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BookExpo Retires Current Format:
the Digital Future of Events
The news that BookExpo won’t be going ahead
in its traditional form next year shows that we
are still far away from a return to normal for
industry events. And this change will persist
beyond 2021: it was announced that the old
format will be retired, and that a new mix of
digital and physical events is to be introduced
at a later stage. The takeaway is that the
pandemic has had a severe impact on the
events industry, and we won’t be gathering
together to celebrate books in the same way we
used to.
ReedPop stated “that the best way forward is
to retire the current iteration of events as they
explore new ways to meet the community’s
needs through a fusion of in-person and
virtual events.” They are, in fact, currently in
consultation with publishers and booksellers
over the way forward, displaying an awareness
of how this news might impact the industry.
The BookExpo website’s landing page has
been replaced with a message stating that
they’re working on the next chapter. According
to Events Director Jennifer Martin, they were
already considering introducing a new format
and Covid-19 has simply catalysed those plans.
This news should not, however, be considered
disappointing: physical events will go ahead as
soon as it’s feasible to do so. Instead, continuing
to explore digital options makes it possible
for larger numbers of people to participate in
BookCon and BookExpo. Big book events and
festivals have long faced criticism for being
elitist. The cost of events priced many people
out, especially when travel and accommodation
are taken into consideration. This new format
offers an opportunity to make events more
inclusive for all book lovers. Indeed,
BookExpo’s statement promised that
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The Chartered Institute
of Public Finance and
Accountancy (CIPFA) revealed
that total spending on libraries
in Great Britain dropped by
nearly £20 million over the last
financial year; a drop of 2.6%.
The biggest take away from
the findings is on staffing and
digital services.

the new structure would deliver better value for
customers.
Twitter reactions to the news were mixed.
@tudorscribe felt it would be bad news for the
book industry, but @LibHawker thought it was
the result of an inevitable shift in the market.
Others were shocked and saddened by the
news, calling it a “horrible decision as festivals
are an important source of revenue for authors.”
While the BookExpo events usually held in
May were postponed until July, it was quickly
realised it would not be feasible to hold them
at all this year. They were replaced with a
six day virtual programme, the success of
which showed that we can still enjoy a great
experience online (even if it’s not quite the
same as the atmosphere created by a venue).
2020 has seen all major book events cancelled.
Book retailers are still not able to run events
in stores, nor have publishers been able to
use book signings as an avenue for promoting
new releases. Whilst it feels like the end of an
era, embracing digital innovation can be the
start of a new one.

The amount of paid staff has
fallen 2.4%, meaning that
libraries are more reliant on
volunteer hours. This comes
from a fall in visits to libraries
which fell by 5%. As with much
else in 2020, digital has grown.
Web visits have increased by
25.8% since 2015/16.
There has been a 7% increase in
spending on digital materials,
such as ebooks.
Rob Whiteman, CIPFA CEO, has
said that “[the drop in spending]
is further evidence of the fact
that local authorities continue
to have to do more with less.”

The full report can be
found here: Spend on
British libraries drops by
nearly £20m | CIPFA.
In the Libraries Connected
statement, concerns have been
expressed for even larger cuts
coming in, with an average drop
of 14%. They are concerned
about the reliance they have
on volunteers, as well as the
digital services shift. Libraries
Connected have estimated a
funding gap of £4 million in
England to meet the increased
demand for eBooks and to
create a new hybrid model –
something that the lockdown
period has shown a real need
for.
Libraries Connected published
a research document entitled:
Libraries in the Pandemic:
Evolving Services to Meet
Local Need, which reveals that
libraries and their staff were the
unsung heroes of the pandemic,
with 60% of services continuing
their Home Library Service.
This provided vital comfort and
books to vulnerable users. 63%
of people surveyed said that
this library service helped them
to feel more connected to their
community and 64% had their
wellbeing improved by the
library service.

your audiobook service, I was
able to distract myself from
the worry and stress and keep
myself on an even keel.”
Libraries also supported early
years development, STEM
learning and literacy as well as
helping schools and parents
with home-schooling. And some
services helped to combat
digital exclusion with tablet
lending schemes. One service
delivered 14,000 Chromebooks
to vulnerable families who still
wanted to learn!
The report concludes with
a declaration of the need
for libraries. Libraries have
been proven to be a hub for
the community, a source of
empathy and care that goes
beyond providing books – and
only costs an average of 0.6%
of council spending. They are
where many of us developed
a love for reading, nurtured
childhood reading habits and
supported the vulnerable in a
tough time; they are a service
that should be protected, and
receive funding that equates to
their value.

The report shows that libraries
go much further than providing
books, but also provide support
and care. One quote reads: “My
life became even more difficult
when I had a stroke which badly
affected my eyesight. Thanks to

New Data Released on Libraries
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New Criticism Directed
at Bookshop.org:
is the New Online Indie
Retailer as Ethical as it
Seems?
Bookshop.org has come under criticism since its launch last month. It began with Bookseller
Tamsin Rosewell’s letter to the Booksellers Association managing director Meryl Halls, which was
subsequently leaked to the press. Accordingly, a number of high street booksellers and independent
publishers have become increasingly sceptical of the online e-commerce platform, questioning
whether the new online indie retailer is as ethical as it purports to be.

Bookshop.org positions itself as an alternative to Amazon, one that diverts online sales from the
global giant. That, in itself, ought to be celebrated and it seems like the online retailer has achieved
this success. According to the site, they have already raised over £503,000 for local bookshops.
In spite of that fact, it’s worth noting that we are currently living in abnormal circumstances. With
lockdowns and social distancing, we are seeing fewer and fewer people buying from brick-andmortar bookshops. This means that an increasingly large number of sales are happening online.
Some argue that Bookshop.org are not only diverting online Amazon sales, but physical ones from
bookshops too.
So, is Bookshop.org a good way to support indie bookshops?
Yes and no.
It can be a great source of exposure and for some shops, it remains the only way for them to attract
online purchases. But as always, the best way you can support an independent bookshop is to buy
from them directly – whether that’s online or at a physical store.
Still, it’s admirable how in just over a month, Bookshop.org has managed to shake things up in the
book community. It’s also very early days for the online retailer. We hope that the years will bring
them growth and improvement in their bookselling model.

One major concern is how much revenue indie bookshops actually receive from the site. According
to Bookshop.org, bookshops receive 30% of a book’s cover price for each sale made through their
shopfront.
However, if a customer buys a book without going through a specific shop, then bookshops do
not profit directly. Instead 10% of that book’s cover price is put into a central pot split among all
participating shops.
While most customers are perhaps not aware of this detail, it could have a devastating effect on
bookshops, indie publishers and authors.
And the criticism doesn’t stop there. Others have pointed out how indies are required to be members
of the Booksellers Association and have their books distributed by Gardeners. These measures seem
to exclude smaller indie presses who may not qualify or cannot afford to meet these requirements.
In light of this, Bookshop.org did respond to the recent criticism by saying that their model is the same
one used in the US, one which ensures that “only genuine, bricks and mortar indie bookshops would
benefit.”
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Making 2021 the Year of Opportunity
By Annabella Costatino

How can I use my time most effectively?

2020 has been quite the year! For some, you might be bringing in the new year looking for a job,
and you are most definitely not alone. Trying to stay positive in the last ten months has been a huge
challenge for all of us, in more ways than one. But we should celebrate every victory, especially the
small ones. Here are my top tips on how to go into 2021 with a positive mindset, and ready to seek out
the right job for you – it is out there, trust me!

Here are my top tips when job searching and upskilling. The last thing we want is burnout (we’ve all
been there):

How do you stay motivated?
You may be asking yourself how to fill your time outside of writing cover letters, CVs and your to-do
list, which is always growing. I would advise:
→ Breaking down your tasks into smaller, manageable chunks. No one is inspired by a huge
spreadsheet of information staring back at them on a screen!
→ Using Trello, which is an amazing project management online tool that I’d highly recommend for goal
setting and meeting your own deadlines.
→ Staying on top of your personal admin tasks, even though it is something that we don’t all enjoy. But
when job searching, having organisational and time-management skills will put you in great stead for
your first full-time role.
→ Finally, don’t be fooled by your social media feed. Everyone is working at their own pace and you
should never compare your journey to someone else’s. We are all unique in our career goals and there
is no reason why you can’t meet yours. Remember: the job search is a marathon, not a sprint!

✓DO try and find your own work/life balance. Looking for a full-time job can, in itself, feel like a fulltime job, so make sure you are still dedicating some time for self-care and activities that you enjoy!
✓ DO attend online events that are relevant to the job roles that you are interested in. The Society
of Young Publishers (SYP), The Book Machine and Oxford Publishing Society (OPuS) are all amazing
resources that offer specialist talks on a variety of topics.
✓ DO be brave and reach out to people on Twitter/LinkedIn. You never know where your connections
could lead you!
× DON’T spend too much time on social media. For publishing in particular, the relationships that are
forged throughout your career will play a fundamental role in your professional development but
remember to still take time away from your phone.
× DON’T overthink the application process when you are at the beginning stages. Do the very best you
can when researching the company and the job role and leave the rest to the recruiter. There’s only so
much you can do!
× DON’T value quantity over quality. Take the time you need for each job application that you find and
try not to stress about receiving feedback for every opportunity – every company works differently.

Trust the process
The industry has changed a lot since the beginning of the year, but there is still so much to look
forward to. Audio and eBook developments have seen an increased popularity because we are
spending more of our lives in the digital sphere, especially during lockdown. As much as technology is
a force of good, we still have to be aware of our own boundaries and be wary of toxic positivity when
we are spending more time online. You should focus on what can be controlled in the present moment
and before you know it, you will have achieved your goals.

The power of upskilling
Never underestimate the power of learning new skills in the current climate. Why not dedicate
some time to working out what your strengths and weaknesses are? Coding is a huge part of digital
publishing strategy (DPS), as is being familiar with Adobe InDesign, XML and HTML formatting
processes, so the possibilities are endless. Find the part of the industry that truly inspires you and seek
out the ways you can learn more about your passions. Be sure to also follow industry experts online to
always keep up to date!
At the end of the day, each and every one of us is a work in progress and as we grow, our career path
evolves with us. Time is not our enemy; it is our friend. Use every opportunity you can get and take full
advantage of the experiences you have already gained, big or small. Best of luck to all job seekers out
there and to finish, I will leave you with this quote, going into the New Year:

“Magic lies in challenging what seems impossible”
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– Carol Moseley Braun
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Penguin Random Houses’s First Ever Ethnicity Pay
Gap Report: The Breakdown
As the biggest publishing house worldwide, Penguin Random House employs over 2,000 people in the UK, and with diversity at the forefront of everyone’s minds this year, we were intrigued to read Penguin’s first
Ethnicity Pay Gap Report. In its open letter to the industry the Black Writers’ Guild demanded data on Black employees and this is the industry’s first step in improving transparency and racial diversity within its ranks.
Here we’re going to break down the data for you, but if you would like to read the full report, you can do so here.

The Ethnicity Pay Gap Explained

PRH’s Ethnicity Pay Gap Data

As the report explained,

The hourly pay gap is shown in the image below.

“The ethnicity pay gap is the percentage difference in
hourly pay and bonus pay between all Black, Asian and
minority ethnic colleagues working in our organisation
when compared with White colleagues, calculated in
terms of the mean and median.”
Penguin used the same methodology set out by the Government Equalities Office for gender pay gap
reporting as there is no official guidance in place at the moment when calculating ethnicity pay gaps.
In order to calculate an overall ethnicity pay gap, Penguin grouped together all colleagues that
identify as Black, Asian and minority ethnic and made a comparison with the colleagues that identify
as White. This poses a number of challenges as well as the fact that the data used in this report is
only based on the 56.9% of employees who voluntarily disclosed their ethnicity. This not only limits
the accuracy of the report but poses problems in the future: if more employees were to voluntarily
disclose their information this could skew the data
significantly. This, however, is arguably necessary
to provide a more holistic reflection of the ethnicity
pay gap within their organisation.

The bonus pay gap is shown in the image below.

The bonus pay gap which is discussed is “based
on total variable pay over the previous 12 months,
representing cash bonus paid” plus any extra
proceeds.
The ethnicity pay gap is “based on an hourly pay
rate for each relevant employee, reflecting base
salary and certain allowances.” The ethnicity pay
gap is calculated in terms of the mean and the
median as shown in the image to the right:
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From the total number of employees that have disclosed their ethnicity, 86.7% are White and 13.3% are
Black, Asian, or minority ethnic individuals. The diagram below shows the distribution of Black, Asian,
or minority ethnic employees in different job levels.

The large percentage pay gap difference between Asian/Asian British and Black/Black British is
because Asian/Asian British employees hold more middle to senior positions in the company, while
the majority of Black/Black British employees hold entry level to mid-level roles. In acknowledging
their need to improve representation in senior positions, Penguin aims to prioritise their Black
employees in their inclusivity action plan.

