employment. “We’ve created
over 175,000 new jobs since
March and are in the process
of bringing 125,000 of these
employees into regular, fulltime positions. And third-party
sales again grew faster this
quarter than Amazon’s firstparty sales.”
Amazon’s success in a period
that has been a time of
significant struggle for stores
is likely to fuel concerns about
the impact of online shopping
on physical retailers. For many,
the Chancellor’s proposal may
come as a relief and a muchneeded initiative to level the
playing field.

In a public interview, Founder
Jeff Bezos said:

“This was another highly unusual
quarter, and I couldn’t be more proud
of and grateful to our employees
around the globe.”

Anger has spread across the
country as prices rise at an
inflation rate of 700%, public
services are inadequate and
corruption at the highest
levels of President Emmerson
Mnangagwa’s government
is alleged. This anger was
stifled as police, soldiers and
helicopters monitored the
streets of Harare as part of a
crackdown on these protests.
In disturbing footage, The
Guardian are reported to have
witnessed armed soldiers
beating residents in a small area
in the west of the city.
The President has accused
the opposition of using the
economic challenges posed by
the COVID-19 crisis to topple
his government – this being
the very same reason that
authorities are not allowing
demonstrations.
The Booker Prize nominee
was born in the north-east of
the country and is the writer
of Neria – Zimbabwe’s most
successful film from 1993. Her
critical acclaim continues as her
first novel Nervous Conditions

is considered a modern classic,
having won the African section
of the Commonwealth Writers
Prize (1989) and was on the
school curriculum.
Her Booker Prize novel, The
Mournable Body is the sequel
that “channels the hope and
potential of one young girl and a
fledgling nation to lead us on a
journey to discover where lives
go after hope has departed.”

naïve not to
be [concerned
for my safety]
because we have
a very repressive
regime.”

Eleven other people were
arrested on the same day that
Dangarembga was bundled into
the back of a police fan holding
placards. She urged herself not
to be afraid: they had not done
anything wrong.
Live-tweeting her arrest, she
named her fellow arrestee as
Julie Barnes and informs her
followers of the absence of a
toilet, water and power.

Dangarembga told the BBC
that health, education, and the
economy were all deteriorating.
In a statement of striking
honesty, she goes on,

The magistrates court
released Dangarembga and
Fadzayi Mahere, lawyer and
spokeswoman for the main
opposition, the Movement
for Demoncratic ChangeAlliance (MDC) on Saturday
1 August. Their bail was set
at ZA$5000 (US$65). She will
return on September 18 and
is charged with incitement
to commit violence and
breaching anti-coronavirus
health regulations. To follow
the crisis in Zimbabwe, follow
#ZimbabweanLivesMatter.
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Hachette UK’s Financial
Results for the First
Half of 2020 Are In
“In the first half
of the year, we
focused our
charitable efforts on
emergency response
during the pandemic.
We provided
financial support
for independent
booksellers and
publishers, by donating
to the [Book Trade
Charity] BTBS fundraiser
and the Inclusive Indies
Fund.

Hachette UK, one of the
big five, has published
its latest financial
results, with its parent,
Lagardère, commending
the publisher’s “sterling
performance” in respect to
COVID-19. Revenue slipped
by only 2.9% for the first
half of the year amid the
nationwide bookshop and
school closures that took place
during the UK’s lockdown.
David Shelley, Group CEO,
credited a record number of
bestsellers (264 appearances
in total in the Sunday Times
prestigious bestseller lists)
for the publisher’s “extremely
strong” performance. Among
the publishing group’s
successes were the British
Book Awards’ Overall Book of
the Year, Queenie by Candice
Carty-Williams, and Where The
Crawdads Sing by Delia Owens,
a Richard & Judy Book Club
Winter 2020 pick. The Silent
Patient by Alex Michaelides
and The Witcher, a fantasy
series of short stories and
novels by Polish author Andrzej
Sapkowski, recently adapted
into a hit Netflix series, also
received a special mention by
Shelley.
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“Our trade performance
also helped to mitigate the
challenges faced by our
education business, which,
unsurprisingly, has been
impacted by the closure of
schools during the lockdown,”
commented Shelley in an article
in The Bookseller. He continued
by adding, “We continue to
diversify our business for the
future by launching in-house
studios to enable us to publish a
greater number of audiobooks,
while a new generation of
imprint, Hodder Studio, is taking
a more innovative approach
to storytelling across print,
digital and audio. We have
also announced plans to
open five new regional offices
– in Edinburgh, Manchester,
Newcastle, Sheffield and Bristol
– to help us tap into the wider
creative talent pool around the
UK.

We also donated nearly 30,000
books by giving free e-books
to NHS workers and partnering
with Neighbourly to help
charities and local communities
who have found it most difficult
to access books during the
lockdown.”
The combination of Hachette
UK’s bestsellers, regional new
offices, and their charitable
focus in response to the
Coronavirus pandemic sets up
the publishing group for a just
as strong second half to 2020.
Elsewhere in the publishing
industry, Cambridge University
Press reported a slim rise in
revenue despite the devastating
impact of COVID-19 in the
final six weeks of the financial
year with sales rising by 2.8%
to £336m at the end of April
2020. However, CUP’s operating
profits fell by 3.3% to £23.6m,
compared to £24.4m of profits in
2019.

What is happening
with the Book Fairs?

As the London Book Fair (LBF)
faces backlash for its refund
policy, the Frankfurt Book
Fair sets the template for the
industry’s future.
Back in April, Reed Exhibitions,
the organiser of LBF announced
that they were offering 60%
refunds to publishers. This
was not a blanket offer: some
publishers and organisations
received different offers, such
as the transferral of the fees to
next year. The Force Majeure
section of the contract allowed
LBF to retain part of the
service charge. At the time, The
Bookseller reported that agents
such as Paul Feldstein were
unhappy with the outcome.
The disappointment continues,
as the Association of Authors’
Representatives (AAR) and
the Professional Association
of Canadian Literary Agents
(PACLA) have written an open
letter criticising the “tone-deaf”
response of LBF.

The open letter comes as a
public move to voice the fact
that they “strongly disapprove”
of Reed Exhibitions’ silence
when trying to work this out
privately. The letter laments
that the relationship between
North American agenting
companies and LBF will be
“deeply damaged” by their
lack of sensitivity to the issue.
This was perhaps amplified to
the agencies as the Bologna
Children’s fair offered full
refunds.
According to The Financial
Times, almost 3,000 trade
fairs around the world have
been negatively affected by
the lockdown measures and
travel restrictions caused by
the pandemic. Frankfurt Book
Fair is certainly heading in a
more positive direction as they
call it the ‘Special Edition’. With
fewer than sixty days to go, the
fair plans to include a mixture
of business meetings in the
fairground, a literature festival
for the ‘general audience’ in
downtown Frankfurt and a
plethora of online events; the
literary community will be
pleased to have an ‘event’ –
even in the loosest terms – back
up and running.

The digital aspect of the fair is
described as a unique, virtual
celebration of literature and
culture on the Saturday of the
fair, which will be broadcast live.
In an effort to replicate the
invaluable networking that book
fairs offer, Frankfurt introduces
a ‘Matchmaking Tool’. By
registering for free online,
you will receive customised
contact recommendations,
as well as being able to make
targeting searches for contacts
of specific areas or regions. This
will become available in midSeptember.
Could this be a new trend
to look towards to increase
accessibility to fairs in the
future? Is it possible that the
long-term effects of COVID-19
will be digital events and
networking, accessible to
everyone?
Like everything else in the ‘new
normal’, time will tell...
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Fiction and The
Troubles: Three Books
About Northern Ireland
‘The Troubles’ – the forty-year conflict that
raged in Northern Ireland – is a massive part of
the United Kingdom’s history. And yet people
of my generation (twenty-somethings who
grew up after the 1998 Good Friday Agreement)
know very little about it. We weren’t taught it in
school, and even though the IRA crop up in the
mainstream news occasionally, many still aren’t
sure what they stand for.
Since the Brexit vote in 2016 however, tensions
are ramping up again. Old wounds around
the border situation have reopened. 2019 saw
both the trial of a British soldier involved in
the Bloody Sunday Massacre of 1972 and the
murder of journalist Lyra McKee by the New
IRA, and both investigations are still ongoing.
There’s no better time to be aware of Northern
Ireland’s history.
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Anna Burns’ Man Booker Prizewinning Milkman is essentially
a surrealist coming-of-age
story about love, femininity
and sinister, unrequited sexual
advances, but its backdrop is
a working-class Republican
community in 1970’s Belfast,
where neither the city nor
characters are named, and
enemies of the state are
‘renouncers’ rather than the IRA.
From an educational
perspective, it’s pretty valuable.

It’s no surprise that Northern Ireland’s rich literary
history is entwined with The Troubles. There are
plenty of non-fiction texts one could read to learn
about the war, but amidst the facts and political
sloganeering, the stories of real, ordinary people
often get lost.
Fiction-loving publishing hopefuls will be
interested in the way novels present and explore
those realities. So here are three books – all by
Northern Irish writers – which bring nuanced,
refreshing and unique portrayals of everyday
life both during and after The Troubles. If you
love fiction and are interested in how the war
continues to affect Northern Ireland’s people –
and the UK itself – then these are an excellent
starting point.

Lies of Silence by Brian Moore (Nan A.
Talese, 1990)
Published in 1990 at a time
of heightened paranoia and
distrust in Northern Ireland, Lies
of Silence is a brisk and nailbiting thriller. Michael Dillon
is a Hotel Manager in Belfast
who wants nothing to do with
the conflict, but when he’s
blackmailed by the IRA into
driving a bomb to a hotel where
a militant Protestant reverend
is speaking, he’s plunged into
a world of shadows and moral
dilemmas.

Milkman by Anna Burns (Faber And Faber, 2018)

Oftentimes, we’re told that
divisions between Catholics and
Protestants in Northern Ireland
are inherent. Everybody has a
view, and everybody hates the
other side, but Lies of Silence
highlights the untruth in that
depiction. Ordinary people
might have been defined by
the violence going on around
them, but many of them wanted
no part in it. Moore’s novel is
classic storytelling – a linear
narrative from the time that
tells us how those people were
the real victims, let down by
both their communities and the
British government.

There are direct references to
internment camps, retaliatory
killings, Oliver Cromwell and
‘the 800-years war’, all of
which hung over Northern
Ireland at the time with terrible

consequences. But Burns –
through dry, subtly universal
stream-of-consciousness
writing – expertly exposes
the way the lives of ordinary
people were entwined with
The Troubles, whether they
wanted them to be or not. As
community-based suspicions
creep into our protagonist’s
relationships, we’re shown how
complex young women like her
are stifled by their surroundings.
At one point, she writes that
“part of normality here was this
constant, unacknowledged,
struggle to see.” It’s a brilliantly
creative yet direct portrayal of
the fractures that still – four
decades on – need healing.

Sweet Home by Wendy Erskine (Stinging Fly Press, 2018)
Set in contemporary East
Belfast – a largely Protestant
part of the city – Wendy
Erskine’s short story collection
isn’t so much about The
Troubles as it is informed by
them. Written with a classically,
wry sense of humour and real
human sensitivity, these are
stories about broken families,
heartbreak, loneliness and
missed opportunities.
Yet, the trauma of the conflict
is never far away. In ‘To All
Their Dues’ we meet Kyle, a
loyalist paramilitary trooper
struggling to deal with toxic
masculinity and the violence of
his past. In ‘Arab States: Mind
and Narrative’, the academic

Ryan Hughes looks to conflicts
elsewhere to rationalise the
situation that has dominated
his life. And in ‘Lady and Dog’,
the elderly Olga clings on to
generational anti-Catholic
bias whilst attitudes change
around her. These are bleak,
often funny stories that show
– without telling – the lasting
impact of The Troubles (both
positive and negative) to this
day.
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Not To Be Overlooked
Not To Be Overlooked introduces a variety of a wonderful but
lesser-known books to assist readers in finding their next great
reads. This week we cover fiction and nonfiction, with reviews by
Katie (The Water Cure) and Alicja (The Path to Positivity).

The Water Cure by Sophie Mackintosh
Published by Anchor Books, December 2019 (paperback edition)
Sophie Mackintosh’s The Water
Cure is unlike anything I’ve
ever read before. It’s eerie and
baffling, yet it’s probably the
most beautifully written book
I’ve read so far this year – if ever.
‘Grace, Lia and Sky live in an
abandoned hotel on a sunbleached island, beside a
poisoned sea.’ That poisoned
sea comes from the men
beyond the shore. The three
girls have spent their lives
watching their mother welcome
sick and distraught women
into the hotel for refuge and
recovery. They’ve heard tales of
what the men in this world can
do, how they can possess you
and make you sick.
The girls are safe on the other
side of the water until, one day,
three men are washed up on the
beaches of the hotel. Without
their pedantic mother to
influence them, the girls begin
to explore how much damage
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these men can really do.
The concept is astonishing:
these girls perform rituals,
they don’t allow themselves
to feel emotion and they put
the importance of sisterhood
above everything, all because
of a toxic world beyond the
water that they have never
experienced but only heard
about.
The whole narrative is driven
by fear and this is exactly what
Mackintosh instils within the
reader, too. It felt as if every
single page was laced with
tension. I was reading it not
realising that I was holding my
breath.
If you pick it up, you’ll
constantly wonder why these
men pose such a threat and
why everything is so secretive in
their world. I’m sure I’ll continue
unpacking this incredible
narrative for a long time yet.

