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PUBLISHING NEWS
OUP Joins PRH’s ‘Lit
in Colour’ Campaign
By Naomi Churn
Oxford University Press, the
UK’s leading educational
publisher, has joined Penguin
Random House’s ‘Lit in
Colour’ campaign, aiming
to work with schools across
the country to provide a
more representative reading
experience for students.
PRH launched the ‘Lit in
Colour’ campaign in 2020,
in partnership with race
equality think tank, The
Runnymede Trust, with the
aim of providing tools to
support schools in making
the teaching of English
Literature more inclusive. As
it stands, only one English
Literature GCSE course
features a novel or play
written by a black author. ‘Lit
in Colour’ intends to redress
the balance and diversify the
curriculum at all key stages
of learning in UK schools.
OUP’s role in the partnership
will be to target primary
school curriculums, by
providing a range of free
resources to educators
and parents to help them
diversify teaching and
learning experiences at this
level. Resources will include
reading lists, blog articles
and podcasts from a diverse
range of authors and experts,
and a school planning toolkit

to aid teachers in overhauling
their current reading
provision.
Teachers and parents have
often reported a huge drop
off in children’s interest in
reading between primary and
secondary school age. The
hope is that by broadening
primary schools’ reading
provision, ‘Lit in Colour’ will
encourage students to retain
a passion for books late into
their teens and beyond. In
support of this aim, schools
from across the country
will also be invited to join
a reading project covering
a diverse range of titles, as
well as participating in a
corresponding research and
impact study.
Speaking about the news,
Vivek Govil, Managing
Director of OUP’s UK
Education division, said:
“We’re delighted to
be partnering with ‘Lit
in Colour’ and The
Runnymede Trust to
further our proactive
role in opening up the
conversation and taking
positive, practical
steps to encourage
diverse reading and learning
experiences in school and at
home. [...] We are committed
to our aim that all young
people, as well as teachers
and parents, see themselves
reflected in the books and
resources they use.”
Zaahida Nabagereka, ‘Lit in
Colour’ Programme Manager,
added: “The love of reading
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and stories starts in early
childhood, so with OUP
coming on board as a named
partner we will be building
a strategy around widening
representation in books for
primary school education.
[...] Our partnership with
OUP gives us the opportunity
to expand our impact in this
area.”
Research is soon due
to be published by the
‘Lit in Colour’ campaign
illuminating what the current
barriers to teaching a more
diverse English Literature
curriculum are. It is hoped
that the results of this study,
alongside this new affiliation
with OUP and existing
partnerships, will be the first
step towards encouraging
practical, positive and muchneeded change in reading
provision in UK schools.

More Opportunities
as Literary Magazines
Open Up to Debut
Authors
By K atie G ough

too familiar with, there is
a vicious cycle of needing
experience to get a job,
but needing a job to get
experience. Unfortunately, a
similar cycle exists for debut
authors. They need publicity
to get exposure, but need
to have some exposure for
magazines to offer publicity.
All we really ‘need’, however,
is for someone to take
a chance!
It seems that literary
magazines, such as Five
Dials, AFREADA, and Bad
Form are doing just that,
and are now taking a gamble
on publishing’s debut and
underrepresented authors.
Indeed, authors, who do not
feel supported elsewhere
in publishing, can now seek
out Five Dials – an online
literary magazine linked
to Hamish Hamilton. The
magazine has recently
pivoted to only publishing
underrepresented authors,
after they saw a huge
success with their debut
author issue. Hannah
Chukwu, an editor with the
magazine, said: “If we’ve got
this platform and we have a
dedicated subscriber base
and readership, actually it
feels really valuable to be
able to use that platform to
elevate writers who aren’t
getting the support they
deserve elsewhere, and be
able to shine a light on them
through a platform that
doesn’t feel so full of barriers
in a way that mainstream
publishing can be.”

Well, there is now
one less barrier
at Five Dials,
where there is no
longer the hassle
of needing an agent. In the
letter from the editors in
their Spring 2021 issue, Five
Dials highlighted how the
“deep inequalities of our
societies [were brought] into
sharp, unignorable relief”.
They said: “We all agreed
that we wanted to pass the
mic to the writers and artists
who are underrepresented
on bookshelves across the
anglophone world, and whose
stories, ideas, experiences
and perspectives our
literature is very much the
poorer without. Five Dials
has always welcomed writing
from everyone, but there
is an important difference
between not locking the
door and considering what
it takes for a person to step
through it.” They stated that
their editorial gaze was now
turning to underrepresented
communities. This particular
issue can be found here.

This is something that
African literary magazine,
AFREADA have been doing
since 2015. Here, they
exclusively focus on short
stories from writers across
Africa and its diaspora.
Looking at the benefits it
brings to writers, Nancy
Adimora, the founder of
AFREADA, said “I feel like it
gives writers the confidence
to go off and submit to other
magazines as well. A lot
of the time when it comes
to creative expression or
creative work, you hear a lot
of ‘nos’ and I think it’s really
validating to hear your first
‘yes’, and that will inevitably
spur you on to go on and
pursue a longer career in
the industry.” Having literary
magazines more open to
saying ‘yes’ to brand new and
underrepresented authors
may be the stepping stone
they need to securing a
book deal or, even, to hit
astronomical sales. We can
only hope that agents will
follow the likes of Seren
Adams, from United Agents,
who has said she “loves”
looking at slightly less
mainstream magazines to
find new writers, and hopes
that other literary magazines
will lower their barriers.

As many publishing hopefuls
and graduates will be all
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Highlights in the Charts
The Last Wish by
Andrzej Sapkowski
By Daisy Saunders
*Content contains: sexual
assault*

The Witcher, like Harry
Potter, has aged like fine
wine. The games produced
by CD Projekt Red are still
brilliantly immersive to this
day, and the more recent
Netflix series (season 2
forthcoming in December)
is just as good. With all this
in mind, I decided to take
a chance on Sapkowski’s
original title to see how much
it differed in quality and plot.
I wasn’t disappointed.

mutated to be emotionless,
solitary and brutal. Geralt is
made interesting because
of this: he understands
the world differently to the
male heroes that have come
before him.
On some levels, the book is
deeply philosophical, diving
into issues of good and
evil through comparisons
between monsters and
men. But what I will say is
that this book is debatably
misogynistic in its approach
to women.

I’m interested to read the
rest of the series and find out
for myself.

It’s no surprise the series
has been so successful in its
various iterations: The Last
Wish is the perfect example
of material perfectly suited
for adaptation. The storyline
and writing are blissfully light
yet engaging; Sapkowski’s
worldbuilding is unique yet
simple. There is no waffling
or unnecessary detail:
Sapkowski is blunt and to
the point. The world of The
Witcher is succinct, horrible
and believable.
Geralt, likewise, makes for
the perfect protagonist. You
would expect his character
to be boring or non-existent
considering the background
to his profession. Witchers
are monster hunters,
kidnapped young and then

While this doesn’t necessarily
hinder the story, and there
are still some convincing
examples of strong, unique
female characters, it is
interesting to question what
Sapkowski’s intentions were
when he created a world so
intolerant to the existence
of womanhood. Does
the world of The Witcher
present a more conflicted,
bitter representation of the
violence women continue to
live with today? Or is it simply
another text complicated by
the subconscious presence
of the male gaze?

The Lock In by Phoebe
Luckhurst
By Robyn Hewson

The women in this book
are subjects, present only
for Geralt’s pleasure or
the pleasure of other men.
They are abuse and torture
victims, their corpses found
by Geralt as he continues on
his adventures.
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The morning after an office
party, Ellen wakes up with
a hangover from hell and
a flooding kitchen to deal
with. Panicking and unsure
how to fix it, she rounds up
her housemates Alexa and
Jack (and Alexa’s Hinge
date, Ben) and heads to the
loft in a last-ditch attempt
to stop the flood. But when
Ben accidentally breaks the
door handle, the group find
themselves locked in. Over
the course of the morning,
Ellen starts to realise she
knows Ben from somewhere,

While the attic scenes
provide moments of comedy,
the flashbacks are where
the novel really comes
to life. Luckhurst does a
fantastic job of depicting the
characters at different stages
in their lives, from disastrous
encounters on MSN in their
teens to dating apps in their
twenties. Perfect for fans
of Beth O’Leary and Dolly
Alderton, this fast-paced
comedic debut is the perfect
summer read.

and that he might not be who
Alexa thinks he is…
Phoebe Luckhurst’s debut
is hilarious and relatable in
equal measure, exploring
the perils of house-shares,
dealing with dodgy landlords
and nursing hangovers.
The narrative shifts between
the group’s miserable
morning imprisoned in the
attic, and flashbacks that
give us more of an insight
into each of the characters.
Though Ellen is carefree
and fun-loving and Alexa is
mature and career-driven,
the unlikely pair have been
best friends since university.
Their housemate Jack, who
has recently moved in, is
an awkward but lovable
character. In an attempt to
impress his housemates,
he begins secretly live
tweeting their attic disaster,
hilariously disclosing
awkward conversations and
embarrassing encounters to
his growing army of followers.

You and Me on
Vacation by Emily
Henry
By A lex Haywood

You and Me on Vacation
(or, if you’re American, The
People We Meet on Vacation)
is the brand-new summer
rom-com from Emily Henry,
author of Beach Read.

