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As someone who was looking
to get into publishing, I
always found it hard to
consistently keep up with
what was happening in the
industry. Remembering
to visit separate websites,
news sources, job portals
and keep up with changes
was quite challenging. I also
know it can be difficult to
find information, learn about
trends in the industry, or
about the specifics of roles
that are not editorial.

The Publishing Post
intends to provide all of
this information and more
to anyone wanting to learn
about, or join, the publishing
industry. We want to cover
as much as we can for those,
like us, who want to absorb
as much of the industry as
they can. The Publishing
Post is a free resource that
is encouraging, honest and
accessible to every single
person who is considering
publishing as a career.

The Publishing Post stands
by the fact that 2021 is
a time for breaking down
barriers and encouraging
diversity in the publishing
industry. Learning about
and being included in
the industry should be
for everyone.

The magazine is created
by publishing hopefuls, for
publishing hopefuls. Each
and every person who works
on the magazine each issue
is dedicated to producing
and educating fellow
hopefuls with content that is
informative and interesting.

Lastly, I just want to say
a massive thank you to
every single person who
has supported, shared and
shouted about The Publishing
Post since our first issue. On
behalf of the whole team, we
are so incredibly grateful and
could not be more proud of
the success.
Editor in Chief, Chelsea
Graham
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Jacaranda Books to Partner
with Hachette UK

Book Fairies: How Are They
Helping Debut Authors?

By Lucy D owner

By K atie G ough

Hachette UK has announced
a partnership with
independent publisher
Jacaranda Books. The
announcement comes
following the fifth anniversary
of Hachette’s Changing the
Story programme, aimed
at improving diversity and
inclusion within the industry.

I do believe in fairies, I do, I
do! Luckily, there is no need
for pixie dust, repetitive
chants or clapping to keep
these fairies alive. Since
March 2017, Book Fairies
have been a group of 9,000
people sharing books in over
one hundred countries. Book
Fairies share their beloved
books with people by adding
a Book Fairy sticker on the
cover and then leaving it in a
hiding spot, to be found by a
book lover.

Announcing the news
on their LinkedIn page,
Hachette UK stated, “we’re
proud to announce a new
partnership with Jacaranda
Books based on our
shared values of improving
representation and inclusion
in publishing.”
Jacaranda Books is an
award-winning independent
publisher founded in 2011
that aims to create a space
for new ideas and writers.
It is widely hailed as having
one of the most diverse
publishing lists in the UK.
It was awarded Small Press
of the Year at the British
Book Awards and shortlisted
for the Inclusion Award at
the Romantic Novelists’
Association’s Industry
Awards 2020.
One of Jacaranda’s
pioneering publishing
achievements was the

#Twentyin2020 series, which
saw it become the first
ever UK publishing house
to publish twenty books by
Black British writers in a
year. The list itself is home
to critically acclaimed works
such as L
 OTE by Shola von
Reinhold and A re We Home
Yet? by Katy Massey.
The partnership is the first of
its kind for Hachette. In their
statement on LinkedIn they
announced that they “hope
it will become a blueprint
for how large and small
publishers can work together
to reach more readers.”
Hachette UK will provide
sales and distribution
support to Jacaranda by
helping to expand the reach
of its titles. Jacaranda will
also be working closely with
Hachette UK’s Quercus
division, as Quercus now
sells foreign rights to the
indie’s list.
Valerie Brandes, CEO and
Founder at Jacaranda Books,
stated of the partnership:
“We’re hugely excited to
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be embarking on this new
chapter for Jacaranda Books.
These are extraordinary
times; there have been many
challenges and there have
also been stories of survival
and resilience that have
offered inspiration and hope.
“As we look forward to
our society opening up
again, we see relationships
reuniting and some forging
anew. It is with this spirit
of collaboration and
connection that we enter
into this partnership with
Hachette UK for a multi-year
deal spanning sales and
distribution.”
This pioneering new
partnership is one of the
first of its kind in the UK
between a long-standing
global publishing house
and a recently founded
independent publisher.
The hope is that this
partnership will pave the
way for a more collaborative
approach between large
publishing houses and indies
in the future.

#LWBookFairies has been
their biggest campaign to
date, recruiting none other
than Emma Watson, who
portrayed Meg March in the
2019 adaptation of L ittle
Women. In the effort to hide
2,000 copies of the novel,
122 editions were hidden in
celebration of the film. Each
had a unique, handwritten
note that shares Watson’s
enjoyment of being in the
film and the hopes that the
finder will enjoy the book.
Chief book fairy Cordelia
Oxley was delighted by the
reaction in the UK. Books
have covered Oxford,
Glasgow, Edinburgh,
Bradford, Plymouth, Bangor
(Northern Ireland), Royal
Tunbridge Wells and Leeds.

They have also spread as far
afield as the US, with fairies
in New York and California,
and even across countries
such as Germany, Australia,
Hong Kong and South Africa.
Since then, 250,000 books
have been distributed
and the hashtag
#IBelieveInBookFairies has
been used over 90,000
times. The organisation
has most recently taken to
helping debut authors by
hiding 500 books in public
spaces over the weekend
of 10 April. Working with
publishers such as Merky
Books, HarperCollins,
Headline and Little Tiger,
fairies will distribute titles
under their campaign
#DebutBookFairies.

my last Book Fairy drop of
the day was left where all
could see.”

This debut authors campaign
amassed over 638 posts,
with Emma Gannon’s O live
seeing a lot of publicity upon
its release. On Instagram,
Georgette Benjamin shared
the tale of their work at
Bristol Farms: “That famous
#BristolFarms chocolate
chip cookie was calling my
name and lo and behold
what should capture my eye,
right next to the bakery... an
#OliveBar so it was kismet,

The Little Library
in the Hedge (@
thelittlelibraryinthehedge)
has also been a soughtout spot for fairies from
Book Fairies Glasgow (@
bookfairies_glasgow), with
a copy of H
 ow to Be a Hero
by Cat Weldon. All the way
across the Atlantic, Elise
Esteves (@ms.pricklepants)
hid their copy of L
 ost in
Paris by Elizabeth Thompson
on the Santa Monica pier.
The official Book Fairies
accounts can be found at
@bookfairiesworldwide
on Instagram and @the_
bookfairies on Twitter. So,
where will you hide yours?
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Bookshop.org Set to Offset all
UK Book Retailers’ Delivery
Emissions This Earth Day
By Carmel Jordan
Bookshop.org marked Earth
Day on 22 April by offsetting
the carbon emissions of all
home deliveries of books
across the UK for one day,
including those of rival sites.
The online bookshop – which
supports local, independent
bookstores – pledged to
buy the offsets of every
UK delivery of books,
including those made by
booksellers not currently
on the Bookshop.org site.
The independent online
bookshop hopes that by
offsetting not just their own
carbon footprint, but that
of others, they will inspire
more retailers into
environmental action.

of books. Through Twitter,
Mark Thornton, Bookshop
Partnership Manager for
Bookshop.org, expressed
that “carbon offsetting is
not a panacea but it is a
powerful signal, it’s tangible
action and it’s a start.
Looking forward to kicking
on from here in terms of
sustainability.”
Recently, Bookshop.org also
achieved a carbon neutral
certification, certifying
that every single book
delivery made through
Bookshop.org in the UK is
now carbon neutral. This also
comes at no extra cost to
customers or booksellers.

The Carbon Cost of
Book Transportation
The move also highlighted
the impact books and the
wider publishing industry
have on carbon emissions.
This comes not only from
the way books are produced,
using sustainable paper, but
also, as Bookshop.org states,
through the transportation
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Bookshop.
org Supports
Sustainability Projects
Bookshop.org is also
taking action to become a
sustainable book retailer by
supporting projects including
British Woodland Creation,
which supports tree planting
projects in Northern
England and Scotland, and
the Burgos Wind Project in
the Philippines. In recent
years there have been many
initiatives – mainly by book
publishers – to move towards
sustainable raw materials
with the combination of
print on demand technology.
However, the transportation

and delivery of books is
still eating into the book
industry’s carbon footprint.

to help identify and offset
their environmental impact
for 2021 and beyond.”

contribute a significant
amount to their total carbon
footprint.”

Carbon Offsetting

He added: “Carbon offsetting
is a simple and affordable
way to reverse your impact
on climate change for
emissions that cannot be
removed completely – and in
the case of Bookshop UK and
online retailers, deliveries

Committing to offset all book
retailers’ delivery emissions
is an incredible feat by
Bookshop.org. We hope
that this inspires others in
the book industry to do the
same, not just on Earth Day,
but permanently.

In an interview with The
Bookseller, James Poynter,
director at Carbon Neutral
Britain, said: “Carbon
Neutral Britain is proud to be
partners with Bookshop UK,

Facebook Announces

New Publishing Platform
By Molly A nna Chell
It was announced last month
that social media giant,
Facebook, has plans to
launch a new platform for
writers to share their content,
offering ways for them to
earn money from their work
through subscriptions.
Initially to be rolled out
in the US, it will include
several different features
to aid writers, such as a
discoverability tool that will
assist users with finding new
content. Writers signing up
to the platform will
also have the option of
creating websites and
newsletters through a free
self-publishing tool.

following. In a blog post,
Campbell Brown, Facebook’s
Vice President of global news
partnerships, and Anthea
Watson Strong, Product
Manager for News, said:
“A large part of this initiative
is aimed at supporting
independent local journalists
who are often the lone voice
covering a given community.”
The information that has
been released about the
new platform so far suggests
that it is primarily aimed
at journalists, but it will be
interesting to see how indie
authors adapt to the platform
and take advantage of
its features.

As well as writers, the new
platform is also intended
to provide a place where
journalists can grow their

Facebook is already an
important tool for many selfpublished and indie authors
and this new initiative may

help them to grow their
followers and sales. It is
unlikely that Facebook’s new
venture will pose a serious
threat to the dominance
enjoyed by Amazon in the
self-publishing sphere,
but it marks an interesting
moment. The increasing
involvement of social media
companies in publishing
poses an important question.
With Facebook offering
access to thousands of
potential readers, will more
writers choose alternative
ways to have their content
published? It is too early to
assess the impact of the new
platform on the industry,
but if these plans go ahead,
it will increase the range of
options open to writers and
help them take more control
of their work.
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collection. Amazon’s Audible
and Apple’s Apple Books
currently dominate the
audiobook market. However,
Spotify aren’t only a music
service for their customers;
an increased focus on
podcasts has proved
successful, with the company
reporting a 108% year-onyear increase in podcast
listeners (September 2020).
Now, imagine being able
to listen to your favourite
album, favourite podcast
and favourite book all on one
app? Spotify is an audiobook
provider to watch very
closely...

Digital or Physical?

The Use of Paperbacks, Audiobooks
and eBooks During the Pandemic

By Charlotte Hegley

12 April 2021 saw the reopening of bookshops in
England after a three month
national lockdown. For all
book lovers, this was a very
welcome change!
Against all of the odds,
more than two hundred
million print books were
sold in the United Kingdom
in 2020 alone, according to
official book sales monitor
Nielsen BookScan despite
the closure of bookshops
during three national
lockdowns between 23
March to 15 June 2020, 5
November to 2 December
2020 and 6 January to 12
April 2021 (approximately
seven months!). Not only
this, but the number of
independent bookshops in
the United Kingdom and
Ireland continued to rise for
the fourth consecutive year
running.