Addressing Our Ethnicity Pay Gap

The pay gap exists because most Black, Asian or minority ethnic employees are in entry level or early
career roles. This causes the medium and mean of the hourly pay of White employees to be higher
than Black, Asian or minority ethnic employees. Likewise, for the bonus pay gap, there are more White
employees in higher positions who would receive more bonus pay because of their higher salaries.
It is important to note that Penguin has no Black, Asian or minority ethnic individuals in leadership
positions. Penguin wants to address this lack of representation through recruitment, progression and
retention of Black, Asian or minority ethnic individuals.
The report has also published the hourly and bonus pay gap between different ethnicities.
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As is continuously stated throughout the report, the main contributor to the staggering ethnicity pay
gap is the lack of Black, Asian or minority ethnic employees in senior leadership and upper quartile
roles. While remedying this absence remains their key priority, Penguin is also aiming to recruit a
workforce that is reflective of the different ethnicities in UK society by 2023. One example of how this
will be achieved is through a new senior editorial positive action traineeship that will open to Black,
Asian or minority ethnic people at Commissioning Editor level in 2021. Furthermore, all interview
shortlists will include at least one under-represented candidate. While every department has
developed their own Inclusivity Action Plan, an especially commendable move is that from the new
year every colleague will have an annual personal objective related to inclusivity. It is important to
keep in mind that the results of the report are based on the responses of 57% of Penguin’s Black, Asian
or minority ethnic employees and that, consequently, the actual ethnicity pay gap may be even bigger.
When the next report comes around, we can only hope that these measures will have both increased
Black, Asian or minority ethnic pay transparency and reduced racism to produce more
accurate, and equitable, results.
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Celebrate the Holidays: Queer Edition
To get you in the holiday spirit we’ve complied a lovely list of LGBTQ+ shops, publishers and books to
support during this time; from queer shops, to books that are essential for the holiday season – we’ve
got you covered!

Queer Lit is a site that boasts an
extensive list of queer literature.
It is based in Manchester and
holds over 800 titles, ranging
from queer classics such as Call
Me By Your Name to true stories
such as Queer: A Graphic Story.
Get ordering right away as you
have until the 20th of December
for Christmas orders. They also
have a specialised section of
“LGBTQ+ Teen Stocking Fillers”
with over a hundred queer
novels from fantasy to selfidentity. The best part is that
they’re all under £7.50, meaning
they’ll be the perfect last
minute present for someone
who you’ve been struggling to
buy for! Follow them on Twitter

Knight Errant Press are a mighty
micro-press, publishing books
with the aim to bring to the
world more stories written
by, from and about LGBTQIA+,
BAME/POC, working class folk
and people with disabilities,
as well as migrants and the
displaced. With their own
online shop, it’s never been
easier to support a small,
independent publisher! Follow
them on Twitter
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■ Wranglestone by Darren
Charlton is a book perfect for
the coming winter months. Set
in post-apocalyptic America in a
national park, the story follows
Peter and Cooper as they face
the dreaded Dead. Winter
brings danger to the water that
has kept them all safe; it will
soon turn to traversable ice
and bring terror with it. A pageturner, for all lovers of dark
fantasy.

■ Cemetery Boys by Aiden
Thomas is the perfect way
to get a little bit spooky this
holiday season! It is traditional
to tell ghost stories around
Christmas and what better
ghost story than one about a
Latinx trans teenage boy trying
to prove his gender to family
by hunting down the ghost of
his murdered cousin, in order
to set it free? Yadriel is about to

get more than he bargained for,
when he summons the wrong
ghost!

Category Is Books is a Glasgowbased queer bookshop, started
by wusband and wusband
team Charlotte and Fionn
Duffy-Scott (both they/them),
which opened its doors in 2018.
Stocking new and used queer
books, magazines, graphic
novels, zines and badges, we
think there’s something for
every queer reader at this shop!
They’re still open for online
orders, so why not place an
order and support this great
independent queer bookshop
this holiday season? Follow
them on Twitter

■ Boy Queen by George Lester
is a joyful debut novel, full
of love, heart and plenty of
glitter! Robin is at a loose end
— he’s watching his friends
head off to university while
he’s stuck staring at a pile of
rejection letters. But, when he
and his friends go to drown
their sorrows at a local drag
show, Robin starts to realise
that perhaps there’s a different
path for him — one full of more
sequins and bigger hair than he
could have imagined.

■ This Winter by Alice Oseman
is a short story based on the
characters from Oseman’s
debut novel, Solitaire. The
Spring Siblings, Tori, Charlie
and Oliver, know that this
year’s festive season is going
to be harder than most. With a
family that doesn’t talk about
emotions, at least they have
each other!

■ Girls Made of Snow and Glass
by Melissa Bashardoust is a
retelling of the Snow White
fairytale – and who doesn’t
love a good fairytale to snuggle
up with in the winter? In this
queer, wintery reimagining of
the classic story, we see the
entwining lives of two young
women destined to be rivals
from the very start. Can they
rewrite their stories, or will one
of them lose everything?

The Bookish Type is an
independent queer bookshop
based in Leeds. Selling a
whole range of queer literature
including novels, children’s
books, YA, memoirs, non-fiction
and graphic novels, they have
recently opened their brickand-mortar store! So, why not
give them a visit? Or check
out their online store for some
great gift ideas! Follow them on
Twitter

Gay’s The Word was set up in
London in 1979 as a safe LGBT
community space, and now
boasts the title of the oldest
LGBT bookshop in the UK.
While you can still shop their
online store and support this
fabulous bookshop, we think
they’re a must-visit when it’s
safe to do so again! Follow
them on Twitter

Did we spark your imagination? Let us know what you’re reading and where you’re
shopping this holiday season by tagging us on social media!
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Job Opportunities
Publicity Assistant - Hurst
Salary: £23,000 – £25,000
Location: Remote
Hurst is an independent non-fiction publisher based in
London looking for a publicity assistant to work with the Head
of Campaigns and Media Relations to promote trade and
academic books.
You will be helping in all aspects of publicity, including organising events, drafting
press releases, and helping to run Hurst’s podcast. Your responsibilities will also
include creating review lists, proofreading copy, and fielding media and author
queries.
The ideal applicant will spot opportunities in unlikely places, be up to date on
current affairs and have a genuine interest in the books that Hurst publishes. Strong
organisational and writing skills are essential, as is an attention to detail. The job is
currently remote, but the applicant must be prepared to attend London meetings in
person.

Editorial Assistant – Pan Macmillan (Picador)
Closing Date: 23 December
Salary: £23,000
Location: London (Temporarily Remote)
Pan Macmillan are searching for an Editorial Assistant for their Picador imprint!
The ideal candidate will be helping out with administrative tasks such as mailing,
updating databases, preparing agendas and minutes and arranging meetings.
You will also be checking cover copy and designs, preparing texts, assisting with
creating catalogue and book fair information as well as responding to web queries.
You will have excellent organisation skills, great attention to detail, experience of
working with in-house systems, knowledge of Word, Excel, Adobe, Powerpoint and
Google Suite.
You will also have a willingness to learn, excellent interpersonal and written
communication skills, an ability to work under pressure, knowledge of the book market
and be able to work as part of a team.
Apply here

Apply here

Junior Designer - Sweet Cherry Publishing
Salary: £18,552
Location: Leicester

Closing date: 01 January
Salary: £24,000
Location: London

Sweet Cherry Publishing is an independent children’s book publisher working closely
with the local community. They are looking for a junior designer to be part of the
design team, developing and designing a variety of licensed and own-brand products.

Hodder Education Group are looking for a Digital Support
Assistant to help with their digital services.

If successful, you will contribute regularly to design meetings with concepts and
ideas, collaborate with team members, and produce designs that show creativity and
an eye for detail. You will also be designing and typesetting books and collaborating
with other departments in the company.

You will be supporting the team and answering phone calls, emails and social media
enquiries, assisting customers with the online subscription services, analysing and
reviewing customer behaviours and liaising closely with the digital team. You will
also be willing to suggest improvements to internal processes and systems.

The ideal candidate will have a creative flair, a good working knowledge of design
software, and familiarity with design and print techniques. You will need a portfolio
and an understanding of and interest in the publishing process. You will also need an
understanding of the design process, commercial awareness and a passion for design.

You will have great communication skills, be able to collaborate and work effectively
with the team and have excellent analytical skills and problem-solving ability. You
will also be able to prioritise your workload, have great time management skills, work
well under pressure and be driven by providing a high level of customer satisfaction.

Sweet Cherry Publishing is looking for someone with flexibility, willingness,
enthusiasm and confidence. They are also looking for a positive work ethic and a great
sense of humour.
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Hodder Education – Digital Support Assistant

Apply here

For more information click here
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2020 Goodreads Choice
Awards: Books of the
Year Voted by You
Readers rejoice, there is a platform for the
bookworms of the world, and it is called
Goodreads. Be it an online library, virtual
bookshelf or just a platform to track your
reading goals and chat with pals, Goodreads
really does have it all, and its annual Choice
Awards are not to be missed. With that, it’s that
time of the year. The readers have spoken, and
the votes for 2020 are in!
A whopping 5.6 million votes cast confirms this isn’t your typical judges’ panel.
Since the voting commenced in late October, 8 December could not have come
soon enough for the platform’s faithful users. After waiting in anticipation,
we can finally celebrate the winners of the 12th Goodreads Choice Awards.
The well-known and inclusive award leaves no stone unturned with its twenty
competing categories. From cookbooks to poetry, debut fiction to sci-fi, picture
books to historical novels, the award ensures that everybody from foodies
to aspiring writers have something to look forward to. If nothing else, it’s a
welcome opportunity to add a few more titles to the never-ending ‘to be read’
pile.
Without further ado, get your wish-list ready as we explore the chosen
winners for 2020.
Arguably the most anticipated of the categories is Fiction,
and with twenty nominees, this was no easy fight for the
title (indeed, there were a mere five votes between first and
second place!). However, only one could come out on top
as crowd-favourite, and that was Matt Haig’s The Midnight
Library. Described by voters as “sci-fi dancing with fantasy,”
the novel explores a library which holds infinite books
detailing the story of every possible reality. Through the
protagonist’s inner conflict, Haig encourages the reader to
question carefully the decisions they make based on
what is truly fulfilling in life.
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The Non-Fiction category brings an interesting reflection on
reader habits and preferences. With the four of the top five books
exploring social issues such as racism and sexism, we see a move
away from the non-fiction trend in self-help books and into a
desire to help others with serious societal issues in the larger
world. Coming in first place was Stamped: Racism, Antiracism,
and You by Jason Reynolds and Ibram X. Kendi, a remix of Kendi’s
2016 novel Stamped from the Beginning, which has been updated
and now made remarkably accessible for younger audiences to
discuss race.
Unsurprisingly, Sarah J. Maas’ House of Earth and Blood (the first
book in the Crescent City series) was crowned the winner for the
Fantasy category. Despite receiving mixed reviews, the novel
really captured the hearts of many as it claimed first place. The
#1 New York bestseller takes its readers into a world of fantasy
as the two protagonists join forces to fight a dark power that
threatens their world. However, whilst doing so they discover a
‘blazing passion’ between them. In one review, a reader described
her experience with the novel: ‘‘Sarah J. Maas took the modernday world, folklore, myths and every story told to us at bedtime
and blended them in a way that only she can.” Therefore, there is
no doubt why Maas’ latest novel, only published less than a year
ago, received the most votes.
Claiming first place in the poetry category was Margaret Atwood’s
Dearly: New Poems. The author of the well-known novel The
Handmaid’s Tale compiled an ensemble of poems which also
happens to be her first collection of poetry in more than a decade.
Described as a “sustained twinkle in Atwood’s ever-observant
eyes,” the poetry talks about absences and endings, ageing and
retrospection, but also about gifts and renewals. The poems are
known to bring together many of Atwood’s most recognisable
and celebrated themes. Despite having written her last collection
of poetry years ago and being up against authors such as Lana
Del Ray and Rupi Kaur, it is evident Atwood still has a spark in her
writing.
Illustrating the wonderfully diverse and eclectic Goodreads community, this year’s
Goodreads Choice award winners have clearly not disappointed. Whether your
fancy lies within the world of mystery, in a horror-filled narrative or in the beauty of a
graphic novel, the list of winners and nominees has something for everyone.
Setting a new precedent in the world of literary awards, Goodreads gives its
community of readers a voice to champion the peoples’ favourite books. Often
disillusioned by some of the bigger awards, many would agree that the choice
awards give back ownership of our community – to us, the readers. Regardless of
your age and taste, it offers a collection of both bestsellers and more niche
works favoured within smaller genres. This is while also managing to truly
reflect wider sentiments within society, not bound by the notion of literary
works and the critics’ favourite.
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Industry Insights: Kevin
McGowan and Fatma Oulha from
Ringwood Publishing

Can you tell us anything
about Ringwood’s remote
internship opportunities and
how hopefuls can apply?