The friends-to-lovers trope is
much cherished for a reason.
Those sizzling, almosttouches quickly laughed off
are plentiful, and this book
has that agonising will-theywon’t-they element found in
all great rom-coms.
Clever, funny and tender,
You and Me on Vacation’s
narrative shifts between the
past and present tenses.
The past captures all those
summer trips gone by, each
set in a different destination,
from bougie to backpacking.
The present is Alex and
Poppy post-friendship. They
haven’t spoken for two years
after that night in Croatia. Of
course, we the readers don’t
find out what happened that
night until right at the end...
Considering travel is unlikely
for most of us this summer,
You and Me on Vacation is
the ideal, light summer read
to itch that sun, sea and sand
craving we’re all having.

Skint blogger-turned-travelwriter Poppy is lost. She has
her dream job, but something
isn’t right. After an argument
on their holiday in Croatia,
nothing has been the same
with Alex, her ex-best friend.
Alex, the perfectionist dogooder teacher who she’s
only 5% in love with and
can most definitely live
without, right?
Emily Henry has combined
travel, romance and cringey
(but not too cringey) comedy
in a lucious, slow-burn
adventure that will really
make you want to go on
holiday. What’s not to love?
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“Swallowed up by the ocean”:
Narrating Climate Change in
Under Solomon Skies
By Jia Wen Ho, Shaniah
Shields , L eanne Francis and
Jane L ink
This issue, we are delighted
to share our eye-opening
interview with Berni SorgaMillwood, author of Under
Solomon Skies. During our
short call, Berni shared so
many experiences from her
time in the Solomon Islands,
that we just couldn’t wait to
pass them on.

Under Solomon Skies
gave me an insight
into the culture
and difficulties of
communities in the
Solomon Islands. What
was your experience
of living there and how
has it shaped your
writing?
I was a travelling teacher
trainer for two and a half
years. So, most of that time
was spent on boats or light
aircrafts travelling to nine
villages on five different
islands. The journeys took
between three and seven
hours. It was quite insightful
because everyone was so
open and friendly, and local
people welcomed me like

I was a relative. My first
experience of travelling to the
Shortlands was interesting.
As soon as my plane landed,
the Solomon Island army met
and escorted me to three
schools on different islands.
At the time, PNG (Papua New
Guinea) and Bougainville
were in the middle of a civil
war. Recent incursions into
the Solomons from these two
countries had caused several
problems. So, I arrived in the
Shortlands and spotted a
warship sitting in the ocean.
I didn’t really know anything
about the Solomons; people
I spoke to had never heard
of it.

This truly is a unique
story. Are there
any other novels
or writings coming
out of the Solomon
Islands that guided
you, or were you doing
something completely
new?
There were only two books
that I knew of at the time.
Solomon Time by Will
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Randall, a travel book and
Living Traditions by Michael
Kwa’ioloa and Ben Burt,
more of an anthropologist
book of the islands. There
aren’t a lot of novels written
about the Solomons. When I
started writing I didn’t know
where to begin, because
nothing had ever been
written from the perspective
of the Islanders before. I
thought it was important to
tell the story of real people
having real issues – living in
real time.

You provide an honest
contrast between the
beauty of the Solomon
Islands and the
environmental impact
that has occurred
due to rising sea
levels, overfishing and
deforestation. Why
did you decide to write
about these important
and current issues?
The Solomons is one
of the most beautiful
places I have ever visited.

You’re surrounded by
lush rainforests and fish
swimming around your feet
in the water. I saw first-hand
the devastation caused by
deforestation. People in the
Solomons live off the land,
but some can no longer
grow food and are forced
to buy processed food
from shops. This change
in diet has led to a rise in
health problems, including
diabetes. Overfishing occurs

because other countries are
allowed to go in and trawl
close to shore, gathering up
huge amounts of fish. This
is then put in tins and sold
back to Solomon Islanders at
extortionate prices. I bought
Solomon Island tinned
tuna from Sainsbury’s in
New Cross, London; it was
cheaper in the UK than it is
in the Solomons. This isn’t
right and shouldn’t
be happening.

My uncle-in-law, Bishop
William Pwaisiho, is
the retired Bishop of
Macclesfield, and tribal
Chief of Walande. In 2002,
he took a Blue Peter camera
crew to visit his village in
Malaita as part of a cultural
pilgrimage. When he
returned in 2016, the whole
of Walende was underwater.
It had been swallowed up
by the ocean. He gave a
harrowing account of the
devastation and seeing the
church with just the steeple
sticking out. He has been
trying to raise awareness
ever since. It really touched
me because climate change
is something that’s been
happening in places far away
that most of us have never
even heard of. These islands
are becoming eroded, and
their cultures are being lost.
People are having to pack up
and move to higher grounds.
The majority of Solomon
Islanders don’t have a voice,
they don’t know how to raise
awareness. I wrote about
something that touched
me because I saw the impact
it had on the people living
there.

The majority of
Solomon Islanders
don’t have a voice,
they don’t know how
to raise awareness.
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What inspired you to
write about kustom,
and did you have a
personal experience
with it during your
time in the Solomons?
I was immersed in island life
and exposed to traditions,
beliefs and rituals. Most
people are encouraged to
practice Christianity, and
leave kustom behind, as
such beliefs are frowned
upon. I know this is common
in a lot of other countries
too because people attend
church and forget about their
own traditional beliefs. One
of my friends had her stereo
stolen, so she went to a
kustom man who performed
a ritual compelling the thief
to return it. Within 24 hours,
he brought it back saying
he couldn’t eat or sleep.
It bothered him so much
that he had to return it and
confess. In some villages,
clinics and hospitals are
several hours away by boat.

“Climate change is
something that’s been
happening in places
far away that most of
us have never even
heard of.”

So, when people fall ill,
they naturally turn to herbal
remedies or consult kustom
people. A lot of the practices
I write about are hearsay,
but they come from people
I trust and believe. I haven’t
experienced any kustom
practices myself, but my
Jamaican family and relatives
have told me of similar
experiences. They also spoke
of being forced to squash
traditional beliefs, embrace
Christianity, and view people
who practice such beliefs as
heathens.

Under Solomon Skies
is based on a true
story. What was the
original story and what
inspired you about it?
When I visited the
Shortlands, I heard about
two men who had gone
missing in a boat. Since
there was no TV or radio,
people sat and shared stories
about them. Many thought
the men had been killed by
PNG soldiers, so they didn’t
expect them to return. After
two weeks, they were found
by PNG soldiers because
they had drifted into their
waters. The men survived
by catching and drinking
rainwater and eating fishes,
baby sharks and sea birds. I
wanted to tell their story.
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As for my inspiration, I was
on my way to an island three
hours away from Gizo. My
new boat driver drove for two
hours before admitting he
was lost. I saw some birds
in the distance and figured
they must be near land. So,
I told him to head in their
direction. I remember sitting
in that boat thinking “this
can’t be happening.” Our
three-hour trip took over five
hours. That’s why I wanted to
write this story, because for
me it was only a few hours,
but those two men were lost
for two weeks, yet, managed
to survive.

How did you become
part of Jacaranda’s
Twentyin2020
initiative and what was
it like to be part of
something so historic?
When I first wrote the book,
I was unsure of it as it had
a very different structure,
written both in first and third
person. I saw an ad in a
writing magazine looking for
Black British writers. I chose
Jacaranda because they are
a black owned publisher and
they did not specify which
country the story should be
set in (like so many other
publishers do). I was really
surprised when they said
they loved the book and
were going to go ahead with
it. It’s ground-breaking for
an independent publisher –
with around four members of
staff at the time – to take on
something so epic. No one’s
ever done that before. I feel
really privileged to be part of
the 2020 Jacaranda family.
Valerie Brandes and her
inspirational team made my
dream possible. They edited
and produced twenty books;
which is an amazing feat.
They worked tirelessly to see
it through in the middle of
a pandemic.

Do you have any
advice for BIPOC
writers?
If you think you have a story
to tell, write it down. You
don’t have to be brilliant
at writing, because to be
honest, I never thought I

could ever write a book.
Share your ideas in a writing
group and read as much as
you can. I learnt the craft of
writing by attending evening
classes. Writing is hard work
and takes a tremendous
amount of commitment,
especially when you’re
working full time.
Doing a little and often is
the best way. When I speak
to people who want to write,
their biggest fear is lack of
confidence in grammar and
punctuation. All you need
to do is get your ideas
down, because the rest
can be fixed later. Don’t let
anyone tell you that it’s not
good enough.

How was the book
received in the
Solomon Islands?
A few people I know who
live there are absolutely
delighted with it. Bishop
William Pwaisiho and other
Solomon Islanders have told
others about it, because
there has never been a book
written from the Islanders’
perspective. It’s always been
about outsiders looking
in. The book is telling his
experience of Walende,
the rising sea levels, the
overfishing and things that
he is campaigning about. The
Solomon Islanders are slowly
sharing it because books
are very expensive, so quite
inaccessible, but it has been
really well received.

Do you have
any favourite
authors or book
recommendations that
you’d like to share?
A Famished Road by Ben
Okri and Life of Pi by
Yann Martel.

“There has never
been a book written
from the Islanders’
perspective. It’s
always been about
outsiders looking in.”