The Path to Positivity by Caitlin Margaret
Published by Rockridge Press, January 2020 (ebook edition)

With the pandemic still heavily
affecting all of our lives, I
wanted to recommend a book
that may help some to focus on
the positive aspects of life and
change some habits for better.
The Path to Positivity: Proven
Positive Thinking Techniques
for Getting Motivated and
Living Your Best Life by Caitlin
Margaret is full of useful tips
and resources.
I will freely admit, I am not a fan
of self-care books, often finding
their advice vague, unhelpful
or coming from too privileged
a place to allow the application
of most of their tips to average
people’s lives. Caitlin Margaret’s
The Path to Positivity, however,
was one of those books that
made me stop and think and
consider approaching certain
aspects of my life or problems I
endure differently.
Positive thinking is at the heart
of Caitlin Margaret’s book, but
the guide offers more down-

to-earth, realistic and defined
advice than most self-care
books, focusing on numerous
strategies from different fields
as well as highlighting the
importance of well-known
S.M.A.R.T. goals. It can be
useful to apply not just positive
thinking and changing your view
on life, but to anything else we
do, at work and in free time.
Most importantly, The Path of
Positivity offers many exercises
that can be useful in decreasing
the overall stress level,
something we all could use.
Like many other self-help
guides, The Path of Positivity
teaches the reader about what
the positive thinking entails, but
it also talks about the recent
research on the subject and
how it can transform different
parts of our lives. Caitlin
Margaret’s book is filled with
useful tools that help with living
your life more positively. With
many quotations and references
to philosophy and psychology,
the book is a helpful guide
for anyone trying a different
approach. You can find several
other useful resources at the
end of the book, urging you
to explore the topic further
and helping you change your
attitude to life and the manner
you conquer problems and face
everyday issues. And positive
thinking is definitely something
we need this year!
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Evaristo even joked during her Booker acceptance speech that
she had never made her editors much money. These feminist
books, both published during the same year and both through
imprints of Penguin Random House, went on be jointly awarded the
Booker Prize in 2019. This accomplishment could suggest that the
marketing campaigns were based on the strength of the author’s
following, not on the strength of the novel itself.

Has Instagram
Changed
the Face of
Marketing?
There has always been an
immense amount of pressure
on publishing houses in terms
of scheduling, consistently
releasing and, most importantly,
promoting new books. This
pressure has only been
intensified by COVID-19 and the
resulting backlog of books. The
Bookseller announced that on 3
September, over 250 hardback
books will be released. With
these books being published
during a pandemic, combined
with the sparse number of
outside advertisements being
used due to prospective readers
staying at home, there is more
pressure than ever on marketing
books online. Has this put more
stress on the importance of
having a large online following
for authors? In this week’s issue,
we look at just how vital social
media is for attracting readers
to pick up your book.
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The comparison of Bernardine
Evaristo and Margaret Atwood
illustrates how an author’s
following influences their
novel’s marketing campaign
significantly. Prior to 2019,
Evaristo had published eight
works, two of which had been
adapted into BBC Radio 4 plays.
To contrast, Atwood had eightythree published works since her
career began in 1969, and The
Handmaid’s Tale was adapted
into a hugely successful
television show in 2017. Imagery
from the TV show was drawn on

There is always an element of risk involved when publishing a
book. Although there is plenty of analysis based on how similar
books have performed in the past, it’s still difficult to know how
much engagement a new release will get. One way to easily
determine how a new release can reach many people is to use the
author’s social media: if they have a large following they will likely
receive more publicity for a new book.
As publishers rely heavily on data, the analytic insights on
Instagram or Facebook are a ready-made data set for publishers
to estimate the reach of advertisement for a new release. This
has given rise to the “influencer” book, with examples such as
Mrs Hinch, who has over 3.5 million Instagram followers, and
has had several books that have topped the bestseller charts in
the previous year. Perhaps this is a way of engaging with a new
audience for publishers; people who don’t typically follow book
news or are not avid readers, and are more interested in a particular
influencer’s niche are attracted to these types of books, as they are
dedicated fans of this particular influencer. This would suggest that
having a large following on social media means you are more likely
to get a book deal, and achieve huge sales.

heavily during the marketing
campaign for The Testaments.
The campaign began with a
tweet from Atwood announcing
the book in 2018. It included
a global press conference, a
special edition Sunday Times
style magazine, and culminated
with a Jack Arts stunt involving
eight ‘handmaids’ walking
through the streets of London to
Waterstones Piccadilly to begin
sales at midnight. In contrast,
very little detail can be found on
the marketing campaign for Girl,
Woman, Other.

However, Kim Kardashian,
arguably one of the biggest
celebrities in the world, with a
following of over 183 million,
created a book of her selfies
that sold only 40,000 copies
worldwide. This serves as a
prime example that followers
and engagement on social
media do not equal a bestseller,
and both the quality and the
relevance of the book have
to be taken into account. Mrs
Hinch’s book aligned closely
with her brand, whereas
Kardashian’s, while aligning
with the brand, did not offer
any extra value to a reader.
Publishing cannot base its
success on follower counts, as
although this is an important
(and cheap) marketing tool, you
cannot rely on this alone to sell
books.
Therefore, we must question
whether social media has
changed the way books are
published, or perhaps why they
are published. If an author has
a small number of followers,
are they less entitled to a
marketing campaign? In order
for the book industry to move
forward, it is important for
publishers to encourage the
promotion of books based on
their own merit rather than the
authors’ followers count before
small, lesser known authors are
unable to market their work.
One way of combating this
is to focus on what you may
have missed: have a look
at The Bookseller’s list of
September releases and pick
out books you perhaps wouldn’t
have chosen before; check
out what other people are
reading on GoodReads or the
recommendations of friends,
and rely less on what you have
seen on social media.
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Job Opportunities
Browse the hottest new vacancies in the publishing industry.
Publishing Roles
Salary: £25000-£30000

Administrator and
Data Coordinator at
Bar Publishing

Bar Publishing are looking
for someone to be primarily
responsible for the metadata
of the company. The ideal
candidate will also be the main
contact for customers and
suppliers and be responsible
for orders as well as payments.
You will also be managing
book reviews and organising
conferences.

You must have excellent data
and organisational skills, a
good level of numeracy and
be comfortable with using
Microsoft apps as well as
working within a small team.

Salary: £23500 pro rata
Orion Books, a division of
Hachette UK, are offering paid
work experience placements
for one candidate per month.
Although you will be placed
in one department, you will
have the opportunity to
gain experience in several
departments and develop a
comprehensive understanding
of the publishing process. You
will have the chance to work on
several projects and attend key
meetings while receiving career
advice from lots of people
across the company!

Click here to read the full
vacancy description.
To apply for the remote Editorial
Assistant role, send a cover
letter and CV to Amy Durant
[amy@saperebooks.com]. In
the cover letter, make sure to
mention where you heard about
the job listing.

Salary: £26000 pro rata

Project Editor at Joffe
Books (6 months FTC)
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Joffe Books, a leading
independent publisher
specialising in crime fiction,
is looking for an experienced
and creative Project Editor.
This role would be best
suited to somebody who is
highly organised, creative,
independent and with
previous editing experience

Archives Intern
at HarperCollins
Publishers
Remote Editorial
Assistant at Sapere
Books
but not necessarily within
the publishing industry. A
keen interest in crime fiction
and experience using Word,
InDesign and Photoshop are
highly desirable.
To view the full vacancy
description and to apply, visit
Creative Access.

The office is based in London,
but they are in full support of
flexible and remote working.
This is an excellent opportunity,
so make sure that you apply
here by 21 August!

Salary: UK Living Wage

This position is based in
Oxford and you can apply
here! Applications close on 20
August.

Salary: £22000
Sapere Books are seeking an
avid reader with a passion
for proof-reading. They are a
digital-first publisher seeking
a remote Editorial Assistant
to join their small team and
work exclusively on backlist
titles which are out of print
and are now being reissued in
digital, and print-on-demand
paperback format.

They are looking for somebody
with a real passion for
storytelling and a strong work
ethic who is keen to learn more
about the industry and gain
new skills. You must be over 18
(at the time of the placement)
and based in the UK, and no
prior publishing experience is
needed.

HarperCollins Publishers are
seeking an Archives Intern
for a six-month fixed term
contract in Glasgow. The
role involves supporting the
Assistant Archivist and Archives
Assistant by working on the
Egmont Archive Project. You
will be responsible for creating
descriptions of new material,
destructing material when
instructed and assisting the
team on day-to-day tasks. There
will also be the opportunity to
suggest new projects within the
archives.

Orion Work
Experience

They are looking for someone
with a degree in a relevant
subject and/or relevant work
experience within an archival
setting and an understanding of
cataloguing. Some knowledge
of archival procedures would
also be beneficial! You should
have excellent attention to
detail and be hardworking and
efficient.
Applications close on the 21
August and you can apply via
the HarperCollins website.

Reprinted Opportunities
Salary: £25000
This vacancy was printed in the
previous issue – applications via
Creative Access close tonight
so get those cover letters in!
Welbeck Publishing group, a
London-based independent
publisher, are seeking a US
Trade & UK Non-Trade Sales
Assistant.
In this role, you will be liaising
with internal and external
contacts while providing

administrative support to the
sales team. This may include
organising meetings, finalising
contracts, preparing sales
material and helping with
book fairs and sales trips.
They are looking for a positive
and flexible individual with
excellent organisational
and communication skills.
Proficiency in Excel and
PowerPoint is essential, and you
should be ready to collaborate
and be adaptable within a busy
department.

US Trade & UK NonTrade Sales Assistant
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Coveted Covers
We have all heard the phrase ‘never judge a book by its cover’, but with countless exquisitely designed
books lining the shelves, it’s hard not to be drawn in by first appearances. Boasting highly coveted
covers, these new and upcoming releases are just as magnificent on the inside as they are on the
outside…

Ghost Wood Song by Erica Waters
20 August, HarperTeen
Ghost Wood Song is the brilliant and haunting debut novel from
Erica Waters which explores the complications and consequences
of messing with forces beyond our control. The novel follows Shady
Grove, a Southern girl who, like her father, has the ability to
summon ghosts from the grave with the tune of her fiddle. Shady
learns first-hand that the fiddle’s power brings nothing but trouble
and darkness, and wants nothing to do with it. However, when her
brother is accused of murder, she realises that some truths cannot
stay buried. To clear his name, she will have to put her fears aside
and make a few ghosts sing, no matter the cost.
(Laura)

Love in Colour by Bolu Babalola
20 August, Headline PG
In this mesmerising book, Bolu Babalola takes epic love stories
from history and mythology and rewrites them with new depth and
energy that shines with beauty. From magical West African
folktales to the reimagining of Greek myths, across continents and
bygone countries, Babalola demonstrates the vibrancy and variety
of forms that love takes around the world. This anthology of love
stories, including three original tales by Babalola, celebrates the
true technicolour of love and humanity. Strikingly poetic and
lyrically written, each tale focuses on a strong heroine, and takes
the reader on a journey that allows us to see the power of being
loved fully and unashamedly. Love in Colour is a book you’ll find
yourself falling in love with this summer.
(Genevieve)

Beach Read by Emily Henry
20 August, Penguin
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Get ready to fall in love with Emily Henry’s dazzling new romantic
comedy, Beach Read. This sizzling summer read not only has a
fantastically quirky and colourful cover, but also an unforgettable
and magical story, where wit, humour and romance are expertly
combined. Following the story of January and Gus, penniless
writers struggling to put pen to paper despite their looming
deadlines, they decide to swap genres to see which work gets
published first. What follows is a love story brimming with heartfelt
moments and plenty of surprises which will, without a doubt, have
you falling head over heels in love.
(Hollie)

Against the Loveless World by Susan Abulhawa
23 July, Bloomsbury
Against the Loveless World captures the heart wrenching story of
Nahr, who has lived in other lives by Almas and Yaqoot. Her tale
speaks of destruction, resistance and freedom for a displaced
Palestinian family. Reflecting on the epic journey that brought her
to The Cube – a solitary confinement cell in Israel where her only
knowledge of time is brought by the infrequent visitors who try to
extract her story – Nahr weaves her elaborate narrative, moving
back and forth in time, reliving the events leading to her
imprisonment. Through this complex reflection on morality, we see
how the conflict in the Middle East has shaped her and lead to her
prostitution, poverty and eventual radicalisation. Nahr’s narrative
encompasses real and profound grief, yet ultimately leaves readers
hopeful.