Whilst Bookshop.org,
an online retailer set up
to support independent
bookshops, raised over a
million pounds since its
conception in November
2020. See our last issue
for a round-up of some of
our favourite independent
bookshops around the
country. According to
Amazon, the bestselling
paperback of 2020 was
Charlie Mackesy’s illustrated
book T
 he Boy, The Mole, The
Fox and The Horse.
On the other side of the
publishing park, so to
speak, are audiobooks. The
pandemic has led more
readers to consider and
use audiobooks for the first
time, further enabling them
to continue to be the fastest
growing format within the
publishing industry. Further,
more than 120,000 people
across the country joined
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local libraries in order to
access their digital resources
after the first lockdown on
23 March 2020, a 600%
increase on the year before,
as reported by the BBC.
According to Audible, George
R. R. Martin’s A Game of
Thrones is still one of their
best-selling audiobooks.
Publishing houses, including
HarperCollins, Macmillan,
Penguin Random House
and Simon & Schuster had
begun to invest more in
their audiobook lists and
speakers, even before the
pandemic hit. This often
took the form of investing
more in studio spaces,
celebrities narrating
the books or marketing
campaigns. Spotify, the
beast of the music world,
more recently joined the
competition and 2020 saw
the streaming company add
more titles to its audiobook

eBooks are books you can
read online, for instance
on a laptop or iPad, whilst
audiobooks are books you
listen to, typically through
a mobile phone device.
eBooks also had a successful
year, with sales up 15.2%
according to the Association
of American Publishers.
This is in stark contrast to
the years preceding the
pandemic, which saw eBook
sales declining for the last six
years, since peak sales
in 2014.
Last year has made us
realise, if any one of us had
yet to catch up, just how
valuable the digital market is
and will continue to be, with
digital formats coming to the
fore across all sectors: trade,
education, scientific and
academic publishing. The
move towards digital has its
environmental advantages,
with the production of books
and newspapers in the US
requiring the harvesting
of more than one hundred

million trees. However,
producing one e-reader uses
up to 70 gallons of water
and produces a lot of waste
which is dumped in landfills.
Whilst buying second-hand
books is a great alternative
for those who cannot afford
or access brand new copies,
borrowing from your local
library is a great sustainable
and free alternative that also
ensures authors receive their
public lending right, a fee
they are paid each time
someone borrows their book.
The government also
scrapped the “reading tax”
in May 2020 (a 20% VAT
charge on digital titles),
which put them on equal
footing with physical books.
Amazon is conquering the
world of eBooks in addition
to audio, with Kindle
remaining the most popular
service.
The weekly reading stats for
2020 are in, according to
Nielsen BookScan:
Print: 39%, Audiobook: 34
and eBooks: 27%
Print is still leading the
way, but only just! If we
consider music as a parallel
to publishing in terms of the
technological shifts, we have
to remember we went from
MP3s to iPods in just under
eight years, yet cassette
sales were their highest last
year since 2003! In twenty
years, the publishing
industry will be as different
from 2020 as 2020 is from
2000, and we’re very much
ready for the ride...
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Commemorating the ‘Ends’:
a review of Poor by Caleb Femi
(Penguin Press, November 2020)
By O isin Harris
Poor is Caleb Femi’s
debut poetry collection
and includes his original
photography, wonderfully
framing this emotive tableau
of Peckham’s often maligned
community. Caleb Femi is a
poet, a director and a former
schoolteacher who was the
Young Peoples’ Laureate
for London between 2016
and 2018. Poor depicts life
in London’s north Peckham
estate and pays tribute to
them. Femi’s poems explore
how an environment affects,
impedes, kills, shapes, and
strengthens its inhabitants.
His poems relay the emotions
connected with growing up
in such a place, but also
how this belonging impacts
how others see and interact
with you. In an interview
with Robert Kazandjian for
Complex UK, Femi spoke
on the desire for archiving
a whole community of
people and on intertextuality
to “immortalise a group
of people who were
extraordinary and who
contributed to the history

of Black Britain, not even
just Black Britain, but Britain
in general.” In ‘Trauma Is a
Warm Bath’:
‘Just ask the boy writing this
poem / Who feels like death
is a party / All his friends
were invited to but him’
We witness poetry as
incantation and a coping
mechanism. Tinged with
great sadness, Femi’s words
capture the intensity of grief.
We see astoundingly moronic
police discrimination in
Thirteen:
‘You fit the description of
a man? – You’ll laugh. /
Thirteen, you’ll tell him:
you’re thirteen.’
Femi’s words allow the
nuances and potentialities
of concrete as a grey area
to ‘poor’ out of itself and
materialise as facets of
everyday Peckham life.
Potentiality is a recurring
motif. Contrasting views
of this community and its
spirit begins to emerge in ‘A
Designer Talks of a Home’ /
‘A Resident Talks of Home’.
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Femi’s subtle distinction
between ‘a home’ and
‘home’ begins a questioning
of council estate design.
There’s a threading notion
of man-made vs natural,
of nature vs nurture, of
blossoming images and
agricultural sowing and
reaping. This key metaphor
of abundant agriculture
reshapes our generally
accepted vision of inner-city
council estates.
Along with metaphors from
the natural world Femi
questions evolution and
whether the ways this world
is viewed and depicted by
the media as monolithic
is the way things are. The
poetry in this collection
brilliantly dissects such
themes as intersections of
class, race, violence, pain,
grief, policing, gentrification,
brotherhood/camaraderie,
joy and music. These poems
also illustrate Femi’s aim in
commemorating Peckham.
His poetry loosens these
concrete encased narratives
out of their solid, set-in
stone perimeters. His own
evolution, how children turn
into youths, how innocence

turns into rage, is masterfully
explored. Yet, for all that
anger and frustration, Femi’s
debut is peppered with
moments of glistening, pure
unfiltered joy that recalibrate
how we can view a council
estate’s inhabitants.
This localised context
contrasts with the accepted
narrative about poor people
in the UK and council
estates that, according to
mainstream media, exist
outside of universal human
truths. In poems like how
‘Here Too Spring Comes to
Us with Open Arms’ and ‘The
Story Of Shirland Massive’,
Femi mines the pubescent
energy of youth and the
wonders of childhood for
their tenacity and courage of
imagination:

fiery, full of warmth,
incredible tenderness and
love for an environment too
often vilified and too rarely
given a platform to express
itself free of bias. These
poems are excavations of
how poverty scalpels daily
reality, how it seeps into the
very way you have of viewing
events and of being viewed.
In ‘Coping’, Femi breaks
down how certain behaviours
are just coping mechanisms
in the face of adversity:

‘A boy who takes pain like a
stone and imagines / Stars
hanging in the night sky like
meditating monks…’

‘Maybe an estate, tall as it is,
/ Is the half-buried femur of a
dead god, / And the blue light
of dawn.’

These poems recalibrate
our perspective of innercity areas. This collection is
as rugged and tough as the
concrete it extrapolates from.
Femi’s words are passionate,

Femi’s mythologizing of the
estate and its traumas is also
a cause for celebrating it as
a living space where lives
that matter are played out
like in any non-demonised

environment. Femi’s use of
the femur imagery echoes
the anthropologist Margaret
Mead’s explanation of how
the first sign of civilization
in an ancient culture was a
femur that had been broken
and then healed. She stated
how a broken femur that
has healed is evidence that
someone has taken time to
stay with the one who fell,
has bound up the wound,
has carried the person to
safety and has tended the
person through recovery. In
many ways, Femi’s poems
are just that, a love letter
and evidence of a culture
and its myriad facets which
this collection rightfully
chronicles.
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Industry Insights:
Federica Fiorillo
How did you get
into publishing? Did
you always want to
work in marketing
and, specifically, in
education?

By Avneet Bains , L eyla
Mehmet, Chloe Francis and
A lessia D e Silva
In this issue, we spoke
to Federica Fiorillo to
learn about her role as an
International Marketing
Assistant at Macmillan
Education and as a Digital
Content Officer for SYP
(the Society of Young
Publishers)...

I’ve always wanted to be part
of the industry as it plays
a major part in giving kids
and teenagers (like I was)
the chance to escape, grow
and feel less lonely through
the written word. I studied
Classics and Philology in
Italy on a scholarship. Whilst
there, I spent a lot of time
in academia, researching
and working as a private
teacher to sustain myself.
When I moved to Scotland
in 2018 to get an MLitt in
Publishing at Stirling, I found
a job as a part-time teacher
and this gave me invaluable
experience which helped me
to land my job at Macmillan
Education. I did know that
marketing was, along with
rights, the sector I was most
interested in because I’m a
people person. Putting my
education expertise into
practice as well was, in a
way, the perfect storm: I’d
done dozens of interviews by
the time I got the one with
Macmillan Education, but it
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was this last one that made
me think “Oh, that’s what I
truly want to do.”

Tell us more about
your role as an
International
Marketing Assistant.
What does your typical
day look like, if there
is such a thing?
I work within the global
marketing team, whose
function is to both support
and coordinate all the
activities of the local
marketing teams based
all around the world. This
means that, on a daily basis,
I get queries from marketing
and sales teams based in
several different countries.
I do my best to support
the creation and delivery
of promotional campaigns
that cater to teachers from
Russia to Mexico. Thanks
to this, I learned a lot about
cultures and education in
very different countries,
and that’s what I love the
most about my job. My main
activity is coordinating and
co-hosting our webinar
programme. This ranges from
preparing the promotional
slides to include in the talks,

training speakers how to use
different platforms to deliver
their sessions and interacting
with the thousands of
teachers who attend the
events, both during and after
the webinars. I also support
the Teacher Training and
Author Engagement function,
which involves a lot of author
support and stakeholder
management. Lastly, I was
lucky enough to be heavily
involved in the launch of
a research programme
called Insights Index. This
programme granted me a lot
of training in market research
and I gained a deeper
knowledge of teachers’
needs and challenges. I
absolutely adored it.

from one another. I’m lucky
because I’m very empathetic,
so I can usually read a room
pretty easily. I’d say that,
generally, being yourself is
always the best card you
can play in these cases. This
also helps a lot when, from
my very junior perspective,
I have to interact with much
more senior positions. In
this case, I was surprised
by how much a little thing
such as explaining what the
greater picture is, and why
you’re asking what you’re
asking helps. People are so
motivated when you tell them
how that boring task you’re
asking them to do will turn
into something much bigger
and useful.

Has there been
anything you’ve found
particularly challenging
about your role? Is
there anything that has
surprised you?

What advice would
you have for publishing
hopefuls who would
specifically like to
go into marketing
or specialise in
education?