Berni has just finished
editing her second novel,
which deals more with
kustom and spiritual beliefs
in the Solomons. You can
find Berni on Instagram:
@sorgamillwood.
To order your copy of Under
Solomon Skies, click here.
Follow these links to watch
Bishop William Pwaisiho’s
video on Walande and learn
more about climate change
in the Solomons.
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Packaged Prejudice: Cultural
Stereotypes in Translated Book Covers
By O isin Harris and Giulia
Maggiori
In 2014, the Africa is a
Country blog published a
post entitled ‘The Dangers
of a Single Book Cover’,
evidencing the overkill
use of acacia trees and
orange sunsets on book
covers by African writers,
or books about Africa. This
pattern was addressed by
articles also denoting the
widespread use of cultural
stereotypes like veils,
mosques, mangoes, and the
Taj Mahal on Middle Eastern
and Southeast Asian book
covers. Whilst the use of
cultural stereotypes in book
cover design perpetuates
Western cultural stereotypes
as bias toward other cultures,
how do translated books
and publishers of translated
fiction navigate this issue
within the context of this
wider argument for better
book cover representation?
Graham Huggan’s book,
The Postcolonial Exotic:
Marketing the Margins –
(as this review notes) “argues
that postcolonial authors,
broadly those who write
about, or on behalf of the
developing world, exist in an
international literary market
whose mainstream readers
use their texts like tourists
use foreign spaces: in search

of the exotic” – is a useful
companion to this whole
generic book cover debate. It
would appear that translated
fiction offers a remedy to
the issues that Huggan’s
book and the above articles
denote. Interestingly, it
seems that some translated
fiction rather than “exotic”
fiction about geographical
areas like Africa, the Middle
East and Southeast Asia
that is originally written
in English, seems to not
resort to this lazy form of
marketing.
Can a translated book cover
convey its genre if translated
fiction isn’t a genre? But
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that’s a whole other debate.
Maybe translated fiction
tends to publish fewer
generic covers because
book covers are a form of
translation from verbal to
visual? Book covers operate
like designed interpretations
of what an author has
written, mirroring in effect
what a translation is: a verbal
interpretation of an author’s
words into a different
language. Covers are also
borne out of collaboration
between several parties as
again translation is. There’s
certainly no consensus on
whether a cover should
reveal instantly the book’s
basic genre or be as
interpretive as it wants.

Interestingly though, most
of the covers from the
Africa is a Country blog are
from white writers, not all
African either: Andre Brink,
Joseph Conrad (Polish),
Mia Couto, Hemingway
(American), Elspeth Huxley
(English), Barbara Kingsolver
(American) and Doris
Lessing. As an antidote
against acacia trees, veils,
mosques and hennaed feet
covers look no further than
books like Fiston Mwanza
Mujila’s Tram 83 (Jacaranda
Press, translated by Roland
Glasser). Its cover bursts
out like a Matisse cut out,
very jazzy and no acacias or
baobabs, no Serengeti plains!
Or take 2019’s Man Booker
International winner, Jokha
Alharthi’s Celestial Bodies
(Sandstone Press, translated
by Marilyn Booth): its
cover depicts three Omani
women but they are looking
away from us, independent
subjects not tied to any
Orientalist gaze. There is also
the moon, a celestial body
and an unmade road out of
their situation. Even Jayant
Kaikini’s No Presents Please:
Mumbai Stories (Tilted Axis,
translated by Tejaswini
Niranjana) features no Taj
Mahal or saris but instead
displays cinema tickets,
various collected tickets
and receipts. It’s wonderful
to see publishers of
translated fiction not fall
prey to the generic tropes
that past articles have
despaired about.
Book covers are the
reader’s first approach to
understanding what the book

is about. Therefore, books
belonging to the same genre
often have similar covers
that use the similar colours,
fonts and designs. Books in
translation are no exception.
This means that sometimes
the covers perpetuate
stereotypes of the book’s
country of origin which
makes it easily recognisable
to the target audience.
When it comes to literature
in translation, one can often
recognise the country of
origin of a book simply by the
cover. Extraordinary, isn’t it?
Let’s take contemporary
African literature in
translation as an example.
The books on the shelves all
have the same shades. Warm
colours such as yellow and
orange are predominant,
as if the designers want to
remind us of the sunsets
on the Savanna. In contrast
with the colours in the
background, the silhouette
of a man or woman often
stands out. Obviously, there
are exceptions, but making
a book recognisable by
the cover makes it more
attractive to a specific target
of readers.
Books translated from
Chinese, set in China, or
about China always have a
predominant colour on the
cover: red. The next time
you go to a bookstore, I
challenge you to find a book
translated from Chinese that
does not have the slightest
hint of red on its cover. This
is because in China red is
used very frequently (it can
be found on the packaging of
the most disparate products,

on billboards and on TV) as
a symbol of good luck. In the
western world, however, the
false belief that the colour
red is omnipresent in China
due to communism is widely
spread. The tradition of
the red colour has much
deeper roots.
We hope that translated
book covers can continue
to support the dialogue
and build bridges between
cultures that translation so
wonderfully aspires to do.
In our next issue, we look at
why translators names aren’t
on most covers.
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CILIP Carnegie and Kate
Greenaway Award Winners
By Michaela O’Callaghan,
A imee Haldron and Rosie
Burgoyne
The Carnegie Medal is an
award given annually to an
outstanding new Englishlanguage book for children
or young adults. Awarded
by the Chartered Institute
of Library and Information
Professionals (CILIP), it
is considered one of the
oldest and most prestigious
awards for children’s writing.
Established in 1936 by the
British Library Association,
the award is named after
philanthropist Andrew
Carnegie who founded more
than 2,800 libraries in the
English-speaking world. In
1955, the Kate Greenaway

Medal was established
alongside the Carnegie
to give recognition to a
distinguished illustrated book
for children in the Englishlanguage. This year’s awards
ceremony took place on the
16 June via a virtual event
livestreamed from The
British Library. Let’s look at
the worthy winners of these
prestigious awards.

to strike the right balance
between hilarious anecdotes,
entertainment and more
serious moments, which
are handled with care and
sensitivity.

Carnegie Medal
Winner: Look Both
Ways by Jason
Reynolds (Knights Of,
2019)
Taking the children’s book
market by storm since its
release, American author
Jason Reynolds’ Look Both
Ways has become a Sunday
Times Bestseller, New York
Times Book of the Year and
Times Magazine Book of the
Year, just to name a few of its
many accolades.
Having now been announced
as a Carnegie winner for
2021, this special story,
aimed at ages 8–14 captures
in vivid detail the experience
of middle school life through
the eyes of children as they
walk home from school.
Featuring ten stories, one
per each block passed
through by the “walkers”,
Look Both Ways manages

11 | Issue 26 | The Publishing Post

Kate Greenaway
Award Winner: Small
In The City by Sydney
Smith (Walker Books,
2019)
It is often the careful
combination of imagery and
words that makes messages
and stories within picture
books resonate with younger
readers. However, often
illustrators are not given
the recognition that they
deserve. The Kate Greenway
Medal is an important
award that recognises the

outstanding work of an
illustrator in a book for
children. This year, it is
author and illustrator Sydney
Smith who has won this
renowned award with Small
in the City published by
Walker Books.
Smith has won this award
once before in 2018 with his
illustrations for Town is by
the Sea written by Joanna
Schwartz. Like in Town is
by the Sea, in Small in the
City Smith demonstrates his
artistic brilliance through
stunning illustrations of the
world around us. In Town is
by the Sea, it is the stunning
contrast between the seaside
and the mining undergrounds
that captured the hearts
of readers and reviewers
alike. In Small in the City,
Smith immerses readers in
the urban backdrop of New
York as a child walks through
the city, reminding us that
it is okay to feel small in
the city, and offers tips to
survive the often hostile and
overwhelming landscape.
The scenes of wintery snow
are beautiful in this picture
book and the illustrations
play such an important role
in conveying the rhythms
and noises of a bustling city.
Without giving too much
away, there is a twist at the
end that is both moving
and honest. A beautiful and
deserving winner.

Shadowers’ Choice
Awards
Alongside the two main
awards, tens of thousands
of young people in schools
and libraries across the

UK and overseas shadow
the judging process, also
reading and debating over
the shortlists and voting for
their favourite to win the
Shadowers’ Choice Awards.
The Shadowers’ Choice,
now in its third year, evolved
out of CILIP’s diversity
review which wanted to
create opportunities to
empower and celebrate
the young people involved
in the medals. With the
stresses of the past year,
judges praised the shortlist
for “offering hope and
escapism during lockdown”
with the shortlist boasting
stories of exploration, the
great outdoors and journeys
through the natural world.
The Shadowers’ Choice
for the Carnegie Medal
is Run, Rebel by debut
author Manjeet Mann
(PRH Children’s), a book,
interestingly written in
verse, about a girl who runs
away to escape an arranged
marriage. Mann’s debut
has also been shortlisted
for a host of other awards
including the Branford
Boase Award and the
UKLA Book Award. The
Shadowers’ Choice for the
Kate Greenaway Medal was
Starbird, illustrated and
written by Sharon King-Chai
(Two Hoots), a mythical story
of a singing starbird caged
by a moon king, teaching
children the importance of
standing up for what is right.
We would like to say a big
congratulations to all winners
and all those shortlisted!
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Author Spotlight
on Roald Dahl
By Megan Powell , Lucy Carr,
and Michael Calder
As one of the most
recognised storytellers
of the twentieth century,
Welsh-born novelist Roald
Dahl gained approval during
the 1960’s with the release
of James and the Giant
Peach (1961) and continued
to grow in popularity with a
multitude of classic novels
for children. Born in 1916,
Dahl’s youth was plagued by
tragedy. Raised during the
aftermath of World War One,
Dahl’s older sister and father
died in 1920, leaving his
family in turmoil. Dahl joined
the RAF at the age of twentythree and served throughout
World War Two, beginning
his phenomenal career as
a writer in the years that
followed.