In this issue, we talk to Kevin McGowan, Submissions Manager and Fatma Oulha, Social Media
Manager who work for Ringwood Publishing, a volunteer run independent publisher of Scottish
fiction and non-fiction. Read on to discover more about them and their journey into publishing…

Tell us about how you joined
Ringwood Publishing.

Kevin: I came from the writers’ side of the tracks. With writing for
a living being a rather dreamlike, albeit not impossible career
goal, becoming involved in the publishing industry was a strategic
compromise that ended up being perfectly enjoyable and still
allowed for the transference of skills that comes through writing,
such as editing and proofreading. I had not long finished a master’s
degree in creative writing and, after a few classmates having
interned there, decided to get in touch with Ringwood.
Fatma: I am an avid reader; books are an important aspect of
my life. So, during the first lockdown, I decided to go ahead and
search for internship opportunities and sent emails to every local
publishing company I found in Glasgow. I received a reply from
Ringwood Publishing and after several enquiries from their part, I
got an interview scheduled. I passed the interview and became a
new Ringwood intern. It was certainly one of the happiest days of
my life.

Can you tell us a bit about
Ringwood Publishing and
being a volunteer-run
independent publisher?
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Kevin: Ringwood began in 1997 and reactivated in 2011. We
publish a diverse range of work, all with a Scottish connection
to some extent. The benefit of being an independent, volunteerrun publisher is that we can devote ourselves to stories that we
actually care about – it’ll never be a money-guzzling corporation,
so the passion takes precedence every time. We also do our best to
take a more personalised approach and really support our authors.
I do suppose that marketing can be occasionally challenging due
to our reliance on zero budget methods – however, the good thing
is that marketing is largely virtual now, anyway, and we currently
have a great team who have been working wonders through social
media, etc.
Fatma: Being a volunteer-run publisher can be very challenging,
especially with the competitive nature of the industry. Yet with
their aspiration to publish great-quality works of fiction and
initiative to accept passionate interns, they managed to build a
notable reputation and acquire very dedicated staff. It’s a company
that calls for diversity and is full of ambitions and countless
opportunities for its staff to develop within a welcoming and
talented environment.

Fatma: As you know, the publishing industry is competitive and
opportunities are mostly provided to individuals who have a great
deal of experience. However, Ringwood provides this amazing
chance for those who are eager to gain valued work experience
in a variety of publishing tasks from manuscript evaluation,
proofreading, editing and copyediting and an overall knowledge
of the publishing process, in addition to other aspects like social
media management and digital marketing. The application process
is simple, as those who are interested need to send their CVs and
if initially accepted, they undergo a lengthy interview in which
Ringwood provides a clear explanation about the requirements
of the internship and what an intern would gain from this
arrangement.
Kevin: Simply send your CV to mail@ringwoodpublishing.com!
Ringwood offers a range of experiences. The thing I like is that the
longer an intern sticks around, more and more opportunities will
arise for that person. It really is a mixed bag in the best possible
way.

Ringwood runs an annual
short story competition. For
anyone hoping to apply next
year, what advice would you
give?

Fatma: For anyone interested in participating in Ringwood’s short
story competition, I would say if you have a dream of becoming
a writer, if you are passionate about writing and books, and have
a talent for it, then trust in your abilities and go for it. It is a great
opportunity and the winning entry is published on the website,
which could be the first step towards more success.
Kevin: The diversity of the entries has been great for this first-ever
competition and it has been enjoyable reading through them. I did,
however, spot quite a lot of tiny punctuation errors here and there,
so I’d encourage next year’s entrants to ensure that they’re doing
rigorous proofreading prior to submitting.

Lastly, if you could give a
shoutout to any project that
deserves more attention,
what would it be?

Fatma: I think all of Ringwood’s books deserve a wide
acknowledgement, as each has a compelling story and
pronounced motivation behind it. Our recent publication Lockdown
Laughs: The Bathroom Book by Gerda Gordon certainly deserves
noteworthy attention, as both Ringwood and Gerda decided to
donate all proceeds to charity. They will be working with Cystic
Fibrosis Trust, Cancer Research, Children in Need and Alzheimer’s
Scotland.
Kevin: One that I’ve really admired since the moment I discovered
it is Poetry Lab Shanghai – it’s a lovely little project that aims
to bridge the worlds of English and Chinese poetry. The team
translates published English poems into Mandarin, and vice versa,
so the effort being put in is commendable. I think the unity that
they’re focusing on is very important and is what’s needed now
more than ever.
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KEVIN MCGOWAN

FATMA OULHA

1. You have worked as a freelancer alongside your role as
Submissions Manager at Ringwood. How do you balance your
competing responsibilities?

1. What attracted you to work in social media?

August ended up being a busy month, between doing a proofreading
job, leading the editing on one of our newly published titles, The
Ten Per Cent, and general Submissions Manager duties. I prioritise
whatever is needs to be done first and, in the event that that’s
going very well, I do sometimes flit back and forth between various
responsibilities. Being or becoming used to a certain work pattern
and environment also helps – my main paid job is remote, even prepandemic, so I already found it quite easy to juggle multiple tasks
from home.

2. Can you tell us about your input from the time a submission
is received? What does a manuscript need to have to get your
attention?
If a manuscript passes an initial accept/reject screening by me,
I will add it to our submissions files. After that, I’ll send it to our
reading team for a couple of brief initial verdict reports – if at
least one person believes it to have potential, our team will then
provide in-depth reports on it and all members of the editorial
committee will also read the manuscript. These reports will
subsequently aid us in reaching a final decision at our monthly
editorial committee meeting, which I usually chair.
To get my attention in the first place, the manuscript should
ideally have a Scottish link, no matter how tenuous, and be
relevant to our interests genre-wise – our catalogue is varied, but
we don’t tend to publish high fantasy, sci-fi and the like. Beyond
that, the writing must be at least competent, which includes all
the grammatical bits and bobs. If something comes in and it’s
clear that the author, for example, doesn’t know how to format
dialogue, I will reject it. Helping writers with editorial tweaking is
part of the publishing process, certainly, but only within reason
– you still need to know what you’re doing before submitting to
anywhere.

3. What three qualities do you think a Submissions Manager
needs to possess?
Understand writing and, secondly, be capable of firmness and
rejecting a lot of manuscripts – Ringwood has a small annual
limit as to how many books can be published, so I do turn away a
lot of stuff at the threshold before anyone else ever sees it. The
third quality, relating especially to the second, is that you need
to be attuned to the company and its wider workings, e.g. what
we publish, what we are interested or are becoming interested
in, things like that. I don’t think you can function as submissions
manager in a vacuum.
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I have a passion for aesthetics, and I believe that social media
allows for a lot of creativity. My studies are related to social
media, so I thought it would be a great opening to develop my
skills and improve my knowledge. When I became an intern I was
apprehensive about having such a tremendous responsibility, but
I received amazing support from all of Ringwood’s staff and we
are gradually building our social media presence.

2. What factors influence your decision when deciding how best
to promote a book?
To promote a book, I have to consider its content and genre,
the opinions of the authors and what they want to convey, what
Ringwood represents and what would interest the readers. These
factors help to write on-point captions and design compatible
graphics. You have to value the book the same way the author and
the publisher does, as it certainly takes a long time and effort to
write and publish it, so the promotion needs to be founded with
the same level of motivation.

3. What three qualities do you think a Social Media Manager
needs to possess?
I think any social media manager should be organised, creative
and have a passion for learning and improving the necessary skills
for the role. A basic knowledge of the workings of social media
platforms is important, but there is always room to be better and
more innovative.

4. Social media roles can be competitive nowadays. Do you have
any advice for hopefuls looking to work in this area of publishing
on how they can build experience on their CV?
My advice is to try to apply for internships, as these are a great
way of gaining practical knowledge and skills. There are also
many online publishing communities which provide valuable
tips, dos and don’ts and promote any recent opportunities
(writing, proofreading, editing, etc.). For social media experience
in particular, a great way would be to follow other social media
managers and learn from their input and recommendations, and
maybe opt for starting a blog or building a social media portfolio.
Briefly, I believe that anyone passionate and motivated enough
for their goals can excel even if their skills need a bit of polishing.
All you need is to keep trying and never give up.
You can find out more about Ringwood Publishing on their website
https://www.ringwoodpublishing.com or on Twitter @RingwoodPublish
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Not To Be Overlooked

JEWELS THAT MADE HISTORY: 100 STONES, MYTHS, AND
LEGENDS BY STELLENE VOLANDES

RAINBOW MILK BY PAUL MENDEZ
Published by Dialogue Books, April 2020
Rainbow Milk is a debut from
brilliant author Paul Mendez,
published by Dialogue Books
in April 2020. With a fair bit of
publicity and a lot of praise
under its belt, Rainbow Milk
is certainly worth getting
stuck into. Not to mention it
is extremely refreshing to see
wider representation finally
happening in the publishing
world, making it even more
important to support authors
like Mendez and publishers like
Dialogue Books.
This debut follows the story
of a young Black man who’s
making a fresh start in London
after being brought up in a
Jehovah’s Witness household.
Nineteen-year-old Jesse
McCarthy turns to sex work in
order to understand his own
identity, his class, his culture
and his own concept of love.
The first fifty pages of this
novel are written in the
Jamaican dialect of Norman
Alonso, a humble Jamaican
man who has moved to London
with his family to start afresh.
Alonso’s story showcases the
struggles of the Windrush
Generation who moved from
the Caribbean to Britain around
the 1950s. Immediately, the
narrative explores blatant and
ruthless racism. The staggering
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thing about these first fifty
pages is how they slowed down
my reading and challenged me
to absorb a different accent
which really drives home
the message of change and
understanding. Beyond these
pages, Jesse’s story as a Black
British man, scrutinised by a
white stepfather, takes the
forefront.
I’ve read a lot of reviews calling
this a coming-of-age novel,
which I agree with on some
level, but it’s also a novel about
what young Black people
shouldn’t have to continue

Not To Be Overlooked introduces a variety of wonderful but lesser-known books to assist
readers in finding their next great read. The column covers fiction and non-fiction with
reviews by Katie (Rainbow Milk) and Jacqueline (Jewels That Made History).

facing when they’re coming of
age.
The narrative feels quite
uncomfortable at times, but in
the most powerful way. It isn’t
indulgent and fantastical; it’s
real and important. Rainbow
Milk digs up what many
mainstream novels don’t:
sexually transmitted diseases,
losing faith, male relationships
and questioning sexual
preference. The dialogue is
stunning while the narrative
is brutal and tender in equal
measure.
A particular favourite moment
of mine is when Jesse listens to
Joy Division’s ‘Disorder’ for the
first time:

“Plosive drums at the
beginning, pumping like the
heart of a black boy being
chased into a dark tunnel by
white thugs . . . These were
the echoes of his childhood
. . . this was the sound of the
streets, the factories and the
warehouses.”
This book calls out to those
who have faced injustice, the
working class, the people who
feel like they don’t belong. It
really is a beautiful read.

Published by Rizzoli International Publications,
October 2020

Jewels That Made History: 100
Stones, Myths, and Legends by
Editor-in-Chief of American
Town & Country, Stellene
Volandes, is an absolutely
gorgeous book, both in design
and content.
Spanning centuries, from 1292
B.C. to 2019, Volandes covers
quite a bit of ground in just
222 pages. One area Volandes
delves into is royal jewellery,
and rightfully so, as there is
a wealth of subject matter.
While there are subjects that
readers may already have a
bit of familiarity with such as
the initial pendant of Anne
Boleyn, the pearls of Queen
Elizabeth I, the coronation
jewels of Queen Elizabeth
II, and the engagement and
wedding jewellery of Diana,
Princess of Wales, the Duchess
of Cambridge, the Duchess of
Sussex, and Princess Eugenie,
Volandes also makes a point
of touching on some lesser
known stories of royal jewels.
Readers will learn about
many things, such as how the
first engagement ring came
into being in 1477, that “push
presents” go as far back as
1810, and how the Duke of
Windsor wanted to have all the

With Christmas fast
approaching, Jewels That Made
History: 100 Stones, Myths,
and Legends would make a
wonderful gift for anyone
interested in jewellery and
history in general.

jewellery he had given to his
wife destroyed after her death.
Other areas that take
precedent are the jewellery of
Hollywood, where Elizabeth
Taylor is front and centre, and
the intersection of jewellery
and politics. Perhaps the most
interesting titbits, however,
come from the smaller
subjects – comparatively
speaking – of the various
jewellery houses (Cartier,
Tiffany, Van Cleef and Arpels,
etc.) and instances of jewellery
being used as a central plot
point in film and literature.
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T R A N S L A T O R
S P O T L I G H T S :

In this interview, Charlotte shares her approach to translation
and her relationship with the original text.

in conversation with

You’ve translated classics and texts that deal with current events and
developing situations. How does that impact your work as a translator?