I think the biggest challenge
is also the most stimulating
one for me, that is: producing
assets and keeping a tone
during the webinars which
appeals to customers that
have very different cultures,
backgrounds and habits

If you want to work in
marketing, knowing the
basics of how to use digital
tools, such as social media,
and how to measure their
performance is key. The good
news is that no one expects

you to be skilled in Google
Analytics as long as you have
the right attitude towards it;
no marketing activity is just
potentially a “successful gut
feeling” turned into beautiful
assets. It’s always about
researching how you can
place your product in your
audience’s minds and, to
do so, hard data analysis is
your best friend. Especially
with entry level roles, what
counts is your attitude. If
you’ve seen a campaign you
loved and analysed how well
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it performed compared to
others you liked in terms of
social media engagement
and media coverage
presence for example, it
doesn’t matter if you have
never seen the other side of
Facebook Analytics.
With education, thanks
to charities and, even
simply your old high school
teachers’ contacts, it’s very
easy to acquire practice
volunteering or on a salary
with private schools too.
However, always remember
it takes having a certain kind
of character, as you’ll be
dealing with people in very
particular stages of their
growth, both as humans and
as professionals.

Is knowing a foreign
language useful to the
international aspect
of marketing? Do
you have any tips on
how to best convey
these skills in your
application, in relation
to the role you might
be working in?
Absolutely! A language is
the gateway to a culture,
and in the bigger picture,
being interested in learning
something new is how you
progress both on a personal
and a professional level.
Definitely put down your
language skills in your CV,
and remember that it’s
always an asset. Use the
language you know to learn

about the culture(s) linked to
it with first-hand materials,
even movies and books.
Lastly, if you’re worried about
having an accent (like I was),
address the elephant in the
room during interviews by
saying something like “you
must have heard I’m from
x country, which makes me
a great asset to address y
audience.” This shows you’re
self-aware and capitalising
on your personal features.

Can you tell us about
your role within SYP
as a Digital Content
Officer?
The Digital Content Officers
are two newly created roles
aimed at aligning all content
posted online to the SYP’s
objectives more closely,
and supporting all regional
branches in their digital
activities. Will Murano (the
other UK Digital Content
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Officer for 2021) and I are
working towards creating
best practice guidance
for content planning and
delivery, as well as channel
coordination. In 2021, we
are planning to publish more
content catering to members
who are already in their first
or second role in publishing,
as we feel that the pandemic
has slimmed the chances
entry roles have to work
towards promotions and also
the opportunity to learn from
their senior managers in
some capacity. We also want
to keep addressing the issues
of diversity and inclusivity in
the industry. We’ll soon kick
off with a series of blog posts
analysing these topics that
we’ve worked on with the
Inclusivity Officer.

How do you balance
your time between
working for Macmillan
Education and the
SYP? Are there any
challenges you face?
I’ve got better lately at
setting boundaries with
my daily job at Macmillan
Education, which means
I have a lot more time to
dedicate to my SYP role.
I usually work on my SYP
projects after 6pm or at
the weekends, but strongly
believing in what we’re
doing as a society makes it
feel more like an occasion
than anything else, and so
I usually can’t wait to log
into my SYP account and do
the work. Both the UK Chair
and Co-Chair, Tanu Shelar
and Amalia Mihailescu,
are wonderful in keeping
everyone in the loop with the
bigger picture and, as I said

above, this does wonders
in motivating me to do my
part every day. Being able
to count on Will’s expertise
is also a great learning
opportunity for me, hearing
the amazing ideas the other
Digital Content people in
the regional branches have,
along with being an active
witness of their enthusiasm,
is my strongest fuel.

What advice would you
give to anyone hoping
to apply for a role
within the SYP in the
future?

ever need support or help,
these are your people. We all
give our free time and skills
to the dream of an open and
fair industry. We all come
from different backgrounds
and experiences, so there
will always be space for
you, whoever you are. The
networking and learning will
come, but your starting point
needs to be your own will
to play your part in making
things better, however you
can. Lastly, truly enjoy the
journey – it’s so worth it.

Think of what you can bring
to the society, how your
personal journey can better
what happens in the industry
and in what capacity your
skills can benefit the SYP’s
objectives. All committees
are a lovely bunch, so reach
out and get involved. If you
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Knights Of: Why They Should Be
On Your Radar
By Shaniah Shields ,
Jia Wen Ho, Jane L ink and
L eanne Francis

If you have yet to hear of
the inspiring commercial
children’s publisher for
readers aged 5–15 making
unprecedented strides
towards diversifying
children’s books, today’s
your lucky day. Knights Of
derive their name from the
round table in Arthurian
legend which offers everyone
a seat at the table and an
equal voice.
Started by Aimee Felone
(previously Assistant Editor
at Scholastic) and David
Stevens, Knights Of aim to
champion diverse publishing.
For them, it is not simply
about pushing non-white
authors through a largely
white publishing industry,
but “creating a better
pipeline,” squeezing as many
perspectives as possible into
the making of each book,
from writers and illustrators,
to agents and retailers.
The London-based publisher
has, since being founded
in 2017, established a
permanent bookshop
in Brixton called Round
Table Books. They are also

responsible for the hashtag
#BooksMadeBetter, which
offers a safe social space
for sharing information
about diversifying children’s
publishing. This month,
Knights Of announced that
Aimee Felone is taking on
the newly created role of
Managing Director, while cofounder Stevens is becoming
an Associate Director.

The Jericho Prize
Knights Of have recently
become sponsors for the
inaugural Jericho Prize for
Children’s Writing, a prize
launched by children’s book
blogger Fabia Turner.
This comes at a time
where recent reports have
highlighted a continual
lack of representation in
children’s books.
According to reading charity
BookTrust and the Centre
for Literacy in Primary
Education (CLPE), in the last
three years, only 7% of the
children’s books published in
the UK featured characters
of colour. We live in a world
where every child deserves to
see themselves reflected in
the books they read, and the
Jericho Prize is listening to
the strong call for inclusivity
that has been silenced for
so long.
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The Jericho Prize aims
to showcase the work
of unpublished or selfpublished Black British
Children’s Writers. The Prize
will be supported using
public funding from the
National Lottery through Arts
Council England, as well as
with support from Knight’s
Of, Penguin Random House
Children’s, Storymix and the
Youth Libraries Group.
There are two categories,
with the winners each
receiving £500, as well as an
editorial consult with Anna
McQuinn from Alanna Max,
or Carla Hutchinson from
Piccadilly Press and Hot
Key Books.
Submissions are open from 2
August to 2 September. Click
here for more information on
how you can enter!

Bestsellers
Knights Of have seen great
success, with many of their
books receiving 5-star
ratings and New York Times
bestseller-listings.

game. Suitable for those over
seven, the heart-warming,
daring friendship between
Nessa and Demelza will be a
fun read for many.
Run, the New York Times
bestselling book series by
Jason Reynolds, tells the
story of four unique kids from
wildly different backgrounds
who are chosen for an
elite school running team.
Suitable for those aged ten or
over, Run tackles issues such
as parental expectations,
independence and learning
to work together despite
one another’s differences.
Reynolds’ engaging and
inspiring collection is a
must-read.
Kelly Yang’s bestselling
debut novel, Front Desk,
suitable for teenagers, is
a brilliant and bold new
narrative. Front Desk tells the
story of Mia Tang, a hardworking, courageous young
girl who manages the front
desk of a motel whilst her
parents help immigrants who
stay there.
All of these books are
available to purchase via the
Round Table Books website.

Round Table Books
Round Table Books started
when Knights Of ran a weeklong pop-up store called
#ReadTheOnePercent to
mark their first year. It was in
response to the outrageous
results of a report that
only 1% of children’s books
published in 2017 featured
a BAME protagonist. The
pop-up bookshop received
overwhelmingly positive
responses, as customers
from all over London came
to visit and 500 books sold
within five days. There
were also passionate and
emotional reactions to seeing
shelves of diverse books
from those who became
tearful, having “never seen
anything quite like it” to
kids exclaiming “this is me!”
With strong support from
the public via crowdfunding,
Knights Of opened Round
Table Books as a permanent
bookshop in London, Brixton.

is closed, but orders are
available from their beautiful
and easily accessible
website. They have helpfully
provided some book
recommendations. Once reopened, if accessible to you,
do make a trip there and buy
some books!

Round Table Books stocks a
wide array of diverse books
for school children to young
adults. They also have some
poetry collections and books
for grownups. Currently,
because of the pandemic,
the physical bookshop

Rated ‘Book of the Year’
by The Guardian, Evening
Standard, and The Irish
Times, Gabrielle Kent’s
incredibly popular book
series Knights and Bikes is
now an award-winning video
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Longlist for the 2021
International Booker
Prize Announced

The list is quite
heterogeneous; there are
eleven languages and twelve
countries featured, and only
one author, Can Xue, is a
veteran longlister.

By Giulia Maggiori, Bianca Fiore and O isin Harris
On 30 March, the judges
of this year’s International
Booker Prize revealed the
thirteen novels competing
for the prestigious award
that recognises extraordinary
works of fiction in translation.
The winner will be
announced in June while the
shortlist is to be published
on 22 April. The full 2021
International Booker Prize
longlist is:
• I Live in the Slumsby Can
Xue, translated from Chinese
by Karen Gernant and Chen
Zeping, Yale University Press

• When We Cease to
Understand the World by
Benjamín Labatut, translated
from Spanish by Adrian
Nathan West, Pushkin Press
• The Perfect Nine: The
Epic of Gikuyu and Mumbi
by Ngũgĩ wa Thiong’o,
translated from Gikuyu by
the author, VINTAGE, Harvill
Secker
• The Employeesby Olga
Ravn, translated from Danish
by Martin Aitken, Lolli
Editions

• At Night All Blood is Black
by David Diop, translated
from French by Anna
Moschovakis, Pushkin Press
• The Pear Fieldby Nana
Ekvtimishvili, translated
from Georgian by Elizabeth
Heighway, Peirene Press
• The Dangers of Smoking
in Bedby Mariana Enríquez,
translated from Spanish by
Megan McDowell, Granta
Books
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• Summer Brotherby Jaap
Robben, translated from
Dutch by David Doherty,
World Editions
• An Inventory of Losses by
Judith Schalansky, translated
from German by Jackie
Smith, Quercus, MacLehose
Press
• Minor Detail by Adania
Shibli, translated from
Arabic by Elisabeth Jaquette,
Fitzcarraldo Editions
• In Memory of Memory by
Maria Stepanova, translated
from Russian by Sasha
Dugdale, Fitzcarraldo
Editions
• Wretchedness by Andrzej
Tichý, translated from
Swedish by Nichola Smalley,
And Other Stories
• The War of the Poorby
Éric Vuillard, translated from
French by Mark Polizzotti,
Pan Macmillan, Picador