Charlie and the
Chocolate Factory
(1979)

Lamb to the Slaughter
(1953)

James and the Giant
Peach (1961)

While Roald Dahl is
fondly remembered for
his marvellous children’s
fiction, Lamb to the
Slaughter demonstrates an
ability to craft compelling,
dark-humoured fiction for
adults which few attribute
to the prolific author. The
short story details an
unprecedented evening in
the mundane life of Mary
Maloney and harbours a
maniacal twist. Pregnant and
held captive by the homely
habits she has accrued,
Mary idealises her husband
and his stoic nature, basing
every moment of her day
around his return. However,
when her husband makes a
confession, Mary discovers
something about herself.
This domestic housewife
is capable of murder. Not
only is she capable, she’s
pretty good. Covering
her tracks with genius
imagination and unflappable
composure, Mary becomes
a progressively enjoyable
character, transitioning
from a dreary spouse into a
sadistic protagonist, marking
Lamb to the Slaughter as one
of Roald Dahl’s best works.

After writing a few adult
short stories, Dahl turned
to writing children stories
and established his first
classic children’s novel with
James and the Giant Peach.
Dahl almost settled for a
giant cherry, but instead
opted for a peach. The story
follows James who was
orphaned and brought up by
his two mean aunts. After
receiving a bag of magical
crystals, James accidentally
produces a giant peach.
Upon exploration into the
peach he discovers mutated
bugs, who become friends of
James and leads him onto an
adventure. Collectively they
travel to New York City via
peach, where James meets
and befriends more children.
This is a story of friendship
and sharing the message to
never give up.
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This book needs little
introduction; Charlie and
the Chocolate Factory is the
iconic story of eleven-yearold Charlie Bucket, who
wins a golden ticket allowing
him to enter the chocolate
factory of the infamous and
eccentric chocolatier, Willy
Wonka. The story has been
adapted into video games,
stage productions, films,
amusement park rides and
more. The wonder, depth and
imagination contained in this
story continues to capture
the hearts of children and
adults alike, and its ability
to continuously reach new
audiences is indicative of its
timeless quality. In exciting
news, Timothee Chalamet
has been announced as
the next Willy Wonka in an
upcoming Charlie and the
Chocolate Factory musical
prequel. If this isn’t a reason
to revisit one of Roald
Dahl’s most famous and fun
creations, I don’t know
what is.

Matilda (1988)

The BFG (1982)
The BFG was published
in 1982, after a brief
appearance in Danny the
Champion of the World. The
Big Friendly Giant was an
idea Dahl had previously
explored and told to his
children. The story follows
the BFG who is unlike any
other giants in Giant Country.
He doesn’t eat humans and
embarks on a mission with
orphan Sophie to stop the
other giants from doing so.
The gentle giant collects
and gives good dreams to
children, which Sophies tries
to help him achieve. In their
adventure, the Queen of
England also helps them in
removing the not so friendly,
child-eating giants. Dahl
creates a visionary world
with the giants through the
mesmerising illustrations by
Blake. With the gobblefunk
language, the reader is
transported to Giant Country
and is fully immersed in
Sophie and the BFG’s quest.

Matilda is one of Roald Dahl’s
most treasured works. It
won the Children’s Book
Award shortly after it was
published in 1988, and is
frequently commended as
one of the best children’s
books of all time. Matilda
tells the much loved story of
a five-year-old genius who
uses her intelligence to play
practical jokes on the notso-nice adults in her life. The
story has heart, humour and
emotional truth to it; a trend
prevalent in all of Dahl’s
novels, which continues to
draw new audiences to his
writing. The iconic 1996 film
directed by Danny DeVito
became a cult classic, and
the musical adaptation has
risen through the ranks as
one of the most popular
shows in the West End.
Matilda is an unpredictable,
imaginative, heart-warming
story that never gets old and
one you should definitely
read if you haven’t already.
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Sapphic Lifestyle: An Interview
with Paige Briscoe
By K elly Hides and K ayley
Stanbridge
A topic that is always up for
debate is the representation
of the LGBTQ+ community
within the publishing
industry. As hopefuls, we
are at the forefront of this
movement and have the
chance to shape a more
inclusive industry. This issue,
we spoke to Paige Briscoe,
founder of Sapphic Lifestyle,
a bi-monthly LGBTQ+
magazine containing news
round-ups, articles and
artwork, fiction and poetry
by LGBTQ+ content creators
and allies with queer themes.

What inspired you to
start this magazine?
I’ve missed creating things
ever since I finished my
Publishing MA, and when
LGBTQ+ History Month came
around in February, I felt a

distinct lack of platforms for
LGBTQ+ voices that weren’t
mainstream.

How long have you
been working on the
magazine? Have you
faced many challenges
during the process,
and how have you
overcome them?
When I started planning in
February 2021, my biggest
concern was not having
enough content. This actually
did become a problem.
Initially, I was planning a
monthly magazine, but
since we are a really small
team, with only a handful
of people who contribute
content, I changed the
publishing schedule to bimonthly to allow us all more
time to create content and
help spread the word about
contributing.

What skills have you
developed during this
process?
This project has definitely
helped with my time-keeping
skills. Knowing I have a
strict deadline makes it
easier to communicate to
other members in the team
when I require content from
them. It’s also allowed me to
become a lot more flexible
and take initiative, as shown
by the decision to publish
every two months instead
of monthly.

What goals do
you have for your
magazine that you
want to achieve?
In the next few months, I
would love to increase the
amount of subscribers and
contributors. The people
who contribute right now are
amazing, and I would love
their work to be seen by more

people. Our first goal is fifty
subscribers, and I’m really
excited that we’re halfway
there already!

How have you found
working online with
your team?
Working online is actually
really useful for us. My
managing editor, Ludivine,
is from France, and we met
whilst both living in Wales.
I’m unsure where she lives
right now, but because
we work remotely it has
no impact!

Are you looking for
contributors? If so,
where can they apply?
Yes! We are always looking
for contributors, whether
they want to submit content
or help with editing,
proofreading, typesetting or
promoting on social media.
The easiest ways are to send
us an email or fill out the
contact form on our website!

Which websites /
blogs / magazines /
publishers / creators
inspire you the most?
Honestly, Chelsea Graham
(founder of The Publishing
Post) is my biggest
inspiration! Studying
with her and Dominic
Gilmour (The Post’s former
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Managing Editor) was a great
experience, and I’m excited
for Dom’s new project,
Firebird Press, to get off
the ground. There’s also
Paul, who runs the Bearded
Badger Publishing company
and bookshop. I can’t even
begin to imagine how many
people he has inspired
with his enthusiasm for the
industry.

Why do you think that
so many publishing
hopefuls have started
their own projects/
businesses in the
past year?
In my opinion, it’s definitely
a combination of two things:
the pandemic and the lack of
opportunities available.
The publishing industry
has an oversaturated job
market with a lot more
hopefuls than positions
available, as disheartening
as that is! A lot of people
create projects/businesses
to keep their foot in the
door, learn new skills and
build stronger relationships
within the industry. It’s so
nice to see new projects and
small presses cropping up
everywhere!

Do you want to work
in the publishing
industry? What would
your ideal role be?
My ideal role would be
within Publicity. I currently
work in digital PR, writing
press releases for a lot
of gambling and football
clients – topics I don’t enjoy.
I would love to transfer my
skills to an industry I’m more
passionate about and be
able to write press releases
and orchestrate marketing
campaigns for books.

What appeals to you
about publishing?
I think it goes without saying,
as it does with anyone in
(or hoping to get into) the
publishing industry: I love
books. I would love the
opportunity to spread my
love of books to others by
working behind the scenes
and helping with the creation
of books that can inspire
other people’s love of books.
A huge thank you to Paige for
taking the time to talk to us.
Keep up to date with Sapphic
Lifestyle on their Twitter and
website.
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Job Opportunities
By Jennifer Hill , L eah Bird

Editorial Assistant,
Unbound
Closing Date: 11 July
Salary: £23,000
Location: London
Unbound is currently looking
for an Editorial Assistant to
help with their non-fiction,
fiction and children’s titles!

The candidate will be working
with bibliographical data,
scheduling, copywriting,
proofreading and checking
text corrections. You will
also be working on quality
control of books, liaising
with authors, agents and
freelancers, and carrying
out general editorial
administration.
Applicants must have
excellent verbal and written
communication skills, be a
great team player, be able to
work to deadlines, have great
organisational skills and
possess a passion for books.
Apply here.

Operations
Administration
Assistant, Pan
Macmillan
Closing Date: 10 July
Salary: £23,000
Location: Basingstoke

You must have excellent
organisational and time
management skills, be able
to handle your own workload,
be self-motivated and have
strong communication skills.
You must also be proactive,
have a positive attitude,
possess good Excel skills and
have a love for books.
For more details, click here.
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Analyst to join their team
and report to the Senior
Management Accountant.

Closing Date: 9 June

You will be responsible for
providing key management
information to teams across
the division on sales,
profitability and projects.
You will also support the
sales teams, publishers
and the executive in
developing and documenting
business strategies. Other
responsibilities will include
delivering sales forecasting
and reporting, and helping to
drive improvements to these
processes.

Customer Services
Advisor, Penguin
Random House

Salary: £25,000

Closing Date: 7 July

Aitken Alexander Associates
is looking for a Literary Agent
Assistant to support Chris
Wellbelove, Head of the Book
Department.

Salary: £19,000
Location: Grantham (with
flexible remote working)

Pan Macmillan is hiring for
an Operations Administration
Assistant!
You would be working with
the Operations team on
tasks in the stock control,
and supply chain operations.
Duties will include updating
spreadsheets, dealing
with invoices, producing
and circulating reports,
processing orders and
following up on meeting
actions.