C harlotte M andell
In the “Translator Spotlights” series,
we shine a light on translation by
interviewing a series of translators
and asking them to share their
unique insights and perspectives
on the field of translation
today. Translating from French,
Portuguese and Spanish (by way of
Latin America), these translators
are building literary paths that
allow us to travel through both
space and time.
Charlotte Mandell is a literary
translator based in the US. Her
wide-ranging work has given
English language readers the
opportunity to access some of the
finest texts produced in French,
from classics like Flaubert
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and Proust, to contemporary nonfiction writing. She has translated
over fifty books from French,
including works by Mathias
Énard, Jonathan
Littell, Maurice
Blanchot, Flaubert,
and Proust. Her
translation of The
Magnetic Fields by
André Breton and
Philippe Soupault
has just been
published by NYRB
Poets. She lives in
the Hudson Valley
region of New York
with her husband,
the poet Robert
Kelly.

Do you ever feel that certain expressions can’t be translated? How do
you approach them?
I think everything can be translated, in one way or another. Idioms and puns can be rephrased or
rewritten. English has no formal or informal ‘you’, so that can be difficult to convey — but it can be
done, by using polite or informal forms of address.

One always tries to find the right voice in a translation — I find that so long as I stay true to the text
(that is, to follow the lead of the words on the page, without trying to interfere too much), the text
teaches me how to translate it. It’s a matter of listening, very carefully, and very attentively.

Do you prefer to read the whole book in the source language first and
then translate it or do it as you go along?
I never read the book first! I always translate as I go along — that way I feel I’m more a part of
the creative process of actually writing the book. The more I translate, the more I realize that
translation is a form of rewriting. I like the suspense of not knowing what’s coming next as I
translate. There’s an element of surprise and wonder that would be lacking if I read the book
beforehand — and I hope that feeling of newness comes through in the translation.

With older texts is there a temptation to
modernise what you’re translating for a
contemporary audience, or do you try to
remain as faithful to the original meaning as
possible?
I try to remain true to the original text — I try not to modernise
if it’s an older text. Language is all-important; when I read older
texts that have been modernised, it somehow doesn’t feel right
— it feels as if the translator is fighting with the author, and I
don’t want to do that at all; I want to work with the text, not
against it. I want the feeling of the original to come through, and I
think that can only happen if one stays true to the author’s voice,
at all times.

And there we have it, a warm and
grateful thanks to Charlotte Mandell for
her insightful and attentive answers. Stay
tuned for our next translator interview!
You can check out Charlotte’s
website here
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Blooming Great Cover
Design: Puffin in
Bloom Classics
This Christmas why not consider gifting
the Puffin in Bloom Classics Collection –
perfect for young readers! Including four
beloved hardback classics, this collection
is mesmerising and beautifully illustrated.
Illustrator Anna Bond is on Instagram 		
@annariflebond, where she shows the original
artwork and the inspirations for them. If you’re
looking for a cheaper alternative, they are also
sold separately, along with Bond’s edition
of Alice in Wonderland that has over seventy
illustrations.
Anna Bond is the co-founder and principal
artist behind the global stationary brand Rifle
Paper Co., as well as the illustrator behind
the collection’s design. Anna was a freelance
editor before the company was created
in 2009, which now sells homeware and
accessories on top of stationary. The Puffin
in Bloom collection was published in 2015
as a keepsake box set – a perfect present for
children who have never read classics before.
Each illustrated cover has Anna’s recognisable bold colour palette and floral design, which brings to life
the characters of each novel, and has a whimsical choice of flowers that are unique to each story. Each
illustrated cover is incorporated from her gouache paintings – the perfect medium for a bold matte
finish. Classics can seem daunting at first, but the charming creativity of each edition invites young
readers to branch out their reading choices.

Little Women by Louisa May Alcott
Louisa May Alcott’s Little Women was originally published in two volumes in 1868-9 and is a heartwarming
coming of age novel. Anna Bond has chosen to depict the four March sisters on the front cover, as we
explore each sister’s unique personality and life experiences from childhood to adult life. Most fitting
is the array of bright green holly around their faces – a nod to the opening of the book since we are first
introduced to the March sisters on Christmas day alongside harsh themes of illness and poverty. While
Bond uses her signature colour palette in the bright leaves, the overall neutral tones of the girls’ clothes
and the black background resonate with the struggles of the American Civil War. The gold foil lettering
for the title reminds us this is a golden oldie and adds a special touch to this hardback edition.
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Anne of Green Gables by Lucy Maud Montgomery
Anne of Green Gables is a Canadian classic by Lucy Maud Montgomery, and this Puffin edition
spares no expenses in exploring the rural landscape of the novel. Montgomery wrote the

story at twilight while looking out at her rural community, Cavendish,
which Bond illustrates in the vivid nature entwined on the sides of
the cover. The central focus is main character Anne, isolated as an
orphan and thrown into a new family. The feminine pinks and cursive
lettering make this an inviting coming of age story for any teen. It’s
important to note that all of these editions have detailed illustrated
endpapers (including a place to write your name), like this one that
highlights the farming environment.

Heidi by Johanna Spyri
Johanna Spyri’s well known Swiss classic Heidi is republished in
vivid primary colours by Bond. Originally published in 1881, this
children’s story follows the adventures of a young girl left in the
care of her paternal grandfather – in the Alps! Heidi enjoys her
life amongst the goats and the wildlife until she has to become a
carer for a sickly girl down the mountain. Bond’s signature flowers
compliment the Alps on the front cover, weaving round to the
quote on the back for continuity. The bright yellow background compliments the other books in the
collection, and the focus on abstract art will appeal to young readers. It’ll make a great addition to
your bookshelf or coffee table.

A Little Princess by Frances Hodgson Burnett
Frances Hodgson Burnett’s novel, A Little Princess, was originally published in 1905 and is considered
a classic piece of children’s literature. The cover captures the elaborate imagination of Sara Crewe,
the novel’s protagonist, who entices all the other girls in the boarding school with her storytelling.
The cover intertwines the novel’s most central characters with vivid illustration of vines and flowers.
This combination demonstrates how her storytelling flows from her childhood in India to her current
friends in her British boarding school. Anna Bond has predominantly illustrated with pink to display
femininity and has chosen a more abstract illustration style undertaken by many children’s book
cover designers to demonstrate the importance of childhood in the novel. Furthermore, the warm
background and festive green leaves make the cover perfect as a Christmas edition whilst maintaining
key characters and themes in the novel. The novel is a heart-warming story about friendship and
childhood imagination, and has remained a classic children’s novel for over a century. This
edition would be a lovely, festive addition to any book lover’s collection.
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Going Green: Producing Ireland’s
Most Environmentally Friendly
Children’s Book
Q&A with Matthew Parkinson-Bennett from Little
Island Bookss
Welcome back to our
feature exploring all
things independent
publishing! This week,
we are highlighting
Little Island Books;
an independent Irish
publishing company
specialising in children’s
titles. The press is
currently engaged with
a groundbreaking new
venture: a collaboration
with Friends of the Earth,
Ashley House eco-printers
and author Oisín McGann
to create “Ireland’s
most environmentally
friendly children’s book.”
We spoke to Publisher
Matthew ParkinsonBennett to find out more
about the project.
Tell us a bit about Little
Island Books. How did you
come up with its name
and concept?
Little Island started
life as the children’s
imprint of New Island,
an independent Irish
publisher of books for
adults – hence the name.
Initially we
were just going

27

to publish translations,
because there are so
few translated books
published for Englishspeaking children, and
we wanted to correct
that. But very quickly we
decided there was also
room for another outlet
for Irish children’s writers,
so we began to publish
non-translated books too.

To this day our publishing
is rooted in Ireland but
with a global outlook.
And we now are fully
independent.
We’re especially excited
about one of your current
projects: A Short, Hopeful
Guide to Climate Change.
Could you tell our readers
what the book is about
and who you think it will
appeal to?

We knew we wanted to
do a book about climate
change but we didn’t
have good knowledge
of that area, so we got
in touch with Friends of
the Earth to propose a
collaboration. When we
spoke to them they told
us about their experience
of working with young
people in schools over the
years. They told us that
when they first started
doing school visits, they
needed to explain to the
kids what climate change
was, and emphasise the
importance of the topic.
But as time went on and
awareness of climate
change grew, they began
to find that the kids
already knew all about it –
and they were anxious. So
we decided to do a book
for teens that offered
good information about
this complex subject but
also offered a hopeful
outlook, for the benefit
of young people who are
concerned about the
future.

What is it about the
production of this book
that makes it so unusual?
We saw that a lot of books
were coming out about
climate change, but they
were typical mass market
paperbacks with plastic
lamination and so on. We
felt we wanted to walk the
walk and try to produce
the book in the most
environmentally friendly
way possible – so we can
really say that this book
is part of the solution.
We found Ashley House
printers in the U.K., who
are committed to offering
the most sustainable,
eco-friendly costeffective book printing
currently available.
It is becoming
increasingly important
for the publishing world
as a whole to move
towards more sustainable
production methods. Are
there any key approaches
that you have discovered
during the production of
this book that you think
could be implemented
into the industry in the
near future?

I think it’s important to
consider book production
as a whole. There has
traditionally been a lot of
focus on paper. But there
are plastic elements in
book production, and
there are factors such as
air miles to consider also.
Finally, tell us about
the crowdfunder that
has been set up to raise
money for the book. How
is the project developing,
and can you explain to
our readers how they can
get involved?
We set up a crowdfunder
to help us raise the
funds to produce the
book – environmentally
friendly printing costs
a bit more – and also to
raise awareness of what
we are doing. There is
a range of rewards and
perks for donors. It’s the
first time we’ve tried
raising funding in this way
and we’ve been really
touched by the number
of people donating so far.
The crowdfunder page
can here.

Little Island Books
are hoping to raise
€15,000 towards
the production costs
of A Short, Hopeful
Guide to Climate
Change, with the
aim of releasing
the book in Spring
2021.
Where to find Little
Island Books:
Website:
https://www.littleisland.
ie/
Facebook:
https://www.facebook.
com/LittleIslandBooks
Twitter: @LittleIslandBks
YouTube:
https://www.youtube.
com/channel/UCNmFiPe4t9XAYMzZjxQOKAg
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Release Date: January 7th.

ANTICIPATED READS

White Ivy by Susie Yang
This dazzling debut novel follows Ivy, a young woman
with a dark obsession. Years before, Ivy’s relationship
with Gideon, the ‘golden boy’ of a wealthy political family,
was abruptly stopped when she was sent to China as
a punishment for theft, a family trait her grandmother
taught her. Now back in Boston as a restless young adult,
Ivy runs into Gideon’s sister, and she will go to any length
to get him again. Yang’s novel is hailed to be filled with
thrilling twists and nuanced explorations of class, race,
wealth and culture. White Ivy is a searing insight into the
menacing truth of obsession, and the extent to which one
woman will go in her pursuit of success.
Genevieve

Written in Starlight follows disgraced
Condesa Catalina Quiroga as she begins
her banishment. Her reign of Inkasisa
is over, along with the loyalty of her
best friend and her people. Despite the
difficult journey ahead of her, Catalina
refuses to give up, believing it is her
destiny to rule. Alone, she cannot hope to
find the city of gold but, with the help of
Manuel, she searches for the Illari people
and an army to take back her throne.
However, all is not well with the Illari – a
mysterious illness threatens to destroy
their jungle. As a seer, Catalina must
consult the stars to help them before it’s
too late.
Meg

NICK by Michael Farris Smith

Release Date: February 25th.

Release Date: February 8th.

Written in Starlight by Isabel
Ibañez

The Personal Librarian by Marie
Benedict and Victoria Christopher
Murray

My Phantoms by Gwendoline Riley

In this incredible little-known story of J.P.
Morgan’s personal librarian, Bella da Costa
Greene crafts the perfect identity to help her
survive in a racist society. Hired by Morgan
to curate a collection of rare literature and
artwork for his newly built library, Belle, with her
extensive knowledge of art and culture, and her
excellent taste, quickly catches the attention of
some of New York’s most powerful people. But
Belle is hiding dangerous secrets about her true
identity, and in her powerful position it won’t
be long before her secrets are uncovered. She
must protect herself, her family, and her identity
at all costs, or she risks losing everything.
Laura

Release Date: June 1st.
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Release Date: April 1st.

From the prize-winning author of First Love
comes another melancholic and humorous
exploration of the minutiae of human
relationships. Helen Grant is an enigma. A
mystery to even her own children, she is twicedivorced, lives alone, and sees her daughter
Bridget only once a year. Now an academic in
her forties, Bridget has gotten used to the polite
boundaries of their coexistence. But when Helen
decides that she wants more, Bridget is forced
to reckon with their tumultuous history, and the
ways that they have both failed one another.
Bayley

We have all read, heard of, or studied F. Scott
Fitzgerald’s classic novel, The Great Gatsby, but have
you ever wondered about his iconic, yet rather distant
narrator, Nick Carraway? Well, acclaimed novelist
Michael Farris Smith brings Fitzgerald’s narrator out
of the shadows and into the spotlight, in this thrilling
imagination of his life before The Great Gatsby. From
featuring a Parisian romance during the Great War, to
taking the reader to vibrant New Orleans, NICK becomes
a rich and compelling novel, which breathes new life into
a well-loved classic.
Hollie
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year. With job opportunities
in high demand, we’ve seen
a spike in book bloggers
and Instagram accounts
from hopefuls looking to
utilise their time and gain
experience which Rory is all
too happy to accommodate,
“In terms of assembling a
team, the response has been
amazing, possibly because
there are so few opportunities
currently. It strikes me that
many of these contributors
are well-established
“bookstagrammers” or
bloggers already, so they really
know how this stuff works.”