Translation fans will be
excited to see languages
which are usually less
represented, like Gikuyu
and Georgian, and we
know that the dominance
of independent publishers
will not go unnoticed among
readers of The Publishing
Post. Here is our take on
some of the novels included
in this extraordinary
shortlist: When We Cease to
Understand the World, An
Inventory of Losses, A
 t Night
All Blood is Blackand The
Perfect Nine. And if you want
to read our review of Adania
Shibli’s Minor Detail, you can
find it in the first issue of The
Publishing Post.
 hen We Cease to
W
Understand the World
submerges us in the minds
of those who first opened
our eyes to singularities,
black holes and quantum
mechanics. These prophetic
epiphanies form an alternate
book of revelations,
inviting us into the dark
implosions and infinite light
that science encounters.
Labatut’s writing dissects
the duality of progress and
annihilation coursing through
modern science. The book
follows characters like Fritz
Haber, who simultaneously
discovered the Zyklon B
pesticide later used by Nazis
during the holocaust and
managed to obtain nitrogen
directly from the air, to the

visions of Karl Schwarzschild,
father of the Schwarzschild
singularity. Reading this
non-fiction novel, we are:
“like a child attempting to
put together a puzzle after
losing the box-top, enjoying
the pleasure of assembling
the pieces but ignorant of
its true design’. But what
pleasure lies in viewing what
‘all Schrodinger’s mechanics
revealed: blurry images, a
ghostly presence, diffuse
and undefined. The vague
outline of something not of
this world.”
 n Inventory of Losses sets
A
out to ludically catalogue
various instances of lost
things: actors, islands and
tigers and a cornucopia
of ephemeral presences.
Schalansky, in a very
orderly fashion, depicts the
disappearance of twelve
“artefacts” and often relates
these vanishings back to
her own life or of other
characters and times.

one of his comrades who has
been seriously injured. And
yet, he finds he is unable to
do it. The book explores an
often-forgotten side of WWI:
the psychological effect it
had on those who fought in it.
Translated from the French
by Anna Moschovakis, this
is David Diop’s first work
translated into English.
 he Perfect Nineis an
T
epic novel celebrating the
founding of Kenya. Written in
verse, it is the most peculiar
of the titles longlisted for the
International Booker Prize.
Translated from Gikuyu (a
Bantu language spoken in
Kenya) by the author himself,
The Perfect Ninemarked a
new historical moment for
the International Booker
Prize. It is, indeed, the first
time a writer is nominated
both as author and translator.
Will this encourage more
authors to dedicate
themselves to translating
their own titles?

She switches styles per
section and these mutations
are skilfully translated by
Jackie Smith who retains
each tale’s fluidity. This
genre-defying book’s central
tenet concerns the power
inherently present in the
gaps we try to plug with
knowledge. A cabinet of
curiosities, if you will, for
lost property.
 t Night All Blood is Black is
A
a historical-fiction novel set
in Senegal during World War
I. Alfa Ndiaye, a Senegalese
soldier who is fighting for the
French army, needs to kill
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Children’s Books in Review
By Rosie Burgoyne, L aura
Jones , Rosie Barr
In this issue, we are
reviewing our favourite
recent releases in the world
of children’s books. We’ve
selected some beautiful titles
that will appeal not only to
children and their families,
but would be a welcome
addition to any Early Years
setting.

Little Red Reading
Hood by Lucy Rowland
and Ben Mantle
(Macmillan Children’s
Books)
This fun, new take on the
classic fairytale story of
Little Red Riding Hood
makes for a joyful read with
a clever literary twist. The
book’s premise that “stories
can end any way that you
please” plays out through
Lucy Rowland’s brilliant use
of rhyme and references
to fairytales, making for a
story with endless amounts
of potential for playful
renditions when read aloud.
The drama of the page
turn is used to full effect
by Rowland, guiding young
readers into assuming they
know where the story will
go, then leading them in a
totally different direction.
Ben Mantle’s illustrations are

a triumph, capturing the idea
that reading can be magical
through yellow and gold
detailing that (quite literally)
shines out from the page.
Mantle’s bold use of colour
makes this book truly stand
out, and the remarkable
level of detail on every page,
coupled with its beautifully
designed endpapers, makes
this a book to pick up from
the shelf to purchase and
hold on to for years to come.

Pip and Posy and
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Whilst in the garden, Pip
is enjoying the peace and
quiet, but Posy wants to play
loud games. When Posy’s
loud noises scare Pip’s new
friend, he becomes upset
with Posy. But it turns out
that Posy’s loud noises might
not be all that bad when she
saves Snail from a greedy
bird!
Within the pages of this book
lies a message of friendship
and the importance of
valuing each other’s
differences. A perfect
addition to any bookshelf,
Pip and Posy and the
Friendly Snail is certain to be
loved by the whole family.

Pip and Posy and
the Friendly Snail
by Camilla Reid;
illustrated by Axel
Scheffler (Nosy Crow)
Released in March, Pip and
Posy and the Friendly Snail is
the latest instalment in this
popular series. Coinciding
with the release of the
new animation series on
television earlier this year,
this delightful tale is one of
friendship and kindness and
is perfect for little hands
to enjoy independently or
as part of shared bedtime
reading. With its large
format and squishy, tactile
cover, Pip and Posy and the
Friendly Snail is bright and
colourful, offering a distinct
sense of familiarity with
Scheffler’s illustrations and
Reid’s clear narrative.

Old MacDonald Had
a Phone by Jeanne
Willis; illustrated by
Tony Ross (Andersen
Press)
Old MacDonald Had a Phone
is the latest in Willis and
Ross’ series of fairytale and
nursery rhyme retellings,
each focused around a
different area of internet
safety for children.

In this hilarious singalong cautionary tale, Old
MacDonald accidentally
orders a phone for every
animal on his farm. Before
long, they’re spending all
day staring at their screens
– “Here a tweet, there a
chat, WhatsApping the farm
cat ” – and no work gets
done. The rooster doesn’t
crow to wake everyone up,
the cows are too busy texting
to produce milk… It’s Old
MacDonald’s young son who
saves the day for his phonefocused father. The genius
of this picture book is that it
doesn’t condemn phones –
it acknowledges how useful
they can be, alongside
gently encouraging readers
and their parents to find a
compromise between screen
time and real life.
Check out the other books
in this series: Chicken
Clicking focuses on internet
shopping and meeting
strangers online, Troll Stinks!
explores internet trolling,
and Goldilocks (A Hashtag
Cautionary Tale) talks about
social media.

Tales from Acorn
Wood: Cat’s Cookbook
by Julia Donaldson;
illustrated by Axel
Scheffler (Macmillan
Children’s Books)

longed for peace in ‘Rabbit’s
Nap’, followed the party
invitations with Postman
Bear and joined ‘Pig and Hen
for a game in Hide-and-Seek
Pig’. As these much-loved
tales recently celebrated
their 20th anniversary, it is
with great excitement that a
new story, Cat’s Cookbook,
is soon to be released. In this
visit to Acorn Wood, Cat
is trying to learn how to
cook but finds she needs
some help.
A lift-the-flap board book,
Cat’s Cookbook is another
beautifully illustrated tale
that little hands will take to
their hearts immediately.
Donaldson presents Cat’s
story in a way that never fails
to engage and delight small
children, and it is surely
destined to become a bedtime favourite in households
across the nation.

No children’s library is
complete without the ‘Tales
from Acorn Wood’ collection.
I’m sure many families have
searched for ‘Fox’s Socks’,
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Cover Artist
Spotlight: Tyler
Comrie

we consider Ogawa’s story
is set in a dystopian world
which questions the morality
of state power. This idea is
furthered in Comrie’s design,
with the title The Memory
Police being presented as a
stamp form. The placement
of the stamp which is
covering the girl’s face is
perhaps another hint at the
investigation into identity
within the novel.

By Juliette Tulloch, Maisie
Jane Garvin and Beth Gater
Following on from our
previous features spotlighting
cover artists Erik Dávila and
Yuko Shimizu, we wanted
to highlight another artist
you may not realise are the
brains behind some of your
favourite book cover designs!
Tyler Comrie is a New York
City based designer whose
modern and innovative
designs offer a fresh face
in the graphic design world.
Comrie has a BFA from the
University of Utah and the
School of Visual Arts (SVA),
New York. After graduating
he was hired as a book
designer for Farrar, Straus
and Girroux, then moved
onto illustrating for The
New York Timesand more
recently design’s book covers
for an imprint of Penguin
Random House, Alfred A.
Knopf. On weekends, he
also takes on illustration
commissions. Comrie has
incorporated photography

and contemporary sculpture
into his work, proving the
vast scope of inspiration and
materials that come to play
within book design.
Shortlisted for the
International Booker prize
last year, The Memory
Police by Yoko Ogawa
is an outstanding novel
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surrounding the terrors of
state surveillance. Perhaps
following in the footsteps
of dystopian authors before
herself, namely George
Orwell, Ogawa’s story
investigates the power
of identity and memory.
Translated by Stephen
Synder from Japanese to
English, this novel follows a
young writer who concocts
a plan to save her editor
from being arrested, leaving
the reader to reflect on the
trauma of loss. Comrie’s
design for the cover is
captivating, a mix of both
photography and illustration.
The overlay of the fragments
of sketch that cover half
the girl’s forehead and
lips indicate the overriding
theme of the story: sense
of self. In a novel that is
about forgetting, the design
seems to indicate a person
can present themselves in a
multitude of ways, a concept
that is heightened when

The S outhern Reach Trilogy
(Annihilation, Authority and
Acceptance) was created
by American author Jeff
Vandermeer in 2014 and
its success has gone on to
produce a film adaptation of
the first novel. Characterised
for his writing on the
weird and the wonderful,
Vandermeer’s style is
accurately depicted in the
bold but powerful cover
design for the paperback
edition. Working alongside
cover designer Rodrigo
Corral, Comrie designs in
detail the core themes of
the trilogy: the unknown,
the environment and scifi. Area X is an inhabited
and abandoned area of the
US, in which the secret
agency ‘Southern Reach’
organises expeditions into.
Comrie’s consistent style
of contrasting bold primary
colours with black fine lines
is demonstrated here in a
vivid composition, where the
obscure entwining nature
depicts a symbolic ‘X’.

typography. Comrie notes
he finds it important as a
designer to be involved in
all aspects of the design
process. Comrie has gone
on to design Vandermeer’s
critically acclaimed B orne
series, which features a
striking depiction of the
creature that once belonged
to a biotech company.
A Burning is Megha
Majumdar’s debut novel,
published in June 2020.
The novel follows the story
of three protagonists whose
goals include rising into
the upper class, gaining
political power, and
becoming a famous actress.
The novel uses these three
perspectives to highlight
issues within underprivileged
groups in modern day India
and how they are encouraged
to fight against each other
rather than pursue their
aspirations. Many problems
arise for each character as
they are constantly battling a
corrupt system and are rarely
offered solutions. Majumdar
stated that “the parallels
between India and the U.S.
are stunning” as the novel

was published during the
Black Lives Matter movement
in America.
Comrie’s cover design
perfectly visualises a sense
of chaos and destruction with
the burning flames displayed
across the entire cover. The
image of the train is relevant
to a place in the story but
perhaps also suggests that
underprivileged groups
are constantly trying to
move up in the world and
are consistently met with
considerable difficulties
along the way. The fire
represents the corruption of
society and how it blocks the
way for so many individuals.
You can find out more about
Tyler Comrie on his social
media:
Twitter: @t_comrie
Instagram: @tylercomrie
commarts.com
www.tylercomrie.com

What’s more, the stampstyled title from The Memory
Police is used again, a
clever play on your average
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Upskilling Tips for
Networking
by

A nnabella C ostantino, Misha Manani and Rowan Groat

How to Network Like
a Pro
Common Ground: If they
attended the same university,
have similar interests or
experiences as you, mention
that in your introduction. You
are more likely to catch their
attention.
Appreciation: Show your
gratitude when someone has
taken the time to offer you
advice. They are more likely
to remember you and come
away from the conversation
with a positive feeling.