Literary Agent
Assistant, Aitken
Alexander Associates

Penguin Random House
is looking for a Customer
Services Advisor to help
with distributing books to
retailers.
The ideal candidate will be
passionate about delivering
high-quality customer
service and be able to
focus on resolving issues
effectively. Duties include
dealing with telephone calls,
processing orders, sorting
out contracts and handling
general enquiries.
Customer-facing or
administrative experience
is preferred, as well as
someone proactive with
a good eye for detail.
You should be able to
prioritise a workload, thrive
under pressure and have
experience using Excel.
Apply now.

Location: London

The successful candidate will
use this opportunity to learn
about the publishing industry
and how to be an agent.
Ideally, you will be a
passionate reader of
nonfiction and fiction with
good administrative skills,
looking to develop a career
in publishing. You will also be
motivated by coming up with
ground-breaking ideas, and
excited to work with authors
throughout the entirety of the
book project.
To apply, click here.

Reporting Analyst,
Hodder Education
Group
Closing Date: 6 July
Salary: £25,000–£27,000
Location: London
Hodder Education Group is
looking for a Reporting

The ideal candidate will
be highly numerate, feel
confident handling large data
sets and have a faultless
attention to detail. You
would also need to be able
to communicate financial
information to non-finance
colleagues in an engaging
way. Candidates must be
curious to learn how the
division delivers profitability
and growth, and have a
desire to contribute to that
growth. To apply, click here.

The successful candidate
will assist the Publicity
& Marketing Manager on
campaigns, contribute
to content for social
media platforms and the
company website and
create assorted sales and
marketing materials. Your
responsibilities will also
include managing awards
submissions and preparing
materials for presentations.
The ideal candidate will be
extremely organised and
detail-oriented, with great
enthusiasm for children’s
books. You will need a
strong interest in social
media, as well as excellent
communication skills,
both verbal and written.
Proficiency in copywriting
is a must.
To apply, click here.

Marketing Assistant,
Chicken House
Closing Date: 16 July
Salary: £19,000
Location: Frome, Somerset
Chicken House is seeking
an enthusiastic Marketing
Assistant to join the team
in its small but busy Frome
office.
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The Art of LGBTQ+
Graphic Novels
By Billi Jones

In the journey of discovering
LGBTQ+ literature, there are
many graphic novels that
tell rich and inclusive stories
with beautiful illustrations
to go alongside the writing.
This issue we are showcasing
some wonderful LGBTQ+
graphic novels – whether
they be for the inclusive and
representative worlds or the
depiction of LGBTQ+ love,
all of these graphic novels
are wonderful editions to
your bookshelf.

Mooncakes by
Suzanne Walker
and illustrated by
Wendy Wu
Nova is a witch living with
her two grandmothers and
learning all about magic,

and, when her best friend
summons her to investigate
a strange wolf in the forest,
she discovers that it is none
other than her childhood
crush Tam. Mooncakes is a
magnificent story featuring
an abundance of LGBTQ+
representation from Tam,
who is non-binary, to
Nova who is queer and her
grandmothers, who are in a
loving lesbian relationship.
This brilliant representation
is paired with the most
engaging magical world
that you feel that you truly
feel a part of while reading.
It is a coming-of-age tale
that presents the reader
with loving relationships,
friendship, complicated
family dynamics alongside a
fleshed-out lore of magic –
all accompanied by beautiful
artwork.

The Tea Dragon
Society by Kay O’Neill
The Tea Dragon Society is
the first book in what has
become a trilogy, with the
most recent being published
in June. It tells the tale of
a blacksmith apprentice
who meets the remaining
members of the Tea
Dragon Society and shows
her finding an additional
found family in them. It’s
an absolutely delightful
story and has the cutest

19 | Issue 26 | The Publishing Post

illustrative design. Alongside
the fantastical environment
and world full of lore, the
books are sure to create an
inclusive setting that is true
to life in its diversity.

treatment of sexuality. The
story tells both the difficult
aspects of coming out and
being out as an LGBTQ+
individual, change in societal
attitudes and the joy of
being with the one you love.
Bingo Love is both sweet and
upsetting as it shows the
reality for a lot of LGBTQ+
people – especially those
from older generations like
Hazel and Mari. It is a tale of
love and choosing your own
happiness. This edition also
includes additional comics
that show more about the
lives of Mari and Hazel as
well as those around them.

novels on this list, this serves
as more of an academic
and educational approach
to understanding the world
of queer theory. Graphic
Guides provide a simplified
explanation of the theories
that they discuss and are
great for introducing people
to gender and sexuality
studies. While complicated
at times, Queer: A Graphic
History does a brilliant job of
explaining complex theories
and giving the reader the
foundations for further study
and research on them.

lives of Nick and Charlie as
they progress through their
teenage years.

Bingo Love Vol. 1:
Jackpot Edition by Tee
Franklin, Marguerite
Bennett, Gail Simone,
Shawn Pryor, Alyssa
Cole and Gabby
Rivera, and illustrated
by Jenn St. Onge,
Paulina Ganucheau,
Beverly Johnson and
Ariela Kristantina
A graphic novel featuring a
chance meeting between
Hazel and Mari at a bingo
game and exploring the

A beautiful story that also
respectfully handles mental
health and features an
array of LGBTQ+ characters
with adorable illustrations.
Heartstopper is a must read
and soon to be a must watch
with an upcoming live-action
Netflix series. Heartstopper
can be read online with three
issues published per month
or it can be read physically
in the volumes published by
Hachette Children’s.

Heartstopper by Alice
Oseman
Of course, this wouldn’t be a
feature on LGBTQ+ graphic
novels without including
Alice Oseman’s series
Hearstopper. At present
there are four volumes, with
the most recent having been
released in May. The story
follows the relationship and

Queer: A Graphic
History by Meg-John
Barker and illustrated
by Jules Scheele
One of three Graphic Guides
centred around gender and
sexuality studies created by
Barker and Scheele, Queer: A
Graphic History is a perfect
introduction to queer theory.
Unlike the other graphic
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leeway. The youth are
instead asked to submit a
short piece of fiction, with
the only requirement being
that it must be set in a time
before they were born. This
flexibility accommodates the
relative, ever-changing and
all-encompassing quality of
historical fiction.

Historical Fiction:
Winners Selected

By A meenah K han, Emma
Carey, Caitlin Evans , and Holly
Mahoney

recent years, the prize has
expanded to recognise
budding youth writers of
historical fiction through the
Young Walter Scott Prize.

Historical fiction is a thriving
genre which connects us
to the past and tells stories
relevant to the present in
unique settings. They provide
an escape from the world
we know and insight into
the daily lives of the world’s
ancestors. In honour of the
early 19 th century Scottish
novelist Walter Scott, the
Walter Scott Prize has
been rewarding UK writers
of historical fiction with
big cash prizes since its
founding in 2010. In more

Often referred to as the
pioneer of the ‘historic
novel,’ Sir Walter Scott is
no stranger to narratives
exploring historical worlds.
Straddling both the Romantic
movement and historical
literature, Scott’s literary
career sees him identified as
playwright, poet, novelist and
historian. With an impressive
portfolio including The
Waverley Novels series,
Ivanhoe, and the poetry of
The Lady of the Lake, Scott’s
legacy is one that certainly
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deserves to be honoured
as namesake of such an
accomplished literary prize.
Born in Scotland in the
late 18 th century, Scott’s
literary prowess was not
the only string to his bow.
Scott was also prevalent
within the political world,
namely the Tory Party in
Edinburgh, and incorporated
his astute historical and
political awareness within his
literature as well. This aspect
of historical fiction lives
on and is successfully
reflected in the Young
Walter Scott Prize.
The prize is aimed at 11-19
year olds, spanning smaller
age group categories and
naming a winner for each.
While the older prize has
several eligibility criteria,
including that the submitted
content must have been
officially published, the
younger prize provides

Through the past tricky
months of lockdown and
getting to grips with a new
digital world of schooling,
one could wonder what
impact these circumstances
had on children, teenagers
and their creativity. This
prize proves that, if anything,
the creative juices have been
flowing in abundance, as
the award faced a dramatic
increase in submissions
compared to previous years.
Among a bountiful pool
of submissions are some
fantastic stories, and these
works of historical fiction
exhibit the sheer talent in our
young writers today.

The winner of the 16–19 age
group is the sixteen-yearold Madeleine Friedlein.
Her winning story Slaying
Holofernesdraws inspiration
from the famous painting
Judith Slaying Holofernes
by Artemisia Gentileschi.
It follows her fictionalised
take on the trial of Artemisia
Gentileschi back in 1621 and
is another empowering piece
of historical fiction that we
ought to delve into.
It is safe to say that this
unique award won the
hearts of many young
people. Despite the current
circumstances we face, many
young children exerted all

their best efforts in creating
stories of the past which
for people like Madeleine
and Atlas resulted in great
success. Not only is the
award encouraging young
people to project their
voices, but also honouring
the memory of Sir Walter
Scott. Though many will
agree that some young
people are losing touch with
their roots and history, it is
awards such as these which
reignite that connection
and create an interest in
exploring past events to see
how they have shaped our
world today.

Winning the 11–15 age group
is the fifteen-year-old Atlas
Weyland Eden for his story
We Wolves. Set in the Ice
Age and written from a wolf’s
perspective, W
 e Wolves
is a wonderfully unique
contribution to historical
fiction. His sustained ‘poetic
voice’ all the while ‘brilliantly
inhabit[ing] the mind of a
wolf’ especially impressed
the judges and, undoubtedly,
readers alike.
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Upcoming Events and Hachette’s
‘Opening the Book’ series
By Sabeehah Saleq , Rosie
Burgoyne and Michaela
O’Callaghan

Spotlight On: New
Northern Presses

Caitlin Moran: More
Than A Woman LIVE

Join SYP North as they chat
to three incredible new
Northern presses about all
things Northern publishing,
launching in a pandemic, and
navigating into the future.
From finding out why they
are needed in the market,
to hearing more about their
list, we are in for an exclusive
conversation with the most
exciting voices on the
Northern publishing scene.
Free tickets are available here.