Blue Ticket by Sophie Mackintosh
27 August, Hamish Hamilton
‘It began with the allocating of luck, our bodies pinballs inside a
machine.’ So begins Sophie Mackintosh’s Blue Ticket – a
suspenseful feminist fable which, like her debut The Water Cure,
examines the fraught relationship between a woman and her body,
and the patriarchal forms of authority that seek to control it. Set in
a society where a woman’s right to have children is dictated by a
lottery, 14-year-old Calla receives a blue ticket, liberating her from
the burden of motherhood. 18 years later, she begins to wonder
whether she is really free at all. Written in Mackintosh’s signature
surreal prose, which is as chilling as it is dream-like, Blue Ticket is a
new kind of dystopia whose ruminations on female identity,
sexuality, and bodily autonomy will linger long after the final page.
(Bayley)

A Girl Made of Air by Nydia Hetherington
3 September, Quercus
A Girl Made of Air is an enchanting, lyrical and atmospheric tale that
brings the circus to life. Combining myth and folklore, this novel
follows a funambulist – the greatest tightrope walker to have ever
existed – named Mouse, who is plagued by thoughts of a lost child.
Mouse is desperate to uncover buried secrets and find the missing
child. She recounts her past and her time in the circus using journal
entries, news articles and interviews, piecing together events
connected to the mystery in search of answers. Circus legend, dark
magic and storytelling are weaved together to craft a beautiful
tale of love and loss in this historical fantasy. Hetherington’s
spellbinding debut is perfect for fans of Erin Morgenstern.
(Meg)

14

To Degree or Not to
Degree?… That is the
Question
We covered whether an MA
is a worthy investment in a
previous article and thought it
would only be fair to discuss BA
degrees, too!
Publishing is an increasingly
difficult industry to enter,
and hopefuls can often feel
disheartened by the sheer
number of applicants going
for the same role. This feeling
can be even more apparent
when the majority have
degrees in English Literature,
or in the Humanities. We also
know that there’s an effort to
move away from this, as some
major publishing houses have
even removed the degree
requirement in their application
process. We want to promote
all hopefuls’ voices and
experiences, whether they have
a ‘stereotypical’ publishing
degree or not.
For Issue 4, we spoke with Ciara
Rosney and Sam Bowerman.
Ciara is hoping to break into
publishing without a degree,
whilst Sam studied Politics,
Philosophy and Economics at
University. Both aspire to enter a
career in Editorial.
Both stated that their desire to
work with books stems from
when they were children.
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As Ciara got older, she found
herself wondering how she
would improve books she didn’t
particularly enjoy or spent time
correcting errors she spotted.
“That’s when I thought about
whether I could be that person
making sure every book was as
perfect as it could be. I wanted
to do that, and so I discovered
book publishing.”
Sam states that, at first, it
was the effect that books had
on him that drew him to the
industry. Now, he emphasises
the connection to language as
well as a broader appreciation
for the host of powers a book
can have that appeals to him.
“Working with words feels like
a calling, certainly more than
anything else ever has.”
Despite not having a
‘stereotypical’ publishing
degree, both have gained
transferable skills. Sam
says that his degree meant
writing regular essays, which
improved his grammar. He was
also Head of Creative for his
University’s television station,
which involved proofreading
and editing scripts, running
workshops and producing
content. “I have a wealth of
experience communicating
with all kinds of people, and

I’m sure that experience will
come in handy when it comes
to corresponding with agents,
authors and so on.”
Ciara has relied on her job
to gain transferable skills –
she can now confidently and
professionally engage with a
range of clients and remain
organised, which she knows
will be necessary when working
with multiple authors and
agents. “I have also improved
my copy editing, copywriting
and social media skills through
work opportunities and my
bookstagram.”
When asked whether they felt
at a disadvantage compared
with those who have completed
an English/Humanities degree,
Ciara answered,

“Without a doubt.
A lot of industries
rely so heavily
on a potential
candidate having
a degree, but I’ve
found it even
more so within
publishing.”

Whilst Ciara believes this
pressure has relaxed slightly,
with more companies looking at
experience first, she still feels at
a slight disadvantage.
Sam reiterates this sentiment,
stating that he often feels
intimidated by the number of
applicants who seem to have a
Humanities degree.

“I see plenty of
other hopefuls
with traditionally
more relevant
qualifications
and it’s hard
not to be a little
dismayed at
times.”
Whilst transferable skills are
key in landing your first role in
publishing, we also wanted to
know how these two hopefuls
have gained more specific
skills required for entry-level
roles. Over lockdown, Sam has
started a collaborative blog
to keep up his writing skills,
and has also been editing for
a journal, allowing him to keep
his language skills sharp.
Ciara managed to gain in-house
experience at Penguin Random
House before lockdown, which
provided her with a great deal
of knowledge and new skills.
She was then advised to start a
book blog and Instagram page,
where she now reviews books
and talks about upcoming
releases. She believes her
Instagram “shows potential
employees my creative side,

my style of writing, and how
I stay updated on the latest
industry news.” In order to gain
editorial skills, Ciara is now
a Volunteer Editor at Ta Voix
publishing, and has also started
the Proofreading and Editing
diploma course through the
Centre of Excellence.
Ciara’s biggest piece of advice
to those in a similar position
is not to compare yourself to
others – if you put in the hard
work, you’ll eventually be where
you want. She also emphasises
the importance of social media:
“Follow book bloggers, readers,
those working for your dream
publishing company” to get
the latest information on job
opportunities.

“I keep telling
myself good
things take time,
and if it’s what I
really want then
I have got to be
willing to put
in the time and
effort.”
We hope that this article has
shown that no matter your
background or qualifications,
there’s always a way to land a
role in publishing.
A huge thank you to Ciara and
Sam for taking part, and be sure
to check out their social media:
Sam’s Twitter: @sam_bowerman
Ciara’s Instagram:
@whatciarareads

Sam (pictured below) advises to
keep your passion! It’s natural
to go through ups and downs,
especially with the current
climate, but he believes that
persistence and passion can go
a long way.
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The Significance
of Second-Hand
Bookshops
Second-hand bookshops are
at the heart of British reading
culture. They may not be the
first place that comes to mind
when you think of going book
shopping, and they are not
even immediately related to
the book trade. These shops
are not supplied by publishers
or wholesalers; yet they are
vital to their communities. By
providing accessible literature,
they support the reading habits
of a multitude of people. This
week, our team highlights
the significance of secondhand bookshops in Britain.
(Spoiler alert: we think they’re
wonderful.)

They tempt readers with works
they may have never heard of
before and therefore widen the
reader’s repertoire. They also
give exposure to books that
may not have made it into the
spotlight of the bestseller lists.
A feature of second-hand
bookshops that students in
particular will be aware of
is their affordability; buying
pre-loved goods can often
mean that you save a lot in

comparison to the original retail
price. Many an English student
has found their prescribed
reading list for a sliver of the
price of new books. This makes
reading, but also education on
the whole, more affordable.
However, the reliance on cheap
books is not restricted to those
in education. The bargains
available make literature more
accessible to a host of readers;
keeping one’s shelves well
stocked can be a pricey affair on
the high street. By opening the
world of literature to those who
cannot or will not pay full retail
prices for their books, secondhand bookshops also battle the
elitism associated with reading

The smell of old books,
perhaps alongside a decent
cup of tea, is the epitome of a
reader’s pleasure to many of
us. Second-hand bookshops
provide customers with these
pleasures, their wares ranging
from old tomes to the newest
bestsellers. As many of us will
know, readers can often be
found browsing for hours to
discover the hidden gems at
the back of the shelf. Indeed,
the works that find their homes
in second-hand bookshops
provide a welcome relief from
the prize-winning literature and
bestseller culture that both
pervade high street bookshops.
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and education in Britain. The
welcoming, unprejudiced
atmosphere sees readers
walk through their doors
who may not feel completely
comfortable with high street
shops. Reading should not be
a privilege, so second-hand
bookshops have proven to be
vital to their communities by
providing access to affordable
books, and a safe space to all
readers.
More broadly speaking, the
significance of these shops
is strongly apparent in their
contribution to sustainability. It
is no secret that several million
tons of paper are used in book
production in the US every
year, with the UK likely not far
behind. If all consumers simply
got rid of their books as soon as
they finished reading, we would
be faced with a huge amount
of waste. Through secondhand bookshops, however,
these unwanted books find a
home that will get as much use
out of the printed products as

charity, ensuring the paper
is appropriately disposed of.
Buying pre-owned books in a
charity bookshop, therefore,
benefits the local community,
the environment, and those in
need.
Second-hand bookshops
provide vital services to their
communities by making reading
accessible and affordable to all.
They shine their spotlights on
authors and works that may get
overlooked in high street shops
and allow reading enthusiasts
to browse for hours on end.
They also play an important role
in ensuring the sustainability
of reading practices and the
support of the larger community
through charity bookshops.
Next time, dear reader, when
you consider spending an
afternoon browsing a bookshop
for fun, why not visit your local
second-hand bookshop and see
what hidden gems you can find?

possible. The pre-loved paper
has another chance to serve its
purpose before being recycled,
allowing several readers access
to the same book. Second-hand
bookshops, therefore, promote
sustainable reading practices
and help support sustainability
in the book trade.
Charity bookshops play a
special part in the usedbook market as they take in
donations of books and sell
them to support charitable
causes. They also support the
sustainability and affordability
of reading while also
advocating for causes outside
of their community. One’s
unwanted cookery guides or old
poetry collections can support
those in need. And often, Gift
Aid schemes allow customers
to double the effect of their
donations with a share of their
tax money. Moreover, as many
charity bookshops receive
large donations, those works
that are in too poor a condition
to be sold are recycled by the

© Photo by Holly Butteriss
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Virtual Events to Boost
Your Publishing Career
Upskilling has been on every publishing hopeful’s mind lately,
especially when the job market is more competitive than ever. If you
feel lost yourself and don’t know where to begin, we have gathered
the best virtual events and workshops to boost your publishing
career. Additionally, two great digital book festivals are happening
very soon and they are well worth a virtual visit.

Coding Workshops
Free Online Coding Taster Session with _nology_
Wednesday 19 August, 2.30 p.m.
This session will offer a real insight into the fundamentals of software development. You will
learn how to build a simple interactive web page using HTML, CSS and JavaScript via a live
code-along session, delivered by expert software coaches. Sign up here.

Coding 101 - Curious About Coding
Wednesday 26 August, 5 p.m.
A one hour online course providing an introduction to coding in Python, part of a series of
free courses by the University of Sunderland and Institute of Coding. Sign up here.

Social Media Events
National Careers Service London Events

Social Media Strategy Workshop
Wednesday 26 August, 11 a.m.

LinkedIn for Job Searching Online Workshop
Thursday 20 August, 2 p.m.
The NCS will provide guidance on how to effectively establish your
online presence through networking, and detailing ways that you
can improve your profile to boost your career potential. Sign up
here.

Hosted by Three Sixtee, a London based digital marketing agency,
discover how to promote your brand through social media, identify
your target audience, create engaging content, measure your
strategy’s success, help your business grow and more. Sign up
here.

August’s Top 10 Social Media Trends
Tuesday 25 August, 4 p.m. and Sunday 6 of September, 5 p.m.

Top Tips for Virtual Interviews Webinar
Tuesday 18 and 25 August, 10 a.m.
All the tricks and tools you need to feel confident and prepared for
your next virtual interview. Sign up here.

Hosted by Sesh Coworking, a female-focused flexible workplace
and community, take a look at the Top Ten social media trends of
August and learn how to utilise them in your career growth. Sign up
here.

Personal Branding
Brand You! A Personal Branding Masterclass
Tuesday 25 August, 12 p.m.
Business coach and author Cindy Etsell will show you how to
further enhance your professional reputation and career. She will
divulge her own experiences on taking ownership of her personal
brand and how this skill can drive your career forward. Sign up here.
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Virtual Events to Boost
Your Publishing Career
Regional

Islay Book Festival
Thursday 27 – Sunday 30 August

Islay Book Festival is an annual community led festival held on Scotland’s
whisky isle, run by a host of volunteers who have organised a range of free
digital events to celebrate Argyll’s thriving cultural scene. Some of our top
picks from this year’s line-up include:

Getting Into Northern Publishing
Tuesday 18 August, 6 p.m.