Publishing is a relationshipdriven and collaborative
industry in which knowing
how to network is key.
Networking not only helps
you make connections, but
also provides an opportunity
to meet publishing
professionals you might
end up working with one
day. Networking offers a
solid basis from which to
understand the industry,
find out about available
jobs, determine relevant
skills and stay up to date on
current news.

Open-mindedness: You may
already have an idea of the
department or company
you wish to work for, but it’s
important not to discount
other options. You might find
out about a role that suits
your interests or a publishing
house that aligns with your
values better.
Preparation: Have a pen and
paper by your side. Take note
of any unique insights.
Professionalism: Keep in
mind that they have not met
you before. Asking for too
much or appearing pushy
might come across as rude
and inconsiderate.
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Your Story: Before
networking, know your
purpose, what makes you
different, your career goals
and your strategies for
achieving them. This will
make you come across as
credible and authentic.
Insightful Questions: If you
ask questions that you can
find the answers to online, it
may look as if you have not
done your research. Instead,
ask questions about their
role, working environment
and career journey.

within the book industry. As
part you your membership,
you will receive workshops,
events, training and more.
Eleanor Marie Rose: Eleanor
works at Bloomsbury and
runs a publishing YouTube
channel. She also sends
out a regular newsletter
highlighting her videos which
include interviews with other
publishing professionals and
information on top areas of
development in the industry.
Check out her Twitter for
more information!
The Indie Insider: A monthly
newsletter that focuses
on the independent side
of publishing. Run by Elise
Middleton, Grace Robinson
and Ellie Nightingale, this
is essential for those who
want to learn about the indie
corner of publishing.
Book Machine: Run by Laura
Summers, Book Machine
produces regular newsletters
which are accessible to
members through a sign-up
list. Check out their website
for more online resources,
events and blog posts.

share any side hustles that
you are working on with likeminded individuals.

whose Publishing Conference
from 24-25 April covered
how to break into the
industry. The weekend
was live streamed to their
YouTube channel. If you
missed it, watch that space
for the recordings.
SYP How to Build Social
Media Presence: This virtual
event happened on 1 April
and hosted guest speakers
Daniel Bass, Christina Storey,
Beth’s Book Nest and Joel
Rochester. A recording will
be uploaded to their YouTube
channel. In the meantime,
check out their bookish
projects.

Newsletters
The Society of Young
Publishers: This UK-based
organisation is led by
volunteers in Oxford, London,
Scotland and other regional
areas. As part of your
membership, you will have
access to their newsletter
and InPrint quarterly
magazine.

Online Events

Book Marketing Society:
BMS represents marketers

Comma Press: A publishing
house based in Manchester

#MarketYourMarketing: Ellie
Pilcher has run a series of
monthly networking events,
all of which are up on her
YouTube channel. She has
one on How to Network
in Lockdown and Manage
Burnout in Publishing.

Top Tips for Online
Networking
DO follow publishers and
publicists: Whether that
be on Instagram or Twitter,
following the companies that
you are interested in will
complement your job search.
DO attend events and ask
questions: This is the best
way to meet new people and

DO make connections
and follow up: Nurturing
professional relationships is
a key part of any position.
Beginning now prepares for
work life in the industry.
DON’T have an incomplete
LinkedIn profile: Like you
would with a CV, we advise
keeping your LinkedIn page
updated and personalised.
Make connections where
you can.
DON’T privatise your Twitter:
If you want to receive
genuine engagement, tweet
about industry areas that
interest you and engage with
trends and current news.
DON’T post online content
in isolation: Growing your
audience is all about
engaging with those that you
reach out to or those that
interact with your content.
Bonus Tip: Publishing
Facebook communities such
as The Publishing Hopefuls
and Gals Who Read are
friendly online spaces where
members share everything
from job rejections and book
recommendations to general
advice. Group admins host
casual evenings over Zoom,
so keep your eyes peeled for
future events.
That completes Issue
21’s Upskilling Tips for
Networking. Next issue,
we will share advice on
Upskilling for a Side Hustle!
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Sans. PRESS –
Interview with
Paula Dias
By K elly Hides and S ophie Everett

Continuing with our theme of
projects, this issue we spoke
to Paula Dias, one of the
founders of Sans. PRESS,
an independent imprint that
focuses on creating themed
short story anthologies that
encompass a wide variety of
genres and styles.
Paula tells how the project
has been brewing for a while:
‘my undergraduate studies in
design brought me close to
artists and artist fairs, and I
saw a lot of indie production
of zines, posters, graphic
novels and books’.
The main push, however,
came when the three
founders, Sam, Paula and
Aisling, worked together on
the University of Limerick’s
literary magazine, The
Ogham Stone:
‘we had the first experience
of working together in a
project, and also got handson contact with all the
necessary requirements to
produce something similar.
Our lecturer also brought

some guest speakers from
indie presses in, and I think
that also shone a light on
what could be done.’
Officially launched last June,
with the first anthology, The
Secret Lives, publishing at
the beginning of this year,
Paula explains how unique
the process is:
‘we announced our title and
cover art first, and asked
writers to respond to them
... this was a great way to
create a sense of artistic
collaboration between the
editorial team, the featured
artists and the writers.’
However, like with any
project, it has had its fair
share of challenges:
‘the main challenges we have
been facing are establishing
a presence and making
the project financially
sustainable. We were
disappointed to miss out
on doing a physical launch
event, which would definitely
have helped out’.
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Luckily, digital copies can
be found here, and physical
copies available on-demand
here. Paula also tells us the
challenges they’ve faced
because of the pandemic:
‘although we have never
worked on Sans. in any other
way, it can be hard to have
to fit all we want to share in
the scheduled Zoom calls,
and there might be a delay
in our response time, but all
in all I think we have been
managing the distance well.
It’s also great to have this
project as a constant reason
to keep in touch with each
other!’

‘there’s a need to present
consistency in our
message and in our visual
communication, and it needs
to be a constant effort in
order to be effective. But on
the plus side, that has put
me in contact with so many
new literary projects!

project and being able to
engage with their readers
in person:

We had some admin
experience from The Ogham
Stone, and I had previous
design experience, but we
are constantly looking for
new ways to improve our
process, and to find cool
new ideas to try.’

Paula’s personal goal is
working in the editorial
department within a smaller
imprint:

Looking to the future, Paula’s
main goal is to expand the
readership:
‘it was incredible to find that
our submissions featured
writers from all around the
world, and we are hoping to
reach readers on that scale
too!’
Additionally, the team are
looking for more efficient
methods of funding the

‘we’re looking forward to
taking Sans. PRESS to
readings, fairs and live
events as soon as it is safe to
do so.’

‘I love the cooperative
aspect of it, and I’ve always
been fascinated by language,
and the depths of meaning
that can be found in small
details.’
When we asked what appeals
to her about publishing, she
answered:
‘I just love books, and for the
past years, they have been
such a constant in my life –
as a reader, as a writer, as a
designer, it feels like an ideal
step to take. The publishing
industry crosses that final

step between the storyteller
and the reader, and I think
there’s such magic to be had
in that process. The media,
the presentation and the
interaction with the story
can give it new layers, make
it more accessible, access
different emotions, and this
is something I never get tired
of exploring.’

A huge thank you to Paula
for taking the time to speak
to us. If you’d like to submit
a piece of work for the next
issue of Sans. PRESS, Paula
advises keeping an eye on
their website and social
media:
Website - sanspress.com
Instagram – @sans.press
Twitter - @PressSans

As we’ve seen from
previous interviewees,
creating a project is all
about connecting with
something that we love,
gaining experience and
developing skills to aid us
in our job search, and for
Paula developing an online
presence was a steep
learning curve:
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Job Opportunities
Job Opportunities
Job Opportunities

Junior Content
Producer Apprentice,
Oxford E-books

Apprenticeships/
Internships
Foreign Rights Intern,
Quarto Publishing

By Jennifer Hill and L eah Bird

Translation Rights
Assistant, ILA Agency
Closing Date: 28/04/2021
Salary: £23,000
The Intercontinental Literary
Agency are looking for a
Translation Rights Assistant!
If you’re looking to learn all
about translation rights and
develop your administration
skills, this position is perfect
for you.
You will be managing
their office and reception,
helping with preparing
sales materials as well as
royalty statements and
managing their website and
databases. You will also be
looking after their post and
communicating with their
clients via email and phone.
You must have a good eye for
detail and be able to handle
a heavy workload. You will
also be organised and highly
motivated. To apply, send
your CV and covering letter
to: jobs@ila-agency.co.uk

Closing Date: 04/05/2021

Production Assistant,
Profile Books

Production Controller,
Quarto Publishing

Closing Date: 27/04/2021

Closing Date: 04/05/2021

Salary: £24,000–£25,000

Salary: £22,500

Location: London

Location: London (Flexible
remote/office-based)

Profile Books have an
exciting opportunity for
someone to join them as their
Production Assistant.
The chosen candidate will be
helping with the production
process, creating and
maintaining their schedules,
attending meetings where
you will be taking minutes
and proving the agendas,
handling their reprints and
will be reporting to the Senior
Production Controller.
You will have good
organisational and IT skills,
knowledge of the print
production process, some
knowledge of InDesign would
be preferable, and have an
interest in book design and
typography.
To apply click here.
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Quarto Publishing is looking
for a Production Controller
to join its busy production
department.
The successful applicant will
take on a key role supporting
Quarto’s production
team. This position would
suit someone with office
experience looking to move
into production.
The ideal applicant will
have an interest in the book
production process with a
good level of numeracy and
eye for detail. A problemsolving attitude with an
ability to prioritise and work
to deadlines is ideal, as are
strong communication skills.
To apply, click here.

Salary: £16,500
Location: London
Quarto is looking for an
organised intern interested in
learning about Foreign Rights
to join its London team for
three months.
The successful candidate will
be assisting the children’s
rights team. You will be
maintaining and updating
book stocks and databases,
keeping the team updated,
creating marketing tools and
assisting with the preparation
for customer meetings.
The ideal candidate will
have an eye for detail, great
organisational skills and be
able to collaborate effectively
with internal colleagues.
Excellent verbal and written
communication skills and a
good knowledge of Microsoft
Office are also desirable.
To apply click here.

Closing Date: 07/05/2021

Membership, Events
& Special Projects
Intern, Booksellers
Association

Salary: Apprenticeship
Minimum Wage

Salary: £19,200

Closing date: 28/04/2021

Oxford E-Books are after
a Junior Content Producer
Apprentice!