6:30 p.m., 21 July

7:30 p.m., 4–13 July
Join Caitlin Moran as she
heads out on tour to mark
the release of her new
book, More Than a Woman.
The book is a celebration
of growth, ageing and
womanhood. This promises
to be a hilarious evening
filled with uplifting stories
about life beyond your
thirties.
Get your tickets here.

An Evening with Dolly
Alderton
7:30 p.m., 19 July
If you enjoyed bestselling
author Dolly Alderton’s
Everything I Know About
Love, you’ll definitely be
keen to read her debut novel
Ghosts. The book explores
themes of love, memory,
friendship and dating. Join
the award-winning author
as she delves into the book
during this exclusive event at
The London Palladium.
Get your tickets here.
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Northern Publishers’
Fair
11:30 a.m. – 4:00 p.m., 24
July
Another Northern publishing
event! Come and see a range
of backlist and frontlist
titles from various Northern
publishers. Celebrate
Northern publishing with
publishers such as Fly on the
Wall Press, Verve Poetry Press
and Bluemoose Books! Sign
up for your free slot here.

Hachette UK:
‘Opening the Book’
series
It has recently been
announced that Hachette
UK are launching a series
of free, virtual events called
‘Opening the Book’. To say
that we are excited about
this is an understatement!
From contracts and rights
to production, upcoming
events will cover all areas
of publishing with an aim to
make the publishing industry
more transparent to those
from underrepresented
backgrounds.
The first event was on
Monday 28 June and
discussed all things
marketing. If you missed out
on the first event, don’t worry
as you will still have a chance
to sign up for the next event
on audio/digital publishing!
This will be on 14 July
from 5.30 p.m – 6.00pm.
From an average day in the
department to what skills
you need to thrive in audio/
digital, learn more about
this blossoming area of the
industry. You can sign up for
free here.
We spoke to the ‘Opening
the Book’ team about this
brilliant new series for
publishing hopefuls and
aspiring authors.

One aspect we think

makes this series
different from others
is the dedication to
exploring a range of
experiences from
panelists in entry-level
positions to those
leading a department.
Was this an active
decision?
Yes, this was an active
decision. We wanted to
showcase the breadth
of roles from across our
business and bring different
perspectives to the panels.

How did this series
first come about?
This year marks the 5th
anniversary of our diversity
and inclusion programme,
‘Changing the Story’, and so
we took time to reflect on
what we could do to make
publishing more accessible
to more people, particularly
those from groups who have
been historically excluded
in our industry. This led to
the patrons of Changing the
Story – namely Sharmaine
Lovegrove (publisher at
Dialogue Books) and Nick
Davies (MD of John Murray
Press) – conceiving the
‘Opening the Book’ series
which will run throughout
this year. The first part of
‘Opening the Book’ will focus
on sharing the realities of
working in publishing with
people who want to break
into the industry. The second
part will focus on aspiring
authors. We started working
on this series in January and
look forward to seeing how it
is received by attendees.

You spotlight so many
different areas of
publishing and we are
very impressed by
this. Can you tell us
about how you chose
these areas and why?
We chose the core areas
from across our business and
felt that it was important to
dedicate a panel to each area
in order showcase how the
various teams work together
across Hachette UK to
publish a book.

How can publishing
hopefuls get the most
out of this free event
series?
We’d highly recommend
signing up to each event to
get a full picture of how each
department works together
and an understanding of the
timeline of publishing a book.
If you’re unable to attend an
event, please don’t worry!
We will be recording all of
the panels and making this
available on our website.
We are sure that this series
will help to demystify
publishing and provide
unique insight into all the
different areas of publishing.
To find out more about the
‘Opening the Book’ series,
take a look here.
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Behind the Scenes
at Barnes Children’s
Literature Festival

Schools Programme,
Barnes

By Rosie Burgoyne

Now entering its sixth
year, Barnes Children’s
Literature Festival was first
dreamt up by a group of
local parents chatting at the
school gates as a ‘literature
festival for families and their
friends, curated entirely by
the families.’ This year’s
festival was put together
by a dedicated team of
organisers, masterminding
the festival alongside their
normal day jobs and school
runs, along with over 100
volunteers, playfully known
as the ‘red apron army’ due
to their trademark bright red
festival-branded aprons.
Last month, as a festival
volunteer, I was lucky
enough to help out at events
across the programme,
including this year’s school’s
programme, ‘the largest
free literature festival
schools programme in the
UK.’ Behind the scenes, so
much work by the festival’s
organisers went into making
sure the festival could return
in person running smoothly
and safely, including COVID19-safe protocols. As a
new volunteer, there was
something so heartwarming
about getting to see children
so excited and engaged in
live literature for the first

time since the pandemic.
Here are just a few highlights
from this year’s festival:

Schools Programme,
Bethnal Green
For the school programme’s
inaugural events east of
the river, the festival took
over the Genesis Cinema
in Bethnal Green to host a
packed line-up of interactive
literary events for local
school children. Stood
outside the doors to the
cinema, the stomping and
cheering could probably
be heard from miles away,
as the festival stage was
taken over by authors and
illustrators from across the
children’s book world. On
day one, Joseph Coelho
and Fiona Lumbers, author
and illustrator of the Luna
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Loves... books respectively
enthralled audiences
with creepy crawlies and
dinosaurs escaping from
magical books, with Fiona
treating them to lessons on
how to draw their very own
Luna and Troll King.
Later in the programme,
former Blue Peter presenterturned-author Konnie Huq
delighted the schoolchildren
with her session about her
latest book Cookie and the
Most Annoying Girl in the
World, talking all things
environmentally friendly and
even teaching the children
how to make a bird feeder
from an old juice carton.

Moving locations to the
Barnes Wetlands Centre for
the first time, the festival
welcomed even more school
groups to join the festival
fun, with groups coming from
nearby schools and further
afield. Walking past the
friendly faces of the apronclad volunteers towards the
festival marquee, one child
remarked that it ‘felt like
walking down a red carpet’
and there were audible gasps
and exclamations of ‘WOW’
all round as the children were
led into the venue.
Inside, authors to take
the stage included Jenny
Pearson, author of The
Incredible Record Smashers,
who sent energy levels inside
the marquee sky-rocketing
as she invited volunteers
from the audience to attempt
breaking the world record for
the ‘most socks to be put on
one foot in 30 seconds’ and
kept the children in raptures
with her fun Guinness World
Record-themed facts and
anecdotes.
Later on, the school groups
were introduced to the
charismatic Mr Bobby
Seagull and his mission to
make Britain fall in love with
maths. In his talk, Bobby
used analogies from football,
dance and architecture to
demonstrate to the children
how maths can appear in
everyday life and shouldn’t

be something to be afraid of,
even treating them to a very
special maths rap.
And finally, on the last
day of the programme,
Caroline Lawrence, author
of The Thieves of Ostia, a
bestselling Roman mystery
for children, kept the crowd
entertained with her facts
about Greek mythology and
Roman toilet habits. For any
budding writers in the crowd,
Caroline also shared her
golden advice from her
book How to Write a Great
Story and revealed her seven
“plot beats” to making a
good hero story.

You can also keep informed
with updates about next
year’s festival via social
media on Instagram, Twitter
and Facebook.

At the time of reading, the
festival will have already
wrapped up for another
year with its public events
weekend, featuring literary
events from authors and
illustrators such as Dame
Jacqueline Wilson, Sir
Michael Morpurgo and
Lauren Child MBE, plus
plenty of fun to be had at
LEGO workshops, Roald
Dahl’s Marvellous Medicine
Science Show and more.
Fear not though if you missed
out on this year’s festival
as planning will already
have commenced for next
year and there are plenty
of ways that you can get
involved, whether as a visitor
or a volunteer. For more
information about next year’s
festival as it’s announced
and details on how you
can get involved, visit the
festival’s website here.
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Retellings of Classic Stories
By Lucy L illystone, Ellie Brady,
Sarah Lundy, K elly Stone and
A my Wright
From fairy tales to the literary
classics, retellings put an
updated spin on iconic
stories that we all know and
love. This trend has been
especially popular lately,
allowing readers to reimagine
their favourite characters
through a modern lens or
place familiar plots in new
and exciting settings!

allows us to perceive what
would usually be hidden
or ignored. Necessary and
uncomfortable questions are
blatant and unavoidable. This
modern retelling is certainly
required reading for anyone
living in the modern world.

H ome Fireby Kamila
Shamsie
In Sophocles’s A ntigone ,
religion and family are
brought into conflict in which
the play’s heroine is torn
by opposing loyalties and
compelled to oppose the
power of the state. Kamila
Shamsie has reworked this
Greek tragedy to frame a
powerful tragedy of her
own, telling the story of a
British Muslim family in
contemporary London.
Winner of the Women’s
Prize for Fiction, H ome Fire
sees religious duty collide
with family, relationships
and identity, questioning
the definition of ‘home’
and where one’s loyalties
should consequently lie.
Through the modernisation
of the myth and the
disengagement it provides
as a template, Shamsie
embraces the uncanny and

Clarissa Dalloway — in New
York City in 1999. Playing
with temporality is a distinct
Woolfian trait and all of the
novel’s events occur in one
single day in an homage to
the original. This modern
retelling also allows for some
bold exploration of LGBT
issues through its queer and
lesbian female characters.
It is hard to retell stories
uniquely and with real
purpose, but Cunningham
masters it here.

these women, Achilles
would not have withdrawn
his forces and Patroclus
would not have taken his
place. Including the action
that leads up to the war
and the consequences that
follow, A Thousand Shipsis
also written as an anthology
of stories as chronology
is abandoned in favour of
chapters weaving back and
forth. With my favourite parts
being Penelope’s letters to
Odysseus, A Thousand Ships
is the perfect retelling of
Homer’s classics for fans of
Greek mythology.

that saw it race back up the
charts. If you’ve already
read it, you’ll understand
why. This heartbreaking
and powerful story follows
Achilles and his childhood
friend Patroclus in their
painful but beautiful love
story. The vivid story
captures your heart and
imagination as you are
consumed by this ancient
story retold in a profoundly
modern way. The need for
fame and making a mark
on the world is constantly
thrown into contention with a
yearning to care for and love
someone. It is truly breathtaking and will have you
weeping on BookTok like the
rest of us.