Publishing Projects:
Producing a
Newsletter
During a
Pandemic

With the first issue successfully
launched and the newsletter’s
spot in the industry firmly
secured, Rory is now looking to
the future:

An interview with Rory McNeill.

This year we’ve seen a rise
in independent projects as
hopefuls found themselves
with more time and less
job opportunities. Today we
talk to Rory, founder of one
such project. The Publishing
Planet is a monthly newsletter
exploring a range of weird and
wonderful genres: SFF (Science
Fiction and Fantasy), Climate
Fiction, Speculative Fiction
and worldly (or otherworldly)
stories. The Publishing Planet
aims to support independent
publishers through special
features and interviews and
welcomes contributions from
publishing hopefuls, writers,
readers and bloggers.
Hugely inspired by the likes
of The Publishing Post and The
Indie Insider, Rory realised that
there’s a demand for publishing
newsletters:

“I wanted desperately to be
involved and have long felt
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an impulse to write about
these genres, but it has only
recently become clear to me
what form this would take.
My lecturers often advised
students to write the book
(or in this case publication)
that they would love to read,
so that’s what this is.”
Like many, Rory has faced
several job rejections this year
with the overriding feedback
being lack of experience, “I
saw this as an opportunity
to get some quality editorial
experience and be actively
in tune with the industry. If I
can offer the same for others,
then brilliant.” Working with
a handful of contributors,
the first issue launched last
month, and Rory describes the
amazing welcome he received
from the online publishing
community, “even publishers
got in touch, which blew me
away.” Rory admits, though,
that he’s still figuring a lot of it
out:

“I initially set up The Planet
without a website because
I resent website-building. I
soon realised that it would
be beneficial to publish
content from the newsletter
(and beyond) onto a website,
so I caved in and made one.
I’m a fan of illustration and
graphic design alongside my
writing, so I’ve been able to
do the branding myself so
far.”
As we’ve seen, COVID has had a
huge impact on the publishing
industry this year, although not
all for the worse. We’ve seen
the industry become more
accessible through remote
working and for Rory and his
team, the pandemic has been
a blessing in disguise, “were
it not for lockdowns, I might
not have thought I’d have time
for this.” Projects such as The
Publishing Planet have been a
lifeline to many hopefuls this

“I hope to build a strong
team of contributors, who
may offer their skills as
regularly or irregularly as
they please. I’d love The
Planet to find its audience
and hit 1,000 subscribers
and 1,000 Twitter followers.

I’m really proud of our first
issue, but I’m also keen now
to explore more of a distinct
identity. I’m hoping to get
hold of advanced copies of
great books regularly for our
reviews and in six months,
I’d love for The Planet to
be widely known, read and
enjoyed by a solid base with
six quality newsletters under
our belt and more on the
horizon.”
Independent projects are
the latest trend within the
publishing industry and
whatever the next year holds,
one thing is for certain, they’re
here to stay. A huge thank you
to Rory for speaking to us. You
can subscribe to The Publishing
Planet on their website and find
them on Twitter 			
@publish_planet or Instagram
@thepublishingplanet.
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Festive Events
Round-Up
WCC (UK) Webinar Series:
Demystifying Publishing
When? 22 December
Where? Zoom event
with tickets available
here.
WCC’s brilliant (and
totally free) new webinar
series invites classics’
editors from journals and
publishing houses to help
demystify the journey to
publication and answer
audience questions. This
upcoming webinar in the
series will feature a panel
discussion with special
guest speaker Louise
Visser from Amsterdam
University Press.

33

The Night Before
Christmas Book Reading
When? 23 December
Where? Online here.
Get into the festive spirit
with this aptly timed
online book reading of
Clement Clarke Moore’s
classic Christmas poem
‘The Night Before
Christmas’. Tickets cost
£2 per device and are
available via Eventbrite.

How to Build a Writing
Habit in 2021 with Bec
Evans
When? 6 January
Where? Online here,
(tickets range from
£10-£30)
In an exclusive online
masterclass hosted by
Publishing Talk, listen to
Bec Evans from Prolifiko
impart some writing
words of wisdom to
get you motivated to
kickstart your writing in
the New Year. It promises
to be a packed evening
full of insights and tips
on how to prioritise your
writing, set achievable
writing goals and boost
your productivity.

Book Launch of The
Perfect Guests with author
Emma Rous

A Career in Publishing:
Editorial

Digital Book Chat: The
Best Books of 2020

When? 6 January
Where? Online here

When? 7 January
Where? Online here (£5)

When? 8 January
Where? Online here

The Book Warren are
joined by best-selling
author Emma Rous as they
celebrate the launch of
her new novel The Perfect
Guests. Attendees will be
treated to a reading of
an exclusive extract from
the book followed
by a question and
answer session
afterwards.

Ever wondered about
the different jobs in
publishing? Interviewing
some of Bloomsbury’s
most talented members,
the team will dive into
their careers in editorial
and answer questions
honestly. Questions will be
answered as they discuss
what they love and love to
hate about the industry.

‘Express Your Shelf’ is a
new initiative from RBWM
Libraries, an online book
chat aiming to connect
fellow book lovers. This
month’s theme is focusing
on the best books you
read in 2020. Pour the
kettle and join in the
discussion.
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‘Night in’ events from FANE
Productions

100 Voices presents:
Finding your voice in a
Flash
When? 9th January
Where? Online here
Kickstart your New Year
and your creativity with
this writing event from
award-winning flash
fiction writer Emily
Devane. In this two-hour
workshop learn how to
find your voice through
a series of exercises
focused on short story
and flash fiction writing.
This event is in support
of 100 Voices, a book
dedicated to supporting
women’s stories. Tickets
cost £17.50
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A Night in with Ella
Risbridger

A Night in with Kate Mosse

Live and online events company FANE have
already begun releasing details of their
exciting line-up of events for 2021, here’s a
sneak peak of some of our top picks of the
events to watch out for in the New Year...

A Night in with Dr Shola
Mos-Shogbamimu

When? 19th January
Where? Online here
(£10+)

When? 20th January
Where? Online here
(£10+)

When? 21st January
Where? Online here
(£10+)

Ella Risbridger is
celebrating the
paperback publication
of her bestselling book
Midnight Chicken, a
heartfelt collection of
recipes and reflections
on life. Join in on this
uplifting evening with
Ella as she shares her
favourite meals and the
moments that matter.

Join novelist Kate Mosse
in celebrating her second
novel in The Burning
Chamber Series, The City
of Tears. In conversation
with Jojo Moyes, pull up
a seat for discussions on
history, women’s
voices and
storytelling from
two outstanding
writers.

Join author and activist Dr
Shola Mos-Shogbamimu
for a special event in
celebration of the launch
of her new book This Is
Why I Resist. Not afraid to
shy away from the hard
discussions so desperately
needed about racism
and anti-blackness, the
evening will be a call for
change, with the author
delving into lesser
covered topics such
as racial gatekeepers,
performative allyship,
and the abuse faced by
the Black trans community.

Comma Press: 2021 Online
Short Story Course
When? Beginning 21 January, with multiple
dates throughout the year.
Where? Online here (£75-£150 for a course of six
workshops)
Renowned for their creative writing workshops,
Manchester based indie publisher Comma Press
have recently announced the 2021 dates for
their upcoming short story course with Michelle
Green. The course will take place online via
Zoom, consisting of six workshops focusing on
all the technical and aesthetic elements you
will need to write a great short story, combined
with set work and assignments to test out the
skills you have honed. The booking deadline
is 14 January 2021 so make sure to mark your
calendars if you want to give your short story
writing a boost in the new year.
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Highlights in the
Charts: Christmas
Gifting Edition
How to be More Paddington: Book of Kindness
Michael Bond
RRP: £12.99
We are constantly informed by society as to who and what we
should be, but if we are to listen to anyone, we may as well
follow the words and wisdom of one of the nation’s favourite
bears. This beautiful hardback is perfect for a close friend
or family member who is in need for a little light-hearted
fun. Universal in its appeal while also a thoughtful gift, it
would be a delight for any recipient to open on Christmas
day. With Paddington’s always charming and matter-of-fact
tone, some of his best aphorisms have been repurposed and
delivered on to the page, to bring the joy of How to be More
Paddington.
Divided into chapters that range from “Being Friendly” to
“Being Positive,” some of Paddington’s most notable quotes
adorn the pages, from snippets of conversations with Aunt
Lucy, to what it truly means to be a bear. Peggy Fortnum’s
wonderful hand drawn images are a particular highlight, whether it is the delicate use of watercolour or
the classic monochrome strokes. Although it may be the kind of book you may flip through from time to
time, it does not lessen its worth as a delightful addition to any booklover’s shelf.

The Betrayals
Bridget Collins
£14.99 RRP

“The Betrayals is in part a book about the joy we find in our
playmates, in moments of shared humour or creativity, in seeing
and being seen.” – Bridget Collins
Bridget Collins is fast becoming one of my favourite authors of all time. Her first adult book, The Binding,
was a bewitching display of Collins’ talent which was always going to be hard to follow. The Betrayals
matches the beauty of its predecessor completely. Both wholly singular stories, Collins is a master of
writing fiction that is both unsettling and captivating.
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The Betrayals is an all-encompassing story about how politics, love and art come together.
The story is told from three perspectives: Léo Martin, an exiled politician; Claire Dryden, the

first female Magister Ludi of Montverre Academy; and
the Rat, a girl transformed by time. Unwittingly, the
three are all connected not only by their pasts but
by the grand jeu, a beguiling artform that combines
performance, literature, maths, music and divinity.
Fraught with tension, Montverre Academy is under
pressure from the changing political landscape,
threatening to crack under the weight of its own history.
Léo, Claire and the Rat navigate these murky waters and
their own uncontrollable emotions, developing a tone of
melancholy. Yet, at its heart, this is a story of hope.
Collins is a master craftswoman, capturing the intimate
in dizzyingly brilliant world that defies genre. The
hardback is like a piece of art itself – the perfect gift for
anyone searching for enchanting fiction this Christmas.

Hercule Poirot’s Christmas
Agatha Christie
£8.99
Despite being published in 1938, Agatha Christie’s masterful Hercule Poirot’s Christmas is just as
vigorously enthusiastic and engaging when read in 2020. HarperCollins’ stunning and striking cover
will undoubtedly appeal to hardcore Christie fans and new readers alike.
In Christie’s venerated Christmas novel, the holidays are anything but merry when a family reunion
is spoiled by a violent murder. Simeon Lee, a rich, difficult old man, as typical of many of Christie’s
murder victims, has invited his children home for the holidays. Instead of hoping for a reconciliation
before he passes on, Lee plays wicked tricks on the people who hope to inherit his fortune. His
game, of course, backfires, leaving the police with a house full of suspects and a locked room
mystery on their hands.
The characters are a mix of good and ghastly, and red
herrings abound as Poirot painstakingly picks apart the
suspects’ half-truths and lies. Hercule Poirot is perhaps more
subdued in this festive tale, but his character still delights. It
is especially worth revisiting this classic character now, as
2021 will see the release of Kenneth Branagh’s Death of the
Nile.
Despite the festive backdrop, Hercule Poirot’s Christmas is
no less an example of Christie’s skill, charm and wit, and the
perfect Christmas read:

“There is something here – some
violence...” He stopped a minute, then
went on: “Yes that is it – violence…
And blood – an insistence on blood…
There is – how shall I put it? – There is
too much blood.”
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A DAY IN THE LIFE
OF A BOOKSELLER
AT CHRISTMAS

How does your day usually start?
What happens in the store before
doors open up to customers?
Molly: Mornings consist of making sure the shop
is all set up for the day, making sure everywhere
is tidy and that as much stock is out as possible.
As a children’s bookseller, I make sure that the
children’s section is topped up and ready to go
before doors open.
Amy: We usually come in an hour before the doors
open and print out the slips for the online orders
we received through the night. We pick the books
for these orders to reserve them. Then we usually
continue with any tasks from the previous day
(shelving stock, tidying up, filling any gaps, etc.)

Okay, doors are open. Have you
noticed that it’s been particularly
busy this December? Or has the
pandemic meant that more people
have stayed away from the store?
Molly: This is my second Christmas at Waterstones
and it’s not as busy as I remember it being last year.
I work in a shopping centre so I think people are
more wary because of the amount of people under
one roof. But as we get closer to Christmas it’s
becoming increasingly busier.
Amy: So busy. Christmas week is usually the
busiest week of the year but when we reopened on
the 2 December it felt more like the 22nd!