The Northern branch of the SYP will welcome Alice Murphy-Pyle
(Harper North) and Emma Layfield (Hachette Children’s North) to
discuss regional publishing, new Northern publishers and tips on
breaking into the industry. Delivered via Zoom.

Do Not Miss These Upcoming Book Festivals!
Edinburgh International Book Festival
Saturday 15th–Monday 31 August

For two weeks, take part in 140 free events for adults
and children alike, chat with other Festival goers, take
part in Q&As, ‘meet’ authors and even get your book
signed! “Keep the Conversation Going” with the world’s
most talented writers including Hilary Mantel, Marian
Keyes, Bernardine Evaristo, Elif Shafak, Matt Haig and
Julia Donaldson. Sign up here.
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Thursday 27 August, 3 p.m.: Poetic Reflections in Gaelic and
English with Aonghas MacNeacail, poet and songwriter.

Friday 28 August, 4 p.m.: Gerda Stevenson: Celebrating
the Women of Scotland. Gerda will be discussing Quines,
her poetry collection giving voices to fifty-seven Scottish
women, from queens to footballers.

Saturday 29 August, 12 p.m.: The Bibliotherapist Will
See You Now. Struggling with what to read next?
Join Ella Berthoud for literary recommendations and
prescriptions.

Saturday 29 August, 8 p.m.: Live online concert with The
Bookshop Band, where they will be playing songs inspired by
books (you can even put in a request for a book you’d like to
hear them sing about!).
Sign up here.
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Highlights in the Charts
FICTION:

The Nickel Boys by
Colson Whitehead
“If something is happening in
one place, it’s happening in
other places as well.”
The Nickel Academy is an
institution, one of many,
based on injustice. Colson
Whitehead’s latest novel
skirts between fiction and
the grim reality of the Florida
School for Boys – a living hell
disguised as a reform school
only closing after over a
century of abuse and torture.
Whitehead does not spare
the reader any feelings of
discomfort. The first pages
introduce Boot Hill, a graveyard
which is home to the Nickel
Boys who never got out and
a conversation silenced until
voiced by someone else.
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In part 1, we are introduced to
Elwood, a boy who is “intelligent,
hardworking and a credit to his
race.” Beginning to forge his
path in life, all Elwood has to
do is his best to end up at the
Nickel Academy. The irony of
being sent away to a school
and trying to get to college
reinforces the fact that Elwood
cannot escape the fate that
society intends for him. Once
at the school, Elwood meets
Turner, who balances Elwood’s
optimism and naivety with his
life-earned cynicism. Their
friendship is the driving force
which binds the story together
right to the very end.
Despite the story navigating
between the past and the
present, Whitehead’s ability
to seamlessly weave the two
narratives together is just one of
the reasons why The Nickel Boys
is an essential read.

together for months without
ever meeting, communicating
only through Post-It notes
littered around their flat.
O’Leary’s clever use of dual
narrative allows for plenty
of comic moments, such as
Leon’s horror at Tiffy’s redecoration of their shared
bedroom – “It looks like
someone vomited rainbows.”
Their impromptu first meeting
also provides a laughout-loud moment, while
simultaneously establishing
the sexual tension between
the two characters.
Despite the generally lighthearted tone, O’Leary isn’t
afraid to explore challenging
topics. She describes Tiffy’s
experience of emotional
abuse and gaslighting in a
previous relationship, noting
how Justin “eroded her
independence.”

The Flatshare by
Beth O’Leary
I was initially attracted to
Beth O’Leary’s bestseller
The Flatshare after hearing it
compared to Sally Rooney’s
infamous Normal People.
Both novels involve relatable
characters and an intoxicating
love story, but The Flatshare
rejects the brooding, often
morose tone of Normal People,
instead exuding warmth,
laughter and joy.
The Flatshare depicts a
charming love story between
Tiffy, an eccentric Editorial
Assistant, and Leon, a
palliative care nurse, who
have an unusual living
arrangement. They are
flatmates, but Tiffy works in
the day, while Leon works
night shifts. As such, they live

In contrast, the heart-warming
subplots woven into the
narrative, such as a young girl
recovering from cancer or a
dying man reigniting a lost
romance, ensure the tone of
the novel remains hopeful and
joyous.
Leon’s cord necklace might
not be Connell’s chain, but
The Flatshare is certainly as
worthy of praise as Normal
People. Uplifting, romantic
and packed with laugh-outloud moments, The Flatshare
is evidence of O’Leary’s talent
for emotive storytelling

NON FICTION:

The Body by
Bill Bryson
The Body is Bill Bryson’s
witty, discursive exploration
of the human body. Bryson
is known for his charismatic
travel memoirs, but The Body
chronicles a more intimate
journey of humanity. He
proves to be an excellent tour
guide, persuading us to follow
him by the sheer force of his
wit and his unflagging sense
of wonder.
There are intriguing factoids
dispersed throughout this
hefty, 500+ page book, but it is
worth re-considering Bryson’s
bestseller in the light of
COVID-19. It is striking to see
The Body vibrantly displayed
in bookshops alongside
reminders to wear masks and
social distance. In 2020 we
are perhaps more aware of
our bodies than ever before
and Bryson’s meditations on
the danger of the flu becomes
impossible to overlook:

“We are really no better
prepared for a bad outbreak
today than we were when
Spanish flu killed tens of
millions of people a hundred
years ago… In the event of a
really catastrophic epidemic…
[Dr Michael] Kinch believes we
wouldn’t be able to produce a
vaccine fast enough to treat
everyone, even if the vaccine
was effective.”
Despite these overwhelming
contemplations, The Body
still implements Bryson’s
compassionate investment in
humanity:
“Medical science has never
produced a more noble and
selfless group of investigators
than the pathologists and
parasitologists who risked, and
all too often lost their lives…
there ought to be a monument
to them somewhere.”
Bryson’s optimism might feel
ironic in the context of what
occurred after the publication
of The Body, but he reminds us
that, “There are thousands of
things that can kill us… and we
escape every one of them but
one. For most of us, that’s not a
bad deal.”
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Northern Book Review

Notes from the North
Meet the Northern Fiction
Alliance, the publishing
collective showcasing Northern
indie presses and helping to
reshape a London-centric
industry.
Founded in 2016 by
Manchester-based Comma
Press, the Northern Fiction
Alliance is made up of eleven
Northern publishers, including
leading independents Peepal
Tree Press in Leeds, Liverpool’s
Dead Ink Books and Sheffield’s
And Other Stories. Their goals
include increasing the visibility
of Northern authors, placing
Northern publishing on a global
stage, sharing skills, contacts
and resources.
The prospect of a support
system and better visibility
can be a lifeline for small
independent publishers,
who often face a number of
challenges distinct from their
larger counterparts, from a lack
of contacts to a shortage of
financial capital. Being based
far from opportunities in London
means that these difficulties are
only exacerbated for Northern
independents, making the
efforts of the Northern Fiction
Alliance to ‘level the playing
field’ vital to supporting
Northern publishing.
In particular, the hurdles
faced by Northern indies
affect their ability to sell rights
abroad. Attempts to rectify
this through funding from Arts

Council England’s International
Showcasing Programme has
helped the Alliance to hold
stands at six international book
fairs, including Frankfurt and
London, where they have sold
£44,000 in rights to thirteen
territories. This funding is
crucial to their success as a
Northern-based collective.
Members have also found
success through translated
books, with a title by one of the
members reaching last year’s
Man Booker International Prize
shortlist.
Not only is the Northern
Fiction Alliance important in
re-defining UK literary culture,
but they are crucial in terms
of wider industry diversity. Ra
Page, founder and managing
editor of Comma Press, states:

However, just as publishing is
criticised for being too Londoncentric, the diversity reports
seem to revolve around the city.
Page explains,

“

”

The protagonist and narrator of the book is Paul, a complex
character who grew up in Fleetwood on the Fylde Coast. Paul
works as a bookseller and writes for a comical magazine that
reviews haircuts in London. On the occasion of his mother’s death,
he is forced to revisit the place he was raised – a decaying coastal
town with a tight-knit, insular community. As well as exploring
Paul’s strained relationship with his sister who goes missing after
an argument, the book also follows his romantic pursuits with Emily
Nardini, a cult author and a viral journalist.

The industry is always
crying out for more diversity,
inclusivity and range; yet
the reports that highlight
these problems often fail to
even include the Northern
independents in their surveys.

“
”

Despite this lack of visibility
in the industry, Northern
independents are advantaged
by their flexibility, pushing the
boundaries with their content in
a way larger companies rarely
can. As Stefan and Tara Tobler of
‘And Other Stories’ (publisher of
our featured Northern book this
issue) point out:

“

…whatever the big publishers
do in the future, nimble
independents are doing it now.
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by Luke Brown
Theft is the second novel written by Luke Brown, recently published
by And Other Stories, an indie press based in Sheffield and part of
the Northern Fiction Alliance. It is a brilliant book about belonging,
class and searching for something more.

Not only does the prevalence of
small, independent publishers
give us hope in the way of
diversity, but funding from such
large institutions such as Arts
Council England reminds us that
these voices are now looking
to be heard on a national and
global scale.

Staff at these small
houses are drawn from
a much broader range of
backgrounds, not just
the most privileged. This has
a very real effect on what, who
and how these houses publish.

Theft

”

“

But change to what? I have always worried that I am
destined to become my father. I am like him a white male
from the north of England, small town, moribund, working
class-cum-middle class, with books on the shelves,
schooled in low aspiration in lessons and high aspiration at
home, a reader, am autodidact, a would-be escapee.

”
Whilst humorous at times and narrated with articulate wit, Theft
is also written with tenderness and an introspection which leaves
the reader exhilarated and full of questions about the society we
live in. Particularly interesting themes are the novel’s discussions
of class and social mobility, the immediate post-Brexit setting and
Brown’s exploration of our personal attachment to the places we
come from.
Written by an upcoming northern author, Theft is an excellent new
novel which probes how we approach our identities, our personal
desires and our relationships with the people around us.
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The Publishing
Post’s Top 9
Women in
Translation
Do you think of August as a
slow, napping-on-the-beach
time when not much happens?
Do you consider finding an
easy parking space in the city
the most exciting event of the
month? Think again.
August is Women in Translation
Month. And while our
contributors anxiously wait to
find out whether their favourite
book has won the International
Booker Prize on August 26, the
all-female team has decided
to come up with our own Top
9 Women in Translation List to
keep you entertained.
Some of these books are
international bestsellers,
others used to make us wish we
could wander the world when
we were little. We hope you’ll
enjoy them as much as we did
and let us know which brilliant
woman’s work stole your heart
and should be featured at
number 10.
The list is in no particular order.
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1.The Tiger and the
Acrobat, by Susanna
Tamaro, translated by
Nicoleugenia Prezzavento
and Vicki Satlow
The Tiger and the Acrobat is not
only the story of a friendship
between a Siberian tiger and a
young acrobat, it is the story of
the search for one’s essence, a
celebration of true friendship
and the courage to be one’s
self. More than a novel, the
story seems a fairy tale in which
curiosity, the desire for freedom
and the unquenchable desire to
know are the masters.

2.The Girl at the Door,
by Veronica Raimo,
translated by Stash
Luczkiw
Imagine a perfect world where
every problem is solved by the
community. Now imagine a
shocking event such as sexual
abuse and the affect it can
have on that society. That’s the
world depicted in The Girl at
the Door, a book that makes
you rethink about what it
means to have feelings that we
cannot recognize and how the
society we live in influences our
perception on who we are.

3.Twice Born by Margaret
Mazzantini, translated by
Ann Gagliardi

5.Celestial Bodies by Jokha
Alharthi, translated by
Marilyn Booth
Jokha Alharthi is not afraid to
break records. Celestial Bodies
made her the first Omani female
author translated into English,
and the first Arabic writer to win
the Man Booker International
Prize in 2019. It is the story of
three sisters, their families,
aspirations and loves, moving
in a rapidly changing Oman.
The judges described it as “A
richly imagined, engaging and
poetic insight into a society
in transition and into lives
previously obscured.” The prize
was divided equally between
Alharthi and Marilyn Booth.

8.The Elegance of the
Hedgehog by Muriel
Barbery, translated by
Alison Anderson
This novel, set in Paris, will
transport you directly in
the French capital with the
fascinating story it presents.
Renée is a concierge in an
apartment building, where she
conceals her intelligence from
the world until the inhabitants
of the condominium unveil it.

9.The House of Spirits by
Isabel Allende, translated
by Magda Bogin
This beautifully written
family saga set in Argentina is
perhaps Allende’s masterpiece.
This novel follows the four
generations of the Trueba
family. This is one of the
maximum exponents of magical
realism, and would be perfect
for anyone who loves this genre.

Twice Born is a book about
two different journeys: the
physical journey of Gemma and
her son Pietro in Bosnia and
Herzegovina and the journey
into Gemma’s memories of her
travel in that same land. It is a
heavy book, which explores the
deepest feelings of the human
soul, the fear of death, the pain
of abortion and the horror of
war.