 Thousand Ships by
A
Natalie Haynes

The Hours by Michael
Cunningham
Cunningham’s The Hoursis
a bold retelling of Virginia
Woolf’s Mrs Dalloway. His
story chronicles three women
in various decades of the
20 th century being affected
by the novel: Woolf herself in
1920s England, Mrs. Brown
in 1940s Los Angeles, and
Clarissa Vaughan — a very
literal recreation of Woolf’s
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Everyone has heard the
story of the Trojan War, the
heroics of Achilles and the
fall of Troy. A Thousand
Ships , however, differs in one
important and refreshingly
original way: it’s told from
the perspective of the
girls, the women and the
goddesses. Impeccably
researched, Natalie Haynes
takes Homer’s horrifying
tales of war, religion and
politics and presents these
themes through the lens
of feminism. Haynes gives
an authentic voice to the
silenced women who are
integral to the original tale,
and yet are never given the
space to flourish, such as
Briseis and Chryseis. Without

Roma Montagov are heirs to
rival gangs whose influence
divides the gritty streets of
the city. However, their story
diverges from the original
play since it takes place
several years after Juliette
and Roma have already fallen
in love against their families’
wishes: a relationship that
ended in a searing betrayal.
Now, with renewed ire
separating them, this unlikely
pair may just have to work
together when a deadly
contagion ravages the city
and decimates the ranks
of their fellow gangsters.
This unexpected fantasy
element brings even higher
stakes to the already tragic
story arc of R omeo and
Juliet and highlights these
iconic characters’ agency
in the midst of a seemingly
impossible situation.
The ending will leave you
in shock and in need of the
sequel, These Violent Ends ,
which will be released in
November 2021.


The
Song of Achilles
by Madeline Miller
It would be impossible to
discuss mythic retellings
without celebrating Madeline
Miller. She has completely
redefined this increasingly
popular genre, first with
her beautiful The Song of
Achilles and most recently
with the enthralling Circe .
You may have heard of The
Song of Achilles because of
its viral success on BookTok

These Violent Delights
by Chloe Gong
Chloe Gong’s debut novel
is a Young Adult historical
fantasy retelling of the
Shakespearean classic
R omeo & Juliet. Set in 1920s
Shanghai, Juliette Cai and
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Upskilling Tips for Cover Letters
By A melia Bashford, A nnabella
C ostantino, Misha Manani and
Rowan Groat
Cover letters are an
important part of all
applications and, in such
a competitive industry,
every word counts! As the
cliché goes, practice makes
perfect. As long as you tailor
each cover letter to the job
you’re applying for, you can’t
go far wrong. See it as an
opportunity to showcase your
skills and express yourself
in a professional, clear and
cohesive manner.

Format: At the top, you
can add your name, mobile
number, email address,
LinkedIn account and a
relevant side hustle – if you
have one.
Opening: Address your
letter to someone. If a name
hasn’t been specified in the
application instructions, you
can ask for the name of the
hiring manager on Twitter if
the publisher has tweeted
about the job. If you can’t
find a name, ‘Dear Hiring
Manager’ works – remember
in that instance to sign it off
‘Yours faithfully.’
Paragraph 1: Introduce
yourself, stating which role
you’re applying for, as well
as where you found the
opportunity (for example, ‘as
advertised on your website’).
Briefly explain why you would
be a great candidate, aligning
it with the job description.

Sample Structure
It’s important to ask yourself
these questions before
writing a cover letter: why
are you interested in the
company? Why are you
interested in the role?
Why should they choose
you over other applicants?
What experience do you
already have that makes you
different?

Paragraph 2: Explain a
key attraction towards the
company, connecting it to
their mission statement and
values. Employers want to
make sure you are a suitable
fit for their company culture.
Write about a particular
book on their list or, for
marketing roles, a campaign
you enjoyed. Make sure you
match the buzzwords in their
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job ad to your writing – this
shows you have done your
research.
Paragraphs 3 & 4: Talk
about your experience and
skills, linking them to the job
description. Explain what you
have done and what positive
impact it has had. Statistics
such as ‘this increased sales
by 17% on the previous
year’ are helpful. You can
split paragraphs into current
and previous experience,
but don’t forget to explicitly
mention how this relates to
the specific role.
Closing: Thank them for
taking the time to consider
your application. Mention
that your CV (and portfolio
for design roles) is attached
and then sign off with
‘Yours sincerely,’ if you have
the name of who you’re
addressing your letter to.

Top Tips
Demonstrate your passion.
Not only for the industry,
but also the company,
department, role and
specific list or genre you
will be working on. Evidence
this with ways you have
volunteered your time to
certain organisations that
inspire you. Don’t forget,
voluntary experience is
still experience (like The
Publishing Post) and you
can hyperlink directly to
any work!
Keep it to one page. This
is key, otherwise your
application could be
disregarded. One exception
is when the application asks
for an answer to a specific
question (e.g. Penguin
requests 300-word answers
to supplementary questions.)
If in doubt, use STAR: STAR
stands for Situation, Task,
Action and Result. If you are
struggling to format your
cover letter, this acronym
can help to structure your
experience.

Other Resources
Twitter: Why not create a
Twitter account to connect
with publishing hopefuls and
professionals? You can build
a network of like-minded
individuals and feel support
from other people in the
industry.

Proofread and ask someone
to check it for you. Make
sure you leave time to revisit
the cover letter at a later
date – after you have written
your first draft. Sometimes
changing the font or putting
the text in another colour
can help you notice typos or
mistakes!
Show personality. Publishing
is more competitive
than ever. Even though
it’s important to stay
professional, don’t be afraid
to show some personality –
this is how you’re going to
stand out.
Bonus tip: Use active verbs
when talking about your
skills and experience. Some
examples of these are
“managed,” “organised,”
“led,” “designed,” “created”
and “initiated.”

The Publishing Hopefuls
Facebook Group: Publishing
hopefuls and professionals
are very supportive and often
share their successful cover
letters with others! You can
also ask for feedback on
yours.
CV and Cover Letter Event:
The Publishing Blog and Pub
Interns have a Zoom event
on Wednesday 7 July, 6:00
p.m. They will discuss how
they write cover letters for
different roles in publishing.
Sign up for free!
YouTube: There are plenty
of useful videos that can
offer further advice. Ain
Chiara and Ellie Pilcher, in
particular, have explored
cover letters. Why not check
them out?
Thank you for reading our
Upskilling Tips for Cover
Letters we hope you found
them useful. Be sure to
check out our next feature,
where we will be sharing
upskilling tips for CVs!
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Feminist Fairy Tale Retellings
By A isling O’Mahony
fighting their own battles
instead of waiting for a man
to save them.

Despite the nostalgiastained, rose-tinted glasses,
it’s difficult not to see
the damaging messages
present when looking back
at favourite childhood fairy
tales. Fairy tales have a
long history of enforcing
outdated, sexist stereotypes;
the dashing male hero –
usually a prince – saving
the helpless damsel from a
terrifying dragon, a terrifying
stepmother, a terrifying witch
and so on.

Too often women are
presented as twodimensional, secondary
characters whose sole
purpose is to wait for a
suitable husband to propose.
However, the last few years
have shown a growing trend
in literary retellings of myths
and fairy tales with a feminist
twist. Mythical female
characters have evolved
from damsels in distress to
heroines in their own right,
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This isn’t necessarily a sign
of a new feminist literary
revolution, but rather a
return to the roots of the
original purpose of fairy
tales. When fairy tales
first emerged, they were
predominantly for adults and
typically written by women.
Over one hundred fairy tales
were invented in France
between 1690 and 1715 with
two-thirds of them written by
women. They originated as
a method for these women
to object to the patriarchal
world around them and
were often performed in
literary salons. The term
‘fairy tales’ or ‘Contes de
fées’ was coined by French
writer Marie-Catherine Le
Jumel de Barneville, also
known as Countess d’Aulnoy.
Her stories were laden with
heroines who did their own
courting and took hold of
their own fates. In contrast,
the men in her story were
often weak and inept, a
comment on the men in the

society she lived in. She
paved the way for other
French female storytellers
or ‘conteuses’ to continue
writing fairy tales that
challenged gender norms.
Now, these same literary
aims are becoming more
and more evident in modern
feminist retellings, such
as Nikita Gill’s Fierce Fairy
Tales: & Other Stories to Stir
Your Soul. The poetry and
story collection subverts
old tales and breathes
new life into the female
characters. Tinkerbell
quits anger management
and refuses to apologise
for her emotions, Sleeping
Beauty doesn’t wait around
for her prince to wake her,
Rapunzel cuts off her own
hair and uses it to escape.
Another recent example of
a feminist retelling is T
 he
Surface Breaks by Louise
O’Neill which serves as a
dark retelling of The Little
Mermaid. Similarly, T
 he Girl
Who Spun Goldis a retelling

of Rumpelstiltskin by
Virginia Hamilton. Sleeping
Handsome and the Princess
Engineer by Kay Woodward
is a gender-bent Sleeping
Beautyretelling. These are
only a few examples in a long
list of recent feminist fairy
tale retellings.
Publishers have definitely
taken notice of this hunger
for feminist retellings. For
instance, last year Vintage,
an imprint of Penguin
Random House, launched
their Feminist Fairy Tales
series. The series consists
of four retellings of beloved
fairy tales with a feminist
twist by prominent authors
Rebecca Solnit, Malorie
Blackman, Jeanette
Winterson and Kamila
Shamsie. Vintage labelled
the series:

and the Beast and will be
published this September.
With so many other similar
titles on the way, it looks like
we will continue to see the
trend of wonderful authors
writing their own take on
well-known tales and giving
beloved female fairy tale
characters their own agency
and power.