There’s been a big push this year to
order books online, has this had an
impact on your daily routine?
Molly: We have had a lot of click and collect orders
placed online for collection, so we spend time
getting these ready and contacting customers
about their orders.

This week we interviewed Molly and
Amy, two Christmas elves (otherwise
known as booksellers), who are working
hard to help you give the gift of books
this Christmas.
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Molly’s Twitter and Instagram @molly_yarwood
Amy’s Twitter and Instagram @pagesofquinn

Amy: In my store, we also fulfil online orders placed
on our website and ship them out to people’s
homes. This year the numbers are much, much
higher than usual. Throughout the day, there will be
a handful of people picking orders straight off the
shelves to be sent out.

Have you noticed any books surging
in popularityahead ofChristmas?
Molly: Definitely! The Thursday Murder Club by
Richard Osman has been flying out, as well as
Barack Obama’s autobiography and Hamnet by
Maggie O’Farrell. For children’s books, Code Name
Bananas has been the most popular choice.

Amy: The Book of Hopes, The Lost Words and Tiger,
Tiger, Burning Bright for kids. The Vanishing Half by
Brit Bennett and Lockdown by Peter May.

Any 2021 releases you’re really
excited for?
Molly: I just found out about Starling Days by
Rowan Hisayo Buchanan which sounds like a really
poetic read. Everyone is talking about Luster by
Raven Leilani – I think this will be a really popular
title as well. I’m most excited about those two.
Amy: Malibu Rising by Taylor Jenkins Reid and Jade
Legacy by Fonda Lee are my two most anticipated.

Is there anything in your routine that
is vastly different during the lead up
to Christmas?
Molly: The routine itself doesn’t differ massively,
our to-do lists just become a little bit longer.
Customers buy more, which of course means stock
needs replenishing more often. And lots more
tidying!
Amy: I think because Christmas preparation starts
late September/early October it felt like we had
already put a lot of things in place before the
second lockdown.

What is your favourite thing about
working in a bookshop at Christmas?
Molly: My favourite thing about bookselling allyear-round is giving recommendations. I love when
customers ask about which books they should buy
as gifts around Christmas.
Amy: The customers, definitely. I started as a
Christmas temp, and I’m reminded every year why
I wanted to work in
a bookshop in the
first place.

Another day
done! How do
you unwind?
Molly: Usually
reading. I’m
enjoying poetry
at the minute – or
watching a TV
show!
Amy: Believe it or
not – reading!
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Goodreads for
Kids (but Better):
An Interview with
Toppsta Founder,
Georgina Atwell

“

In November we caught up
with Georgina Atwell, founder
of Toppsta. Toppsta aims to
help children find books they’ll love.
Like Goodreads for kids (but better),
their website allows children to
review the books they’ve read and to
see what others have recommended.
Toppsta also has a wide reach across
Facebook and other social media
platforms where they run giveaways
and share great titles with parents,
teachers and librarians.
How did you come up with the idea for
Toppsta?
I was made redundant on my first maternity leave
back in 2008. I knew that I always wanted to run
my own business, but I had absolutely no idea
what it would be. When my son was about ten
months old, we went to visit some friends and I
realised that, unless you’ve got kids of the same
age, you have no idea what a ten-month-old is
interested in. So, originally, [Toppsta] was a books
and toys website. I started setting it up and then
I got a call from Apple. I had turned down a job
there a few years previously but had said to them
if you ever have an eBook store please call me,
thinking nobody actually follows up on that. What
really appealed to me though was the editorial
control – there’s no paid-for placement on iTunes.
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It’s all editorial choice and that was so liberating. I
just thought I’ve got to give it a go or I’m going to
regret it.
I had four fantastic years there. I was the single
point of contact for every single UK publisher
which was something else because I know
the Kindle team is considerably bigger. It was
certainly a demanding job and it became clear
that it was very much full-time in the office or
that’s it basically.
And so I thought now’s probably the right time to
go back to [Toppsta] and give it a try. For me, it
ticks so many boxes – yes, it’s about literacy but
we don’t do it in a worthy way. It’s all about having

fun, about the excitement of getting a book in the
post, knowing that your opinion matters, of seeing
that opinion published on a website, sharing it at
school. But also, for me personally, I get to do it
around the kids and I still get to work with all the
UK publishers.

How did Toppsta grow from that initial idea?
I literally finished on the Friday [at Apple] and
started on the Monday, picked up the phone and
said, “It’s me again. I know your list really well,
and I think there’s a piece missing. You’ve got
the sales piece but you’re very reliant on retail
marketing and that’s a very small shop front.” If
you think about how much variety there is from
a baby to an eighteen-year-old, for kids’ books it
just doesn’t work. And I know that people want
recommendations, but it was also difficult for
retailers to provide that editorial curation.
I’d watched with interest the indie authors in
eBooks do the most incredible, sustained social
media campaigns. They were just on Facebook
and Twitter, talking about their books, doing
giveaways, having promotions with multiple links
to retailers. It was really agnostic. So I spent a
year on Facebook really listening. I’m a big fan of
the cheap start-up – you come in with an idea,
it’s very basic, and you say to your customer:
“What do you like? What do you not like?” I
really understood they wanted things like, “Was
there anything to be worried about in the book?”
They wanted to know what books children of

the same age were enjoying, they wanted to
have curated lists, they wanted to share their
opinions with each other and they wanted it
really to be more than a blog. A blog was a very
linear process of what’s being
reviewed this week and they
were looking for something
a bit more like a John Lewis
e-commerce where you
could filter by genre or
age of child or when it
was published or school
subjects. So that year
was really my R&D year,
collecting information to
then create a website.
The industry was on
Twitter, but the parents
were on Facebook, so
we really focused on
Facebook. Now, on
Twitter, we have upped
our presence there because
there are a lot of teachers and they’re fantastic.
Different kinds of books work on Facebook vs.
Twitter vs. the website, so we have to pitch
carefully. The website is really where we get
engagement with kids. And what we do when
we work with a publisher is ask them, “Who are
you targeting?” and then we would adapt the
campaign depending on those objectives.

What do you think the impact of Covid
has been on Toppsta and on children’s
books and their engagement with
reading?
I think parents have really
enjoyed choosing and
reading children’s books.
This time last year we
were saying we have
65,000 people coming to
the website every month
and that’s now 165,000.
We were growing before
lockdown but definitely
this year it’s just absolutely
spiralled. I’m very grateful.
Our traffic is up more
than 100%, our newsletter
subscribers have increased
substantially – I think 50% or so –
and engagement on social media
is up, too.
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But I know we are reaching beyond what we
might call ‘traditional readers’ as 90% of our
community are outside London and that’s really
important to me. These are often communities
where the schools have lost their libraries,
and parents and teachers are keen to keep
children reading but don’t know where to go
for recommendations. I honestly think there’s
no better recommendation than from another
child, and it’s amazing to see Toppsta becoming
the place for peer-to-peer recommendations.
But, absolutely, this time last year we were
getting forty to fifty new reviews every day,
now we’re getting ninety to one hundred.
Children are reading more; they’re sharing
their recommendations more. I think the kids’
reviews are just the most important. We all
think our opinions matter, but they don’t really.
It’s the kids. And it’s so interesting what they
enjoy – stuff that I don’t think is picked up in the
adult media.
We don’t really promote the bestsellers;
they have much bigger campaigns that are
in multimedia and on TV. We’re not in that
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field. We are able to help give promotion to the
midlists, the debut authors and the series, and all
those parts of the children’s lists that I think are
really hard to find a promotional place for. But we
have a reading community who are desperate for
recommendations.
We have a lot of submissions for picture books,
but actually it’s that stage after picture books
where parents have the most questions. And
there’s where we really want to be able to help,
to say these are the books your child could start
reading – you know, start with Claude, then move
onto Horrid Henry, etc. But equally, don’t be
restricted in terms of what you’re reading to the
child. You can stretch them and let them sit back
and lap up Malamander and just enjoy the tale
for what it is. Their reading won’t be advanced
enough for that, but their innate sense of wonder
and curiosity will be, so we help them at that fork
and what you see later on is that it comes back
together again. Their reading and what they’re
listening to is one and the same.

Is there a project that you’re particularly
enjoying working on at the moment?
We have a reading record we create, and that’s
something that Key Stage 1 and Key Stage 2
children take between home and school for
several months and they record the books that
they’re reading, including any new words and
which page they’re up to. We send 30,000 copies
of that for free to schools and we get a lot of
press for that. These schools rely on it, and a lot
of them came back and said now we can use the
budget for buying books and we’ve looked at
recommendations in the reading record, so
that’s very important to me. It really is part
and parcel of what we do. We have a social
goal at the heart of the business. We’re not
a literary organisation, we’re not a charity,
but at the same time that is what we’re
doing in many ways and to be able to
do that funded by many other projects
throughout the year is something I’d like
to be able to continue doing, Covid or
not.

Do you have a favourite children’s book?
I actually have lots because, first of all, I like
variety so there are things like Peepo, which, for
me, was the book I read every night to both my
children from the day they were born. I love the
lilting rhythm of it. We can all recite it by heart,
and I’ve still got my original copy. But I’ve also
loved The Hate U Give. Actually, I think that should
be essential reading in secondary schools in
the same way that I think The Boy at the Back of
the Class should be essential reading in primary
schools – and possibly all adults all over the
world, so it’s very hard. I can’t pick one. That is the
joy of publishing, there are a lot of books.
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A Christmas Carol by Charles
Dickens

IT’S BEGINNING
TO LOOK A
LOT LIKE
CHRISTMAS!
Christmas Cl assics
With the festive season upon
us, what better way to avoid
the cold weather than to spend
some time reading a really
good book? Classics are a great
choice for your Christmas
reading list because, just like
the holiday itself, they provide
a sense of magic each year with
the familiarity of their stories.
Anticipating Christmas is, for
many people, just as exciting
as the day itself, and classics
such as A Christmas Carol
have become emblematic of
the festive season, and
an essential part of many
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people’s Christmas traditions.
In a year of such uncertainty,
we hope that these Christmas
classics offer some comfort and
joy. Whether you’re looking for
escapism,
the perfect
stocking
filler or
a festive
read
to help
get you
into the
Christmas
spirit, we
have the

This 1843 Christmas novella is one of the most
iconic festive stories to date. With countless
retellings the popularity continues to grow and
find its way into more family traditions. The
story follows Ebenezer Scrooge, who is visited
by three ghosts. The ghosts of Christmas past,
present and yet to come all strive to didactically
transform Scrooge from a miserable capitalist
to a generous and festive man. By revisiting
his past, taking an insight into his present and
hints at the future, allow a full redemptive
development to the ‘Bah Humbug’ Scrooge.
The purpose of Dickens writing this timeless
classic was to assert Christmas traditions in a
Victorian society, paving the way for much that
we follow today. It allowed the introduction of
Christmas trees with Queen Victoria, Christmas
carols and feasts! Cleverly, Dickens has
allegorically achieved portrayal of Christmas
through the structure of the book. Like a
Christmas carol, the book’s chapters are instead
divided into staves, allowing a memorable
story to be told and retold. A favourite Victorian
tradition was to tell ghost stories at Christmas
and with this brilliant novella, it appears the
tradition has carried on.

The Nutcracker and the Mouse King
by E. T. A. Hoffmann
When we talk about The Nutcracker, it is
normally in reference to Tchaikovsky’s beloved
ballet, which premiered in 1892. But in a year
where live ballet performances are more or less
off the table, this Christmas is the perfect time
to discover (or rediscover) the story behind the
classic ballet: The Nutcracker and the Mouse
King by E. T. A. Hoffmann. In this original tale,
Hoffmann follows a young girl named Marie
Stahlbaum and the magical nutcracker as
they fight alongside toy soldiers in the battle
against the frightening, seven-headed Mouse
King. Within this narrative, Hoffmann embeds
a secondary tale about Princess Pirlipat and
the Queen of the Mice, which is conveyed to
Marie in the form of a fairytale by her godfather,
Drosselmeyer. Marie’s and Pirlipat’s narratives
are intertwined, and ultimately the story
confronts readers with a moral lesson about not
judging a person by their appearance.

Hoffmann’s original story has inspired countless
retellings and adaptations, perhaps the most
famous being Alexandre Dumas’ version,
which sees the Marie character rechristened
as Clara. It was Dumas’ take on the story which
Tchaikovsky adapted into the famous ballet so
many of us are now familiar with.