4.Listen to My Heart by
Bianca Pitzorno
A UNICEF Goodwill ambassador,
Bianca Pitzorno is considered
one of the best Italian writers
of books for children and
young adults. Most of her main
characters are young girls who
grow to discover the values of
friendship, womanhood, and
standing up for oneself. Listen
to My Heart, set in a Sardinian
primary school right after the
Second World War, is filled with
such extraordinary girls fighting
against injustice and bending
the limits of their society.

6. In Other Words by
Jhumpa Lahiri, translated
by Ann Goldsteini
This memoir by Pulitzer Prize
winning-author Jhumpa Lahiri
is a true love letter to the Italian
language. Not a native speaker,
Lahiri wrote the original text in
Italian, creating a show-andtell literary experiment where
she describes the extraordinary
yet sometimes rocky journey
of learning to live, breathe and
long in another language.

7.Convenience Store
Woman, Sayaka Murata,
translated by Ginny
Tapley Takemori
Convenience Store Woman is
a charming novella that talks
about Keiko, an oddball who is
constantly puzzled by others’
behaviour, and someone who
is perfectly content working
a job that is alienating and
dull, in a convenience store in
Japan. The protagonist finds
herself at home within three
shelves of the small store.
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CV and Cover Letter Writing Tips
CV Advice and Tips
• Customise Your CV:
With more companies relying on
Applicant Tracking Systems
(ATS) to identify the presence of
keywords from the supplied job
description, we suggest that you
tailor your CV to the specific
role that you are applying for.
Some universities offer their
students the chance to run their
CV through an ATS, so it is worth
utilising these resources before
graduation!
• Extracurricular Activities:
One pressing issue that affects
those of us from a lowereconomic background applying
for competitive roles within the
publishing industry lies in the
amount of voluntary and
extracurricular activities that
are expected for entry-level
roles. From bookstagrams to
booktube channels, show your
love of books through social
media platforms.

If you are looking for an extra
pair of eyes to proofread your
CV and Cover Letter, Creative
Access holds free online clinics,
while Bookcareers.com offers
individual advice (see Suzanne
Collier on LinkedIn/Twitter) and
a podcast that breaks down
popular questions. Stay tuned
for Issue 5 where we will be
discussing free training courses
to help you upskill!
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With a lot more publishing roles being made available
over these past few weeks, we will be providing you
with the best advice and tips to make your CV and
Cover Letters stand out during this extra competitive
time!

Main body
• Standing Out: Make your
application stand out by
creating your college campus’s
Her Campus club which has yet
to gain momentum in the United
Kingdom, or hosting your
university's radio show to gain
experiences that can be easily
transferable to the audiobook
industry that has recently seen a
significant incline in
subscriptions.
• Work Experience/
Transferable Skills: Focus on the
skills you’ve gained from
whatever work experience or
employment you have had in
order to appear as transferable
as possible. If you have
attended university, use module
descriptors to pinpoint the key
skills you have obtained and
showcase modules you have
excelled in.

• Relevant experience:
Highlight two or three skills they
are looking for and provide
succinct examples of
experiences demonstrating
these. Think about how these
skills and experiences allow you
to carry out the role
successfully.

Cover Letter
It is advised that the cover letter
should have four sections and
ideally be one side of A4 - make
it as concise as possible.

Introduction
• Who to address it to: It is
good to research beforehand to
see who to send it to, whether it
is a specific director, member of
the team or someone in HR.
• What are you applying for: If
it is through an agency, address
it as such, ‘I am writing to apply
for the role of [insert role title
here] as advertised on [insert
name of advertising agency
here]’.
• Introduce yourself: Here you
can write any personal qualities
they are looking for and want in
the job description. For
example, ‘I am enthusiastic and
reliable’ etc.
• Why this company/imprint/
department: Hiring managers
want to see whether you are
genuinely interested in the
company and if you are
knowledgeable about the
industry; research is key.

Example from a
Publishing Professional
At [publishers name], I
maintained production, print
orders and submissions
spreadsheets, amongst many
others. I used my attention to
detail to proofread books,
checking down to the last
misplaced full stop. I carried out
countless administrative duties
and successfully liaised with
authors, printers, designers,
typesetters, and customers. At
[publishers name], I oversaw the
whole publishing process from
manuscript to finished book,
managing freelancers and
keeping track of around twenty
projects at a time. Adept at
working in a high-pressure
environment, I’m excellent at
prioritising.

Conclusion
• Summarise what you can add
to the role, what you are excited
about, etc.
• Proofread it: Especially
important for editorial roles; you
don’t want your application to
be taken out for a simple
overlooked typo. Always double
check!

Application Questions
Application questions can replace traditional cover letters. Below is
an example of a strong answer to an application question:

What key skills and competencies do you have to
demonstrate your suitability for the role?
Organised, diligent and creative, in my current role, I run small and
large events to perfect time and budget, remaining positive and
unflappable throughout. I have excellent interpersonal skills and
pitching skills, which means I forge and nurture contacts both
within and outside the industry. With a background in editorial, I
write well, and I am flexible so that I relish working with a range of
people: from authors to agents, suppliers and journalists, schools
and partners, and in-house marketing teams to freelance
publishing professionals. I also have stellar computer skills,
proficient in using PCs and Macs, picture editing software, CRM
softwares and Microsoft programmes.
• Clearly presented key skills with evidence from
experiences.
• Short and concise answers that respond to the question in a
strong way.
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Societal Scrutiny and
Confronting Bias: A Look into
the Booker Prize 2020 Longlist
Diane Cook – The New Wilderness
Tsitsi Dangarembga – This Mournable Body
Avni Doshi – Burnt Sugar
Gabriel Krauze – Who They Was
Maaza Mengiste – The Shadow King
Kiley Reid – Such a Fun Age
Douglas Stuart – Shuggie Bain
Brandon Taylor – Real Life
C Pam Zhang – How Much of These Hills Is Gold
Anne Tyler – Redhead by the Side of The Road
Sophie Ward – Love and Other Thought Experiments
Colum McCann – Apeirogon
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As we plunge deeper into the
Orwellian-tinged reality that
2020 has imagined for us, many
a reader has waited, with bated
breath, the announcement
for the 2020 Booker longlist.
A longlist which did not
disappoint. Gifting us a dynamic
female-centric longlist, with
eight of the Booker’s Dozen
being debut novelists, the
Booker demonstrates an
evolutionary, progressive
moment for the award. This
year’s longlist supports many
politically charged novels;
spanning from Diane Cook’s
exploration of climate change
and Tsitsi Dangarembga’s
social commentary of the Black
female experience in modern
Zimbabwe to C Pam Zhang’s
depiction of the “American
dream” through the lens of
marginalised Chinese-American
immigrant children. Such a
political longlist is particularly
punctuated by the recent arrest
of Dangarembga in Zimbabwe
for her peaceful participation
in an anti-corruption protest.
Such must be a reminder to us
of the political prevalence of
literature, and such influential
awards, in the fight against
abhorrent social injustices and
conflicts throughout the world.
Gabriel Kauze’s profound
debut autofiction novel Who
They Was documents a young
boy navigating gang culture
and completing a degree
at Queen Mary’s University.
The gang violence, in which
he is embroiled, is set to the
South London landscape of
violent crime, police cells
and dangerously clad tower
blocks. Having grown up within
a Polish family, Krauze offers a
narrative that starkly explores
a brutally honest depiction of
London city life for young boys
entering manhood. Though not

a person of colour, his heavy
affiliation to gang violence does
not afford him the privilege of
whiteness, and so continues
to combat prejudiced forces.
Krauze’s protagonist offers a
conflicted and layered political
discussion of identity and what
it means to exist at the heart of
a community in which violence
is “the punctuation of their
reality.”
Scrutinising a deeply
entrenched racial bias in
America, Kiley Reid’s debut
Such a Fun Age offers a
powerful yet satirical social
commentary traversing what
it means to be a Black woman
today. This necessary novel
begins by demonstrating
the inherent politicism that
permeates blackness and
black identity when a young
black woman is accused of
kidnapping the white child
she is babysitting. However,
the crux of this novel is calling
time on the white saviour
complex and the fetishisation of
blackness as exposed through
Alix and Kelley’s characters.
The well-meaning white liberal
is confronted throughout this
novel for their subconscious
bias and their hegemonizing
of racial discussions. Reid’s
movement away from equallynecessary narratives of violent
racism further adds to the
rich tapestry of modern racial
discourse that is rightfully at
the forefront of recent literary
releases.
In his debut novel Shuggie
Bain, Douglas Stuart – born and
raised in Glasgow himself – tells
the heart-wrenching story of
a working-class Glaswegian
family in the 1980s. The city is
hurting from Thatcher’s policies,
with unemployment rates and
a drug crisis overwhelming

their sense of normalcy. In
these conditions and neglected
public housing, we find a young
boy, Hugh “Shuggie” Bain,
struggling to come to terms
with his place in the world. His
mother suffers between bouts
of alcoholism and sobriety,
and his siblings’ care over him
is slowly shifted to caring for
their out-of-control mother. On
the outskirts of society and his
own family, Shuggie is the only
one who holds out hope for his
family’s destiny. Stuart’s raw
depiction of this working-class
family’s struggles presents the
hard-hitting truth of the effects
of Thatcher’s policies, and the
class divide we still experience
today.
These three novels represent a
Booker longlist which seeks to
bring politics into the forefront
of fiction. The Booker’s Dozen
scans a whole range of political
and social issues in today’s
society. Still, novels like Such
a Fun Age and Real Life may
seem particularly pertinent
in the wake of the Black Lives
Matter movement, as they
assess the bias and prejudices
that people of colour face in a
predominantly white setting.
With more than half of the
longlist being debut novels and
primarily written by women,
this year’s list seems fresh
and regenerative, able to
examine and redefine issues
in contemporary society. Thus,
in a world whereby combating
social injustice must remain
at the cultural frontline, it
is encouraging and exciting
seeing the breadth of politically
charged novels in this year’s
Booker Prize.
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Industry Insights:
Virginia Woolstencroft
Head of Publicity at
Orion Books
How did you get into publishing?
I started thinking about publishing in my second year of university – I went
to career fairs and it just seemed like the most obvious fit for me. I stalked
publishers’ websites and social media feeds and applied for everything I could
find. I ended up doing two short work experience placements at Cornerstone
and Penguin Press. Then, once I graduated, I just applied for every assistant
job I could see.

What appeals to you about publicity
and did you always want to work in this
department?

For those who don’t know,
what role does publicity
play within the publishing
process and how does this
differ from marketing?

Like most people, I didn’t really know which other
departments there were aside from editorial. However,
those work experience placements were few and far
between and I was offered publicity instead. I’m so glad I
was! Publicity is fast paced, varied and right at the centre
of the action. You get to develop strong relationships with
lots of fascinating people – authors of course, but also
journalists, bloggers, events organisers, booksellers and
more.

Simply put, marketing is ‘we say’ and publicity is ‘they
say’. Marketing is the messaging that we have direct
control over – we decide what line goes on an advert.
In publicity, our job is to influence someone else,
e.g. the media, to say something. We can point them
in a certain direction, but ultimately we don’t have
the same control. However, that means that positive
reviews are authentic personal recommendations,
which can be even more persuasive to a consumer.
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What is your favourite thing about
working at Orion?

Do you prefer working on
fiction or non-fiction books?

It’s the people! It’s such a friendly and welcoming
company with so many hugely talented people.
Everyone is so committed to not only doing their job
well but going beyond it. The new work experience
initiative that we announced last month is an example
of this and there’s lots more to come in this area, with
the whole company currently involved in putting our
Orion Values into action.

Another reason I love Orion is that I get to work on both. We
publish such a brilliant range of titles across eight different
imprints, and the publicity and marketing teams both work
across the whole list. There are benefits to specialising, but
I think that variety is a huge boost to both creativity and
motivation. Every day is different, and you get to work with
such a range of different authors. For example, today I’ve been
checking interview arrangements for a literary novel called
Small Pleasures, finalising autumn event plans for The Hairy
Bikers, planning for the paperback launch of Cathy Kelly’s latest
book, and organising radio interviews for Charlie Gilmour to talk
about his gorgeous memoir Featherhood.

Orion has a work experience opportunity
coming up. What kind of applicant are you
looking for/how can an applicant stand out?

Is there anything
coming up that you
are particularly
excited about
working on?
As a dog lover, I’m thrilled to be
working on Dog’s Best Friend by
Simon Garfield which is out in
January 2021 – Simon’s faithful
labrador Ludo is fully involved
in the campaign and it’s going
to set lots of tails wagging!