“fairy tales
reimagined for
modern boys and girls
– transformed into
stories of liberation
that don’t need a
happily ever after.”
If you are looking for more
examples of fairy tale
retellings with a healthy dose
of female empowerment
there are a number of great
titles out this year. For the
Wolf by Hannah Witten is a
retelling of L
 ittle Red Riding
Hood and was published
mid-June. I f the Shoe Fits
by Julie Murphy will be
published in August and is a
modern retelling of Cinderella
s et on a reality dating show.
Stalking Shadows by Cyla
Panin is a retelling of B
 eauty
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In Response to COVID-19: Atwood
Tate on the Kickstart Scheme
By A nnabella C ostantino
COVID-19 has placed
pressure on all areas of
our lives and, specifically
for publishing hopefuls,
employability prospects.
In response to an increase
of young people finding
themselves without work
due to the pandemic,
the Kickstart Scheme
was announced by the
government last summer.
The scheme’s aim is to
encourage employers to
create new job placements,
which will offer valuable
work experience, along
with support in professional
development and
employability skills. Atwood
Tate, one of the leading
publishing recruiters and a
gateway organisation for the
scheme, has taken the time
to tell us everything you need
to know before applying.

How does the
Kickstart Scheme
work?
You have to apply through
your Work Coach at
Universal Credit, but you

can access and filter current
opportunities directly from
our website. The government
provides funding for six
months, for a maximum of
twenty-five hours a week at
minimum or living wages.
To qualify, you need to
be between sixteen and
twenty-four years old and
be registered with Universal
Credit. This means that you
have a designated Work
Coach to help in your job
search and make you aware
of opportunities. You cannot
be in full-time education.

How has it been
to organise such a
scheme at Atwood
Tate?
We decided to apply as a
gateway organisation in
September, as at the time,
an employer needed a
minimum of thirty Kickstart
placements to apply for
funding. If they had less
than thirty placements,
they had to use a gateway
organisation who would pool
their placements with other
companies and apply on
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their behalf. We could see
that a lot of our publishing
clients would be ruled out of
individually applying, so we
set up as soon as possible,
to bring the scheme to
them. It has been a huge
project to organise alongside
our regular permanent
and fixed-term contract
recruitment business.
We have been creating
content on our website and
social media to explain the
scheme and how we can
help. Negotiating our way
through the Her Majesty’s
Revenue and Customs and
Department for Work and
Pensions processes has
also been a steep learning
curve, alongside managing
employers’ expectations and
the speed with which the
scheme can be delivered.
The Department for Work
and Pensions has been quite
overwhelmed by the scheme
and has had to grow and
train their Work Coach team
in response to demand. But
it is now starting to take
shape with placements being
approved and starting over
the last couple months.

What are the scheme’s
priorities and goals?
With so many employers
on board, the emphasis for
us now is to promote the
scheme amongst its target
audience. The result of so
many placements being
available means it is difficult
for Work Coaches to keep up
with alerting their customers
to relevant opportunities.
We already promote each
employer’s role(s) on our
website and social media.
By doing this, we hope
that candidates see these
opportunities and ask their
Work Coach to refer them
to us if we are handling the
recruitment, or the employer.
To apply, candidates must
be referred by a Work Coach;
through this they will be
given an ID introduction
number, a unique identifier
for funding.

What has it been
like to negotiate
partnerships?

website page. Plus, we have
support of Suzanne Collier
at Book Careers and took
part in her podcast to let
people know about how the
scheme works. Creative
Access is also acting as
an intermediary for the
scheme and all those that
are employed under their
partnership will receive
access to training and
masterclasses, catered to the
employee.

a permanent position, then
those part of the scheme
should leave with the
confidence and experience
to progress their career. As
a recruiter in the publishing
industry, we also see this as
an opportunity to promote
diversity. We hope that
the scheme will open up
opportunities to those who
may not otherwise have
considered a career in
publishing.

What are the benefits
of the scheme?

Thank you to Jo Bowerman
and Lynne Willoughby for
sharing their experiences
as a gateway organisation
and for supporting such
an incredible scheme!
Employers are expecting
more interest over the
next few months, so if
you are eligible to apply,
please follow Atwood Tate
on LinkedIn or Twitter for
updates on all new Kickstart
opportunities.

The difference between this
and many placements is
that the employer is obliged
to make sure that those
part of the scheme receive
valuable work experience
and a positive introduction
to working life. Support has
to be given in employability
skills, CV writing, interview
assistance, job hunting and
providing a reference. If the
role does not develop into

We have been able to
negotiate with The Bookseller
to promote the scheme
on their jobs pages, with
links to our corresponding
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The Road Less Travelled: Atticus
Ryder’s Journey to Self-publishing
By Atticus R yder
Self-publishing is daunting,
but it’s the best, most
rewarding decision I’ve ever
made. I learnt a lot of stuff
along the way and here are
some pros and cons based
on my experience. I hope
it helps accelerate your
own process.
I’m a self-published author
based in London. I’ve
published three children’s
books with more on the way.
It all started in secondary
school when I won a prize
for a short story, which now
features in Twilight Tales.

I just love creating content, I
also wanted to fuel children’s
imaginations, to help young
reluctant readers (like I was)
and create a fun reading
experience for families.
So in 2019 I decided to bite
the bullet and self-publish my
first collection of children’s
short stories.
Why not traditional
publishing for me? Publishers
rarely accept manuscripts
directly. You have to get
an agent. Often they won’t
accept writer/illustrator
combos for short stories,
and it’s all about what sells
to a mass market. They have
to get a commission after
all and the publishers have
to make money. I decided I
was going to use any profit
from sales to give away more
copies. I wanted to reach
those reluctant readers in the
corner of the school library
and show them the magic of
their own imagination.
Having experienced the
process a number of times
now, I wanted to share the
positives and the challenges.
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The pros:
The message is yours.
You have complete creative
control, from the book’s
content to illustrations and
the overall format. You wear
all the hats: editor, marketer,
designer and you need to
make it relevant to your
audience. I built my own
trusted partnerships with
freelancers, which helped me
to sharpen up the language
within the books. I also got
the chance to get my stories
out to children unfiltered by
the latest market trend and
they loved it. My son and
his friend’s response to I’ve
Got No Stripes has been
humbling and sometimes
hilarious.
Parent: ‘Where are the
stripes Eleanor?’
*Child looks at the front then
turns to the back without
reading*. ‘They’re here
Mummy.’

It’s a big ol’,
supportive community.
One of my favourite things
is all of the community spirit
that comes with publishing
a book. Self-publishing is

literally that, you’re doing
it by yourself, but my
experience so far is that
everyone is willing to help if
you’re willing to ask. From
the support of your friends
and family, to working with
likeminded freelancers and
people on Twitter. It’s scary
to put yourself out there but
it’s worth it in every way.

You did it.
Each milestone is a little
win, whether it’s editing your
sixth draft, perfecting your
cover design or registering
your metadata on Nielsen.
When it’s done and you look
back you feel so proud that
you did that. There is nothing
like seeing your content out
there in the wild and getting
feedback from readers.

Distribution is no
longer a costly upfront
investment.
Digitalisation and print on
demand (POD) has definitely
changed the game! You can
get your books out there
as ePub files for as little as
£25. And printing on demand
means you can print what
you can afford. Also they
distribute through the same
channels, so win-win.

This is the same. You’re a
project manager, marketeer,
customer-feedback gatherer,
web-designer, social media
publisher and finance person
rolled into one. You need
real discipline to make sure
you don’t lose sight of your
goals and what motivated
you to do it in the first place,
your audience and writing.
A means to an end, is
something I tell myself when
I’m doing something dull or
scary. My personal struggle
is marketing.

The cons:
You pay... for
everything.
Whether it’s time or
money. The only person
that can drive forward your
publication is you. That can
be lonely and an investment.
It’s a balance between
what you’re comfortable
doing (time) and what you
outsource to professionals
(money). If you want a good
book, there are some nonnegotiables: an editor, a
proofreader and a distributor.
For my first book, I went with
a dedicated company. They
helped me a lot with the
process, though it was more
expensive than I realised!
Now I can self-publish
for about ~90-80% less
depending on word count.

Did I achieve my goals? Yes.
Here is some feedback I got
for my latest book, I’ve Got
No Stripes.
“I really enjoyed this one. It
is also right in the sweet spot
where my eighteen-monthold is entranced and my fiveyear-old is able to develop his
reading (and really enjoys the
story so he persists!).”
Good luck with your
publishing adventure! It’s a
trek but the view is worth it.
You can find Atticus on
various platforms here!

You’re suddenly a
start-up business.
If you’ve ever worked in a
small cross-functional team
you’ll know what it’s like
to do a bit of everything.
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