Location: London

You will get to work on
various different projects
which may include audiobook
proofing and editing,
typesetting, checking e-Book
deliveries, assisting with the
web design, page editing and
cover designs.
You will also be helping
with uploading e-books and
audiobooks, editing video
projects, collaborating with
publishing projects, and
preparing and editing graphic
designs.
You must have at least 5
GSCEs at grades A*–C/9–4
including English ad Maths,
or Functional Skills Level
2. You must also have an
interest in digital publishing
and in particular sci-fi and
fantasy books.
You will also have a keen
eye for detail and be able to
contribute creativity. You will
also have good IT skills.
For more details, click here.

The Booksellers Association
is looking for an intern to join
their Membership and Events
Departments.
You will be supporting the
application and joining
process, providing front
line advice to potential
and existing members
and ensuring high quality
administration and records
management. Your role will
also include supporting the
operation and development
of the membership and
publisher databases. You will
assist with the management
of BA events and
administration for both the
Costa Book Awards and the
Costa Short Story Award as
well as ad hoc admin support
on special projects.
The successful candidate will
be a good team player, hardworking and friendly with
excellent customer service
skills. You will also need
Microsoft Office experience,
including good Excel skills,
and be logical with a good
attention to detail. It is also
desirable to have knowledge
of and experience in using
digital meeting platforms
such as Zoom.
To apply click here.
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The Transphobic Condemnation of
Detransition, Baby: A Response
The Women’s Prize for
Fiction is a prestigious
award, famed for its
recognition of female authors
and their contribution to
the world of publishing.
As contributors at The
Publishing Post and fellow
members of the bookish
community, we feel
compelled to share our
outrage over the horrific
transphobic condemnation of
Detransition, Baby.
On 6 April, Torrey Peters’
debut novel was the subject
of a letter published by the
Wild Women Writing Club.
The letter, which is signed by
several dead female writers
including Daphne du Maurier
and Emily Dickinson, claims
the signatories were using
pseudonyms “because of
the threat of harassment
by trans extremists and/
or cancellation by the book
industry.” It comes as little
surprise that this intolerant,
hateful article has been
published by keyboard
warriors, many of whom
are hiding behind the
esteemed names of the lates
and the greats.
We, however, are proud to
put our names to this piece
in a world where inclusivity
should be both promoted and
celebrated.

The plot of Detransition,
Baby follows Reese, a trans
woman in her thirties, who
gets the chance to fulfil
her long-awaited dreams
of motherhood after being
asked to raise a baby with
her former partner, Ames,
and Katrina, the cis woman
he impregnated. The book
was described by Women’s
Prize judge Elizabeth Day
as a “modern comedy of
manners viewed through the
lens of three women, both
trans and cis.”
The signatories to the vicious
letter, condemning Peters’
nomination, argue that
the decision to longlist her
makes this a fiction prize
rather than a female prize –
which was founded 25 years
ago after the fallout of an
all-male Booker shortlist. The
letter states that “making
male writers eligible for
the sole major women’s
literary prize does not break
through years of patriarchal
conditioning, neither does
it ‘honour, champion or
celebrate’ fiction written by
women. On the contrary, it
communicates powerfully
that women authors are
unworthy of their own
prize, and that it is fine
to allow male people to
appropriate our honours.”
This is, however, following
the outdated and intolerant
belief that trans women
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are not women. In a further
blow, the letter consistently
misgenders Peters
throughout.
Amongst their scathing writeup, the group reference J.K.
Rowling being condemned,
but we strongly believe there
was a good and justifiable
reason for Rowling’s
comments being called out.
We should all be supporting
the trans community when
hateful comments are
made by public figures via a
platform that is available to
mass audiences.
The Harry Potter author
came under fire in 2020
for a series of controversial
and offensive tweets that
she posted about the trans
community. Rowling’s tweets
sparked huge controversy
from trans activists and fans
of Harry Potter, many of
whom once found comfort in
the narrative of an outsider
finally finding a place where
he belonged.
Not only is this attitude
towards trans people deeply
hurtful and prejudiced,
but it is almost inarguable
that transgressive/
progressive books are the
ones that shape literary
culture. Indeed, the New
York Times best-selling
author Claire Lombardo
called Detransition, Baby

“emotionally generous,
richly textured and deeply
intelligent.” The Guardian
journalist Grace Lavery
praised the book for being
“witty, elegant and rigorously
plotted […] breezily
playing with the structural
conventions of literary
realism.”
Detransition, Baby was
published in January 2021
by One World, a US-based
imprint of Penguin Random
House. It is among the first
novels written by a trans
author to be published by
one of the big five publishing
houses (Penguin Random
House, Macmillan, Hachette,
HarperCollins and Simon
& Schuster). Peters’ UK
publisher, Serpent’s Tail,
went on to offer free copies
of Detransition, Baby to
readers following the
controversy. In addition,
feminist bookshop The
Second Shelf have reportedly
sold more than 130 copies
in a day following the
open letter, donating £1 of
each sale to trans-related
organisations.
In a statement published
on 7 April, The Women’s
Prize organisers said they
were “immensely proud of
the exceptional and varied
longlist.”
“The prize is firmly opposed
to any form of discrimination
on the basis of race, age,
sexuality, gender identity
and all other protected
characteristics, and deplores
any attempts to malign
or bully the judges or the
authors,” they said.

If you’re wondering what
you can do to help, you can
buy Detransition, Baby and
stand in solidarity with Torrey
Peters and our trans allies.
Better still, you can buy it
from your local bookstore.

Katie Horsfall, Jess Emery,
Sofia Brizio, Billi Jones
and The Publishing Post
community.
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National Book Critics Circle
Awards: 2020 Winners Announced
By A meenah K han, Emma
Carey, Caitlin Evans and Holly
Mahoney
Each year since 1976,
the National Book Critics
Circle presents awards
for phenomenal reads in
six categories: Fiction,
Non-fiction, Biography,
Autobiography, Poetry and
Criticism.
Each category consists of
five finalists and whilst the
battle between each author
was tight this year, the
judges managed to choose
who they thought was most
deserving of the award. The
NBCCA board is split into
small committees who are
then allocated to focus on
one of the six categories.
Those committees then take
their judging to the finalist
stage, after which the board
reunites into one massive
voting group to choose the
winners.
More interestingly, members
who have worked only on the
committees for Fiction and
Criticism, for instance, need
to read all the books on the
shortlists for Biography, Nonfiction, Autobiography, and
Poetry. They have around six
weeks to do this. During this
time, an ongoing discussion
takes place on the general
board in preparation for

the March awards meeting
wherein the winners are
finally chosen!

Autobiography Winner –
Minor Feelings: An Asian
American Reckoning by
Cathy Park Hong
Released by Oneworld
Publications, Minor Feelings
is the first autobiographical
book from the beloved poet
Cathy Park Hong. The book
is a collection of essays
detailing Hong’s experience
as a Korean American woman
in a mix of styles: memoir,
history and criticism. Hong
uses these forms to her
advantage as she shares
insight on a key topic of the
moment; especially in the
face of Asian hate crime on
the rise in the US, it seems
more important than ever to
share empathetic experience
and criticise the culture
of today.

Criticism Winner –
Marking Time: Art
in the Age of Mass
Incarceration by Nicole
R. Fleetwood
This critical text displays its
poignancy in its publisher,
Harvard University Press,
being a leading institution
for research and study.
The unique body of work
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was born of interviews
with incarcerated artists
interwoven with Fleetwood’s
family experience. It
delves into the originality
and innovation of the
human mind when forced
into restricted and bare
conditions. In the era
of mass incarceration,
America’s prison system is
constantly under scrutiny
and analysis. Therefore
Fleetwood’s work brings a
new, creative perspective to
the conversation.

Fiction Winner – Hamnet
by Maggie O’Farrell
Winning the Fiction category
this time around is Maggie
O’Farrell with her poetic,
poignant novel, Hamnet.
In this mesmerising story,
O’Farrell poignantly portrays
how grief and the loss of
a loved one can influence
one’s life. She offers creative
speculation on how the loss
of Shakespeare’s 11-yearold son, Hamnet, could have
changed his family’s life and
influenced his works of art.
Agnes Hathaway, the novel’s
free-spirited protagonist,
guides the reader through
a tale of wonder and pain.
O’Farrell’s remarkable
exploration of grief and loss
sees this novel winning not
only literary awards but,
subsequently, the hearts
of many.

Non-fiction Winner
- Island on Fire: The
Revolt That Ended
Slavery in the British
Empire by Tom Zoellner
Winning the Non-fiction
category is Tom Zoellner
with his inspiring book Island
on Fire. The title says it all;
this book is a mind-blowing
account of the uprising
and rebellion of Jamaican
slavery in 1831 Britain. A
transformative revolt that
formally abolished slavery
in Britain just two years
later. In this gripping day by
day account, Zoellner also
highlights the Jamaican hero
and rebellion leader, Samuel
Sharpe, giving readers an
insight into the unfathomable
world they faced whilst
reaching their freedom.

Biography Winner –
Stranger in the Shogun’s
City by Amy Stanley
Claiming the Biography
award this year was Amy
Stanley with her eye-opening

book all about her life. We
follow the story of a young
unconventional girl who
rebels against society’s
expectations to forge a life
for herself. Based in Japan,
the readers not only get an
insight into what life was like
in this country in the 1800s,
but also how Japan opened
up to trade and diplomacy
with the West for the first
time ever. As readers, we get
first-hand experience of what
went on during this pivotal
moment in Japanese history.
If you’re interested in getting
your hands on a unique
biography book, this read is
the one for you!

John Leonard Prize
Winner – Luster by
Raven Leilani
Raven Leilani’s breathtaking debut Luster set the
world of literary fiction on
fire this past year with its
raw and witty depiction of
millennial protagonist Edie
and her relationship with

a married couple. While
the narrative remains on
Edie, Leilani is wonderfully
accomplished in her nuanced
discussion of racial, sexual
and professional politics in a
real and sentimental manner.
For any readers interested
in intersectional discussions
of modern life and emotional
and powerful prose, this is
not a novel to miss out on.
As you can see by this
astonishing collection of
winners, the 2020 National
Book Critics Circle Award
has celebrated some of
the best and most beloved
literary releases that 2020
has had to offer. With such a
well-rounded and impactful
collection of work, it is clear
why this award has remained
an anticipated date in the
literary calendar since its
inception in 1976.
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Upcoming
Publishing Events
By Sunny Moen, Sabeehah
Saleq , Michaela O’Callaghan
and Rosie Burgoyne

Publishing: Here &
There – Hosted by
SYP London & Ireland

Dara McAnulty in
Conversation with
Lucy Siegle

Swindon Festival of
Literature

29 April, 6:30 p.m. to 7:30 p.m.

Poetry & the Creative
Mind – Virtual Gala
Supporting National
Poetry Month

27 April, 6:00 p.m. to 7:00 p.m.
This panel event from the
Society of Young Publishers
promises to be full of
fascinating insights from
industry professionals. They
will speak about their journey
into publishing and regional
diversity within the industry.
Sign up here.

In this insightful online event,
Wainwright Prize-winning
nature writer Dara McAnulty
is joined by environmental
journalist Lucy Siegle to
reflect on the inspiration
behind his writing, and
discuss the youth activism
that has propelled campaigns
against the climate crisis.
Sign up here.