We are really hoping to attract people from a non-traditional publishing background – for example,
we’d love to see applications from BIPOC, people with a disability or those looking for a career
change. But ultimately, we would love to hear from anyone who demonstrates a passion to learn, is
curious about the industry and shows commitment to our values.

Do you think remote work
experience opportunities will
become more common in the
future?
I really hope so! It’s right that unpaid placements
are a thing of the past, but we need to replace
them with something, otherwise how will people
get experience or realise that there’s much more
to publishing than editorial? Hachette has just
announced that we are opening five regional
offices around the country, and flexible working
is available to everyone. The idea that you have
to have an English degree and live in London to
work in publishing is out of date and we want to
encourage everyone with an interest to apply,
whatever their background.

What advice would you give
readers looking to enter
publishing, specifically publicity?
Be curious, do your research and show your
passion. Social media in the books world is full
of information – make sure you follow as many
people in the industry as possible so you can follow
the big publications, the publishing trends and
industry news stories. This knowledge will make
your applications stand out and give you a lot to
say in interviews. Publicity is all about passion and
communication so don’t be afraid to put yourself
forward.
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The Silk Road
to Great Cover
Design
In this issue of The Publishing
Post, we’re looking at another
beautifully designed book
cover – the illustrated edition
of The Silk Roads: A New History
of the World by Peter Frankopan
and illustrated by Neil Packer.
Published by Bloomsbury in
2018, this illustrated nonfiction book seeks to bring the
history of the Silk Road alive for
children.

Colour Scheme
The colour scheme used in
the cover design of The Silk
Roads is striking. The beautiful
illustrations that appear on both
the front and back covers are
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printed entirely in dark blue
and white, which contributes
to the elegance and simplicity
of the book’s design. We were
lucky enough to hear from the
illustrator of The Silk Roads, Neil
Packer, who describes how “less
is definitely sometimes more”
when it comes to cover design.
Packer explains that, actually,
the “lack of colour” means that
the book “really stands out on a
bookshelf” while also helping to
keep the cover from becoming
“too muddled.”

A contrasting golden colour
has been chosen for the text on
the front cover of the book and
the border surrounding The Silk
Roads’ title and blurb. This small
disruption to the established
colour scheme ensures that
the title is instantly visible and

does not fade into the blue and
white of The Silk Roads’ cover.
Illustrations
Neil Parker derives inspiration
from Frankopan’s rich content
to create even richer designs
seen on the cover of the deluxe
edition and throughout its 128
pages. Parker is a storyteller as
much as Frankopan, weaving
the tales that span the Middle
East and Asia into illustrations
that intensify the history being
recalled.

many pieces of cultural
importance and characters of
significance that will be seen
later throughout the book.
Parker’s intricate design is the
perfect complement to the
all-encompassing retelling of
history that Frankopan attempts
and succeeds within The Silk
Roads.

© Photo by @arvokimchi on Instagram

Encompassing the cover are
intricate renderings of ancient
temples and sailing ships
that give the reader a sense
of impending adventure.
The theme of travel and
enlightenment clearly
resonates from the cover
design, while the two-tone
colours of blue and white
act as a less hectic colour
scheme, one that does not
take away from the purpose of
the artwork. The simple gold
foil also adds an eye-catching
bit of flair. The cover acts as
a creative collage featuring

Endpapers

© Photo by @arvokimchi on Instagram

The Children’s Cover
and the Adult Cover
Compared
It is no easy feat creating a
book cover for a non-fiction
book suitable for children that
still resembles the edition
used for the adult market.
Still, it is necessary to do this
for marketing and branding
purposes. The colours are very
different, with the adult version
having a colour scheme of
golds, purples and blues and a
pattern made to resemble the
repetition of a Persian carpet.
To tie the two covers together,
Bloomsbury, along with their
illustrator Neil, included the
roundel shape prevalent on
the adult cover. The repetitive
pattern, although very different,
is also a nod to the adult
version of the title. These subtle
similarities allow for two very
different markets of the same
title to lead different audiences
down the same road.

The beautiful and striking
endpapers were the first
thing designed by Packer and
“finished at least a year before
the cover.” Packer chose a
pink background for various
reasons, explaining that pink
“is a colour used a great deal
in the Far East,” a nod to the
book’s subject matter. The
pink was also a way for “the
sale of potential co-editions in
that region” and was used “in
balance with the sage green of
the leaves” in the foreground of
the endpaper.

The use of silkworms was
chosen “purely because they
made an interesting repeat
along with the leaves,” which
some may see as a “tie in with
the books title,” but “they get
little attention within the book
itself.” The repetitive pattern
of the silkworms and the
leaves on the pink background
creates an amazing endpaper
which is different compared
to the blue and gold foil cover
and works very well.
A special thank you to Neil Packer
for sharing his wonderful insights
with us!
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Classic Plays
Throughout the Years
To some, Shakespeare plays
may seem difficult to read
as they are designed to be
performed. There are many
adaptations of Hamlet which
capture the true essence of the
play. For a modern approach
with original script, the Almeida
Theatre’s 2017 production,
starring Andrew Scott, is truly
sensational and captivating. It
provides a new and welcome
contemporary experience of
viewing Shakespeare.

THE ROVER

HAMLET
We start with William
Shakespeare’s Hamlet (1603),
which has one of the most
iconic and universally known
lines: “To be, or not to be,
that is the question.” The play
follows the Prince of Denmark’s
attempt to avenge his father’s
murder after he appears to him
as a ghost. The King was killed
by his own brother Claudius,
who marries his widow to
become king himself. Through
Hamlet’s plot of revenge, he
experiences madness and
turmoil. Sensing the plot, the
usurper Claudius concocts his
own plan to kill Hamlet.
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The Rover or The Banish’d
Cavaliers (1677) by Aphra
Behn is a piece of Restoration
theatre, adapted from an
earlier play by Thomas
Killigrew. It was Behn’s most
popular work for several
centuries. The Rover reflects
the anarchic and scandalous
humour of Restoration theatre,
showing the adventures
of three dashing banished
Cavaliers, and a trio of women
they meet at the Carnival in
Naples. Behn was England’s
first female professional
playwright and her feminist
perspective rings through even
now. Her play explores social
and sexual politics in the 17th
century, depicting the women
with agency and sensuality,
and using themes of carnival
and misrule to subvert the
audience’s expectations.

While literary fiction and poetry dominate the book charts, both contemporary and
classic, the joys of reading plays can often be forgotten. Unfortunately the arts are
struggling under the troubling restrictions of lockdown, and theatre is no exception.
In honour of these establishments and the literary traditions we are missing out on,
The Publishing Post’s dedicated Classics team have put together a list of the most
poignant and seminal plays, loved both in print and on the stage, to get you through
this most peculiar of summers.
individual relationships with
the girl, and deconstructs the
elaborate façade the family
puts on. Seeing the turmoil
caused by ignorant and selfish
actions, the message of the
play is clear: be kind. Stephen
Daldry’s version of Priestley’s
play is making its way across
the world and is hailed as an
iconic exploration into the
social consciousness and moral
compasses of individuals.

Hilariously funny, The Rover
has an undeniable modernity,
something that the RSC’s
incredible and very successful
2016 production really played
into, and the play provides
another dimension to our maledominated theatre history.

Each character has a different
view of how that money should
be spent, and as the play
unfolds Hansberry reflects
how each of the Youngers’
unrealised dreams have shaped
their individual identities
and relationships. The play
features moments of hope, but
is not idealistic. It reflects the
economic and social effects
of systemic racism, questions
ideas of social progress and
interrogates the intersectional
burden of gender expectations.
Hansberry’s domestic
masterpiece has been revived
on stages across the World.
It has inspired film, television
and musical adaptations,
which attests to its enduring,
powerful impact on audiences.

A RAISIN IN THE SUN
Lorraine Hansberry’s A Raisin in
the Sun (1959) is set in a small
apartment inhabited by three
generations of the Youngers: a
working class, African American
family living in 1950s Chicago.
In the opening scene we find
out that the head of the family,
Big Walter, has died, and the
remaining Youngers are waiting
to come into $10,000 of life
insurance money.

Set in the 1830s, Translations
examines the Ordnance
Survey, in which the British
Army has invaded Ireland and
is replacing the traditional
Gaelic names with their English
translations.

For such a short play, it really
packs a punch. The erasure of
the Gaelic language (names
of places and people) was a
huge social and political point
in Irish history. Their identity
was, too, being erased. Friel is
masterful at writing a moving
portrayal of this loss, with a
dynamic bunch of characters
and thoughtful plot.

AN INSPECTOR CALLS
An Inspector Calls (1945) by J.
B. Priestley is a popular and
accessible play that has won
a stream of awards. It takes
place throughout a single
night and follows the Birlings,
a seemingly upstanding family,
who receive a visit from an
inspector looking into the
death of a girl. The butterfly
effect, a concept stressing that
every action has repercussions
beyond those which the
individual comprehends, is
brought to life. The inspector
probes into the Birlings’

used as a form of identity.

TRANSLATIONS
Brian Friel’s Translations (1980)
is a moving and powerful
play about the colonisation of
Ireland. It is about the power
of language, and how it can be

It is a tense, emotive and
compelling play that manifests
the terror of losing a part of
yourself: your language.
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Being proactive will show that you’re
“someone
keen to learn; it gives you the chance
to develop professional relationships and you
will valuable gain networking skills.
Congratulations! You’ve got
yourself an internship! The
question is, what now? The
experience you can gain from
an internship is invaluable, so
you want to be sure that you get
everything possible out of it. For
three months at the beginning
of this year, I was the Adult’s
Marketing and Publicity Intern at
Bloomsbury. I had a fantastic and
enriching time, getting to work
behind the scenes with publicists
and marketers on a range of
campaigns, as well as offering
vital administrative support. At its
core, an internship is a learning
opportunity, so I’ve compiled some
tips to help you have a productive
and rewarding experience.

Open communication
One of the most valuable pieces of advice I
can offer is don’t be afraid to ask questions!
Developing and maintaining an open line
of communication with your managers and
colleagues benefits everyone.
When you’re given a task, be sure to ask what
the deadline is as this will help you effectively
prioritise. The people around you won’t expect
you to know everything straight away, so if
you have any questions about what you’ve
been asked to do, there’s no harm in asking for
clarification.
I had two managers at Bloomsbury, both of
whom offered regular catch ups to help ensure
I was staying on top of my workload. Be honest
about how much you have to do and if you ever
feel like you need more tasks or help managing
those you’ve already been given. There were
times when I had to ask if the deadline for a
task could be pushed back when time-sensitive
jobs were given to me, and everyone was very
helpful in this regard. Nobody wants you to be
overloaded or for their jobs to be rushed, so just
be honest about what you can handle. It will not
reflect poorly on you.

Tips for your
Internship
39
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Be flexible
When starting an internship, it can help for you to have an idea of what you’re looking
to get out of it. Is there a particular software or digital tool you want to know how to
use? Do you want to see every stage of a campaign? Do you want to practice writing
copy? This can give you purpose. However, you never know exactly what can happen
day to day – that’s part of what makes publishing so exciting!
As an intern, there will be plenty of daily administrative tasks to complete, but as
you continue to prove yourself as reliable you will get more responsibilities. The best
thing to do throughout your time is be flexible, adapt to what is put in front of you and
embrace everything that comes your way. You might start out thinking you’d only ever
be interested in marketing and end up loving the publicity tasks you’re given. Weeks
can fly by when you’re busy and enjoying yourself, so make sure you get stuck in.

Request meetings
With twenty-two very busy publicists and marketers across the two offices I was
working in, it was inevitable that I worked with some more than others and would
primarily be discussing the tasks at hand. However, a great way to get a better
understanding of an individual role and the department you’re working in is to book
a meeting with a colleague. Setting aside some time to have a chat allows you to
ask any questions you have about what they do, the titles they’re working on, or past
campaigns you enjoyed.
For example, I had a wonderful chat with Marketing Manager Hannah Paget about
the campaign for Three Women, and it was a great opportunity to hear about all the
decisions that were made and the intentions behind them. I spoke to a number of
colleagues in the marketing and publicity teams about their path into their current job,
what they enjoy about it, and I got some insightful advice about job applications and
CVs. Make sure to jot down some questions before your meeting if there’s anything
specific you’d like to discuss.
An extension of this is that you can request meetings with members of different teams.
Depending on who you would like to speak to, it’s worth running it past your manager
first, but there will definitely be someone from every department willing to have a
half hour chat about what they do. Getting this insight can also help develop your
understanding of how all the different departments collaborate to bring a book into
the world. Additionally, being proactive in this regard will show that you’re someone
keen to learn, gives you the chance to develop professional relationships and you will
gain networking skills.
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Podcasting for
Publishing Hopefuls

“Describing something as “interesting” is a
crutch and doesn’t help the listener understand
the choices that artists and writers make”

As a publishing hopeful, it is often too easy to get sucked
into focusing your project around how it can help you to
land your dream job. While it’s important to recognise
the skills your side hustle has helped you develop and
highlight these when you apply for a role, the message we
have seen time and again is that a successful project will
always be centred around something you are passionate
about.