Letters from Father Christmas by
J.R.R Tolkien
Although it is not what he is primarily known
for, Tolkien’s Letters from Father Christmas is a
wonderful Christmassy read and the perfect
classic for this time of year. Written between
1920 and 1943, this magical book is a collection
of letters written by Tolkien for his children from
the point of view of Father Christmas or one of
his helpers. It was originally published as The
Father Christmas Letters and released after
Tolkien’s death.
The letters
tell of the
adventures
of Father
Christmas,
his helpers,
and the North
Polar Bear. The
stories are full
of whimsical
descriptions of
the fireworks
that created
the northern
lights and of
battles with
goblins. A
seasonal gift
of imagination,
Letters from
Father Christmas also gives an insight into
some of the ideas that Tolkien later developed
into The Lord of the Rings and The Hobbit.
Letters from Father Christmas is a wonderful
introduction to Tolkien’s recognisable fantasy
and style, as well as being a classic of children’s
literature. Since its first publication,
the book continues to be produced
in varied and beautiful formats, and it
remains the perfect read at Christmas
time.
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The Giver of Stars by Jojo Moyes
The Giver of Stars is a magical story for book lovers
everywhere. Set in Depression-era rural Kentucky, it
sees five women travelling around the mountainous
region to deliver books to its residents. A fictional
tale, based on a real life project inspired by Eleanor
Roosevelt, Moyes will captivate you with beautiful
descriptions of the natural surroundings. It enchants
with its warmth and the importance it places on the
rich female friendships between its protagonists.
With the backdrop of the 1930s, it does not shy away
from the sexism and racism that was rife during this
period. Through the struggles the characters face,
the immersive plot illuminates the ability of literature
to transport, educate, and unite.

Small Pleasures by Clare Chambers

Gretchen Tilbury believes her ten-year-old daughter is a miracle – the
product of a virgin birth. For investigating reporter, Jean Swinney, the story
provides welcome relief from her own mundane existence made of writing
repetitive articles and caring for her elderly mother. But as she unpicks one
miracle, a new one emerges, one that gives Jean her chance at happiness.
But will it come at a price?
An absolute must-read, but keep your tissues close by.
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Daisy Jones & The Six by Taylor Jenkins Reid
The iconic 70s rock band Daisy Jones & The Six is a household
name in this captivating novel. Nobody knows why they split
up at the height of their popularity, and this book serves
as an exposé containing interviews with each of the band
members. Daisy Jones’ journey to stardom once she unites
with The Six seems like a match made in heaven, but it is
actually rife with tension as Daisy and the band’s lead singer
Billy Dunne challenge one another time after time. The
glamour of the music industry meets the grunge of reality as
these stars finally set the record straight.

Reason To Be Cheerful by Nina Stibbe

198 0

Get ready to be whisked away to the 80s with Nina Stibbe’s Reasons To
Be Cheerful. The novel follows teenager Lizzie Vogel as she gets a new
job in a dental practice. We watch Lizzie come of age, fall in love, and
find her footing in the real world. This book oozes with the zeitgeist of the
80s and provides some real escapism from our contemporary moment.
There’s a reason why this novel won the Comedy Women In Print Prize – it
is laugh-out-loud hilarious and completely relatable. Allow yourself to be
transported back in time and to fall in love with this wonderful, hopeful
book.

The Crow Road by Iain Banks
Banks’ second novel, The Crow Road, is a powerhouse of nostalgia.
Written mostly from the perspective of Prentice, a Glasgow
University student from a polyphonic Scottish family, the novel is full
to the brim with the aspects of 90’s life we romanticise nowadays as
a better time: boozy family parties in the Scottish Countryside, old
fashioned cars and journeys up and down the Scottish landscape
on squeaky old trains. The internet is barely a fixture in anyone’s life
in this novel, and a murder mystery aspect makes computers – and
what we’d now consider clunky, obsolete tech – an exciting new
space to delve into colourful family histories. It’s a powerful journey
into 90’s nostalgia, a book to seek refuge in as this trying year comes
to a close.

1990s

Set in 1957, Small Pleasures takes you back to the gentle world of homebaking, weekly baths, Sunday best and pre-digital obsessions, bringing the
nostalgic reminiscing of older generations to life. It is a story of duty, hope,
family and love, where emotions must be carefully managed.
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In a year we’d probably all rather forget, escaping into a past decade is the
perfect getaway. Whether you want to go all the way back to the 30s, or
you’re feeling nostalgic for the 90s, there is a world waiting for you within
these six books spanning the decades.

11/22/63 follows Jack Epping as he discovers a portal that can
take him back to the 60s, a portal that offers the chance to change
history and prevent the JFK assassination. Exploring the ‘what if’
situations of time-travel, the novel is written in effortless prose with
memorable characters you inevitably get invested in. King presents
an intricate portrait of the 60s, a time of big American cars, rock’n’roll
and beautiful fashion, while also delving into the darker aspects
– the cruel racism as doors to public spaces are labelled ‘men’,
‘women’ and ‘coloured’. In a whopping 800 pages, 11/22/63 is filled
to the brim with action, a breath of fresh-air for anyone looking for a
bit of nostalgia this time of year.

s

Throwing It Back:
Books To Span The
Decades

s

11/22/63 by Stephen King
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Upskilling for the Audio
Department
Audio publishing is growing in popularity. The
pandemic has spurred a significant increase in
audiobook sales, valued for their convenience
and accessibility, even among less traditional
book-buying groups. As a fast-moving, digitalfocused sector, it’s imperative to understand
the demands of audio roles and strive to align
your skillset accordingly. If you are organised,
proactive and have strong communication skills,
these may be the perfect roles for you!

Before starting, I didn’t fully understand how the role of an editor in the audio team differs from
editing in a print division. You don’t go through a manuscript looking for grammatical errors; instead,
it’s more focused on managing the audio process to cast the correct narrator, acquiring the right titles
and liaising with everyone to ensure the recording goes smoothly! Even at assistant level, it’s handy to
know this as you work closely with editors to support their projects.

What research could you do in preparation for an interview?
Some research on the duration of audiobook recording and how much prep an actor and producer
need to do before could be helpful! There’s a video on Penguin’s YouTube channel which provides
some nice insights, so show your knowledge of this in applications. There are various roles involved
(editors, actors, producers, proofers and an ops team) who work with our retailers

Audio Publisher

Audio Assistant

An Audio Publisher works with production,
rights, distribution, sales and editorial
departments. They come up with campaigns
and strategies for potential audiobooks
whilst overseeing a team of Audio Editors and
Assistants.

Assistants work alongside Audio
Publishers whilst hiring Actors and
external Producers to generate
innovative ways to record and launch an
audiobook.

In Conversation with Alessia De Silva, Editorial Assistant at PRH Audio
What did you wish you’d known before starting your job?
I only started listening to audiobooks and podcasts fairly recently (I’m a huge fan now!), which means
I’m not as familiar with different voices as I’d like to be. I’m keen to get involved with castings but there
are many narrators I haven’t heard of before, so I wish I’d started listening to audiobooks sooner! I also
wish that I’d worked with Excel spreadsheets more and knew my way around filtering, sorting and
VLookup, as that would have been useful.

What kind of awareness do you need to build up?
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How does an Editorial Assistant role in audio differ from a print division role?

It’s important to have an awareness of the sounds used in an audiobook – a great example
is Kay’s Anatomy by Adam Kay. Ask yourself: What effect do various sounds have on the
listener? If the audiobook is aimed at children, how do these engage them and grab their
attention? Why has a narrator been chosen [and] what difference do they make to the
listening experience?

Online Content

Podcasts

Audio Software

Audiobook Workshop: ran by a
tutor who has worked on over
300 audiobooks for UK leading
publishers.

Publishing Insight by Flavia
Morcocci: she chatted with
Louise Newton from Little,
Brown in S1 E8, discussing her
career path in audio.
Follow Flavia on
Twitter @FlamFlam91
to keep up to date!

Audible: a popular audiobook
service from Amazon. This
involves a paid subscription but
you can sign up for a free 30 day
trial.

All About Audio Digital Summit:
Bookwire’s summer panel still
has some videos available on
their YouTube channel so go
check them out!
Email events@bookwire.de with
any queries.
Skillshare: some courses
covering audio basics from an
author’s perspective include:
Audiobook Publishing Basics
and How to Record Your eBook
for Audible Success.

This Is The Author by PRH Audio:
the behind the scenes of audio
processes with names such as
Clint Edwards and Paola Ramos.
Check them out on
Twitter @PRHAudio.
For a more comprehensive list
of audio publishers, check out
Learn Out Loud.

Apple iTunes Audiobooks:
another great software where
users can purchase audiobooks.
Sales have increased since
COVID-19, with dedicated
special offers and ‘Top Free
Charts’. There has been a rise in
children’s audiobooks including
comics such as Lock and Key and
The Rise of the Dragons.
Adobe Audition: a professional
digital audio workstation where
you can edit different audio
narratives and add music.
Students and Teachers also
receive a 65% discount on
Creative Cloud. Get started
today!

That’s all from the Upskilling team for 2020 everyone!
Be sure to tune in to Issue 14 in the new year, when we will be back with
more publishing insights.
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A Moment of
Change for Readers
By Rory McNeill.

This year, as with many industries, has torn up the carpet of
publishing, forcing businesses not only to redecorate but to
remodel entirely. The benefit for publishers is that they’ve
weathered storms like this before – the financial crash in 2007
or the eBook revolution – and we’re living in the wake of those.
Meanwhile, the ‘audioboom’ is still very much underway. What’s
different this time? Readers.
People love to support the little guy. With the demise of the
high-street sadly accelerated by COVID, consumers across
businesses are always being encouraged to turn to small
and local businesses to help keep them going. This is exactly
why support for independent bookshops and independent
publishers is at an all-time high. It feels that way at least.
Of course, this goes hand in hand with growing disenchantment
with data-hoarding, tax-evading tech giants, the names of which
I’m sure you don’t need reminding. Independent publishers
are often small, hard-working teams with character, and they
generally feel more fulfilling to buy from. But while publishers
and booksellers find unity in their anti-Amazon sentiment –
knowing full well that they can’t abandon sales channels like
Amazon altogether – this same sentiment is growing among
readers. They’re searching for non-Amazon bookshops as well,
making this the perfect moment for the industry to capitalise
and shift gears.
Jeff Bezos currently has 184.4 billion USD at the time of
writing. Amazon-bashing tends to point this out, along with the
notion that he simply doesn’t ‘need’ more money. Enter viable
alternatives.
University students face huge reading lists with little
acknowledgement to the cost. On my course, many of my peers
and I turned to second-hand book sites like World of Books.
Sure, the quality of the copies varies from one to another – I
once found a note at the front of a copy of River Of Ink reading
‘Happy Birthday Charlie, I know you’ll enjoy this xx.’ But it does
the trick. At university, you need to keep up with and absorb
the reading. Sometimes, if you’re lucky, you also enjoy it.
But otherwise, you’re not too fussed what copy you get. As a
student, World of Books was perfect, with free delivery and a
massive catalogue.
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We’re all well aware of online retailer Bookshop’s entrance
into the UK in November, which was widely branded ‘sad but
necessary.’ Bookshop likes to see itself as heroic even, with the
following quote on their site: “Bookshop hopes to play Rebel

Alliance to Amazon’s Empire,” invoking one of the most famous
hero/villain combos we know. The site has helped hundreds of
independent bookshops and independent publishers deliver
their books to readers and comes at a crucial pre-Christmas
moment. The site reached over £500,000 raised for independent
bookshops in early December. This proves that while this is a
desperate moment for publishers, readers are receptive to it, too.
The Bookseller reports that booksellers have been ‘bolstered
by record sales’ since the second UK lockdown, so readers are
supporting bookshops on the high-street as well.
The fact is, Amazon has always done eCommerce exceptionally
well. Their innovation is why they’re always so many steps ahead.
But their business doesn’t need to succeed at the total expense or
monopoly of other businesses. So, for readers, sites like Bookshop
represent an alternative route to market that is more ethical. Yes,
Amazon deliveries will arrive the next day, but readers seem to be
exercising patience over convenience in order to support the little
guys online.
Now is absolutely the time to do so. Publishers are looking
desperately for ways to deliver books more sustainably. Amazon
squeezes publishers and authors of margins in exchange for a
crucial sales channel. Many publishers, if they’re able to, are
therefore selling direct from their own websites. They’re even
joining forces. Legend Times, a group of independent publishers,
launched an online bookshop in November. Could this be a
trend we see going forward? Will initiatives like the Independent
Alliance club together to launch bookshops?
With or without Bookshop, publishers will have to consider both
print and digital. There are already multiple channels available
delivering eBooks and some audiobooks as well – Net Galley
(largely for bloggers and reviewers), Glassboxx and Libro.fm (US)
to name a few. Many of these are still up-and-coming, still carving
out their place in publishing.
Among the online publishing community, support for
independent publishers is everywhere: bloggers, publications
and bookstagrammers enjoy gathering around new initiatives that
support small publishers. This year has brought around the launch
of The Publishing Post, The Indie Insider, The Publishing Profile and
more publishing-focused blogs or newsletters that exercise this
support. Among the strong community of publishing hopefuls,
these have been very well received. This energy will naturally
simmer down through the influential spheres of bloggers to
readers more and more.
If publishing has a problem, it is looking for the answer. But so are
readers. Unlike the rise of eBooks, though, reader’s attitudes to
buying books are changing in a direction that publishers want and
expect, so this moment of change is thoroughly welcome.
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Lifestyle Gift Guide:

The Top Books to Add to Your

A

t a time of year when bookshop
shelves are brimming with new
releases, it can be hard to know
where to look for that perfect
Christmas gift for a friend or family
member. This year, to help you
navigate through the sea of brilliant
non-fiction and lifestyle books
on offer at the moment, we have
compiled a list of our top picks for
this festive season.