30 April, 12:30 a.m.
Hosted by the Academy
of American Poets, this
annual gala highlights the
importance of poetry in our
culture. This year’s gala
features an extraordinary line
up of guests, including Meryl
Streep, Regina King, Sandra
Oh and more. Be sure to sign
up for this free event here.

Join Cat Weatherill, the
best-selling author of Wild
Magic, to discover how she
adds that magical touch to
her books. A discussion with
Lennie Goodings, Chair of
the iconic Virago Press, is
also not to be missed; listen
as Lennie discusses her
newly-published book, A Bite
of the Apple, a celebration
of writing, publishing and
reading. Find out more about
this brilliant collection of
online events here.
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3–9 May

Writing Practice:
Using Prompts to Get
the Creative Juices
Flowing

Rosie Garland Talks to
Megan Taylor

5 May, 6:00 p.m. to 7:00 p.m.

In this event organised by
Nottingham’s Five Leaves
Bookshop, Rosie Garland
reads from her latest poetry
collection, What Girls Do in
the Dark. Rosie writes long
and short fiction and was
named by Val McDermid
“one of the UK’s most
compelling LGBT writers
today.” Join in and ask Rosie
questions as she discusses
her life and writing.
Free tickets here.

Rachel Mann, author of On
Blackberry Hill, leads this
fantastic online workshop
which will help writers of
all genres to sharpen their
writing skills. If you are a
budding writer ready to
master your craft, sign
up here.

5 May, 7:00 p.m. to 10:00 p.m.
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A Career in Publishing:
Editorial
6 May, 6:00 p.m. to 7:15 p.m.
Some of Bloomsbury’s most
talented team members will
be interviewed at this event.
The host will attempt to cut
to the heart of their roles and
their careers so far, including
what they wish they had
done differently. In turn, they
have promised to respond
honestly, warts and all,
regarding what they love, and
love to hate, about bringing
new books to life, with a Q&A
at the end. Sign up here.

Richard Dawkins in
Conversation with
Matt Ridley
6 May, 6:30 p.m.
Be sure to sign up for this
fantastic event where bestselling author Richard
Dawkins promotes his new
book Books Do Furnish a
Life. In conversation with
fellow science writer Matt
Ridley, the discussion will
cover the work of key figures
such as Neil DeGrasse Tyson,
Carl Sagan and more.
Sign up here.
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Publishing in
a Pandemic: A
Glimpse of Future
Opportunities &
Challenges
8 May, 9:00 p.m. to 10:30 p.m.
It’s often said that the
pandemic has accelerated
changes already underway
in business, and this has
proven especially true for
book publishing. This event
will delve into the industry
and explore the changes
COVID-19 has incited, as
well as the road ahead. Host
Jane Friedman is a full-time
entrepreneur and has twenty
years of experience in the
publishing industry.
Get tickets to this intriguing
event here.

The British Book
Awards
13 May, 4:00 p.m.
Are you ready for the
Nibbies? 2021 has been a
tough and strange year in
the book industry, so it has
perhaps never been more
important to celebrate the
successes of publishers,
retailers, agents and authors!
Find out which books have
been awarded Book of
the Year in their relevant
categories, from Children’s
Fiction and Audiobook to
Fiction: Début and the new
Pageturner for popular
fiction. It is a testament to
industry professionals’ hard
work and resilience that such
great literary works have
been able to reach the hands
of booklovers throughout the
pandemic.

Alongside the Book of the
Year Awards, celebrate
the Trade Awards and gain
brilliant industry knowledge
to bring to your next cover
letter and interview. If you
are obsessed with marketing,
make sure to find out who
won the Marketing Strategy
of the Year. If you are a proud
supporter of independent
bookshops, find out which
bookshops are vying for the
top prize here. There are
also awards for top Editor,
Designer, Rights Professional
and much more! Find out all
about the ceremony and view
the shortlists here.

U.S. Book Show
Conference
25–27 May, 3:00 p.m. to
10:00 p.m.
This event is for connecting
the community and building
a buzz around books. Join
Publishers Weekly on this
three-day event, which will
have a wide array of book
and author panels.
Get tickets here.
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The Magic of Marketing to
Bolster Books
By Sarah Lundy, L aura Jones , Lucy L illystone, Ellie Brady, K elly
Stone, and K ate Baguley

With bookshops once again open and lockdown rules
continuing to ease, in-person book launches might soon be
back on every marketing plan. But having experienced more
than a year where live launches were cancelled and bookbuying audiences were not guaranteed, we explore some of the
ways publishers have adapted by taking a look at some of the
best marketing campaigns for recent releases.

The Thursday Murder
Club by Richard
Osman
A tool used to market this
incredibly successful book
was one that is becoming
increasingly popular with
authors: the humble email
newsletter. These messages
have the power to give
readers exclusive (and free!)
content from the author
while also reminding them
of the upcoming release.
This was expertly done by
Osman during lockdown,
as his newsletter contained
a fantastic weekly quiz.
Dotted throughout the email
were pre-order links and
occasional sneak previews of
the book itself. The fact that
Osman avoided the hard sell
and built excitement without
ever selling himself out was
what made his newsletter so
effective.
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The Betrayals by
Bridget Collins
Given the success of Collins’
previous novel, The Binding,
it could have been an easy
assumption that marketing
for The Betrayals would fall
short in terms of impact
and reach. However, when
the hardback edition was
released in November
2020, the HarperFiction
marketing team proved once
again how beautiful proofs
and considered bookshop
placement can make all the
difference. From the moment
The Betrayals began its
promotion on social media
during the first lockdown,
fans were clamouring for
proof copies, given its golden
foil and intricate clock face
detail. Such was the success
of the marketing campaign,
Sarah Shea and Katy Blott
from HarperFiction were
Highly Commended by the
Book Marketing Society in
January of this year.

The Lock In by Phoebe
Luckhurst
Publishing your first ever
novel can be a daunting
experience as the anxiety
that no one will read it sets
in. That’s why you need a
brilliant marketing campaign
to get readers talking
about the book online. Set
for release on 22 August,
Michael Joseph’s marketing
team are already doing a
brilliant job of promoting The
Lock In. Most notably, the
team have created innovative
Hinge profiles for each of
the protagonists to introduce
readers to the characters
and get them excited for the
release. The campaign has
also involved sending out
stunning proofs to bloggers
along with book-related
stickers, both of which are
perfect for Instagram shots.
This campaign is only just
getting started, but the work
so far has successfully made
The Lock In the book to read
this summer!

The Flatshare by Beth
O’Leary
In their campaign for
Beth O’Leary’s debut
romantic-comedy novel
The Flatshare, Quercus’
impressive marketing team
made sure The Flatshare
was on everyone’s radar
before the official release
date. Stamping promotional
posters and the book’s debut
cover with praise from two
behemoths of romantic
fiction – JoJo Moyes and
Marian Keyes – lured in just

the right sort of bookish
individual to create ample
buzz around O’Leary’s
debut. Building on this
buzz with impressive and
lucrative proofs, a noticeable
bookshop presence and an
overall stylised and quirky
campaign, The Flatshare
became a staple of modern
fiction from the get-go.

An Ember in the Ashes
Deluxe Set by Sabaa
Tahir
Accompanying the release of
A Sky Beyond the Storm, the
final installment in this epic
young adult fantasy series,
Harper Voyager partnered
with FairyLoot to release
an exclusive box set of the
entire series. Featuring
special design details like
stencil-sprayed edges and
extra foil finishing on the
covers, these limited editions
generated a ton of buzz on
social media, as fans wanted
to have these beauties on
their shelves. Subscription
book box partnerships have
become quite common in
the industry, as they offer
readers the chance to collect
special merchandise and

editions of their favorite
books. This deluxe set serves
as a celebration of the
beloved series’ conclusion.

The Road Trip by Beth
O’Leary
Yes, another Beth O’Leary
novel! Quercus are clearly
killing it in the marketing
game. With O’Leary’s new
book, The Road Trip, coming
out at the end of April,
Quercus pulled out all the
stops with their very own
Road Trip Proof Hunt. This
involved following the road
trip taken in the novel and
‘stopping off’ at various
bookshops via Twitter, with
O’Leary’s fans following
clues to tag the correct
bookshop, giving them a
chance to win a proof copy
of the book. O’Leary may
not have been able to do an
in-person bookshop tour, but
this Twitter-based campaign
included all the ingredients
of a book tour: independent
bookshops, events over
several days and eager
readers!
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Classic Female Poets

By Megan Powell , Hannah
Spruce and Yagmur D ur
Inarguably, throughout the
history of literature, the
tradition of women’s writing
has been widely ignored
or discredited due to their
inferior position, social
station and, at times, their
lack of education compared
to their male counterparts.
Prior to the first wave of
feminism, which took place
in the late 19 th and early
20 th centuries, the broad
spectrum of literary works
was dominated by the
male voice and the male
perspective.
However, some female
poets have made significant
contributions to the world
of poetry, inspiring modern
female poets to find their
place in the male-dominated
literary canon. Poets such
as Charlotte Turner Smith,
Phillis Wheatley, Christina
Rossetti, Elizabeth Barrett
Browning, Emily Dickinson
and George Elliot brought
the female perspective into

the art of poetry, allowing
their voices to be heard on
important private and public
topics.
Their works brim with
vigour, excitement, humour
and immediacy, which
ultimately offer an intimate,
romantic and intellectually
thoughtful insight into
women’s lives during the 18 th
and 19 th centuries. These
poets gave confidence to
generations of future poets,
despite living in a society
where women’s literary
articulation and artistry was
restricted and condemned
by critics and suppressed
by the patriarchal social
systems. Many strategically
chose to be reticent
concerning specific topics
in their poetry, making them
limited in their freedom of
expression.
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Charlotte Smith
An often overlooked poet
of the Romantic period,
Charlotte Smith helped
to revive the sonnet form
and inspired poets such as
William Wordsworth and
John Keats.
Smith reimagined the
sonnet form as a vessel for
melancholic rumination and

wrote with an idiosyncratic
sincerity that pervades much
of her poetry. Smith was
born in 1749, and married
at only 15 to a violent and
neglectful husband whose
reckless spending saw Smith
turn to writing to support
their children. Her life was
tainted with misfortune –
from losing several children
and falling into destitution
and literary disfavour – and
this resulted in her work
often containing allusions
to her grief and misfortune.
Through her work, which was
published in her own name,
Smith championed women’s
rights and sought greater
independence.
Smith also had a keen
interest in botany and
wrote about the intricacies
of nature with more detail
and accuracy than many of
her contemporaries. Fellow
Romantic poet, John Clare,
wrote that, “She wrote more
about what she had seen of
nature than what she had
read of it”, which offered
a unique and intimate
perspective of the natural
world. Poems such as ‘ The
Swallow’ focus on the beauty
and excellence that can be
found in simplicity, whereas
Smith’s masterpiece, the
730-line poem ‘Beachy
Head’, discusses the complex
relationship between humans
and the natural world; in
spite of personal tragedy,
nature provides a source of
escapism and comfort.
Smith’s poetry has a
remarkable sense of
place and explores the
majesty of nature without

over-exaggeration or
romanticisation. Smith’s
poetry is rooted in an
appreciation and respect
for nature’s constancy and
its relationship with human
experience. Her introspective
poetry is intertwined with
emotional associations to
her personal life, and it is her
authenticity and subsequent
influence that keeps Smith’s
poetry rooted in the present.

popularity. However, Rossetti
was declared Browning’s
successor and has
recognition widely renowned
by feminists, who regard the
poet as one of the female
leaders of 19 th century
poetry, thus influencing other
literary icons such as Virginia
Woolf.