Working on the podcast has changed his view of the
publishing industry and the tools it offers. Fahed says he
has been pleasantly surprised by how many comic book
creators are prepared to send free copies of their work
for review on the podcast, despite it not being big yet.
NetGalley has also been a help in getting hold of books to
review, especially during lockdown.
Fahed’s advice to those wanting to start a podcast is just
to ‘jump in and do it’. He recommends using YouTube to
start with as research shows around 50% of people listen
to their podcasts on the platform. The other benefit is
that it allows the creator to make episodes unlisted, so
they can be sent to a few friends for feedback before you
go public. Podcasting, in his opinion, is something that
can only be learned by trial and error as you’ll only really
figure out what you need once you start doing it.

This is certainly the case for Fahed Rahmen, whose project
See Through Panel is ‘a podcast about comics by people
who love them’. Responding to a post on Reddit by creator
Cole calling for a co-host for the podcast, Fahed says he
jumped at the chance to collaborate on a creative project
and talk about graphic novels, something he has loved
since his early teens. See Through Panel aims to introduce
listeners to graphic novels which aren’t covered by typical
comic book podcasts through high-quality criticism, mixed
with the humour of Mark Kermode and Simon Mayo’s film
podcast.

And what about growing an audience? “Don’t rely on
your mates to listen to your podcast,” Fahed cautions.
“They won’t care.” He has had to work hard to increase
the visibility of See Through Panel, and he warns other
hopefuls considering podcasting that, just like with any
project, they will have to put in the leg work to get it
noticed. He recommends tagging publishers and authors
you’re reviewing on social media (as long as reviews aren’t
negative; no one wants to hear you think their work is bad)
and posting about it in forums dedicated to the subject
you’re covering.

See Through Panel has been well-received, with one
episode even being listened to by a graphic novel author
who has agreed to be interviewed on a future episode.
Yet, Fahed admits that there have been challenges along
the way, not least of which are the difficulties of hosting a
show from two different continents. Fahed’s co-host Cole
is based in the USA, so negotiating the time difference
and getting the hang of technology which allows them to
record from two different locations has sometimes been
challenging. An episode was lost due to poor sound quality
which couldn’t be fixed in post-production and Fahed
says that it would have helped had they planned to record
a number of episodes in advance before launching the
podcast.
Fahed has been able to put up with the challenges of
creating a podcast because See Through Panel is truly
a passion project. He says that he ‘[doesn’t] really care’
whether it enhances his CV and employability. That being
said, he recognises that the skills in sound editing and
listener analytics may come in handy when he applies for
the marketing and PR opportunities he is interested in.
He also credits his improvement as a critic, giving him the
confidence to apply for editorial roles, especially
now he has realised that ‘interesting’ is rarely a
good way to describe something.
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“We’re hoping it
does for comics
what Kermode and
Mayo do for films.”

“Don’t rely on your
mates to listen to
your podcast. They
won’t care.”

You can check out See Through Panel here and subscribe
wherever you listen to podcasts. See Through Panel is
also looking for guests to come on the podcast and chat
about comics, so if this is something you would like to get
involved with you can contact Fahed and Cole through
Facebook or Instagram or by emailing seethroughpanel@
gmail.com.
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From Summer to Autumn: Our
Top Transitional Reads!
As we stumble out of a stagnant summer, the
ever-growing number of rainy days turns our
attention towards the encroaching autumn.
We’ve compiled our favourite transitional books:
stories which document change and growth to
help you read your way through the changing of
the seasons.

EVERY HEART
A DOORWAY

SWEET SORROW
by David Nicholls

by Seanan McGuire
When you are young, each
new experience pushes you
further into adulthood and
away from childhood. Sweet
Sorrow follows the transitional
summer of sixteen-year-old
Charlie Lewis after his GCSE
exams. This summer is a liminal
space between childhood and
the rest of his life, when he
simultaneously feels he has
the world at his feet and like it
is the end of life as he knows
it. Being told retrospectively,
adult Charlie reflects on this
life-changing summer – falling
in love, losing friends, making
new ones, and pushing his
own boundaries – showing
the catastrophes of being a
teenager and the survival at the
other side.
Complement your reading by
listening to ‘Changing of the
Seasons’ by Two Door Cinema
Club and eating an ice lolly.
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THE HOUSE ON
MANGO STREET
by Sandra Cisneros
This is the coming-of-age story
of Esperanza, a twelve-year-old
Chicana girl living in Chicago.
Told in a series of vignettes, it
is loosely based on Cisneros’
own experience growing up as a
Mexican American. Esperanza’s
narrative is oriented around her
family’s time spent living in the
house on Mango street. She
yearns for a house like she sees
on TV – one in a whiter, affluent
space – and deals with feelings
of suffocation, navigating her
transition from childhood to
adulthood in a space that she’s
not proud of. As she grows, she
comes to understand that her
neighbourhood has made her
who she is.
This book would be a perfect
way to begin the day, a cup of
green tea in hand.

This short, addictive fantasy
novel is all about children from
portal fantasies adjusting to
reality after returning from their
otherworldly adventures. The
story takes place at Eleanor
West’s Home for Wayward
Children, where these young
people work through their
jarring life transitions together.
When a treacherous mystery
overtakes the establishment,
the characters’ lives take a dark
turn. The isolated location of
the setting induces a woodsy
vibe that is perfect for those
who can’t wait for autumn.
I would suggest listening to
‘Lost Boy’ by Ruth B. or watching
the music video for ‘Cardigan’
by Taylor Swift to get into the
mood for this whimsical read.

THE PERKS OF BEING
A WALLFLOWER
by Stephen Chbosky
The Perks of Being a Wallflower follows Charlie through the form
of letters as he tells the story of what it’s like
to grow up in high school – one of the most
transitional periods of our lives. Caught
between trying to live his life and run from
it, it’s a deeply affecting coming-of-age
narrative, suggesting we all make our own
futures. Relatable, insightful, and poignant
in tone, Chbosky explores the naivety
of teenage life, friendship, heartbreak,
first dates and new friends. This book
will transport you back to that wild and
transitional period in your life known as
high school.
Perks is a long summer night and best
consumed while listening to ‘Heroes’
by David Bowie, perfect for making you
feel infinite.

THE NIGHT CIRCUS
by Erin Morgenstern
Autumn ‘arrives without warning’ – just like The Night Circus –
with long summer nights giving way to cool breezes and rainy
showers. Just as the monochrome brilliance of the circus comes
to life at night, autumn provides a blanket of darkness perfect
for exploring tales of spell-binding fantasy mixed with romance
and mystery.
The story of two young magicians, Celia
and Marco are locked in a fierce and
deadly game against each other. Set
against a backdrop of fantastical and
enchanting events, it becomes clear
that the two young lovers are not
only fighting for their own survival
but for those closest to them.

THE SECRET HISTORY
by Donna Tartt
The Secret History is considered
a classic by many. Tartt
perfectly encapsulates the
emotions of being a young
adult and feeling like you are
on the outside, even if you’re
on the inside. Written as a
murder mystery in reverse, The
Secret History is an extreme
version of a coming-of-age
book. It captures the transition
of summer into autumn by
casting a mature eye over the
adventures of youth as the
sunny haze fades and the cold
reality of a situation settles.
For a perfect
musical companion,
‘Breezeblocks’ by
Alt J consolidates
the chaotic
nature of the plot
as well as the
desperation of
the narrator.

A perfect autumn curl-up, don your
cosiest cardigan, grab a pumpkin
spiced latte and let The Night
Circus captivate you.

44

Loveless
by Alice Oseman

‘I didn’t realise Loveless was the kind of book
I needed until I read the first few chapters.’

Published by: HarperCollins Children’s Books (2020).
Nina
Loveless was an interesting read, tackling an issue that is normally
underrepresented in the book world. The writing style is quite basic at
first, though it is saved by the pacing of the story and the gripping
narrative. As the subject of the aromantic/asexual identity is one that
not many people have a good understanding of, Oseman does a great
job of illuminating it. However, at times the explanations veer off too
much from the storyline, causing clunky breaks in the narrative. This,
paired with some of the characters like Sunil, who are onedimensional and repetitive, is where the faults in this story lie. Yet,
overall the story is transfixing, bringing light to something oft not
talked about.
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I’ve been keeping my distance from YA books in the past few years,
as nothing ignited my interest and everything sounded like
something I’d already read a thousand times before. Hence my
scepticism when I first approached Loveless. However, I was
pleasantly surprised to realise this book was relatable and unique. I
had only read academic literature on queer theory before, because
I was desperate for real validation as a member of the LGBTQ+
community; I didn’t need a fairy tale. Alice Oseman managed to
make me love a story that is clichéd in many ways, but desperately
needed to realise that not only is it okay to be yourself, you can
decide what you are without having to conform to existing labels.
Georgia’s internal conflict with herself reminded me of my own
experience with figuring out my sexuality and made me accept that
it’s okay to constantly question your identity, it’s okay to be fluid
and experiment at any point in your life, it’s okay to be angry about
it all sometimes. Masterfully written, although at times simplistic,
and laugh-out-loud funny, Loveless is the book I wish I had had
when I was growing up, but a book that is also never too late to
read.

Angie

Ella
Although YA isn’t usually my go-to genre, I was pleasantly surprised
when it came to Loveless. This book brilliantly captures what it means
to be a nervous fresher who feels completely out of their depth.
Admittedly, I found the language slightly simplistic at times, but I’m
not necessarily the intended audience for the book and I know that
when I was I wouldn’t have been able to put it down because the
queer representation is fantastic. Oseman explores issues of
asexuality and aromanticism in a nuanced and rarely seen way which I
found to be incredibly enlightening. She also very successfully
includes completely natural instances of queer representation that
accurately mirror real life. Although revisiting YA did make me feel
slightly older than I would like for only being twenty-one, it was
deeply refreshing to see how societal perceptions of what it means to
be LGBTQ+ have evolved and how this has translated into the YA
fiction that I was desperately looking for when I was a queer teenager.

Sofia

Lorna

I didn’t realise Loveless was the kind of book I needed until I read
the first few chapters. Full of love and wisdom, Oseman brilliantly
manages to portray the experience of a young woman walking into
adulthood and (re)discovering herself. Georgia’s ace/aro
experience is authentic and I was able to revisit my own with better
hindsight. The characters are lovable in their imperfection and truly
funny to read! The story is genuine, heartfelt and, at times,
heartbreaking, always bearing a close resemblance to what it
means to be LGBTQIA+ in this century. Oseman doesn’t shy away
from tackling aro/ace folks’ struggle coming both from within their
families and the queer community itself, which I believe is a very
important statement made against these identities’ erasure. I do
think some instances of plot development were somewhat rushed,
but I acknowledge that this book may have been written for a
younger audience. I’m so happy young readers today have this kind
of queer representation in literature and here’s to much more to
come! Much love for Loveless.