Christmas

Wishlist

Ottolenghi FLAVOUR
By Yotam Ottolenghi & Ixta
Belfrage (Ebury Press)

The Bookseller’s Tale
By Martin Latham (Particular
Books)

The Botanical City
By Hélèna Dove and Harry
Adès (Hoxton Mini Press)

Soaring up the cookbook charts
for good reason, Ottolenghi’s
FLAVOUR features over 100
vegetable-based recipes that
elevate the humble vegetable
to centre stage in dishes
packed with flavour, including
hasselback beetroot, portobello
steaks with butter bean mash,
and romano pepper schnitzels.

Described as being ‘part
cultural history, part literary
love letter and part reluctant
memoir’, this brilliant book
by bookseller Martin Latham
explores society’s love affair
with books, leading readers
on a literary journey through
street book stalls, radical
pamphleteers, comfort
reads, accompanied by joyful
anecdotes about bookselling,
making it the perfect pick for
bibliophiles.

This stunning hardback
from Kew Garden’s Kitchen
Manager, Hélèna Dove and
expert on London wildlife,
Harry Adès stands out
most for its intricate 18th
century botanical artwork,
but delve inside, and you
will find a treasure trove of
hidden secrets about the
plants, flowers and wildlife
growing out of the urban
landscape of the city.

GIFTS FOR BOOK LOVERS

The LIDO Guide
By Emma Pusill & Janet
Wilkinson (Unbound)

HEALTH & WELLBEING
Create Your Own Calm: A
Journal for Quieting Anxiety
By Meera Lee Patel (Michael
O’Mara Books)
After a year like 2020,
what better gift for a loved
one than this beautifully
illustrated interactive
journal from the bestselling
author of Start Where You
Are? Featuring decorative
quote pages and various
prompts, it provides a
toolkit to help you feel
motivated and calm.
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This photographic guide
celebrates the 130 community
lidos in the UK in all of their art
deco fabulousness, alongside
practical information to help
you plan your next swim or road
trip to tick off a lido from their
(very) extensive list.
Jog On: How Running Saved My
Life
By Bella Mackie (HarperCollins)
Originally released back in
2018 yet still as relevant and
brilliant as ever, Bella Mackie’s
bestselling book offers a
laugh-out-loud motivational
insight into how running helped
her through her struggles
with mental health. The
accompanying Jog On Journal,
makes for the perfect pairing to
get first-time runners reaching
for their trainers.

COOKBOOKS
Cook, Eat, Repeat: Ingredients,
Recipes and Stories
By Nigella Lawson (Chatto &
Windus)
The ideal gift for the Nigella
fans in your life: full of insights
into the inspiration behind
many of her recipes, it is shaped
around the comforting concept
of the rhythms and rituals of
cookery.
East: 120 Vegan and Vegetarian
Recipes from Bangalore to
Beijing
By Meera Sodha (Fig Tree)
The perfect present to surprise
the vegetarians and vegans in
your life, full of enticing dishes
that go beyond your standard
vegetarian fare, from sweet
potato cakes with kimchi mayo
and mushroom bao buns, to
salted miso brownies.

A Literary Christmas: An
Anthology
British Library Publishing
This festive compendium
from the British Library is full
of seasonal stories, poems,
and passages from authors
including Dickens, Pepys,
Austen and Wilde, that will
delight literature fans and
Christmas lovers alike.
Ex Libris: 100+ Books to Read and
Reread
By Michiko Kakutani (William
Collins)
Famed literary critic Michiko
Kakutani compiles a personal
selection of 100+ must-read
works of fiction, non-fiction
and poetry, accompanied by
passionate essays explaining
each choice and vibrantly
colourful illustrations of each
of the chosen books, from The
Handmaid’s Tale to The Great
Gatsby.

COFFEE TABLE BOOKS
Chanel Catwalk: The Complete
Collections
By Patrick Mauriès & Adélia
Sabatini (Thames & Hudson)
The epitome of a coffee table
book, this newly updated
edition of the best-selling
Chanel Catwalk is the first
book to list every collection
ever created by Karl Lagerfeld
within a single volume. Full of
biographical details and notes
on the influences behind each
collection, positioned next
to carefully curated catwalk
images, this book is a fashion
lover’s dream.

Bold British Design: Modern
Living Spaces to Inspire
Fearlessness and Creativity
By Emilio Pimentel-Reid &
Sarah Hogan (Quadrille)
Nothing says a coffee
table read quite like a
home decor book and Bold
British Design’s striking
cover would add a touch
of class to any coffee
table. Weaving together
interviews showcasing
the homes of twenty-one
British interior designers
with insights into Britain’s
interior design history,
alongside inspiring images
from photographer Sarah
Hogan, this book is bound
to impress the next time
someone stops by for a
coffee.
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Pink Ladoo and Publishing:
A Quick Conversation with
Raj Kaur Khaira
By Avneet Bains

“

Lawyer and Activist Raj Kaur
Khaira has written two books:
Stories for South Asian Supergirls
and The Night the Reindeer Saved
Christmas, along with her activist work to
fight for gender equality through The Pink
Ladoo Project. I had a quick chat with her
about how her fight for gender equality
translates into her published work.

You are the founder of The Pink Ladoo Project as
well as being a writer and lawyer. Can you tell us
more about your journey to founding the campaign?

placed on elevating women in the workplace
recently, I started to wonder what types of
negative messages might be thwarting women’s
confidence and the women’s rights efforts. This
was really the proverbial ‘light bulb moment’.
I realised that the cultural campaign was as
necessary as it had always been and there was no
time like the present.
The Pink Ladoo isn’t a new idea. There is a film by
the same name and people have sold Pink Ladoo
in the past. We chose the Pink Ladoo instead of
another sweet because it’s such a strong symbol.
It’s a ladoo, so you know it’s for a celebration,
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I kept sharing stories about amazing South Asian
women on Pink Ladoo’s social media dating back
as early as 2015. There have been a lot of books
coming out recently about inspiring women and
I thought it was time I put one together for South
Asian women. Through this book in particular, I
wanted South Asian women to realise their power
and to know that there are scores of outcomes
that are possible for them that drastically differ
to the mainstream media’s depiction of people of
colour.

How did you go about choosing the fifty amazing
women to feature? Did you find any choices
challenging?
All the women featured in the book are groundbreaking in some way. They’re either the first in
their fields or rule breakers. They’re subversive
women who went against societal and cultural
expectations to achieve what they did. It was
really challenging to first select just fifty women.
We had so many on our list. After that it was
really challenging to do justice to them and fully
capture their stories in just 250 words.

Your upcoming book is called The Night the
Reindeer Saved Christmas. Can you tell us more
about it in a sentence or two?
Only female reindeer keep their antlers in winter!
The Night the Reindeer Saved Christmas is inspired
by this little-known fact.

I am the oldest of three children – my sister and
brother are ten and twelve years younger than
me respectively. My parents never treated my
sister and I differently for being girls, but it was a
different story from the community and extended
family. People reacted very badly when my sister
was born by virtue of the fact that she was a girl
and I grew up in a gender-biased community
where men and women fulfilled ‘traditional’
South-Asian gender roles. Those who broke that
mould were mocked or criticised – the double
standard was rife.
The idea for the project first came to me when
I was twelve. I was sitting at the kitchen table
with my mom packing boxes of ladoo to give out
for my brother, when I turned to her and said,
“Someone should start a trend to mark the birth
of a girl, maybe cupcakes or something.” The
idea then resurfaced when people close to me
started having daughters when I was working
in the city. Together with the emphasis being

Tell us about your writing journey. What made you
decide to write Stories for South Asian Supergirls?

Stories for South Asian Supergirls
Stories for South Asian Supergirls highlights fifty
South Asian women from Afghanistan to Pakistan,
past to present through beautifully illustrated
biographies by ten South Asian female artists.
From remarkable figures such as Noor Inayat
Khan to social media superstars like Lilly Singh,
Khaira provides a voice to a group who have
long been marginalised and underrepresented.
With 100% of author proceeds from the sales of
this book going to charities supporting women
and children, this is a great introduction to these
amazing South Asian supergirls indeed!

The Night the Reindeer Saved Christmas

and the colour pink tells you it’s a girl. We see it
as the symbol of our protest against sexism and
to be an effective symbol it has to deliver the
message instantly. The Pink Ladoo Project is the
first time it’s been done this way. We aren’t selling
them, we don’t get any money from sales. We just
wanted to encourage everyone to start a new
trend and open up the conversation on gender
equality in the process.

When a disaster strikes on Christmas Eve, Santa
Claus must find a way to deliver all his Christmas
presents. To help solve the problem, Mrs Claus
suggests that they ask the animals who live with
them at the North Pole to help save the day… But
who can help to fly Santa’s sleigh? A beautifully
illustrated Christmas tale by Kasia Nowowiejska
featuring a diverse array of characters including
a South Asian Santa and a Black Mrs Claus, this is
a perfect book with fun reindeer facts to add to
your #TBR this holiday!
You can check out Raj’s amazing work out at
www.pinkladoo.org

56

News Features
Molly Anna Chell

Publishing Projects:
Producing a
Newsletter During a
Pandemic

Katie Gough

Audrey Linton

Lucy Downer

Lucy Zeitlin

Carmel Jordan

Holly Butteriss
Kayley Stanbridge

Industry Insights:
Ringwood Publishing

Kelly Hides
Miya Elkerton

Avneet Bains
Alessia De Silva
Leyla Mehmet
Chloe Francis

A Day in the Life of
a Bookseller this
Christmas

Highlights in the
Charts: Christmas
Gifts
Hannah Beeson
Emily Simms
Alex Haywood
Robyn Hewson
Verity Stuart

Throwing it Back:
Books to Span the
Decades
Laura Jones

Emma Ferguson
Upskilling for the
Audio Department

Kate Baguley
Job Opportunities
Chloe Johnson
Jennifer Hill
Rosie Barr
Leah Bird

Lucy Lillystone
Kelly Stone
Sarah Lundy
Ellie Brady
2020 Goodreads
Choice Awards:

Going Green

Caitlin Evans

Haley Horton

Ameenah Khan

Melissa Nock

Holly Mahoney

Emma Harrison

Emma Carey

Alex Lovegrove

Looking Forward:
2021 Preview

Amy Smith

Meg Jones

Molly-Anne Yarwood

Maria Dorado
Misha Manani

Chloe Hunt

Lucy Zeitlin

Olivia Huse

Chelsea Graham

Zoe Kyle

Rosie Burgoyne

Lexie Mladenovic

Ellen Tyldesley

Genevieve Bernard

Rosie Barr

Meghan Sullivan

Managing Editor

Fine Mayer

Hollie McDevitt

Laura Taylor

Suzie Nash

Dominic Gilmour

Isabel Hassan

Bayley Cornfield

Emily D’Souza
Emma Pritchard
Jacqui Brown
Katie Simpsons

Laura Jones

Jane Link

Laura Riordan
Christmas Classics
Megan Powell
Lucy Carr
Sarah Goosem
Sophie Keefe
Blooming Great
Cover Design
Juliette Tulloch
Beth Gater

Not to be Overlooked Translator Spotlight
Alicja Baranowska

Editorial

Founder and Editorin-Chief

Annabella Costantino
Rowan Groat

Goodreads for Kids

Ways to Support
the LGBTQ+ Book
Community this
Christmas

A Moment of Change
for Readers
Rory McNeill

Chris Ogle

Georgina Atwell

Making 2021 the Year
of Opportunity

Amelia Buxton

Kevin McGowan

Nina Sood

Annabella
Constantino

Philip Ridgers

Fatima Oulha

Ella McFarlane
Sofia Brizio
Festive Events
Round-Up

Charlotte Mandell
Pink Ladoo and
Publishing: in
Conversation with Raj
Kaur Khaira

Asya Gadzheva

Avneet Bains

Vaidehi Tikekar

Rory McNeill

Stephen Alty

Molly-Anne
Yarwood

Ilaria Crysel

Lifestyle Gift Guide

Bianca Fiore

Natalie Beck

Rosie Burgoyne

Giulia Maggiori

Rosie Burgoyne

Rex Cleaver

Proofreaders

With Special
Thanks to:

Lorna Dicken

Emily PowterRobinson

Oisin Harris

Ilaria Crysel

Hannah Walker

Typesetters

Laura Hasson
Laura Jones
Stephanie White
Karen Rós

Matthew ParkinsonBennett

Amy (bookseller)
Alessia De Silva
Raj Kaur Khaira

Marouso Menegou
Katherine Harris

CONTRIBUTORS

CONTRIBUTORS