Christina Rossetti
Christina Rossetti was
born in 1830 to Gabriele
Rossetti, an Italian poet
and scholar, and Frances
Polidori. Rossetti enjoyed
a happy childhood, during
which her poetic inspiration
was channeled. By the age
of 16, she had written more
than fifty poems and her
first collection was privately
printed by her grandfather in
1847. Undeniably, she was
inspired by Romantic and
Gothic writers, asserting a
Pre-Raphaelite style in her
works. As this movement
grew, so did Rossetti’s
repertoire. Rossetti died in
1894 after suffering from
Graves’ disease and breast
cancer.
Like many formidable poets,
her work is subconsciously
known amongst many.
Perhaps the most iconic
titles include In The Bleak
Midwinter, which Holst and
Darke composed into the
infamous Christmas carol
posthumously. The poet’s
fame and success was
challenged by Elizabeth
Barrett Browning, who
soared in achieving

Rossetti wrote a substantial
amount of poetry collections
throughout her life, yet her
first published collection
in 1862 remains the most
famous. The collection is
titled G oblin Market and
Other Poems, with the
titular poem being the most
well known. This collection
asserted Rossetti’s position
in literature, earning
widespread praise and
containing some of the most
celebrated poems of our
time. These include the likes
of ‘Remember’ and ‘ When
I Am Dead, My Dearest’.
Without a doubt, Rossetti
was an exceptional talent
and it is not surprising
that her work is still highly
regarded today.
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Highlights in
the Charts
No One Is Too Small
to Make a Difference,
Greta Thunberg
Review by Natalie Joyce
This book is a collection of
speeches by Greta Thunberg,
environmental activist who
has partook in climate
change rallies around Europe
with audiences at the UN,
the United States Congress
and the British Parliament.
Thunberg calls out those who
remain ignorant of climate
change in the opening pages.
She addresses everyone
who has “never treated this
crisis as a crisis, […] all
influencers who stand up for
everything except the climate
and the environment” and
world leaders for remaining
oblivious.

with many calling her a
“brainwashed child” and a
puppet of cynical adults.
But she is also recognised
as a leading figure in the
environmental movement,
with Sir David Attenborough
commending her. By getting
people to face the reality of
climate change, he describes
what she has done as
“astonishing and admirable.”
She remains a defiant figure,
unfazed by criticism and
those who attempt to bring
her down. She pushes on
with her mission to tackle the
climate crisis, encouraging
people to reduce their
carbon footprint and live
more sustainably. No One

Thunberg’s passion is
present in her words and felt
on every page, with a genuine
concern for our planet’s
future expressed through
justified frustration and
anger. This book is a polemic
for those who choose to look
the other way either out of
fear or selfishness, refusing
to acknowledge their part in
this environmental tragedy.
In spite of this, she has been
ridiculed by the media and
become a target for critics,
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Is Too Small to Make a
Difference may seem like
a scaremongering read,
but it is the reality of the
climate catastrophe we
face – there is no Planet
B. Climate change is the
most critical issue of our
time and to deny it is purely
ignorant. Thunberg speaks
the unvarnished truth that
so many of us fear. We must
simply listen to science, so
we can restore nature.

One of Them: An Eton
College Memoir, Musa
Okwonga
Review by Cassie Waters
For many of us, Eton and
elite private schools feel
like another world, an
impenetrable fortress of
wealth and privilege. Musa
Okwonga’s much-anticipated
memoir is the first book to
break down this barrier in
50 years and it was worth
the wait. Okwonga grew up
in a very ordinary suburb
in the outskirts of London,
the son of middle-class
refugees. As one of the few
Black students, Okwonga’s
time at Eton was punctuated
by the pressure to take full
advantage of his education
and to not conform to his
peers’ stereotypes about

status is my uniform.” The
book tracks how as children,
this sense of power and
privilege impacts the adult
lives of many men who run
our country. With a third of
our post-war Prime Ministers
being Old Etonians, this is
a fascinating insight into
some of the experiences that
shaped our country’s leaders
and how it has led to our
current society.

Playing Nice, J. P.
Delaney
Review by Emma Ferguson

young Black men. The weight
of this is felt through the
stoic, yet raw prose.
Despite his attempts to
remain undetected, racism
and the overwhelming
whiteness of the school
still lurk around every
corner. It is only years
later that Okwonga hears
about the racist remarks
that were made behind his
back, including a sickening
moment when a student said
that he wished he could tell
Okwonga that his ancestor
was a slave owner. I was
fascinated to read about
how Etonians earn a strong
sense of confidence from
such a young age. Okwonga
suggests it comes from
their surroundings: the
architecture, the school rules
and even their morning suits,
“the greatest proof of my

When a hospital accidentally
mixes up two premature
babies, it leads to a child
swap which is uncovered two
years later. As a result of this,
two sets of parents are faced
with the bizarre situation
of raising each other’s
biological children. They
decide to intertwine their
lives, coming to an amicable
agreement that prioritises
nurture over nature.
However, this rapidly falls
apart when it becomes clear
that each family has different
ideas of how things are going
to work and relationships
immediately turn hostile. One
father makes it clear – no
one will stand in the way of
him getting his son back.
This story slowly reveals
the actions of a psychopath
parent, intent on ruining the
lives of all that prevent him
from achieving his ultimate
goal: taking both children as
his own.

At first, I was sceptical of
how such a family-oriented
story could be the dynamic
and engaging thriller it is
described as. Reading about
the mundane everyday life of
parenting a toddler did not
exactly appeal to me in the
beginning, but thankfully the
story becomes much more
than this. Where the parental
narrative threatens to
become too heavy, Delaney
cleverly interjects with a
chapter focusing on legal
proceedings, most of which
reveal shocking plot points
that recaptured my interest.
As the book progresses, the
odds become stacked in the
psychopath’s favour. This
keeps you guessing just how
will the parents save both
children from this awful man?
I would therefore recommend
this book to all those who
enjoy psychological thrillers.
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life, she felt that it had drove
her sister Celia away and
out to sea to find freedom.
But Celia has been gone for
months and Kasey is starting
to wonder what really
happened to her. Perfect for
fans of Marie Lu’s L egend,
this novel is not to be missed
this spring!

New and Upcoming
Releases

By Bayley C ornfield, Genevieve
Bernard, Meg Jones and L aura
Riordan

Fault Lines by Emily
Itami

Afterparties by
Anthony Veasna So

27 May, Orion

19 August, Grove Press/
Atlantic Monthly Press

This compulsively readable
and vibrant debut novel
from Emily Itami is
provocative, darkly funny
and startlingly honest.
Exploring the intricacies of
modern relationships, love,
motherhood and culture, it
asks the bigger questions
we often face: “Who am I,
and how did I get here?”
Mizuki seems to have it all:
a hardworking husband,
two beautiful children and
a stunning apartment in
the heart of Tokyo. But this
Japanese housewife wonders
whether she can continue
on in the mundanity of
everyday life or if she would
rather throw herself from
the balcony of her high-rise
apartment. Mizuki’s world
changes one rainy night
when she meets Kiyoshi.
The successful restaurateur
allows her to rediscover a
freedom she had thought
was lost in an electric city
she had forgotten she loved.
However, it’s only a matter
of time before the façade
of living two separate lives
will catch up with her and
ultimately, she can only
choose one.

The Infinity Courts by
Akemi Dawn Bowman
6 April, Simon & Schuster
She doesn’t know it yet, but
Nami is dead. She was on the
verge of adulthood, a high
school graduate with a loving
family and plans to confess
her love to a boy in her class.
Instead, Nami wakes trapped
in Infinity, the afterlife of
human consciousness. The
AI bound to serve humanity
as a virtual assistant,
Ophelia, has ascended to
the afterlife for vengeance
against the human race.
Ophelia forces the dead
into the same servitude she
suffered on Earth as she
aims for the destruction of
humanity. Forced to come
to terms with her situation,
Nami must unite with a group
of rebels to defeat Ophelia
in this stunning portrayal of
grief, loss and mortality. T
 he
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Infinity Courtsis a vibrant
and captivating sci-fi debut
from the award-winning
author of S
 tarfish, Summer
Bird Blueand Harley in
the Sky.

The Ones We’re Meant
to Find by Joan He
4 May, Roaring Book Press
 he Ones We’re Meant to
T
Findis a beautiful story
of courage, resilience and
sisterly love. It follows Cee,
who has been stuck on a
deserted island for three
years, with no memory of
how she got there or who
she really is. But she can
remember her sister, Kay,
who she will stop at nothing
to find. Meanwhile, Kasey
lives in a restrictive eco-city
above the earth that protects
people from ongoing natural
disasters. While Kasey has
accepted the limiting way of

In his debut short story
collection, the late Anthony
Veasna So offers a vivid and
emotionally astute mosaic
of Cambodian-American
life. Following the children
of refugees as they attempt
to carve out new paths for
themselves in California,
Afterparties sheds light
on a community not only
grappling with the universal
complexities of family,
friendship and sexuality but
also the inherited trauma of
the Khmer Rouge genocide.
Two brothers attend a
wedding reception hoping
to expose their uncle’s
hidden grudges; a mother
pens a letter about her past
to her overly curious son;
a group of teenage skaters
seeking to escape their
‘suffocating’ parents and
‘semiracist teachers’ find
inspiration in the mythical
‘Superking Son.’ As its title
suggests, So’s collection
is concerned with the farreaching consequences of
war and displacement, yet
it also looks forward – to
what comes, or what might
come after. Anthony Veasna

So tragically passed away in
December 2020 at the age
of twenty-eight. He was an
incredibly talented writer,
whose work previously
appeared in publications
including The New Yorker,
N+1, and G ranta.

Gold Diggers by
Sanjena Sathian
19 August, Simon & Schuster
In this dazzling coming-ofage debut novel, Senjena
Sathian offers an original,
fiercely funny and intelligent
exploration of immigrant
identity, community and
the lengths people will go to
achieve the American dream.
Neil, aka Neeraj, is a secondgeneration Asian-American
teenager growing up in the
Atlanta suburbs, struggling
with the expectations laid
on him by his family. Neil
tries to want the success
his family dreams for him,
but more than anything he
wants Anita, his neighbour
and friend. But Anita and
her mother have a secret of
their own. A magical secret.
They are brewing a potion
from stolen gold which could
harness a power so great it
would give Anita the power
she needs to achieve her
goals. When Neil joins the
secret, the events spiral
into a dark tragedy which
tears the community apart.
Years later, when Neil finds
himself in need of the magic
elixir once more, he reunites
with Anita. In order to save
themselves and the ones
they love, they must pull off
the ultimate heist.
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