I’ve been following Alice Oseman’s writing career since the
publication of her first novel, Solitaire, in 2014 and it has been such
a joy to read her novels and see her grow as an author. Loveless is
Oseman’s best work yet, and continues her streak of novels tackling
underrepresented subjects and promoting diversity as we follow
protagonist Georgia on her journey through coming to terms with
her aromantic/asexual identity. This is absolutely the book I wish I
had as a fresher - many of Georgia’s struggles with adjusting to a
new situation and grappling with the idea of ‘doing it right’ rang
extremely true for me. For a story that was, ostensibly, all about
love, I was thrilled with the focus on friendships and the suggestion
that they should be viewed as just as important as romantic
relationships. Oseman writes scenes that are both laugh-out-loud
funny and absolutely heartbreaking - sometimes almost at the
same time - and there is so much compassion and care evident in
her writing. I adored this book, and I’m so happy that it is out there
in the world for those who need to see themselves represented.
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How Books That Matter
#PutHerOnTheMap
Books That Matter has always
been the brand which places
intersectional feminism in the
spotlight. Through unique
reading experiences, they have
always focused on innovation,
but what happens when that
aim is taken to a new level?
You get the #PutHerOnTheMap
campaign.
Books That Matter uses its
award-winning monthly
subscription boxes as the main
vehicle for their message. Each
month thousands of subscribers
receive a box containing at
least one piece of female-led
fiction and three gifts from
independent female creatives,
all brought together under
the umbrella of enlightening,
empowering and educational
themes. Previous months have
included focuses revolving
around Black Women’s
History Month, Liberté Egalité
Sororité and the first exclusive
collaboration with The Women’s
Prize For Fiction. Creativity,
innovation and diversity are at
the heart of everything they do,
and no month epitomises that
ethos more so than August, for
Women in Translation Month.
With only 28% of translations
worldwide being completed by
women, Women in Translation
Month looks to address and
rectify the fact that women
translators are often pushed
aside. In looking to take part in
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the action, Books That Matter
dedicated their August box to
Women of The World, a box to
celebrate translated fiction,
pioneering women worldwide
and an honouring of the diverse
stories women live and write
about.
Featuring female artists and
beautiful exclusive prints is
something Books That Matter
love to do. What could be
more fitting for the box than
an artistic map of the world
which recognised, detailed
and honoured the pioneering
feminists of today? The decision
was taken by the Books That
Matter team to push the
boundaries in creating a truly
intersectional feminist map of
the world.
The result of months of hard
work culminated in a beautiful

A3 map, every single country
outlined or otherwise labelled
with the names of women
who are changing the world.
With the unprecedented
creativity of Emma Lemon
(of typegalstudio), the vision
became reality and from there
the campaign to recognise and
celebrate the achievements of
women globally, began.
In looking to address the
Eurocentric lens through which
the world is often viewed, the
traditional map layout was
reformulated in order to provide
a detailed breakdown of each
country, and to show them all at
the same size and focus. While
larger countries do house more
names, the project ensures that
countries with smaller land
masses or populations are not
forgotten or disregarded. They’re
all equally put on the map.

world for women, and the map
is dedicated to recognising that
commitment.
Throughout the month of
August, Books That Matter will
largely dedicate their platforms
to the celebration of the map
and the women featured. Their
subscribers and followers will
be encouraged to share their
global heroines under the banner
of #PutHerOnTheMap, as a
community that looks to thank
the women who continue to lay
down a foundation for a more
intersectional and feminist future.
Inclusivity is always a priority in
everything Books That Matter
does. It is vital that within the
industry the battle continues
against systemic whitewashing
and that the time is taken
to recognise and champion
women of colour, trans-women,
indigenous women and others
who are often discriminated
and disregarded in narratives
– activists and heroines
belonging to these causes have
all been put on the map.
The decision was made to
predominantly highlight the
leading women of today. While
the sacrifices and causes
from women of the past must
not be undermined, the map
encourages active engagement
and action on behalf of the
subscriber – particularly
through the #PutHerOnTheMap
campaigns.
Alongside the map, an
explanatory magazine has also
been created. Each country
is broken down, and small,
digestible biographies of each
woman and their achievements
are laid out clearly. Where
possible, a social media handle
is also provided in order to
make it as easy as possible for
subscribers to learn and engage
with the women themselves,
and the causes or work they
engage in.

The icons of the map come from
a multitude of backgrounds,
cultures and organisations. In
challenging the boundaries
and overcoming limits, the
women’s work cover topics such
as Female Genital Mutilation
(FGM), LGBTQ+ Rights, Violence
Against Women, Body Shaming,
Period Poverty, Climate Change,
Anti-Racism, Reproductive
Rights and so much more.
The women themselves span
a range of races, religions,
sexualities and identities – their
lives span also across many
fields, some are authors, poets,
activists, academics, survivors,
actresses, sportswomen and
so many more. They dedicate
their lives to bettering the

The work will not end here
for Books That Matter as they
continue to innovate and look
towards building a future for
#PutHerOnTheMap, a perfect
tribute to the need for the mass
diversification of our minds, and
the book world more generally.
The Put Her on the Map feminist
map is available in the Books
That Matter August subscription
box, available on their website:
www.booksthatmatter.co.uk
It will later become available
as a ready to ship gift in A3 and
wall hanging format, with other
gifts linked to the campaign in
development for the end of the
year.
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Ana McLaughlin
Author and Deputy
Publicity Director for
Riverrun and Quercus.
Tell us about
your journey into
publishing.
My route was very common
at the time: after graduating
with an English Literature
degree, I did some unpaid work
experience. While at Mitchell
Beazley, I was shown an advert
for a Publicity Assistant at
Random House which I applied
for and – somewhat to my
surprise – was offered the job.
I was able to do the unpaid
placements because my
parents lived within commuting
distance from London. I’m glad
unpaid internships have largely
been outlawed – it made the
industry accessible only to
people who lived in or near
London or were wealthy enough
to do so without earning a
wage.

What appealed to
you about working in
Publicity?
At first, I had only really heard
of editorial – I have to confess

49

that I was completely ignorant
about the industry. It was
a friend already working in
publishing who pointed out
how completely unsuited I was
to editorial and that I should
clearly apply for publicity jobs.

What is the best thing
about working for
Riverrun and Quercus?
I love the breadth of the list.
I work on literary fiction and
high end and commercial
non-fiction – it’s so varied.
Quercus was founded as an
independent publisher and was
only relatively recently brought
into the Hachette group of
imprints, so it’s retained some
of its independent spirit. I love
the combination of that indie
energy with the excitement and
opportunity to work with and
meet lots of brilliant publishers
as part of something much
bigger.

There probably isn’t
a ‘typical’ day in
publicity, but could
you give us examples
of things the publicity
team might work on?
We’re involved in reading
potential acquisitions and
feeding back on promotional
possibilities for new projects,
and we’ll put together a
publicity plan when we pitch to
buy a book. It’s a great feeling
when an author chooses to work
with us because we’ve knocked
their socks off with our passion
and plans for their book. PreCOVID, we’d spend a lot of time
in face-to-face meetings with
journalists and event planners
running through upcoming
titles, as well as in meetings
with our colleagues cooking up
plans for upcoming books.
Sometimes we’d be on the road
with authors for up to a few
weeks at a time, taking them
to media interviews and events
(a lot of time on trains). As with
any job, there are also a lot of
emails!

the review pages of national
newspapers and magazines
through to new podcasts and
the digital landscape that’s now
so important. Engagement with
social media is also helpful as
we do so much work on there
now.

What has been your
favourite publicity
campaign?

How can somebody
hoping to work in
publicity stand out
from the crowd?
I’d be very impressed if they
had engaged with the list they
were applying to work on, and if
they had examples of publicity
campaigns they had admired by
any publisher.

It helps to be
aware of the
difference
between
publicity and
marketing
Reviews, features, broadcast
interviews, events and some
digital activity will be done
by publicity, but poster
campaigns, proof design and
digital advertising will (usually)
be executed by marketing.
It’s great if they can show
awareness of the places you
can promote books – from

There’s too many to choose
from! Recently, it’s been
exciting and rewarding
launching Candice Brathwaite’s
I Am Not Your Baby Mother as my
job share partner Elizabeth and
I have been able to reach such a
broad spread of media, from ITV
News to Hello! Magazine.

What’s it like writing
your own books
whilst also working in
publishing? How do
you balance the two?
My publishing role is now a job
share, so I work in-house two
days a week and on my own
books the rest of the time. Since
March I haven’t had childcare,
so I can’t really tell you that
anything is balanced at present!
It’s very useful to know the
other side of the industry and I
try to be useful to my wonderful
publicist Amber Ivatt without
being too annoying... I hope!

I have a good
understanding
of what will and
won’t work for
the media and
I do think it’s
made me a better
publicist being on
the author’s side
of the fence for a
change!
Can you tell us about
any new poetry
anthologies you are
working on?
I’m putting the finishing
touches to She Will Soar, which
gathers women’s poems about
wanderlust, freedom and
escape. The theme wasn’t quite
so topical when I chose it last
year, but the poems took on
an extra layer of resonance as
I worked on the book through
lockdown. I’m also working on
another new anthology but I’m
not quite ready to reveal the
theme yet.
Thank you to Ana for talking
with us! You can find Ana over
on Twitter at @AnaBooks
You can find out more about her
work by visiting her website!
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Team Spirit in
Tumultuous Times:
An Interview with
Children’s Publicity
Director at Penguin
Random House
You’ve probably felt the
effects of Coronavirus on your
publishing job search, but
how is the pandemic affecting
the way people work within
Children’s Publishing? We
spoke to Katherine Josselyn,
Children’s Publicity Director at
Penguin Random House UK, to
find out.

I lead the Children’s PR team.
There are thirteen of us, and we
work closely with the Children’s
Marketing team. In the office, I
usually sit next to our Marketing
Director. We now speak daily,
checking in on how our teams
are feeling, new acquisition
discussions, current and
upcoming campaign priorities,
budget movements, and midterm growth strategies (daring
to look beyond COVID)…
Today I have our weekly PR
meeting, followed by team
1-2-1s; a call with an editor
to discuss a new potential
acquisition; a ‘Sales Surgery’
meeting to discuss creative
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projects in the pipeline and a
covers meeting.

I’m regularly in touch with
the PR Directors of the adult
divisions across Penguin
Random House UK to share
insights, collaborate on ideas,
and manage logistics that
affect us all, e.g. with sales to
manage pre-Christmas author
book-signings. I’m working
with an adult PR Director on
a joint autumn campaign; we
share an author who is writing
both a children’s and an adult’s
book. I liaise with our Corporate
Comms and Audiences teams
on how we can work together
and support educational
outreach.
Communication is key at the
moment. We moved our team
meeting to Mondays to start
each week with a check-in. We
use Slack to connect quickly
on specific topics or to get a
quick answer that we would
have asked our colleagues
aloud in the office. The team
is constantly in touch on
WhatsApp, Zoom, Slack and
email and we’ve had a few

socials. Our next is a breakfast
book-club where everyone
received a book voucher and
a food voucher for delivery in
their local area.
I’m finding it important to check
in with the Marketing Director
and our line manager daily. We
have a slot just before lunch so
we can update one another or
pick up something urgently that
afternoon. We have regular CEO
briefings and have increased
the frequency of our meetings
with other PR and Marketing
teams across the company.
I would like to see hour-long
meetings reduced to fortyfive minutes post-COVID.
Meetings have become more
action-focused as everyone is
Zooming-in – this would be a
productive lockdown takeaway.
We introduced a Marketing
& PR Daily Snapshot during
Lockdown – sharing examples
of recent results, ongoing
activity, social media
engagement – because the
teams were suddenly delivering
a huge variety of Lockdown-

Book Review: Crater Lake by
Jennifer Killick

reactive activities that other
teams in the children’s division
may not have known about. This
snapshot is an effective means
of communication: snappy,
informative, efficient, and it’s
had positive feedback from
other departments. We’ll look to
continue it in some form.
We’ve learnt that flexible
working works. Our PR and
Marketing teams have proven
they are easily as effective
working flexible hours as within
an office and are incredibly agile
in reacting to ever-changing
situations. Trust and value your
colleagues. They are capable
of delivering fantastic work in
unpredictable situations.”
When hiring, I look for people
with enthusiasm and energy
who want to share what they
know and learn from others.
People who are proud of what
they are good at, recognise
how different skills can benefit
a team, and have a desire to
collaborate to strengthen both
the team’s work and their own
development. People keen to
say ‘I’m good at this so I can
help here, and my colleague’s
excellent at that, so let’s ask
them to help us with that part.
People who want to forge
strong working relationships
with authors, illustrators,
agents, journalists and
community influencers, internal
colleagues across departments
and, most importantly, people
who want to bounce creative
ideas off their teammates to
find new ways to reach young
readers.

Middle Grade- Recommended
Reading Age 9-12
A chilling, thrilling middlegrade with suspense, monsters
and a nostalgic nod to primary
school trips, Crater Lake is a
fabulous, fast-paced adventure
for younger readers.
This spooky story follows
a group of friends on their
weekend at the ‘Crater Lake
Activity Centre’. Our hero Lance
and his companions Chets, Mak,
Katja and Adrianne must break
away from their classmates
and teachers who have started
to change into something very
alien. Their mission: get to the
bottom of the mystery around
the activity centre, rescue their
year group, avoid terrifying
creatures and they must not fall
asleep!
Although there’s enough
adrenaline packed in for young
thrill-seekers, this book is also
perfect for children looking
for a laugh. Humour laces the
pages and even when Lance
and his friends find themselves
in the most desperate of
circumstances, it’s guaranteed
that one of them will lighten
the mood. All of the characters
are drawn with enough detail
to make them believable, each
with their own individual quirks,
making them relatable and
very real too. Jennifer Killick
seems to relish making fun of
the clichés in many sci-fi and
horror stories. She easily turns

the most terrifying parts of
the escapade into something
hilarious, which adults will no
doubt appreciate.
Bursting with excitement
and atmosphere, it will keep
all readers (both adults and
children alike) on tenterhooks
as readers join the characters in
their race against time to save
their school from the gruesome
villains at Crater Lake.
Perhaps not one to be read
before bed for younger readers
(unless they love feeling
scared!), the book has a warm
and comforting lesson about
friendship, standing up to
bullies, protecting the people
you care about and accepting
your differences. Crater Lake has
a wonderful lesson: with selfbelief and support you can face
your fears and overcome the
things that truly scare you.
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